■tor  &  Publisher 


THE  CHICAGO  STORYI 


DAILY  CIRCULATION 

(A8C  Publishers’  Statemenfs,  Marth  31,  I960) 


SUNDAY  CIRCULATION 

(ABC  Publishers’  Statements,  March  31,  I960) 


TOTAL  ADVERTISING  LINAGI 

First  4  months,  I960 


TRIBUNE  1^ 

_  _ _ _ _ 


THE  MAIL  TRIBUNE,  MEDFORD,  OREGON,  SAYS,.. 

“Primary  objective  of  our  new  installation  was  to  meet 
our  volume  of  business,  eliminate  as  much  manual  work 
as  possible  and  provide  for  future  growth  and  expan¬ 
sion  with  a  minimum  of  additional  expense. 

We  chose  the  color  couple,  or  half-deck,  because  of  the 
flexibility  for  printing  color  from  the  three  units.  We 
decided  to  place  the  press  on  substructure  and  provide 
room  to  increase  capacity  for  three  additional  units.” 

If  you  are  modernizing  or  rebuilding  your  plant,  SCOTT 
would  like  to  submit  specifications  for  an  installation  of  any 
size,  designed  to  suit  your  needs.  Let  a  SCOTT  engineer 
help  you  plan  the  most  efficient  way  to  lay  out  your  plant 


•iViSmi  or  WOOD  mVAm  MAOHNERT  COtfOMTION  nm».  n«MUU.  N.  J. 
EXEOmVf  t  SAIB  OffKE;  501  FIFTH  AVENHE.  NEW  YOH  17.  HEW  TOM 


SCOTT,  high-speed,  3-unit 
press  with  3/2  ratio  folder, 
reversible  color  couple 
and  reversir^  drives  on 
printing  units  for  spot 
and  multi-color  printing. 


The  Mail  Tribune  publishes  five  after¬ 
noons  and  Sunday  with  a  total  weekly 
circulation  in  excess  of  105,000  pa¬ 
pers.  Color  is  available  in  all  editions.  A 


new  pressroom  containing  over  3000 
square  feet  has  been  erected  and  the 
stereotype  department,  mail  room  and 
paper  storage  area  entirely  remodeled. 


THE  CONVENTIONS . . . 

AND  THROUGH  THE  CAMPAIGN! 

These  outstanding  reporter-columnists  will  be  covering  all  the  angles  of 
1960's  most  Important  news-story,  from  the  Democratic  and  Republican  conven¬ 
tions  right  through  the  Presidential  campaign,  giving  their  readers  clear,  concise, 
confusion-cutting  insight  into  the  significant  developments  as  they  occur. 


MARQUIS  CHILDS 

Famous  political  and  foreign  cor¬ 
respondent  analyzes  notional  and 
international  affairs.  (3  a  week) 


WILLIAM  S.  WHITE 

Topflight  Washington  reporter  and 
Pulitzer  Prize-winner  clarifies  top- 
level  events.  (3  a  week) 


ED  KOTERBA 

Gifted  reporter  covers  the  human 
side  of  major  and  minor  personal¬ 
ities  and  events.  (6  a  week) 


DORIS  FLEESON 

Washington's  ablest  newswoman 
digs  out  the  facts  behind  the  im¬ 
portant  political  headlines. 

(5  a  week) 


INEZ  ROBB 

Fast-traveling  newspaperwoman 
reports  the  world's  wild  waggings 
with  wit  and  wisdom.  (5  a  week) 


MARY  McGRORY 

Brilliant  writer  gives  pungently  re¬ 
vealing  reports  of  politicians  at 
work.  (Flexible  schedule) 


SAMUEL  LUBELL 

Famed  "one-man"  public-opinion 
reporter  analyzes  grass-roots  vot¬ 
ing  trends  in  "The  People  Speak" 
series. 

(5  a  week.  Sept.  26  to  Election  Eve) 


ELEANOR  ROOSEVELT 

"America's  most  admired  woman" 
discusses  her  hopes  and  her  work 
for  human  progress,  here  and 
abroad,  in  her  "My  Day"  column. 

(6  a  week) 


PHONE,  WIRE  OR  WRITE  FOR  AVAILABILITY,  RATES  AND  SAMPLE  COLUMNS 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


EDITOR  &  PUBLISHER  CALENDAR 


The  Houston  Chronicle 
Carries  Over  Twice 
As  Many  EXCLUSIVE 
Advertisers  As  Both 
Other  Houston 
Newspapers  Combined 


Exclusive  Retail  Advertisers 

Chronicle 

1016  Placing  1,290,419  Lines 

2nd  paper 

277  Placing  214,921  Lines 
3rd  paper 

135  Placing  345,301  Lines 

• 

Exclusive  General  Advertisers 

I  Includes  Automotive  ond  Finoncioh 

Chronicle 

832  Placing  792,393  Lines 

2nd  paper 

356  Placing  352,067  Lines 
3rd  paper 

24  Placing  37,076  Lines 

• 

In  Houston,  The  Chronicle 

Reaches  MORE  People  .  .  . 

Carries  MORE  Advertising  .  .  . 

Sells  MORE  Merchandise 

SOURCE:  Media  Records  1959 


THE  HOUSTON  CHRONICLE 

Read  by  More  Houstonians  than  Any  Other  Newspaper  .  .  . 
The  Chronicle  Is  a  MUST  Buy! 

The  Branham  Company — National  Representatives 


JUNE 

19-21 — New  York  State  Society  of  Newspaper  Editors,  Niagara  FaHj. 

19-22 — ANPA  Mechanical  Conference,  Americana  Hotel,  Miami  Baidi  i 

23- 24— AN  PA  Photocomposition  Seminar,  Americana  Hotel,  Miami 
Ra. 

24—  Connecticut  Editorial  Association,  Tod  Hilton's,  Moodus,  Conn 
24-26 — Northwest  Daily  Press  Association,  Madden  Lodge,  Bralnanj 

26- July  3 — National  Press  Photographers  Association  SheratonJokJ 

Hotel,  Rapid  City.  S.  Dak.  ' 

27- 30 — International  Circulation  Managers  Association,  Queen  EIIms, 
Hotel,  Montreal,  Canada. 

27-July  I — American  Newspaper  Guild,  Congress  Hotel,  Chicago. 

JULY 

7-9 — California  Newspaper  Advertising  Executives  Arscclation,  Jack ' 
Hotel,  San  Francisco. 

9-10— Texas  Newspaper  Advertising  Managers  Association.  Western  - 
Hotel,  Fort  Worth,  Texas. 

14-16— Virginia  Press  Association,  Natural  Bridge,  Va. 

AUGUST 

7- 13 — Newspaper  Association  Managers,  Western  Hills,  Wagoner,  C 

8- 13 — Inter-American  Conference  of  Working  Journalists,  Lima,  Pim. 

12 — United  States  Basketball  Writers  Association,  Sherman  Hotel,  C'':> 
14-16— Texas  Daily  Newspaper  Association,  Hilton  Hotel,  San  Antonie 
21-26 — International  Typographical  Union,  102nd  convention.  ShirieyS;, 

Hotel,  Denver,  Colo. 

29-Sept.  2  -Association  for  Education  In  Journalism,  Pennsylvania  i 
University,  University  Park,  Pa. 

SEPTEMBER 

8- 9 — UPl  conference  for  editors  and  publishers.  Statler-Hllton  Hotal,  Ws'J 

Ington,  D.C. 

9- 11 — Iowa  Daily  Press  Association,  nows  and  advertising  clinics. 

Fort  Des  Moines,  Des  Moines. 

10- 11 — Illinois  Markets  State  Sales  Clinic,  Pere  Marquette  Hotel, 

III. 

16— Texas  Daily  Newspaper  Association,  Sheraton  Hotel.  Dallas,  Texas. 
18-19 — Midwest  Newspaper  Advertising  Executives  Association,  Prei:^ 
Hotel,  Kansas  City,  Mo. 

18-20 — Pennsylvania  Newspaper  Publishers  Association  Classified  C- 
Necho  Allen  Hotel,  Pothville,  Pa. 

25- 27— Now  York  State  Publishers  Association,  Whitofaco  Inn,  Lake  Plac 

26- 30 — International  Printing  Pressmen  and  Assistants’  Union  of  Nc- 
America,  Hotel  Now  Yorker,  Now  York. 

27 -  EDITOR  &  PUBLISHER  -  AANR  Newspaper  Color  Awards 
and  Exhibit,  Hotel  Biltmore,  New  York  City. 

OCTOBER 

2-4— Interstate  Circulation  Managers  Association.  Benjamin  Franklin  H? 
Philadelphia. 

1 2-  1 5— Southern  Regional  Workshop,  National  Newspaper  Promotion  Ai»j 
elation,  Phoenix  Hotel,  Lexington,  Ky. 

13- 14— World  Newspaper  Forum.  Los  Angeles. 

13-14— Advertising  Media  Credit  Executives  Association,  Sheraton  Toi 
Hotel,  Chicago. 

13- 15— Pennsylvania  Newspaper  Publishers  Association,  Penn-Harris  H:'»| 
Harrisburg,  Pa. 

14- 16— Inter  American  Press  Association.  Hotel  Tequendama.  Bocr^ 
Colombia. 

15- 22— National  Newspaper  Week. 

16- 18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Svrj 

Hilton,  Detroit. 

18 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaxa 
Boston,  Mass. 

19- 21 — Inter- American  Press  Association,  general  assembly,  Bogota, 
lombla. 

19-21— Audit  Bureau  of  Circulations,  Biltmore  Hotel,  New  York  City. 
21— Oregon-Washington  Associated  Press  Members.  Portland, 

29-30 — Illinois  Mechanical  Conference,  St.  Nicholas  Hotel,  Springfido- 
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QUEEN-SIZE  MARKET 


WESTCHESTER 

ROCKLAND 

AREA 


WESTCHESTER 


COUNTY 


Q  CII010N>0H.HU0i0N 


ROCKLAND 


COUNTY 


VAI.LI1 


Yesterday’s  king-size  markets  are  rapidly 
emerging  as  today’s  “QUEEN-SIZE” 
markets.  Advertisers  have  been  quick  to 
learn  that  the  way  to  the  heart  of  a 
market  is  through  a  woman’s  purse.  This 
is  substantiated  by  the  fact  that  “from 
80  to  90  percent  of  shopping  is  done  by 
women . . 


TUC*i 


In  the  Westchester-Rockland  market  over  175,000  women,  who  dominate 
buying  for  their  families,  read  the  Westchester-Rockland  Group  newspapers 
daily.  These  ten,  lively,  up-to-the-minute  dailies  reach  the  women  right  in 
their  homes  in  the  afternoon  when  homemakers  are  most  receptive  to 
advertising  messages  put  before  them.  The  fact  that  more  than  80  percent 
of  these  newspapers’  total  circulation  is  home-delivered  assures  advertising 
to  a  conslanl  audience  which  will  follow  initial  buying  with  repeat-buying. 


The  Westchester-Rockland  market  is  one  of  America’s  leading  “QUEEN- 
SIZE”  markets.  The  total  buying  power  of  these  two  counties  ($2,254,170,000) 
places  it  17th  among  the  nation’s  leading  metropolitan  areas.  Its  annual  retail 
sales  are  greater  than  any  of  15  individual  states  !** 


An  advertising  campaign  in  this  market  will  obtain  for  you  an  “audience  with 
the  Queens”  who  manage  the  spending  of  families  whose  incomes, 
incidentally,  are  highest  in  New  York  State. 


Westchester  Rockland  Group 


Wtsfchtsfer 

HHAIO  STAItSMAN,  YONKtIS 
BUY  AlCUS.  MT.  VttNON 
OAAT  NEWS.  TAIIYTOWN 
baay  times.  MAMAIONECK 
CITIZEN  lECISTE*.  OSSMINC 
BUY  ITEM.  rOITCHESTEI 
STANDAIO  STAI,  NEW  (OCHEllE 
■HOIIEI  OISBATCH.  WHITE  riAINS 


8  CHURCH  STREET  WHITE  PLAINS,  N.Y, 


REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 


EYENINC  STAI.  PEEKSKUl 

Rockland 

JOgiNAlNEWS.NYACK 


Shopping  Habits  and  Travel  Patterns,  Urban  Land  Institute  1955 
Sales  Management  Survey  of  Buying  Power  1959 
’  Stzindard  Rate  &  Data  Service,  Inc.,  1960 


COPLEY  NEWSPAPERS 
SERVE  ‘‘HOMETOWNS"  IN 


CALIFORNIA 


SAN  DIEGO  •  ALHAMBRA  •  SAN  GABRIEL  •  MONTEREY  PARK 
BURBANK  •  CULVER  CITY  •  GLENDALE  •  MONROVIA  • 
ARCADIA  •  DUARTE  •  SAN  PEDRO  •  WILMINGTON  •  VENICE 
HERMOSA  BEACH  •  REDONDO  BEACH  •  TORRANCE  • 
MANHATTAN  BEACH  •  PALOS  VERDES  •  EL  SEGUNDO 


THE  SAN  DIEGO  UNION  •  EVENING  TRIBUNE  • 

ALHAMBRA  POST-ADVOCATE  •  BURBANK  DAILY  REVIEW  • 
CULVER  CITY  EVENING  STAR-NEWS  •  GLENDALE  NEWS-PRESS 
MONROVIA  NEWS-POST  •  SAN  PEDRO  NEWS-PILOT  • 

VENICE  EVENING  VANGUARD  •  SOUTH  BAY  DAILY  BREEZE 


ILLINOIS 


AURORA 


•  JOLIET  •  SPRINGFIELD 


ELGIN  COURIER-NEWS  •  AURORA  BEACON-NEWS  • 
JOLIET  HERALD-NEWS  •  ILLINOIS  STATE  JOURNAL 
ILLINOIS  STATE  REGISTER 


‘The  Ring  of  Truth” 


TOTAL  CIRCULATION;  529,638 

Daily  Morning  and  Evening,  ABC  9/30/59 


15  Hometown  Daily  Newspapers  covering  San  Diego,  California  — 
Springfield,  Illinois  —  Northern  Illinois  —  and  Greater  Los  Angeles 
Served  by  the  Copley  Washington  Bureau  and  the  Copley  News  Service. 
REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


He  thought  of  the  WHOLE 
Syracuse  Market  » »  »  »  # 

. . .  he  bottjhf  if  ! 

A  niarlcct  as  l)ig  as  the  Syracuse  Marhet  is  usually  hard  to  cover.  W'heu  you  want  to  sell 
oiie-third  the  area  of  a  state  like  New  York,  co\ering  15  counties,  it  usually  lucaus  uuuilx'rs  of 
media  and  costly  overlaps. 

Different  here!  The  Syracuse  Market — a\\  of  U — can  he  bought  easily  and  effectively. 

True,  there’s  only  one  efficient  way  to  get  it  all — lltc  Syracuse  Ncusixipcrs.  This  jiower- 
house  of  induence  delivers  KK)'/  of  Syracuse  City  and  rich  Onondaga  County.  Add  to  that  OO^o 
coverage  of  the  three-county  Syracuse  Metropolitan  Area*  and  up  to  76%  coverage  of  the  12 
surrounding  counties  and  you  get  the  whole  Syracuse  Market. 

No  other  comhinalioH  of  mciVia  dclicers  comparahle  coverage  at  com¬ 
parable  cost. 


Do  your  sales  Joh  the  best  way  .  .  .  permit  Moloney,  Itegau  &  Schmitt 
to  detail  how  your  selling  job  can  he  sim|)lified  and  made  fully  effective. 
Your  advertising,  too,  can  buy  the  WIIOLK  Syracuse  Market. 

%  ONONDAGA,  OSWEGO  AND  MADISON  COUNTIES  — U.S.  DEPT.  BUDGET  STANDARD  DEFINITION 


herald-journal  Evening  •  HERALD-AMERICAN  Sunday  •  THE  POST-STANDARD  Morning  &  Sunday 

Full  Color  Available  Daily  &  Stimlay  •  Represented  Xationally  by  MOLONEY,  ITEGAN  &  SCHMITT 

••.jOf.-  CIRCULATION:  Combined  Daily  229,181  Sunday  Herald  American  202,737  Sunday  Post  Standard  103,496 


Sunday  Post  Standard  103,496 


editorial 


Equal  Space  Law 

^ I ^he  demand  for  a  federal  law  requiring  newspapers  to  give  equal 

space  to  Republican  and  Democratic  Presidential  nominees  un¬ 
doubtedly  was  made  for  political  campaign  purposes  and  will  receive 
little  notice  from  Congiessional  leaders  of  either  party.  But  it  is 
so  far  off  base  in  its  implications  that  it  cannot  be  permitted  to  pass 
unnoticed. 

Roy  A.  Schafer,  national  president  of  the  Young  Democratic  Clubs 
of  America,  was  quoted  this  week  as  calling  on  newspajjer  publishers 
“to  follow  the  lead  of  the  broadcasting  industr\'’s  equal-time  pledge 
by  offering  equal  space.  .  .  .  But,  if  they  refuse,  it  should  be  made 
mandatory  by  law  for  all  newspapers  with  interstate,  distribution  or 
which  use  the  Post  Office  for  distribution.” 

In  the  first  place,  Mr.  Schafer  is  beating  a  dead  horse  for  political 
propaganda  purposes.  All  the  surveys  conducted  since  the  last  Presi¬ 
dential  campaign  in  1956  have  shown  that  the  majority  of  news¬ 
papers  did  a  pretty  fair  job  of  treating  both  candidates  ecjually  in 
their  news  columns.  Most  of  them  will  give  an  even  better  per¬ 
formance  in  this  year’s  campaign.  Few  of  the  press  critics  realize  that 
no  newspaper  can  cover  a  political  campaign  with  a  yardstick  in 
one  hand.  Presentation  and  amount  of  space  usually  dep>end  upon 
who  makes  how  much  news,  when  and  where  and  what  is  happening 
elsewhere  at  the  same  time. 

Secondly,  radio  and  television  cannot  be  compared  to  newspapers 
in  their  coverage  of  campaign  news.  Except  for  an  occasional  speech 
the  broadcast  media  do  not  cover  political  news  in  detail  or  in  depth 
as  do  newspap>ers.  Broadcasters,  unlike  newspajjers,  are  licensed  by 
government  which  therefore  has  a  voice  in  what  they  do  and  how 
they  perfonn.  The  First  Amendment  to  the  Constitution  protects  the 
press  from  being  licensed  or  from  being  told  by  government  what 
to  print.  .4ny  law  such  as  Mr.  Schafer  suggests,  which  would  require 
the  press  to  print  certain  things,  would  mean  the  end  of  the  First 
Amendment.  When  a  government  can  tell  a  press  what  to  print  it 
can  therefore  tell  it  what  not  to  print. 

By  this  we  do  not  mean  that  we  sanction  any  newspajjer  that  does 
not  give  a  fair  news  rejx>rt  of  a  jwlitical  campaign  or  any  other 
event.  But  under  our  system  (and  we  hope  it  stays  this  w'ay)  it  is  up 
to  the  people — the  readers — to  show  their  approval  or  disapproval 
of  press  performance  and  not  up  to  government  to  dictate  that  jjer- 
formance. 


Small  Gain  for  Free  Speech 

I^REEDOM  of  speech,  freedom  of  the  press  and  the  right  of  petition 

won  a  small  victory  this  week  when  the  House  Ways  and  Means 
Committee  approved  the  Boggs  Bill  to  jx-rmit  the  cost  of  public 
relations  or  institutional  advertising  to  be  deductible  as  a  business 
expense  even  though  it  may  be  designed  to  promote  or  defeat  legisla¬ 
tion  or  influence  the  public  on  any  legislative  proposal.  The  Treasury 
has  said  that  such  advertising  is  not  deductible  even  though  the 
legislation  may  directly  affect  the  taxpayer’s  business. 

By  its  ruling  the  Treasury  has  imjx)sed  a  {xnalty  amounting  to 
censorship  by  taxation  on  public  utterances  with  respect  to  legisla¬ 
tion.  No  person  nor  corporation  can  speak  up  and  appeal  to  the 
voters  or  the  legislators  even  though  piojx>sed  legislation  may  serious¬ 
ly  affect  their  business.  That’s  a  taxable  offense! 

What  we  need  now  is  action  on  the  floor  of  the  House  and  Senate 
on  this  bill  before  adjournment. 

6 


But  let  us,  who  are  of  the  def,  h 
stther,  putting  on  the  hrensiplate  of  fa^ 
and  love;  and  for  a  helmet,  the  hottti 

__i — - y,  g 


salvation.^— T  hessaloniann 


Editor  & 


Publishir 

®THE  FOURTH  BlAn 


The  Oldest  Publishers'  and  Advertis«n' 
Newspaper  in  America 
With  which  has  been  merged:  The  Jounslit 
established  March  22,  1884;  Newspaper 
established  March,  1892;  the  Fourth  Eiliti 
March  I,  1894;  Editor  &  Publisher,  Jum 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  ^  Board,  I9I2-I?S9 


Publisher  and  Editor 
Robert  U.  Brown 


General  Manager 
James  W.  Brown,  Jr, 


Executive  Editor,  Jerome  H.  Walker;  Fethm 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  AdvsttiH; 
News,  Robert  B.  McIntyre,  Merketwa  ut 
Research  Manager,  Albert  E.  Weis;  Mtnili^ 
Consultant,  Ray  B.  Prescott;  Libraries,  Jm 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Mssne. 
Henry  C.  Thiele;  Advertising  ProductiesM» 
ager,  Bernadette  Borries;  Promotion 
ager,  George  Wilt;  Circulation  Dirsdv, 
George  S.  McBride;  Circulation  Msssfe. 
George  H.  Strate;  ClauiRed  Advsrtiwt 
Manager,  J.  C.  H.  Bollinger 
General  OfRces — Suite  1700,  Times  Tow 
1475  Broadway,  Now  York  36,  N.  Y,  - 
BRyant  9-3052. 


BUREAUS 


Washington:  Pat  Munroe,  1201  National  h«s 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg.  Mid-W« 
Editor:  Harry  B.  Mullinix,  Western  Adwrtn- 
ing  Manager;  Grant  Biddle,  RepresaoWn*: 
360  North  Michigan  Avo.  State  2-4898. 
Boston:  Guy  Livingston,  344  Little  Bldg^ 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Pw 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson, 

Coast  Editor:  Duncan  A.  Scott,  Advarhie? 
Representative;  85  Post  St.  Garfield  l-T^ 
Los  Angeles:  Frederic  C.  Coonradt,  Cot» 
spondent.  School  of  Journalism,  Uflivanih 
of  Southern  California,  3518  University  Axa. 
Duncan  A.  Scott,  Advertising  Reprasaah 
tive,  1901  West  8th  St.,  Dunkirk  8-4151 
London,  England:  Alan  Delafons,  Managar.  23 
Ethelbert  Road,  Birchington,  Kent,  Engla*. 
Peter  Bostock,  correspondent,  74a,  Priiw** 
Mansions,  Prince  of  Wales  Dr.,  Londoi' 
S.W.  II,  MACauley  7773. 

Paris,  France:  G.  Langelaan,  Correspoada*’ 
48  Avenue  de  Paris  Vincennes  (Seine) 
Charter  Memker  Audit  Bureau  of  ^**1*^*^ 
Member  Aaeooiated  Buainess  P^AUeetiM 
mo.  average  net  paid  Peeember  81, 

Renewals  to  April  80.  1»6»— 74.78%. 
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PRESS  COMMEIST 


letters 


OP  ED  REL4DERSHIP 

A  story  (May  14th)  describes  the  use 
of  background  news  pages  by  three  To¬ 
ronto  dailies. 

For  some  20  years  the  Montreal  Star 
has  been  doing  precisely  this  thing,  with¬ 
out  fanfare.  Our  opposite  editorial  page 
is  devoted  entirely  to  special  background 
pieces  by  staff  members  and  contributors 
stationed  throughout  the  world  and  has 
lieen  one  of  the  best-read  pages  in  our 
paper.  As  a  matter  of  fact  a  readership 
survey  taken  only  several  weeks  ago 
showed:  Men — 72%.  Women — 57%. 

Stanley  Handman 
Director  of  Public  Relations, 

Montreal  Star. 


TAXPAYEK'S 

MONEY 


DECRIES  DEFENSIVENESS 

Thanks  so  much  for  the  generous  treat¬ 
ment  you  gave  my  talk  (E&P,  May  21, 
page  19).  I  feel  strongly  about  this  de¬ 
fensiveness  of  our  industry,  and  it  dis¬ 
turbs  me  that  some  of  our  so-called  lead¬ 
ers,  who  decry  defensiveness,  are  the  most 
defensive  about  it, 

C.  James  Proud 

President, 

.\dvertising  Federation  of  America 

NEW  BREED 

You  have  a  story  (May  28)  “Advertis¬ 
ing  Internship  Paying  Big  Dividends”. 
Upon  rushing  to  my  dictionary  I  find  the 
following  definition  for  the  word  intern 
(or  interne) :  “Doctor  acting  as  a  resident 
assistant  in  a  hospital”. 

One  can  only  assume  that,  upon  gradua¬ 
tion,  these  “interns”  will  be  granted  the 
degree  of  M.D.  (Media  Director)  and 
promptly  enrolled  in  the  American  Medi¬ 
cal  Association. 

H.  A.  Kingston 

Scarborough,  Ont. 


REVEALING  PRESS  EXPOSURE 
Howie,  Jackson  Daily  News 


photography  and  are  soon  handling  the 
Graflex  or  Rollei  on  the  job. 

A  feature  of  the  department  is  the  writ¬ 
ing  for  women  course  which  encompasses 
the  new  areas  of  women’s  writing  as  well 
as  society  news  and  features.  The  back¬ 
ground  gained  in  this  class  gives  the  girls 
a  start  which  years  of  actual  experience 
could  not  replace.  Seniors  attend  a  mass 
communications  seminar  where  they  are 
oriented  to  basic  research. 

Even  after  marriage  takes  its  toll,  the 
college  still  has  graduates  who  take  their 
places  alongside  men  in  the  city  room  or 
special  fields. 

Leo  C.  Muller 
Department  of  Journalism, 

Mississippi  State  College  for  Women, 
Columbus,  Miss. 


A  MAHER  OF  FACE 
Hub«nfhal,  Los  Ang&les  Examiner 


Police  Chief  Is  Pardoned  For  Matur- 
■t.  —  Brantford  (Ont.)  Expositor. 


Private  services  for  Mrs.  Blank  Blank 
.il  be  hell  at  the  Mortuary,  followed 
r cremation  —  San  Diego  (Calif.)  Eve- 


“Tou  don’t  smell  of  Canal  No.  5  after 
;:aldnK  hands  with  them.”  —  Buffalo 
(S.  Y.)  Courier-Express. 

• 

Senate  Group  Okays  Savage  for  Post 
-Im  Angeles  (Calif.)  Mirror-News. 

• 

Holy  Ghost  Fetes  Grads 
(Hich.)  Evening  News. 

• 

Hed  Leaves  Hospital,  Awaits  Ship  in 
:otel  —  Harrisburg  (Pa.)  Patriot. 


SCHOOL  FOR  GIRLS 

When  the  old  hands  on  the  newspaper 
staff  greet  the  summer  replacement  re¬ 
porters  this  year,  chances  are  they’ll  meet 
one  or  more  attractive  women  journalism 
students  who  are  ready  to  take  any  assign¬ 
ment. 

The  no-women-wanted  myth  is  dead  in 
journalism,  and  the  ashes  are  fast  being 
scattered  by  capable  students  such  as  those 
at  Mississippi  State  College  for  Women 
who  step  into  summer  and  permanent 
jobs  each  June. 

Summer  internships  are  often  arranged 
through  journalism  departments  or  schools, 
but  students  at  MSCW  secure  their  own 
employment  with  little  difficulty.  Some 
have  worked  as  many  as  three  summers  on 
newspapers  during  college  years;  even 
freshmen,  after  two  or  three  journalism 
courses,  are  hired  with  enthusiasm. 

The  department  at  MSCW  turns  out  stu¬ 
dents  with  general  news  and  feature  writ¬ 
ing  ability,  a  knowledge  of  editing,  and 
a  basic  understanding  of  the  press  and  so¬ 
ciety.  If  they  desire  it,  the  girls  take  press 
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Circulation  of  The  New  York  Times  contin-  leiiminates 

„„„  _ _ 1„  _ 


ues  to  gain.  These  gains  made  the  net  paid 
sale  in  May,  both  weekdays  and  Sundays, 
the  highest  for  the  month  in  the  whole  his- 
torv  of  The  Times. 


The  figures  show: 


34,616  WEEKDAY  GAIK 


Net  paid  Monday-Friday  sale  for  the  month 
averaged  682,031 


56,332  SUNDAY  GAIK 


Net  paid  Sunday  sale  for  the  month 
averaged  1,341,907 


Steady  circulation  gains  reflect  reader 
satisfaction.  Readers  —  more  and  more  of 
them  — are  finding  today’s  Times  a  more  in¬ 
teresting,  more  rewarding  newspaper. 


So  are  advertisers. 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Automation  Boom  Spreads 
TTS  Operation  o 

Faster  Equipment  and  Circuits 
Account  for  Spurt  in  Installations 


now  carrj’ing  the  high  speed 
-Stock  market  service  is  a  fall 
jiossibility. 

UPI  said  more  than  600  client 
newspapers  receive  some  form  of 
TTS  service.  It  is  available  on 
the  day  trunk  wire  operation 
from  2  A.M.  to  7  A.M.  EST, 
when  the  wire  splits  up  into  34 
regional  circuits.  The  night  side 
operation,  giving  TTS,  is  double- 
trunk;  the  A-side  carries  about 
three  regional  sections,  while 
the  B-side  is  the  main  regional 
arterj’.  A  special  two-hour  TTS 
financial  report  covers  approxi¬ 
mately  500  selected  stocks  of 
the  New  York  Stock  Exchange, 
and  other  market  tables  in  part. 
In  season  baseball  box  scores 
punched  by  TTS  teems  at  the  AP  are  also  furnished  on  tape,  with 
— two  operators  for  four  wires,  six  splits  for  regional  coverage. 
Electrical  impulses  sent  from  here  There  is  also  a  special  night 
perforate  a  tape  in  newspaper  operation  for  TTS  on  the  Pacific 
composing  rooms  and  this  tape,  ^ 

t^oast. 


TAPE  is  punched  on  TTS  perfor¬ 
ator  by  Pat  Mann,  under  the  in¬ 
struction  of  Kim  Sylvester,  known 
as  "Mr.  Teletypesetter"  at  the 
Fairchild  plant. 


NO  HANDS  touch  the  keyboard 
of  the  linecasting  machine  but 
Shop  Foreman  Lars  Sunrall  at  the 
Moorehead  (Minn.)  Daily  News 
checks  the  flow  of  tape  into  the 
TTS  mechanism. 


,  that  number  of  newspapers,  accord-  mecnanicai  conierence  aiso  wu 
the  ing  to  Harry  R.  Flory,  general 
mats  manager  of  communications.  about  riS. 

Mr.  Kimbell  listed  eight  TTS  J-  A.  V  Hyatt,  general  man- 

services  being  offered  by  AP:  and  Edward  P.  rac  , 

•essed  a  nationwide  TTS  news  wire,  nmnager  of  rnarketmg  and  sales 
with  tA;  an  interbureau  news  wire  Fairchild  Graphic  Equipment 
ce  >ts  linking  AP  bureaus  to  be  re-  division  of  the  Fairchild  Cam- 
vance  ,  ^  to  state  TTS  circuits  in-  *  Instrument  Girp.,  re- 

in-  volving  more  than  1,000  mem-  tjie’re  are  teletj^setter 

thaler  ^e^s;  the  high-speed  TTS  stock  keyboard  installations  in  2,000 
t  ina-  niarket  circuits  that  started  last 

r  both  jui  8  to  13  members  and  now  this  total  1480  are  dailies 
!rtype  ^^^ves  25;  the  TTS  single  wire  and  about  600  weeklies. 

^need  financial  circuit  for  60  AM  Fairchild’s  prediction  for  new 
m  the  dailies;  a  TTS  sports  wire  sales  highs  was  based  on  several 
•ng  a  serving  75;  a  TTS  sports  box  factors,  notably  introduction  of 
score  and  statistics  circuit ;  and  a  new  high  speed  operating  unit, 
listra-  a  special  stocklist  service  that  TOU  75,  capable  of  setting  750 
ciated  goes  to  the  seven  plants  of  the  ll*/a  pica  lines  an  hour  as  com- 
‘  Wall  Street  Journal.  Tapeco,  pared  with  other  models  that 
a  Florida  company,  puts  AP  set  600  lines  an  hour;  develop- 
-s  on  tape  for  sale  ment  of  a  new  automatic  Allot¬ 
ter  System  for  TTS  operation; 
i  volume  of  inquiries,  ^he  increasing  use  by  news- 
'  the  TTS  boom  this  stock  quotations, 

ostly  among  larger  Radio  Corporation  of  Ameri- 
icwspapci  Mr.  Kimbell  said,  ca  also  is  stepping  up  produc- 

The  smaller  papers  have  been  tion  of  its  Electro  Type  Setter, 

.nterested  and  using  it  for  some  It  is  moving  its  Graphic  Arts 

3*wspapers.  AP’s  list  has  grown  time.”  Products,  formerly  the  News- 

•»  more  than  half  its  publica-  months  ago  AP  started  pap«r  Automation  Equipment 

'MB  membership  of  1,778  taking  sending  TTS  by  radio  to  the  Division,  from  Detroit  to  Cam- 

**1*  form  of  TTS  service,  and  Honolulu  Star-Bulletin.  Addi-  den,  N.  J.  There,  Stuart  E. 

tri  likewise  is  serving  a  large  tion  of  two  circuits  to  the  four  Arnett,  marketing  manager,  said 
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fcthanical  Conference  at  Bal  ^  x  lunua  w 
Hubour,  Fla.  next  week  on  the  mail  features 
■W  in  TTS  installations  to  to  members, 
process  the  wire  copy. 

Grcuiin  Since  1951 
Both  AP  and  United  Press 


NO  KEYBOARD  dictinguiihes  the 
Electro  Type  Setter  system  at  the 
Wall  Street  Journal.  The  machine 
is  a  Blue  Streak  Comet. 

production  facilities  will  enable 
them  to  meet  expected  increased 
demands  from  newspapers. 

RCA  obtained  the  license  to 
produce  the  Electro  Type  Setter 
from  the  Dow,  Jones  Company 
in  October  1958.  It  was  de¬ 
veloped  for  the  Wall  Street 
(Continued  on  page  66) 


Useful  Paper 
Bid  Provides 


Disaster  Aid 


San  Francisco 

A  wave  of  cash  contributions 
has  been  touched  off  here  by  the 
San  Francisco  News-Call  Bulle¬ 
tin’s  move  to  aid  Chile’s  earth¬ 
quake  victims. 

The  campaign  was  described 
as  a  tremendous  success  by 
Charles  H.  Schneider  as  the  17- 
day-old  drive  hit  a  $29,187.10 
total. 

His  forecast  of  a  $30,000  to 
$35,000  total  was  established  im¬ 
mediately  when  Harry  Press, 
city  editor,  announced  a  $1,000 
gift  from  the  waitresses’  union, 
the  largest  yet.  Most  contribu¬ 
tions  are  in  the  under  $10  class 
and  a  check  shows  the  three- 
figure  gifts  running  three  to  an 
agate  column. 

The  results  are  important  as 
a  highlight  of  a  quest  for  ways 
of  making  the  newspaper  more 
useful,  Mr.  Schneider  observed. 
This  move  has  been  emphasized 
since  the  merger  of  the  after¬ 
noon  dailies  here  last  Summer. 


their  views  on  whether  Jack  O  T 

Rosenbaum’s  column  should  be  ^  JUaH 

embellished  with  a  photo  or  a 

w„r"'’  Papers  Get 

In  an  earlier  fund-raising  ^  The  Star  has  offices  in  B  L 

campaign,  the  newspaper  col-  ^^1^-1-  Imparcial’s  building  and  ak 

lect^  $5800  for  orphans  of  an  v-F 111  J-jU-lllUllS  normally  prims  on  its  presses,  t 

auto  crash  victim,  the  tally  sheet  though  it  is  not  officially  con.  i 

by  Charles  L.  O’Connor,  public  gy  Bob  Bone  nected  with  the  Spanish-lsj. 

service  editor,  also  shows.  guage  tabloid.  El  Imparcial  et  ' 

Results  of  the  earthquake  re-  JUAN  employet's  went  on  strib 

lief  campaip  show  that  readers  English-lan-  of  a 

beheve  it  s  better  to  give  than  to  .  .  „  g  league  who  led  an  abortive  st  I 

receive,  Mr.  Schneider  ^Si^ed  UucaUon''  with  a  «n,pt  at  „r.a„,rin*  wih,  *  „ 

day  later  El  Imparcial  came  out  Violent  Urcaks  Out 


son  of  the  newspaper’s 
lisher,  Antonio  Ayuso  vjjj! 


vieso,  said  “Km)  percent  of  o» 
editorial  personnel  have 
turned  to  work.’’ 


By  Bob  Bone 


niu 


despite  inside-paper  positions, 
it  was  pointed  out. 


Violein-e  Itreaks  Out 

\he  Star  had  ceased  print-  situation  was  relatively 

ing  June  9  due  to  knife-and-club  ^  t  “*■ 

warfare  between  the  Seafarers  ^  o.  ®  eafarers  shoved 
Union  and  the  Teamsters,  both  "P  placards  protestm* 

of  whom  have  been  attempting  «»• 


Engineers’  Award 

Worcester,  Mass 


‘Teamster  Terrorism,”  and  set. 


WORCESTER,  JUaSS.  - -  ,  c  .  .  hrnlfP  mO  o— 

The  Massachusetts  Society  of  ^  organize  all  departments  of  ^  .  uninn.  ^ 

_ _  FI  Tmnarrial.  memoers  oi  me  two  unions  m 


tion  of  engineers. 


Staffer  Sent  to  Chile 


Donald  Canter  of  the  news 
staff  went  to  Chile  for  a  10-day 
inspection  of  disaster  area.  His 
mission  was  to  confer  with 
authorities  on  the  way  the  funds 
were  spent  and  to  provide  San 
Franciscans  with  a  special  re¬ 
port  on  how  their  money  was 
used. 


Professional  Engineers  has  El  Imparcial.  ^  t 

given  its  first  Bill  Cunningham  El  Imparcial  printed  its  first  several  persons  to  hospitils  ^ 
Memorial  Press  Award  to  the  edition  since  Memorial  Day,  but  gj^her  clubbed  or  knifed,  ud  ^ 
Worcester  Evening  Gazette  and  the  picketing  against  the  paper  hundreds  to  police  stations wiit- 
Paul  L.  Schultz,  statehouse  re-  by  some  editorial  personnel,  sup-  jj^g  ^  he  bailed  out  by  theii 
porter,  for  a  series  on  registra-  ported  by  the  Teamsters,  con-  unions. 

tion  of  engineers.  tinned.  Antonio  Ayuso  Molinari,  B^^h  unions  began  charfiny 

'  that  the  San  Juan  Star  wis 

N.  Y.  Times  Will  Publish  "-I 

posing  room  personnel  refueii  ^  ** 

■m  -pk  •  1  T  T  •  fo  cross  the  picket  line  June  i,  “ 

In  Pans  by  Using  lape 

rriL  17  I  vn  MU  ,L1.  A  1  •  J  1  rr.  When  El  Imparcial  had  dosed 

The  New  York  Times  will  be-  there.  As  explained  by  Turner  down  earlier  the  Star  had  bees  ‘ 

gin  publishing  its  International  Catledge,  managing  editor,  the  publishing  on  the  presses  of  the  "!’*^n)dses 
Edition  in  October  by  transmit-  “theory  of  the  Times  Interna-  j gland  Times,  an  English-Un- 
ting  punched  tape  to  a  printing  tional  Edition  is,  was,  and  w’ill  guage  weekly'in  San  Juan.  The  ' 

plant  in  Paris  where  linecasting  be  a  paper  edited  in  New  York,  star’s  composing  room,  how-  Miking 
machines  are  equipped  with  according  to  established  New  gygj.  jg  located  in  the  El  In-  “egation, 
Teletypesetters.  York  Times  values.”  «,.iv.’;ai  on,)  m  Mu  nu.hnnnr 


N.  Y.  Times  Will  Publish 
In  Paris  by  Using  Tape 


Teletypesetters. 

Since  1952,  the  edition  has 


Star’s  composing  room,  how-  Miking 
ever,  is  located  in  the  El  In-  “^^'i^tion, 
parcial  building,  and  in  the  ^me-honor 


The  Chilean  aid  drive  idea  de¬ 
veloped  from  a  discussion  by  Mr. 
Canter,  Assistant  Managing 
Editor  Rene  Cazenave  and  As¬ 
sociate  Editor  Mary  Ellen  Leary. 
They  checked  the  files  and  found 
Chile  had  aided  San  Francisco 
in  1906  and  then  suggested  to 
Mr.  Schneider  that  the  assist¬ 
ance  of  44  years  ago  be  repaid. 

Just  four  years  ago  a  from- 
the-spot  series  in  the  San  Fran¬ 
cisco  News  by  Mr.  Canter  was 
credited  with  finding  jobs  for 
100  Hungarian  refugees. 

In  its  public  service  promo¬ 
tional  emphasis  during  the  past 
year,  the  N-CB  has  provided  its 
readers  with  15,000  baseball 
calendar  schedules.  Giant  Al¬ 
bums,  and  3000  tax  books. 


'There  will  be  some  local  earlier  stages  of  the  dispute,  1^  superii 


been  published  in  Amsterdam,  Paris  news,  locally  gathered  back-shop  workers  for  the  foreman,  ( 


Times  publisher,  said. 

Ivan  Veit,  business  manager 


in  charge  of  promotion  and  cir-  managing  editor,  will  be  in 
culation,  arranged  for  the  print-  charge  of  the  international  news  p__i-  v, 


Figurett  Draw  44)00 


Holland,  from  mats  sent  there  and  edited,”  Mr.  Catledge  said,  jjgb  daily  were  allowed  to  cnc  isn,  stert 

from  New  York  by  plane.  Cir-  “But  in  the  main  the  paper  j-be  lines.  The  moulded  mats  ran  sup< 

culation  currently  is  about  15,-  will  be  specifically  related  to  the  carried  to  the  Island  Time  ia,  too, 

000,  Arthur  Hays  Sulzberger,  New  York  Times  as  to  news,  casting  and  printing.  offront-of 

Times  publisher,  said.  On  Sunday,  June  12,  the  un-  adr 

Ivan  Veit,  business  manager  Robert  Garst,  an  assistant  .  a  a_  Stir  n 

in  charge  of  promotion  and  cir-  managing  editor,  will  be  in  person^S^rom  ^uttin^out^  ^ 
culation,  arranged  for  the  print-  charge  of  the  international  news  ^  Hgh  .  language  newspaper, 
mg  plant  on  a  recent  visit  in  desk  in  New  York.  Copy  as  it  | .  __„._red  the  next  mon- 
Paris.  He  will  return  to  France  is  edited  for  the  New  York  pa-  .  „  oa  oditbi 

in  September,  when  dry  runs  per  will  be  processed  in  Fair-  ^hich  was  printed  on^he  Isliid 

using  the  new  method  are  ex-  child  tape  perforators.  The  tape  ^ 

pected  to  start.  code  will  be  transmitted  by  Times  presses. 

Monroe  Green,  business  man-  cable  or  radio  to  reperforators  .  Imparcial  s  June  14 
ager  in  charge  of  advertising,  in  Paris.  There  the  newly  contains  32  pages  — 

will  go  to  Paris  June  30.  He  punched  tape  will  be  fed  into  ^  number  I 

said  an  advertising  and  sales  linecasting  machines.  Editorial  published.  Trucks 

executive  will  be  placed  in  dummies  will  be  sent  by  fac-  Pupei*s  away  from  the  iWm| 

charge  of  the  edition.  simile  radioprinters.  under  police  escort. 

“A  separate  advertising  staff  The  International  Edition  is  Few  of  El  ImparciaTs  stoM 
will  also  function  for  the  edi-  the  outgrowth  of  the  New  York  w'ere  by-lined,  in  contrast tofc 

tion  in  New  York  to  sell  ad-  Times  Overseas  Weekly  started  paper’s  usual  editorial  p<wl- 


El  ImparciaTs  June  14  eii- 


executive  will  be  placed  in 
charge  of  the  edition. 

“A  separate  advertising  staff 
will  also  function  for  the  edi¬ 
tion  in  New  York  to  sell  ad- 


Nearly  4,000  wrote  in  for  a 
Red  Book  on  financial  facts  and 
figures.  Six  thousand  youngsters 
caught  live  trout  in  a  Huck  Finn 
Pond  feature. 

Hundreds  of  readers  joined 
in  a  coupon  protest  against 
noxious  smells  near  Candlestick 
Point.  More  than  1000  wrote  in 


vertising  to  the  increasing  num-  in  Paris  in  1947  at  the  time  of 
ber  of  American  countries  in-  the  UN  meetings  there. 


teresced  in  the  developing  Euro-  The  new  International  Edi-  gj  Crisol  Folds 


pean  market  for  American  goods  tion  will  publish  six  days  a 
and  services,”  Mr.  Greene  said,  week,  with  no  Sunday  edition 


HAT4S 

El  Crisol  suspended  publl(» 


Theodore  M.  Bernstein,  as-  as  now  published.  The  “Week  El  Crisol  suspended  puB» 
sistant  managing  editor,  is  leav-  In  Review”  will  be  published  tion  June  4  because  of  “econmw 
ing  for  Paris  next  month  to  Mondays  and  other  Sunday  fea-  difficulties.”  The  26-year'W 
set  up  the  Paris  editorial  office,  tures  will  be  carried  through  daily  paper  explained  it  couwr 
He  will  not,  however,  remain  the  week.  obtain  newsprint. 
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WHO’S  THERE 

Advance  regiatralions  for 
ANPA  Mechanical  ('.onfer- 
ence  laegin  on  Page  80. 


-•-»  f  .  iTfc  1  Tfc*  Seminar,  which  began  a  few  wives  of  delegates.  Mrs.  Mary 

32nd  Mechanical  rarley  Brings  years  ago  with  a  dozen  men  Asbell  of  Atlante,  Ga  IS  presi- 

®  around  a  table,  has  been  sched-  (lent;  Mrs.  Milton  Pnvan  of 

n  “led  to  follow  the  Conference  Clarendon  Hills,  Ill.,  vicepresi- 

PrOdUCtlOn  rlierarchy  to  rorc  on  Thursday  and  Friday.  Al-  dent;  Mrs.  Victor  Tardue  of 

ready  the  prospective  attend-  H.,  secretary;  and 

If  they  should  call  the  roll  80-84)  will  reveal,  the  Mechani-  ance  exceeds  500  and  this  will  Mrs.  Edda  Bradley  of  Kanka- 
n  the  32nd  ANPA  Mechanical  cal  Conference  of  the  American  undoubtedly  be  one  of  the  larg-  HI.,  treasurer. 

'.nferencp  next  week,  the  new  Newspaper  Publishers  Associa-  est  single  gatherings  of  the  Following  is  the  conference 
vrarchy  in  newspaper  produc-  tion  has  become  a  high-level  week.  program  announced  by  the  Me- 

n  would  stand  out  in  bold  re-  seminar.  And  under  the  aegis  The  chairman,  Frank  Mars-  chanical  Committee: 
rf  against  the  exhibits  of  new  of  the  Research  Institute  for  the  teller  of  the  Allentown  (Pa.) 

Bfhincry.  first  year,  the  Conference  will  Call-Chronicle,  has  arranged  for 

Production  Re.search  Manager  have  a  new  format  in  its  pro-  several  “cold  type”  shops  to  set  Monday _ 

Research  Director  .  .  .  gram.  Missing  from  the  calen-  a  full  page  ad,  containing  dif-  9:30  and  2:00  P.M. 

Vilor  Owrdinator  .  .  .  Photo-  dar  is  the  perennial  “bull  ses-  ferent  elements  and  techniques.  Chairmen:  George  F.  Mar- 
va^vsition  Manager  .  .  .  Build-  sion”  in  which  production  ex-  and  tabulate  the  time  for  each  shall,  Portland  (Me.)  Press- 
;»(i)ordinator  ...  Production  perts  from  the  advertising  agen-  step  from  mark-up  to  engn^av-  Herald  and  Express;  Vf.  B,.  Cod- 

Inpneer  .  .  .  -Assistant  to  the  cies  and  the  personnel  from  ing.  The  same  ad  will  be  set  in  dington,  Detroit  (Mich.)  Free 

for  Production  .  .  .  newspaper  mechanical  shops  en-  several  hot-metal  shops  and  the  Press. 

Lcociate  Publisher  in  Charge  gaged  in  harangues  over  the  same  records  kept.  Those  at-  Remarks:  George  F.  Mar- 

if  Production  Departments  .  .  .  quality  of  printed  ads.  tending  the  seminar  will  be  able  shall.  Chairman,  ANPA  Re- 

iapresident  —  Production...  .  du  "^^ke  comparisons.  search  Institute  Mechanical 

);r«'Ujr  of  Training  .  .  .  Pro-  I-arge  Phoiocomp  .V-nunar  suppliers’  rep-  Committee;  Portland  (Me.) 

tuction  Planning  Engineer.  ...  a  hitherto  taboo  subject,  the  resentatives  and  day-to-day  visi-  Press-Herald  and  Express. 

Ilese  are  some  of  the  titles  labor  union,  has  been  accorded  tors,  the  Conference  is  expected  Welcome:  James  M.  Cox  Jr,, 
aich  go  with  some  of  the  500  a  place  on  the  program  with  the  to  attract  more  than  800  per-  Miami  (Fla.)  News. 
r » newspaper  executives  who  chairman  of  the  Mechanical  sons.  The  advance  registration  Keynote:  James  L.  Knight, 
dl  be  attending  sessions  June  Committee  —  George  F.  Mar-  included  300  from  supply  firms  Miami  (Fla.)  Herald. 
ij-24  at  the  Americana  Hotel,  shall  of  the  Portland  (Me.)  alone.  Fifty  companies  have  re-  Remarks:  R.  E.  Lewis,  Direc- 
y  Harbour,  Fla.  They  bear  a  Press-Herald  and  Express  —  served  space  for  exhibits.  tor.  Mechanical  and  Service  Di- 

resemblance  to  the  job  speaking  on  “Rights  and  Obli-  The  General  Electric  Com-  vision,  ANPA  Research  Insti- 
i.i5ifications  in  the  manage-  nations  Under  Union  Law  and  pany  will  be  host  at  a  welcoming  tute. 

■:eiit  of  other  manufacturing  Contracts.”  party  on  Sunday  afternoon.  Remarks:  Cranston  Williams, 

rtfrprises.  The  program,  covering  mom-  inJi-a’  a.,  t  General  Manager,  ANPA. 

W  Proirnim  Formiat  '('K  aftcmoon  scssions  on  XI  iar>  Presentation :  Charles  T.  Lips- 

Monday,  Tuesday  and  Wednes-  Mrs.  Earl  R.  Weiskittel  of  comb  Jr.,  Pres.,  ANPA  Bureau 
Making  up  the  rest  of  the  day,  is  divided  into  three  seg-  Youngstown,  Ohio,  has  arranged  of  Advertising, 
legation,  of  course,  are  the  ments  —  “Men”  —  “Methods”  a  social  program  for  the  Ladies  Presentation  :  Charles  H. 
L”s-honore(l  titles  of  mechani-  —  “Machines.”  of  the  Printing  Industry,  an  in-  Tingley,  Managing  Director, 

ii  superintendent,  press  room  The  annual  Photocomposition  formal  organization  which  now  ANPA  Research  Institute, 

erfffian,  composing  room  fore-  Training  Programs:  William 

:4n,  stereotype  foreman,  mail  IN  CHARGE  of  the  ANPA  Mechanical  Conference  next  week  in  Florida  Braasch,  Training  Director, 

'jom  superintendent,  etc.  And  the  members  of  the  Mechanical  Committee  and  staff:  Left  to  ANPA  Research  Institute, 

iw,  too,  there  is  a  sprinkling  '■'9^'t.  seated— C.  H,  Tingley.  Richard  E.  Lewis.  George  F.  Marshall,  Rights  and  Obligations  Under 

ffront-office  titles  such  as  pub-  Coddington.  A.  E.  Rosene;  ^andin^Monroe  Campbell  George  Union  Law  and  Contracts; 

kx..  •  * _ A*  •  A  i.  P*  Lunx.  Harry  Sloan,  Harod  A.  Hoots.  Fred  P.  Driefcner,  F.  J.  Birreli.  v 

her,  administrative  assistant,  j  ^  L.  Woods,  James  Harrison.  Julian  J.  Marshall. 

wnpss  manager,  editor,  etc.  Eberle.  John  Barron  and  Charles  N.  DeRose.  (Absent  from  picture-  ^  Training  of  Foremen.  A  Pn^ 

As  perusal  of  the  advance  E.  L.  Burgess,  James  S.  Copley,  David  K.  Gottlieb.  J.  Harold  Mintun,  duction  Manager  s  Viewpoint, 

''-gistration  lists  in  E&P  (pages  Donald  Newhouse,  Hy  Shannon  and  Donald  V.  Weber.)  (Continued  on  page  80) 


WASHINGTON  FOCUS 


President  Nixon,  whose  Pnuj. 
visit  last  year  is  covered  ia  a, 
book. 


Bv  Pat  Munroe 


OFF  AGAIN 


The  mood  of  the  60-plus  press 
party  accompanying  the  Presi¬ 
dent  on  his  Far  Eastern  tour 
can  be  summed  up  this  way: 
grimly  relaxed. 

Most  all  are  veterans  of  the 
President’s  barrage  of  trips 
abroad  in  the  past  10  months. 
In  fact,  they  often  refer  to 
themselves  as  “trip-shocked.” 

Said  one  reporter  before  leav¬ 
ing  on  the  current  23,000-mile 
swing : 

“I’ve  got  myself  a  special 
badge  made  up  in  Japanese 
reading:  T  hate  Yanks.’” 

Another  reported  he  was  try¬ 
ing  to  promote  a  green  Inter¬ 
national  Red  Cross  arm  band. 

On  a  more  solid  basis:  all  the 
corps  was  heavily  insured. 

The  press  party  is  smaller 
than  for  previous  trips  but  al¬ 
most  as  large  as  the  group  mak¬ 
ing  the  swing  around  Latin 
America. 

“General  Press  Notes”  dis¬ 
tributed  by  the  White  House 
bore  the  trademark  of  meticu¬ 
lousness  for  which  Press  Secre¬ 
tary  Jim  Hagerty  is  famous. 
There  was  a  “Good  Weather 
Plan”  and  a  “Bad  Weather 
Plan”  and  under  Seoul  was  a 
notation:  “Possibility  of  some 
showers.” 

Other  notes: 

“The  press  jet  plane,  in  order 
to  permit  news  coverage  of  the 
arrival  of  the  President  at  each 
stop,  usually  will  leave  the  pre¬ 
ceding  stop  at  least  one  hour 
in  advance  of  the  President.  Any 
departure  statements  made  by 
the  President  after  the  press 
plane  has  departed  will  be  for¬ 
warded  to  the  next  stop  by  the 
USIA  for  distribution  to  all 
news  media  at  the  press  room. 

“There  will  be  a  press  ‘pool’ 
—  comprised  of  one  reporter 
and  one  photographer  represen¬ 
tative  —  on  the  President’s 
plane.  Copies  of  the  ‘pool’  re¬ 
porter’s  story  will  be  distributed 
at  each  stop  to  news  reporting 
personnel. 

“There  will  be  a  doctor  aboard 
the  press  plane.  It  would  be 
prudent  to  follow  his  advice  on 
health  precautions. 

“Because  of  the  total  weight 
problem  your  one  piece  of  per¬ 
sonal  luggage  (exclusive  of 
working  equipment  like  type¬ 
writers  and  cameras)  can  not 
exceed  66  pounds.  Purchases 
abroad  will  not  be  able  to  1)e 
carried  in  the  press  plane  if  in 
excess  of  a  total  of  10  pounds 
per  individual.” 


The  accredited  press  party  in¬ 
cluded  : 

Associated  Press 
Marvin  Arrowsmith 
John  Scali 

Henry  Burroughs,  photo 
Robert  Tieken,  photo 
Hans  von  Nolde,  photo 
United  Press  International 
Stewart  Hensley 
Merriman  Smith 
Maurice  Johnson,  photo 
Frank  Cancellare,  photo 
American  Broadcasting  Co. 

John  Edwards 

Columbia  Broadcasting  System 
Robert  Pieriwnt 
Bruce  Hoertel,  camera 
National  Broadcasting  Co. 

Ray  Scherer 
Bradford  Kress,  camera 
John  Langenegger,  sound 
New  York  Times 
Harrison  Salisbury 
New  York  Herald  Triabune 
Robert  Donovan 
New  York  Daily  News 
Michael  O’Neill 
Frank  Hurley,  photo 
New  York  Mirror 
Walter  Winchell 
Washington  Post 
Warren  Unna 
Baltimore  Sun 
Gerald  E.  Griffin 
Copley  News  Ser\'ice 
Russell  Brines 
Chicago  Tribune 
Laurence  Burd 
Hearst  Newspapers 
Robert  Considine 
St.  Louis  Post-Dispatch 
Richard  Dudman 
Los  Angeles  Times 
Bill  Henry 

El  Diario  of  Nuevo  Laredo 
Maxine  Harrison 
Chicago  Sun-Times 
Carleton  Kent 
Chicago  Daily  News 
Peter  Lisagor 
Wall  Street  Journal 
Igor  Oganesoff 
Darien  (Conn.)  Review 
Richard  Robertson 
Gannett  Newspapers 
Mason  Taylor 
Telenews 

Alvey  Murray,  camera 
Harold  Lion,  sound 
Fox  Movietone 
William  Jordan,  sound 
Raymond  Ziesse,  camera 
N ational  Geographic  Magazine 
Wayne  Miller,  photo 
U.  S.  News  and  World  Report 
John  Sutherland 
Thomas  O’Halloran,  photo 
Time 

Charles  Mohr 
Life 

Donald  Wilson 
Henry  Walker,  photo 


Newsweek 

Charles  Roberts 
WBBM-TV,  Chicago 
Frank  Reynolds 
KWTV,  Oklahoma  City 
Bruce  Palmer 
News  Associates 

William  Sheehan  (also,  WJR, 
Detroit) 

Prentice  Hall  Publications 
Elaine  Shepartd 
Corinthian  Broadcasting 
Dan  Rather 
USIA 

Paul  Garvey 
Robert  Goralski 
Jack  Painter,  camera 
Edmund  Reek  Jr.,  camera 
Oliver  Pfeiffer,  photo 
London  Daily  Telegraph 
Ian  Ball 

London  Daily  Mirror 
Ralph  Champion 
Reuters 

John  Heffeman 
London  Daily  Express 
Rene  MacColl 
Agence  France  Press 
Jean  LaGrange 
Mainichi  Newspapers 
Minoru  Omori 


BOGGS  BILL  APPROVED 


The  House  Ways  and  Mens 
Committee  this  week  overwhdji. 
ingly  approved  a  bill 
would  allow  costs  ( including  ij. 


vertising)  incurred  in 


oppotoi 


or  supporting  legislation  to  I, 
deducted  as  an  ordinary 
necessary  business  expense. 

Sponsor  of  the  measure.  Bn, 
Hale  Boggs  (D.,  La.),’ aj, 
“only  one  meml)er  of  the  con. 
mittee  objected  to  my  bill 
only  mildly  so  at  that.  I’m  vm 
optimistic  now  that  we  will  ^ 
the  bill  passed  at  this  session.' 

The  bill  has  the  effect  of 
negating  a  ruling  by  the  In- 
ternal  Revenue  Service.  It  m 
only  covers  expenses  involved  it 
legislation  but  also  costs  of  sip. 
porting  or  opposing  initiatWeor 
referendum  moves.  It  still  for 
bids  deduction  of  expenses  in 
curred  in  support  of  or  opposi¬ 
tion  to  any  particular  candidste 
for  political  office. 


Contril 

Want 


BvDi 

(AM, 


(See  Page  79:  Weary  Report¬ 
ers  Puff  But  Ike  Gets  a  Lift.) 


BAR  FLIGHT 

The  National  Press  Club  bar 
has  been  the  birthplace  of  yet 
another  book.  This  time  it  is 
“Ask  Me  Anything,”  authored 
by  William  R.  Hearst  Jr.,  Bob 
Considine  and  Frank  Conniff 
and  recounting  their  three  trips 
to  Russia  in  recent  years. 

Hearst  recalls  in  the  book  how 
Dave  Sentner,  chief  of  the 
Hearst  Washington  Bureau  first 
broached  the  possibility  of  a 
survey  of  post-Stalin  conditions 
to  him  in  the  bar.  The  idea 
percolated  with  Hearst  but  did 
not  take  final  form  until  a  fol¬ 
lowing  trip  to  Washingd^on  in 
1954  when  Sentner  again 
pressed  the  project. 

Sentner  is  quoted  in  the  book 
as  saying: 

“I  had  one  of  those  hunches 
that  comes  once  in  a  lifetime. 
My  intuition  told  me  that  the 
time  was  ripe  to  go  to  Russia 
and  see  what  had  been  going  on 
since  Stalin’s  death.” 

Hearst  also  recalls: 

“Dave  further  reasoned  that 
the  long  record  of  the  Hearst 
Newspapers  in  opposition  to 
communism  might  have  the  per¬ 
verse  effect  of  making  a  visit 
by  William  R.  Hearst  Jr.,  ap¬ 
pealing  to  the  Soviet  leaders.” 

Considine  and  Conniff  came 
down  here  to  present  an  auto¬ 
graphed  copy  of  the  book  to  Vice 
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WELCOME,  El)  AND  DOTTK 

Everybody  can  relax  not. 
Columnist  Ed  Koterba  will  pt 
a  hotel  room  in  Los  Angeles  for 
the  Democratic  National  Oa- 
vention  after  all. 

Here’s  the  chain  of  evott; 

Taking  note  of  the  expeniht 
and  disorganized  time  in  sto 
for  “some  newsmen  (who)  my 
have  to  sleep  in  the  parks « 
hotel  lobbies”  during  the  Oifr 
vention,  Koterba  wrote  that  he 
at  least  had  no  housing  prob¬ 
lem.  Reason:  he  and  his  wiitl^t^ 
and  son  were  hauling  along  Im 
house  trailer  and  would  pad 
it  in  a  camp  for  $4  per  day. 

J.  Leonard  Reinsch,  on  leave 
of  absence  from  Cox  broadcast¬ 
ing  interests  to  manage  the 
convention,  read  this  in  the  Lw 
Angeles  Mirror-News  and  blef  “TJ 
his  top.  After  all,  Koterba  al-  *  ’ 

ready  had  been  assigned  a  hota 
room  (which  he  needs  for 
working  space  near  the  conw- 
tion  hall).  Reinsch  cancelled  & 
room  via  a  w'ire  stating  thit 
“no  newsman  attending  conwi 
tion  w’ill  sleep  in  park  or  hW 
lobby  or  even  in  house  traite 
except  you  (and  your  wife)- 

Friends  of  Koterba’s  like  Kl 
Lawrence  of  the  New  fad 
Times  protested  to  Sam  Bri^t- 
man,  publicity  director  of  the 
Democratic  National  Conunittie. 
that  Reinsch’s  funny  bone  was 
badly  calcified. 

Came  a  conciliatory  wire  froB 
Reinsch  to  Koterba  asking:  “Do 
you  want  a  hotel  room  or  do  yw 
and  Dotty  still  prefer  the  sunph 
life  of  a  trailer?” 

Koterba  meekly  reapplied  » 
reports  are  that  Reinsch  wi 
give  routine  approval. 
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Classified  Managers  Unveil 
people  on  the  Move’  Story 


By  Doi-ifl  L.  Lionel 

(L\M,  New  York  Herald  Tribune 


....  .  m  .  1  c*  11*  before  they  put  the  paper  down, 

f/rntribution  to  1  otal  Semna;  just  as  they  have  to  read  their 

^  favorite  columnist  or  feature." 

Want  Ad  Outlook  Is  Now  Spotty 

Staab,  the  Enquirer’s  executive 

(  iM  New  York  Herald  Tribune  hadn’t  changed  very  much 

'  ’  since  the  first  want  ad  ap- 

CiNClNNATi  daily’s  CAM  said,  “it’s  going  to  peared  in  the  Boston  News  Let- 
A  preview  of  a  sales  presenta-  be  touch  and  go  for  the  balance  ter  in  the  18th  century  and  he 
•  n  upon  classified  adver-  of  the  year.’’  Employment  ad-  didn’t  think  it  is  going  to 
►  ;ine  featured  the  40th  annual  vertising  has  shown  marked  change.  “I  think  more  initia- 
smvfntiiin  of  the  Association  of  signs  of  tapering  off  since  the  tive,  more  energy,  more  wham 
Newspaper  Classified  Advertis-  beginning  of  the  year  but  some  jjoes  into  the  sale  of  classified 
Managers  here  this  week.  CAMs  perceive  a  noticeable  re-  than  is  used  by  any  other  de- 

CAMs  representing  more  than  bound  in  the  last  six  weeks  partment  of  the  newspaper,’’  he 

:  I  newspapers  cheered  the  which  they  are  hopeful  will  con-  said. 


story,  “People 


the  tinue. 


Anthony  T.  Powderly,  Roch- 


r;pplip(i  the  funds. 

TVo  vicepresidents  of  the 
J.reau,  Edward  A.  Falasca  and 


twin  want  ad  progpram.  As  a 
result,  63  percent  of  the  ads 
in  the  evening  appear  in  the 
Timea-Union  as  well  as  the 


$240,000  In  Fines 
For  Pulp  Price  Fix 


kjve,”  which  was  developed  by  “You  have  an  obligation,’’  the  ester  (N.  Y.)  Democrat  and 
ie  Bureau  of  Advertising,  Cincinnati  Enquirer’s  advertis-  Chronicle,  told  how  eight 
AN'PA,  and  ANCAM’s  research  ing  director,  Stanley  Ferger,  months  of  planning  and  a  burst 
E-mittff.  The  presentation  told  the  CAMs  in  his  welcoming  of  $160,000  in  promotion  were 
effective  use  of  informa-  address,  “to  tell  the  public  what  used,  with  strong  staff  incen- 
;;in  obtained  by  surv’eys  of  re-  they  can  get  through  the  news-  tives  and  the  establishment  of 
(fflt  home  purchasers  for  which  paper.  While  you’re  selling  a  combination  rate,  to  sell  the 
if  classified  managers’  group  classified,  preach  the  gospel  of  twin  want  ad  progpram.  As  a 
r;pplip(i  the  funds.  newspaper  advertising  as  a  result,  63  percent  of  the  ads 

TVo  vicepresidents  of  the  whole.”  in  the  evening  appear  in  the 

J.reau,  Edward  A.  Falasca  and  Frederick  W.  Giesel,  Cincin-  Timea-Union  as  well  as  the 
Edward  H.  Burgeson,  put  on  the  nati  Post  &  Times  Star  business  morning  paper  after  a  year  of 
show  and  said  the  complete  manager,  urged  the  CAMs  to  selling  of  the  joint  program, 
jrespntation  will  be  available  “do  something  to  let  people  Previously  the  Times-Union 
frr  use  by  national  and  retail  browse  in  classified,  so  that  carried  no  want  ads. 
jdvertisinK  managers  of  news-  they’ll  just  have  to  see  classified  In  a  one-act,  one-actor  skit, 
pipers  when  the  art  work  and  ' 

pHuction  details  are  finished.  ^  /i  /V  T 

^^41)5000  In  r  mcs 

diisifipd  managers’  contribu-  -j— ^  -m  ^  ^ 

ir  r  or  rulp  Price  t  ix 

Rigorous  Program  MONTREAL  Four  $20,000  fines  were  fixed 

Meeting  against  a  background  I*'  *  decision  which  took  an  against  St.  Lawrence  Corpora- 
18  months  of  soaring  linage  hour  for  the  judge  to  read,  fines  tion,  E.  B.  Eddy  Co.,  Anglo 
igures,  the  CAMs,  who  started  totalling  $240,000  were  assessed  Canadian  Pulp  and  Paper  Mills 
sue  of  their  sessions  as  early  June  15  against  17  pulp  and  and  Consolidated  Paper  Corp. 

15  8:30  A.M.  and  listened  to  paper  companies  for  a  price-  Abitibi  Power  and  Paper  Co. 
pad  speakers  until  after  6:00  fixing  conspiracy  in  the  pur-  and  Gaspesia  Sulphite  Co.  were 
gave  no  indication  of  com-  chase  of  pulpwood  from  farm-  fined  $15,000  each,  and  St.  Anne 
IJcency.  Except  for  a  break  on  Power  Co.,  Ontario  Paper  Co., 

haday  afternoon  for  a  boat  The  period  of  the  govern-  Donnacona  Paper  Co.  and  KVP 
ale  on  the  Ohio  to  the  accom-  nient’s  case  under  the  Combines  Co.  were  fined  $10,000  each, 
laiiment  of  a  hot  jazz  combo,  -^ct  covered  1947-54.  Justice  Fined  $8,000  each  were: 
Ike  delegates  pursued  their  Harry  Batshaw,  who  heard  the  Richmond  Pulp  and  Paper  Co. 
"jorous  program  from  Monday  case  without  a  jury,  considered  of  Canada,  James  MacLaren 
ikiwigh  Thursday  afternoon.  1,550  pieces  of  documentary  Co.,  Armstrong  Forest  Co.,  Gair 
A  dubious  outlook  for  the  last  evidence  and  examined  60  wit-  Co.  of  Canada,  and  Spruce  Falls 
hff  of  ’60  from  various  parts  nesses.  His  judgment,  97  pages  Power  and  Paper  Co. 

the  country  provided  a  clue  long,  was  that  the  firms  had  “n  should  be  borne  in  mind,’’ 
k>  the  quest  for  every  crumb  of  ug^reed  to  ‘nothing  more  nor  Justice  Batshaw  said  “that  over 
•  building  information  than  the  control  of  the  pulp-  and  above  any  monetary  penalty 
i^ble.  wood  market.”  imposed,  there  is  the  fact  that 

Things  look  spotty  for  the  The  heaviest  penalty,  $25,000  a  finding  of  guilty  hardly  en- 
"•“oee  of  the  year,”  commented  each,  was  imposed  against  hances  the  reputation  as  law- 
» ^  large  mid-  Canadian  International  Paper  abiding  citizens  of  those  respon- 
j  coast  newspaper.  He  Co.  and  Howard  Smith  Paper  sible  for  the  commission  of  this 
!*«.  “our  ad  count  is  down,  so  Mills,  Ltd.,  whose  representa-  particular  offense  when,  as  the 
■our  competitor’s,  for  the  first  tives  attended  47  and  46  meet-  evidence  showed,  they  were 
“•*  in  18  months.”  From  the  ing,  respectively,  in  various  aware  that  their  activities  were 
•PJtt  mid-west,  a  medium-sized  areas.  contrary  to  the  law  of  the  land.” 

Editor  &  publisher  for  w  is.  i960 


Montreal 

In  a  decision  which  took  an 
hour  for  the  judge  to  read,  fines 
totalling  $240,000  were  assessed 
June  15  against  17  pulp  and 
paper  companies  for  a  price¬ 
fixing  conspiracy  in  the  pur¬ 
chase  of  pulpwood  from  farm¬ 
ers. 

The  period  of  the  govern¬ 
ment’s  case  under  the  Combines 
Act  covered  1947-54.  Justice 
Harry  Batshaw,  who  heard  the 
case  without  a  jury,  considered 
1,550  pieces  of  documentary 
evidence  and  examined  60  wit¬ 
nesses.  His  judgment,  97  pages 
long,  was  that  the  firms  had 
ag^reed  to  “nothing  more  nor 
less  than  the  control  of  the  pulp¬ 
wood  market.” 

The  heaviest  penalty,  $25,000 
each,  was  imposed  against 
Canadian  International  Paper 
Co.  and  Howard  Smith  Paper 
Mills,  Ltd.,  whose  representa¬ 
tives  attended  47  and  46  meet¬ 
ing,  respectively,  in  various 
areas. 

for  June  18,  1960 


Four  $20,000  fines  were  fixed 
against  St.  Lawrence  Corpora¬ 
tion,  E.  B.  Eddy  Co.,  Anglo 
Canadian  Pulp  and  Paper  Mills 
and  Consolidated  Paper  Corp. 

Abitibi  Power  and  Paper  Co. 
and  Gaspesia  Sulphite  Co.  were 
fined  $15,000  each,  and  St.  Anne 
Power  Co.,  Ontario  Paper  Co., 
Donnacona  Paper  Co.  and  KVP 
Co.  were  fined  $10,000  each. 

Fined  $8,000  each  were: 
Richmond  Pulp  and  Paper  Co. 
of  Canada,  James  MacLaren 
Co.,  Armstrong  Forest  Co.,  Gair 
Co.  of  Canada,  and  Spruce  Falls 
Power  and  Paper  Co. 

“It  should  be  borne  in  mind,” 
Justice  Batshaw  said  “that  over 
and  above  any  monetary  penalty 
imposed,  there  is  the  fact  that 
a  finding  of  guilty  hardly  en¬ 
hances  the  reputation  as  law- 
abiding  citizens  of  those  respon¬ 
sible  for  the  commission  of  this 
particular  offense  when,  as  the 
evidence  showed,  they  were 
aware  that  their  activities  were 
contrary  to  the  law  of  the  land.” 


“It’s  Not  So  Easy  to  Place  a 
Want  Ad,”  this  writer  demon¬ 
strated  some  of  the  obstacles 
faced  by  John  Q.  Citizen  when 
attempting  to  place  a  private 
family  want  ad.  Among  the 
shortcomings  depicted  were  dif¬ 
ficulty  in  reaching  the  a<l  taker, 
lack  of  published  phone  number 
of  paper  and  deadlines  on  classi¬ 
fied  pages,  curt  statement  of 
terms  on  bill,  misspelling  of 
name  on  bills  and  an  ac'jurtment 
policy  that  is  more  ftringent 
than  a  private  individual  en¬ 
counters  when  he  deals  with  a 
department  store  or  utility. 

In  support  of  his  new  mul¬ 
tiple  insertion,  sliding  scale 
rate,  Eldred  R.  Garter,  Atlanta 
(Ga.)  Constitution  &  Journal, 
said  surveys  have  shown  that 
less  than  6  percent  of  advertis¬ 
ers  get  maximum  satisfaction 
from  want  ads  inserted  one  time 
only. 

Mark  CJiristian  Elected 

Dozens  of  promotion  exhibits 
were  hung  in  the  exhibition  hall 
for  the  edification  of  the  dele¬ 
gates.  The  festoons  of  tear 
pages  selling  classified  to  read¬ 
ers  bore  out  the  axiom  that  the 
best  promotion  tool  is  the  testi¬ 
monial.  The  Los  Angeles 
(Calif.)  Times  used  full  page 
space  to  tell  of  the  sale  of  a 
million  dollar  building  via  a 
want  ad.  It  used  similar  space 
to  tell  how  a  man  landed  his  big 
job,  through  the  same  source. 

^11  pages  in  full  color  were 
used  by  the  Minneapolis 
(Minn.)  Star  &  Tribune  to  sell 
readers  more  classified  with  a 
new  theme — ^“Want  Ads  Work 
Wonders.”  Winners  of  the 
EbiTOR  &  Pt’BUSHER  classified 
awards  were  James  J.  Daly, 
Washington  (D.  C.)  Post,  and 
Raymond  Dykes,  White  Plains 
(N.  Y.)  Reporter-Dispatch. 

The  CAMs  elected  Mack  T. 
Christian,  Tampa  (Fla.)  Tri¬ 
bune,  president;  Ralph  M.  Ros¬ 
enberg,  Tacoma  (Wash.)  Tri¬ 
bune,  first  vicepresident,  Philip 
D.  Crawford,  Buffalo  (N.  Y.) 
Courier-Express,  second  vice- 
;  president;  James  J.  Daly, 
Washington  (D.  C.)  Post,  third 
vicepresident,  and  Edgar  L. 
Stanley,  Oklahoma  City  (Okla.) 

■  Oklahoman,  treasurer. 

^  Newly  elected  directors  in¬ 
clude  Blanche  Gates,  Monroe 
‘  (La.)  News-Soar  World;  Frank 
Lester,  Los  Angeles  (Calif.) 
Times,  and  Paul  C.  Schulz,  In- 
'  dianapolis  (Ind.)  Star  News. 

'  ANCAM’s  top  award,  the 
;  James  V.  McGovern  Trophy,  for 

-  the  publisher  who  made  an  out- 

-  standing  contribution  to  classi¬ 
fied,  went  to  J.  Oliver  Amos,  of 

i  the  Sidney  (Ohio)  Daily  News. 
!  Mr.  Amos  came  to  the  conven- 
:  tion  to  accept  the  award  and 
J  said,  “ANCAM  help^  us  get 
’  started  right  in  classified.” 


Profession 
Emphasized 
At  Seminar 


FIRST  CANADIAN  SEMINAR  brought  together  22  Ontario  newsmen  ^ 

for  discussion  of  reporting,  writing,  libel,  etc.  with  experts.  In  Panels,  Blisiliess  riters 
left  to  right,  are:  I.  Ray  Stanton  of  Kitchener-Waterloo  Record  and  D  • 

Richard  Waugh  of  Owen  Sound  Sun-Times;  2.  Pamela  Baker  of  London  ^  n?  rriZfs 


Free  Press  and  D.  C.  Mawson  of  Brantford  Expositor;  3.  Murray  Thomson  This  year’s  winners  of  ■ 


of  St.  Catherines  Standard  and  Donald  Lemieux  of  Woodstock  Sentinel-  T,nph  Awnrrlo  fr.i-  _ _ 

Review;  4.  Mel  Sufrin  of  Canadian  Press  and  Terry  Honey  of  London  in,,-,,  Ud 

Free  Press,  chairman  of  the  Press  Institute  of  Canada  financial  journalism  recem.! 


London,  Ont. 

“We  speak  of  ourselves  as 
professional  people,  but  we  still 
do  not  rule  our  own  standards 
as  professionals,”  W.  G.  Tres- 
tain,  general  manager  and  ex¬ 
ecutive  editor  of  the  London 
Free  Press,  said  in  a  keynote 
address  to  the  first  seminar  of 
the  Press  Institute  of  Canada. 

He  told  22  Ontario  newsmen 
attending  the  first  seminar  of 
its  kind  in  Canada  last  week 
that  “this  may  be  the  start  to¬ 
ward  true  professional  stand¬ 
ards  for  journalism.” 

Mr.  Trestain  opened  the  three- 
day  seminar  at  the  school  of 
journalism.  University  of  West¬ 
ern  Ontario.  He  compared  the 
standards  of  the  newspaper  pro¬ 
fession  with  those  of  the  medi¬ 
cal,  legal  and  engineering  pro¬ 
fessions.  He  said  he  believed  it 
was  time  newspapermen  started 
to  rule  the  standards  of  their 
own  profession. 

He  warned  that  the  “glamor” 
of  newspaper  life  was  fading  in 
this  modern  age  and  urged 
newsmen  to  develop  their  skills 
to  better  advantage. 

Writer-philospher  Greg  Clark, 
columnist  for  Weekend  maga¬ 
zine,  told  120  Ontario  newsmen 
and  their  wives  at  a  post-semin¬ 
ar  dinner  that  it  was  the  re¬ 
sponsibility  of  the  newsmen  to 
control  big  business  interests  in 
the  newspaper  industry. 

The  Canadian  humorist  ex¬ 
plained  that  only  wealthy  busi¬ 
nessmen  or  syndicates  could  af¬ 
ford  to  purchase  newspapers  to¬ 
day.  He  said  it  was  up  to  the 
experienced  newsmen  to  control 
these  interests  for  the  communi¬ 
ties’  interest. 

Mr.  Clark  was  introduced  by 
the  London  Free  Press  cartoon¬ 
ist  Merle  “Ting”  Tingley  who 
said  Mr.  Clark  was  known  as 
the  “champion  of  the  little 


Science  Writin|j 
Fellows  Named 


Dick  Hirsch  Wins 
Prize  for  Column 


iinaiiciui  journalism  receired 
their  prizes  this  week  at  alund- 
eon  in  the  Waldorf-Agtorii 
Hotel. 


Nate  White,  Christian  Sck 


Six  newspaper  writers,  a  geo-  Buffalo,  N.  Y.  ^lonitor,  received  a  bror,;: 

physicist,  an  editor-writer  and  Richard  I.  Hirsch,  Buffalo  plaque  and  $1,000  for  a  str- 
a  doctor  of  medicine  have  been  Courier-Express  reporter,  re-  which  stressed  that  individ': 
awarded  fellowships  for  the  ceived  the  Walter  O.  Bingham  free  decision  is  the  key  to  u- 
third  year  of  Columbia  Univer-  Award  for  outstanding  journal-  limited  economic  progmt  A 
sity’s  Advanced  Science  Writing  ism  June  11,  when  he  also  re-  similar  prize  in  the  mapzi: 
Program.  ceived  a  statuette  for  writing  fi®lfi  went  to  John  A.  Convsv 

The  nine  Fellows  will  spend  at  the  Page  One  Ball  of  the  NcwsteccAr,  for  a  report  onnu- 


the  1960-61  academic  year  at  the  Buffalo  Newspaper  Guild. 


University  broadening  their  The  Bingham  award  was  made 


production  here  and  abroad. 
Achievement  Award*  for' 


scientific  knowledge  and  study-  tor  Mr.  Hirsch’s  weekly  column,  newspaper  writers  were  pir 


sented  to  Joseph  A.  Livingr™ 


ing  better  techniques  of  inter-  “Offhand.”  sented  to  Joseph  A.  Living?"' 

preting  new  scientific  develop-  Mrs.  Cy  Kritzer,  wife  of  a  Philadelphia  (Pa.)  Built!” 
ments.  The  fellowships  cover  Buffalo  Evening  News  sports  and  John  L.  Fletcher,  W 
tuition  and  fees,  plus  up  to  writer,  received  a  statuette  as  Rock  Arkansas  Gazette,  Suniii: 
$4,300  for  travel  and  living  ex-  the  “Ideal  Newspaperman’s  Wife  awards  for  magazine  write? 


loBS 


penses. 

The  1960-61  Fellows  are: 

Karl  Abraham,  Utica  (N.  Y.) 
Observer  Dispatch  and  Utica 
Daily  Press. 


of  1960”  on  the  basis  of  an  essay  went  jointly  to  Edward 


submitted  by  her  husband.  Townsend  and  Richard  N.  Lsis 
Other  winners  of  statuettes:  in.  Business  Wceit,  and 
Buffalo  Ev'ening  News — Rob-  Gurney  Breckenfeld,  House  < 
ert  L.  Smith,  Merrill  D.  Home. 


Warren  Burkett,  Abiline  Matthews,  Ernie  Gross,  Jean 


(Texas)  Reporter-News 


Reeves  Allan,  Bruce  Shanks, 


Miss  Claire  Conley,  Oklahoma  Dick  Johnston,  Jack  Horrigan,  Library  Week  PhotO 


City  Daily  Oklahoman. 


Elwood  Wardlow,  William  Dy-  •  '*  a  j  j 

vininte  .ToVir,  Prizes  Are  Awarded 


William  Cromie,  geophysicist,  viniak,  John  Sunley  and  Millard 
Columbia  University’s  Lament  Browne. 


Geological  Observatory 


Buffalo  Courier-Express 


Ray  Borges,  staff  photogn 
pher  for  the  Santa  Bark- 


Robert  Greenway,  editor-  George  Wyatt  and  William  (Calif.)  News-Press,  won 


writer,  Stanford  Research  In-  Folger. 


stitute,  California.  Niagara  Fj 

Wilbourn  McNutt,  Waco  Richard  Utts. 
(Texas)  News-Tribune. 

Nicholas  Panagakos,  Portland 
(Maine)  Press  Herald-Evening 
Express. 

Dr.  Millard  Schweidel,  New 
York  City. 

John  C.  Smith,  Cincinnati 
(Ohio)  Enquirer. 


Niagara  Falls  Gazette 


McCormick  Place 

Chicago 

Chicago’s  new  lakefront  ex¬ 
position  center  has  been  named 
McCormick  Place  in  tribute  to 
Col.  Robert  R.  McCormick,  late 
editor  and  publisher  of  the  Chi¬ 
cago  Tribune,  who  spearheaded 
the  drive  for  the  convention 
hall. 


Joy  in  Reading 
By  Ray  Borges,  Santa  Barbara 


prize  of  $250  in  a  nationw. 
photo  contest  held  in  tonnertis: 
with  National  Library 
Sponsored  by  the  National  B«'! 
Committee,  the  contest  offow 
awards  totalling  $400  for  tn 
best  photos  illustrating  tk 
themes  of  the  enjoyment' 
reading  and  the  importance ' 
libraries. 

Mr.  Borges’  photograph  (*o 
cut)  showed  8%  year  old  Don? 
thy  May  Yee  reading  at  tlK 
Santa  Barbara  Public  Librarj 

Second  prize  of  $100  w 
awarded  to  Fred  G.  Kraft  « 
the  Baltimore  (Md.)  News-Pt>j- 
Gordon  Converse  of  the  Chiu- 
tian  Science  Monitor  **■' 
awarded  $50  third  prize  f^ 
photo  series  of  famous  readff^ 
and  book  collectors. 


ioBj 
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The  Foreign  Press 

In  U.S.A. 


The  Melting  Pots 


By  Boolo  E  arner 


The  cold  war,  disaiinament,  scientific  advances,  space 
execration,  power  politics  and  the  rise  and  fall  of  the 
vk  market,  are  all  vital  subjects  in  which  practically 
r.en  newspaper  in  the  world  has  a  sustained  interest. 

:  ?  stories  in  these  areas  constitute  prime  news  any- 
;nere  in  the  world. 

Outside  these  categories,  however,  there  are  a  great 
:iany  regional  differences  in  attitudes  toward  news. 

In  most  countries,  few  sports  pack  in  as  many  fans  as 
loccer  does.  Australians,  however,  are  primarily  ad¬ 
dicted  to  tennis  and  swimming  while  the  Japanese  re¬ 
serve  their  loudest  cheers  for  “ping-pong”  and  baseball. 
Many  Western  countries  are  interested  in  crime  stories 
»nd  big-time  gangsters  are  well-known  to  millions  of 
their  readers.  In  ^uth  America,  however,  crime  barely 
liiudifies  as  news. 

You  can  sell  cheesecake  pictures  practically  anywhere 
in  the  world  except  Holland.  The  Dutch  apparently 
like  their  ladies  pretty  but  welldressed. 

Japanese  newspapers  show  a  great  interest  in  cultural 
natters,  particularly  in  the  area  of  the  oriental  influence 
in  art,  music  and  theater.  Germans  have  a  penchant 
lor  statistics  and  serious  analysis  of  political  news. 

Some  newspapers  are  eager  for  news  about  crime, 
film  stars,  gossip  about  the  international  set  and  unusual 
scandal  stories.  Others  concentrate  on  feature  and  in¬ 
terpretive  articles  about  politics,  economics  and  science. 

The  range  of  interests  of  the  press  the  world  over  is 
vast  Yet  all  these  interests  meet  and  bubble  and  boil 
inthenevv's  melting  pots  at  Associated  Press  and  United 
International — two  American  wire  services  where 
universal  news  coverage  is  daily  brewed  on  a  mammoth 
^  The  clients  or  subscribers  of  these  agencies  are 
numbered  in  the  many  thousands  and  their  vast  elec¬ 
tronic  networks  reach  into  the  most  remote  comers  of 
the  globe.  Both  agencies  are  huge  conglomerations  of 
niai  and  machinery'.  Yet  both  are  delicately  sensitive 
nnd  flexible  enough  to  be  able  to  cater  to  the  news  re- 
Wironents  of  newspapers  in  countries  like  Argentina, 
India  or  Australia — each  of  which  is  located  on  a 
^erent  continent,  speaks  a  different  language  and  has 
•ti  own  ideas  about  what  constitutes  prime  news. 

(Continued  on  jyage  60) 
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Wendell  Burch,  Director  of  Internetionel  Services  for  United  Press 
International:  "Most  of  the  world  Is  hunqry  for  information  and  news." 
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TV  Tees  Off  on  Chi 

Press  Performance 


Chicago 

Chicago’s  four  major  news¬ 
papers  escaped  serious  criticism 
in  the  first  television  program 
aired  by  WBBM-TV  as  a  quar¬ 
ter-hour  every-other-Sunday  aft¬ 
ernoon  show  entitled  “WBBM- 
TV  Views  the  Press.” 

Carter  Davidson,  former  Chi¬ 
cago  newspaperman  and  more 
recently  executive  director  of 
the  Chicago  Council  on  Foreign 
Relations,  was  the  critic  who 
cast  his  eye  on  the  press  and 
voiced  some  mild  criticism  of 
the  four  papers.  Tribune,  Daily 
News,  American  and  Sun-Times. 
He  also  praised  individual  pa¬ 
pers  for  specific  public  service 
stories  published  during  the 
previous  week. 

Critical  of  Headlinr«i 

His  major  criticism  centered 
around  the  morning  papers’ 
handling  of  the  Bomarc  missile 
fire  in  New  Jersey,  citing  head¬ 
lines  to  back  up  his  charge  that 
newspapers  are  often  “harried 
by  deadlines  and  apparently  in¬ 
spired  to  scare  people  into  buy¬ 
ing  papers  from  the  newsstand 
—  rush  into  print  with  head¬ 
lines  that  not  only  are  errone¬ 
ous  but  tend  to  terrorize  the 
nation.” 

First  editions  of  the  Tribune 
and  Sun-Times,  appearing  on 
the  street  late  Tuesday  after¬ 
noon  carried  the  following  re¬ 
spective  headlines:  “ATOMIC 
BLAST  IN  NEW  JERSEY”; 
and  “ATOM  WARHEAD  EX¬ 
PLODES  IN  N.  J.” 

Mr.  Davidson  noted  that  edi¬ 
tions  delivered  to  homes  on 
Wednesday  referred  to  the  event 
no  longer  as  an  explosion,  but 
as  a  fire,  but  the  danger  was 
radiation.  He  quoted  from  the 
Associated  Press  dispatch  car¬ 
ried  by  both  papers,  stating  the 
Bomarc  had  “spewed  forth  a 
small  amount  of  radiation.”  The 
AP  story  also  quoted  an  official 
Air  Force  announcement  that 
there  was  no  radiation  danger 
to  the  public. 

“Yet,  even  above  such  quali¬ 
fying  terms,  here  were  the  head¬ 
lines,”  continued  Mr.  Davidson: 

Tribune:  FIRE  TRIGGERS 
RADIATION;  Sun-Times: 
“RADIATION  FREED  BY 
FIRE  AT  BOMARC  BASE  IN 
N.  J.” 

“Here  is  a  clear  case,  it  seems 
to  me,  of  newspaper  abdication 
of  responsibility  in  favor  of  a 
scare  headline  —  selling  papers 
at  the  risk  of  terrorizing  a  popu¬ 
lation  already  kept  in  a  con¬ 


stant  state  of  tension  by  woidd 
developments. 

“But  if  you  think  that  was, 
the  newspapers  in  London,  Eng¬ 
land,  made  it  even  w'orse.  Using 
the  identical  sources  of  informa¬ 
tion,  the  Daily  Herald,  usually 
not  the  lurid  of  London  pa¬ 
pers,  headlined:  “A-ROCKET 
BLOWS  UP  —  DEATH-DUST 
DANGER  PANICS  NEW 
YORK.” 

KehaMiieH  Finch  CAtverage 

Mr.  Davidson,  who  is  now 
WBBM-TV’s  foreign  news  edi¬ 
tor  and  is  serving  as  press  critic 
for  the  local  CBS  News  and 
Public  Affairs  Department,  re¬ 
hashed  the  press  handling  of 
the  Dr.  Finch  and  Carole  'Treg- 
off  murder  trial  of  last  Winter. 
“It  was  a  mistrial  and  Finch 
and  Carole  will  be  back  in  court 
—  and  in  the  newspapers  — 
again  soon,”  he  said. 

“How  they  will  cover  it  this 
time,  we  can  only  guess.  But, 
during  the  first  trial,  newspa¬ 
pers  milked  the  drama  for  all 
it  was  worth,  and  it  was  high 
drama. 

“All  four  Chicago  newspapers 
devoted  an  unseemingly  amount 
of  space  to  the  trial,  none  per¬ 
haps  as  luridly  as  Chicago’s 
American,  which  front-paged 
the  columns  of  Dorothy  Kilgal- 
len.  ...  It  seems  here,  as  we 
view  the  press,  that  this  is  a 
frivolous  use  of  valuable  front 
page  space  which  might  have 
served  the  reader’s  interest  bet¬ 
ter  by  giving  fuller  coverage  to 
some  important  events,  which 
were  going  on  at  the  same  time. 
...  To  the  probable  editor’s 
rebuttal  that  such  coverage  as 
the  Finch  trial  reflects  the  read¬ 
ers’  interests,  we  can  only  say 
that  we  think  newspapers  should 
be  more  than  mirrors.” 

Tips  His  Hat 

Earlier  in  his  script,  Mr. 
Davidson  tipped  his  journalistic 
hat  to  the  Daily  News  for  its 
series  of  articles  by  Smith 
Hempstone  from  Africa,  “a  con- 
_  tinent  that  has  needed  far  more 
coverage  than  it  has  been  get¬ 
ting.” 

He  also  complimented  the 
Sun-Times  and  its  reporter, 
Fletcher  Martin,  for  a  series 
dealing  with  the  Negro  situation 
locally,  both  from  a  political  and 
social  point  of  view. 

He  also  cited  the  Tribune’s 
Sandy  Smith  for  having  exposed 
the  “bandit  taxi  cab”  racket  at 
O’Hare  Field.  “The  result  was 


False  Ads 
For‘Regiinerf 
Is  Charged 

New  You 

John  Andre,  pi  osident  of  Dnj 

ACADEMIC  HOODS  .0,1,  b, 

Palmer  Hoyt,  editor-publisher  of  Hilton,  Chesley,  Chffortl 

the  Denver  Post,  at  Humboldt  Atherton,  Inc.,  were  antotf 
State  College  commencement.  Mr.  those  accused  this  week  of  o*. 


O'Kane  received  an  honorary  de-  spiracy  and  publi.shing  false  ij. 
gree  of  Master  of  Public  Service;  vertising  by  a  New  York  Cocbit 
Mr.  Hoyt  gave  the  address  to  the  grand  jury’. 

graduates.  District  Attorney  Frank  ? 

far-reaching,”  said  Mr.  David- 

son.  “City,  suburban  and  state  a^  -  *  nicti-- .t  it* 

authorities  began  an  investiga-  S?  i  ^ 

J,  .  ,  •  u  1  I  seph  Stone  descrilied  the  ci» 

tion,  fortv  drivers  were  hauled  ,  , .  .  , 

...  as  one  of  the  most  brazen  nu, 

into  the  police  station  on  one  i-  ^  i  ‘ 

,  *  J  1  a  media  frauds  ever  perpetntai 

charge  or  another,  and  later  six  i 

,  u  J  j;  on  the  public, 

of  them  were  banned  from  op¬ 
erating  at  O’Hare.  Travelers  87ili  Year 

will  be  saving  thousands  of  dol-  t-.  t, 

lars,  the  Tribune  said,  through  Resesro 

the  results  of  its  stories.  It  was  No.  87  among  th«  by 

good  journalistic  enterprise.  As  national  advertisers  with 

the  Tribune  pointed  out,  in  an  expenditures  of  some  $5,000jllC. 
editorial  drawing  the  attention  several  proclucts  in  ok 

of  its  readers  to  its  expose  of  ^ 

the  so-called  taxicab  scandal :  spent  $207,257  in  nets- 

‘A  front  page  newspaper  story  paper  space  describing  the  bar 
is  a  check  on  abuses  and  a  spur  gained  from  theiued 

to  reform.’  ”  “Regimen  tablets. 

Mr.  Hogan  disclosed  thstb 
Kids  the  Press  office  was  investigating  adw- 

Mr.  Davidson  also  had  a  lit-  tising  claims  made  for  two otko 


far-reaching,”  said  Mr.  David- 


on  the  public.” 

87lli  I.asl  Year 

Last  year.  Drug  Resoro 
place<l  No.  87  among  the  to. 


Kids  the  Press 
Mr.  Davidson  also  had  a  lit 


tie  fun  with  the  press,  point-  ^  ^ 

ing  out  that  at  the  hour  of  ‘Man-Tan  and  “Positan,  ski: 
Caryl  Chessman’s  execution,  tanning  lotions, 
switchboards  at  all  newspaper  Mr.  Andre,  only  individui 
offices,  as  well  as  those  of  ra-  named  in  the  grand  jury’s  is- 
dio-television,  were  deluged  with  formation,  said:  “We  are  ib 
calls  from  people  wanting  to  solutely  not  guilty  of  anythiiif 
know  whether  the  execution  and  we  have  done  nothiuf  to 
actually  had  taken  place.  Both  be  ashamed  of.” 
the  News  and  American  printed  In  addition  to  Drug  Reseera 
small  items  about  the  deluge  of  and  its  agency,  the  other  corps' 
calls.  rate  defendant  charged  by  tk 

The  American  said:  “Most  of  grand  jury  is  New  Drug  iMb 
the  callers  were  men.”  tute  Laboratories,  Inc.,  whkk 

The  News  concluded:  “Most  supervised  the  alleged  cliaiiii 
of  the  callers  were  women.”  tests  on  which  the  advertisai 
Mr.  Davidson  signed  off  his  claims  were  based, 
first  program  with  this  con¬ 
ciliatory  comment:  “We  in  tele-  Extensive  InveE^igatioa 

vision  would  be  the  last  to  According  to  Mr.  Hogu. 
temper  with  the  newspapers’  thousands  of  documents  inelni 
freedom  because  their  free-  jj,g  jjj  newspapers  and  TUf- 
dom  is  our  freedom.  The  press  azines,  two  dozen  kinesa^  d 
telieves  we  should  use  it  well.  xV  commercials  and  more  tin 
We  believe  the  same  of  them.”  mn  pxamaei 


we  oeiieve  tne  same  oi  tnem.  •  joO  witnesses  were  examaei 
•  and  questioned.  He  said  till 

College  Board  Open  testimonials  featured  on  T\ 

Ttnnv  tiTTT  «  r  so-called  clinical  evidoee 

Trustees  of  Wnthrop  College  supporting  the  claims  forjv 
permitted  reporters  to  attend  .  -a- 

a  two-hour  session  of  the  board  ’  ‘  ,  a  wr 

May  30,  at  the  request  of  Gov.  •A^udre  pleaded  not  gw 

Ernest  F.  Hollings.  Winthrop  to  the  charges  at  his  arraiT 
is  a  tax-supported  college.  The  ment  as  did  representative^ 
trustees  went  into  executive  ses-  the  companies.  He  was  releew 
sion  to  discuss  faculty  salaries,  pending  trial  on  Oct.  10. 
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Edited  by  Robert  B.  McIntyre 


Sinding  Sees  More  ‘Hard  Sell’ 


★  ★  ★ 


★  ★  ★ 


★  ★  ★ 


Lochridge  Says  Dailies  Will  Gain 


By  Robert  B.  McIntyre 


By  George  A.  Brandenburg 


There  isn’t  any  question  in  W.  Fiske  Lochridge’s  mind  that  Members  of  the  American  Association  of  Newspaper  Rep- 
„  the  long  run  newspapers  will  increase  their  share  of  the  resentatives  will  continue  to  concentrate  their  sales  efforts 
utional  advertising  dollar,  and  eventually  pull  away  and  under  the  joint  AANR-Bureau  of  Advertising,  ANPA,  Na- 
aceed  other  media  in  their  share  of  that  dollar.  tional  Sales  Force  plan  to  provide  specific  marketing  and 

Mr.  Lochridge,  assistant  general  manager.  Newspaper  Divi-  newspaper  advertising  proposals  to  key  target  accounts, 
side,  the  Katz  Agency,  Inc.,  was  optimistic  last  week  as  he  Thomas  A.  Sinding,  incoming  AANR  president  as  of  July  1, 


took  over  the  presidential  reins 
of  the  New  York  Chapter  of  the 
American  Association  of  News¬ 
paper  Representatives. 

Why  is  he  so  thoroughly  opti- 
miftie  over  the  linage  outlook? 

‘Because,”  he  told  Editor  & 
PCIUSHEE,  “the  national  adver- 
tiier  is  going  to  re-discover 
newspapers  as  the  most  natural 
nuket  place  among  all  media, 
the  medium  local  advertisers 
tun  consistently  used  to  such 
advantage.  The  local  ad¬ 
vertiser  knows  that  his  potential 
customers  consciously  seek  out, 
teid  and  act  upon  newspaper 
ahertising  to  guide  them  in 
their  purchases. 

Wants  Sales  Results 

“The  local  advertiser  meas¬ 
ures  the  success  of  his  advertis- 
iai  in  relatively  simple  terms 
-  today’s  sales  results,”  Mr. 
Lochridge  continued.  “He  knows 
be  sells  best  through  newspa¬ 
per  advertising  so  he  spends 
the  largest  part  or  all  of  his 
bdget  in  newspapers.  The 
wtsurement  of  success  for  a 
utional  advertiser  is  not  quite 
n  simple.” 


W.  Fiske  Lochridge 


><■ 


Thornes  A.  Sinding 


Sawyer  Favors  More 
Equitable  Ad  Rates 


emphasized  this  point  in  dis¬ 
cussing  plans  for  the  coming 
year.  Mr.  Sinding,  vicepresident 
of  Johnson,  Kent,  Gavin  &  Sind¬ 
ing,  Inc.,  feels  that  representa¬ 
tives  can  make  the  greatest 
progress  by  putting  their  best 
efforts  into  the  National  Sales 
Force  program  launched  earlier 
this  year  by  the  Bureau  in  co¬ 
operation  with  AANR. 

Seeks  Wider  Participation 

“The  operational  procedure  is 
all  ready  set  up  and  a  number  of 
special  presentations  to  target 
accounts  has  been  completed,” 
he  said.  “What  we  want  to  do 
is  to  step  this  program  up  so 
that  from  50  to  100  such  custom- 
made  presentations  will  be  made 
in  the  months  ahead. 

“A  specific  responsibility  of 
every  representative  salesman 
who  is  developing  a  presentation 
draft  scheduled  by  the  Policy 
Committee  is  to  recommend  a 
newspaper  buy,  including  sug¬ 
gested  total  newspaper  budget, 
frequency  and  size  of  ads.  This 
should  include  an  analysis  of 
the  total  reach  of  the  newspaper 


Chicago  studies  for  1952,  1953  and  195& 

— r—  The  growing  spread  between  shows  that  during  the  six-year  .  • 

According  to  Mr.  Lochridge,  newspaper  general  advertising  period  the  excess  of  general  and  a  compariTOn  with 

tie  national  advertiser  measures  rates  and  the  retail  differential  over  retail  rates  for  all  dailies  competing  media.  After  the  p^ 
Walts  over  longer  periods,  over  has  reached  the  point  where  in-  studied,  based  on  ABC  City  sentation  has  been  shown  to  the 
*>der  areas,  dependent  not  on  dividual  publishers  would  do  Zone  population  has  gone  from  account,  it  is  the  r^^n- 

xlwtising  alone  but  on  all  well  to  consider  taking  steps  53%  to  60%.  Likewise,  during  sibility  of  the  representative 
of  his  own  marketing  that  will  tend  to  narrow  the  gap,  the  same  period  for  Sunday  salesnian  to  report  to  the  Policy 
according  to  J.  H.  Sawyer,  Jr.,  newspapers,  the  rate  differential  Committ^  concerning  the  ^ 
The  fact  that  there  are  wide  of  Sawyer-Ferguson- Walker  Co.,  has  advanced  from  62%  to  follow  up  with  the 

in  media  strategy  or  newspaper  representatives.  Y3% 

mix’  by  the  national^-  The  situation  is  such  that  the 

'«xuer  over  the  years  testifies  rate  differential  is  becoming  ..  i  ..... —  -  r - 

the  fact  that  he  is  constantly  more  and  more  a  problem  for  cRy  zone  population,  the  excess  ^een  made,  in- 

™Aiiig  for  a  resultful  formula  many  newspapers  to  gain  na-  “  general  over  retail  has  jumj^  eluding  Dash  Dog  Food,  Calvert, 
short,  he  doesn’t  know  what  tional  advertising  linage,  Mr.  from  64%  to  76%  for  dailies  Firestone,  Gulf  Oil,  Florida 
t*  local  advertiser  knows,”  Mr.  Sawyer  pointed  out  in  an  inter-  and  from  83%  to  87%  for  Sun-  Citrus  Commission  and  Duncan 
said.  “His  strategy  view  this  week.  day  papers  in  the  same  popula-  Coffee.  These  presentations,  he 

{Continued  on  page  18)  A  review  of  newspaper  rate  (Continued  on  page  20)  (Continued  on  page  24) 
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account  at  regular  intervals.” 

Mr.  Sinding  mentioned  several 
accounts  which  special  presen- 
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Lochridge 

(Continued  from  page  17) 


depends  on  some  knowledge,  ex¬ 
perience,  conviction  or  prefer¬ 
ence  involving  coverage,  cost, 
research,  etc.” 

‘Unfortunate'  Situation 

Mr.  Lochridge  said  it  is  “un¬ 
fortunate”  that  in  the  area  of 
the  “ultimate  goal”  —  sales  — 
of  all  advertising,  both  local  and 
national,  where  newspapers  have 
been  the  compelling  motivating 
force  between  the  consumer’s 
intention  to  buy  and  the  actual 
sale,  that  the  national  adver¬ 
tiser  has  comparatively  little 
opportunity  to  gauge  immediate 
sales  results. 

“Instead,  he  must  try  to  meas¬ 
ure  his  newspaper  advertising 
efficiency  by  cost  and  other 
considerations,”  Mr.  Lochridge 
went  on.  “Newspapers  must  try 
to  interpret  the  catalytic  quality 
of  newspapers  for  the  national 
advertiser.  In  the  process,  they 
must  not  ignore  that  the  na¬ 
tional  advertiser  is  demanding 
more  of  all  phases  of  his  mar¬ 
keting  process,  including  media. 
We  must  be  alert  to  the  neces¬ 
sity  for  more  and  better  re¬ 
search,  perhaps  rate  or  cost  con¬ 
siderations,  reproduction,  uni¬ 
formity  in  some  areas,  etc. 

“In  all  these  things,  newspa¬ 
pers  and  their  selling  organiza¬ 
tions  have,  and  are  continuing 
to  give  increasingly  serious  at¬ 
tention  and  action,  so  that  in 
the  long  run  newspapers  will 
do  well  in  national  advertising.” 

‘Illogical’  Attitude 

Asked  to  comment  on  why 
some  national  advertisers  tend 
to  use  newspapers  for  introduc¬ 
tory  and  other  short  term  spe¬ 
cial  purposes,  while  they  use 
other  media  for  continuity,  Mr. 
Lochridge  observed  that  to  a 
believer  in  newspapers,  this  “is 
an  attitude  that  seems  complete¬ 
ly  illogical.” 

“Of  all  the  reasons  —  or  per¬ 
haps  rationalizations  —  that 
we’ve  heard,  perhaps  one  merits 
some  respectful  consideration : 
‘Newspapers,  as  the  news  me¬ 
dium,  are  the  natural  climate 
in  which  to  introduce  a  new 
product;  but  newspapers  are  too 
costly,  by  comparison,  to  use  on 
a  frequency  basis,’  ”  Mr.  Loch¬ 
ridge  said. 

He  noted  that  there  is  a 
strong  suggestion  from  some 
agencies  and  advertisers  that 
rate  discounts  will  provide  them 
with  frequency  incentives  in  the 
use  of  newspapers. 

“It  seems  logical  that  the  fre¬ 
quency  practices  of  national  ad¬ 
vertisers  in  other  media  stem 


largely  from  the  frequency  dis¬ 
count,”  Mr.  Lochridge  said. 
“Other  reasons  seem  subordi¬ 
nate  or  are  non-existent.  A  one- 
shot  ad  or  one  commercial  in 
other  media  is  almost  unheard 
of ;  deemed  impractical.  Why 
should  one  or  two  ads  in  a  news¬ 
paper  seem  sufficient  in  any 
marketing  circumstance?” 

He  added  that  it  has  been  ex¬ 
pressed  that  the  easy-in,  easy- 
out  characteristics  of  the  flat 
rate  in  newspapers  are  behind 
all  other  beliefs,  habits  and 
rationalizations  for  short  term 
newspaper  schedules. 

('.ummon  Characteristics 

Commenting  on  newspaper 
groups  and  newspaper  networks, 
Mr.  Lochridge  said  that  there 
are  conditions  about  groups  in 
which  they  make  sense  and  can 
be  sold.  These  conditions,  he 
noted,  involve  various  market 
similarities,  contiguous  or  com¬ 
mon  geographic  interests  in¬ 
cluding  common  distribution 
points,  etc. 

“I  am  not  in  favor  of  group 
arrangements  unless  there  are 
definite  common  characteris¬ 
tics,”  he  declared. 

“Networks  are  another  mat¬ 
ter  entirely.  A  network,  as  dis¬ 
tinct  from  a  group,  is  not  basic 
to  newspaper  selling;  in  fact, 
it  contradicts  the  whole  concept 
of  newspaper  individuality.  I 
see  no  real  selling  advantages 
to  a  network  in  the  national  and 
large  regional  sense. 

“I  believe  networks  tend  fur¬ 
ther  to  complicate  the  national 
advertiser’s  perspective  of  news¬ 
papers  in  forcing  him  to  buy 
markets  he  can’t  use,”  Mr.  Loch¬ 
ridge  told  E&P.  “Then,  too,  ad¬ 
vocates  of  networks  imagine  big, 
well-organized  selling  organiza¬ 
tions  equipped  to  provide  re¬ 
search,  presentation,  promotion, 
central  billing,  etc.  Such  serv¬ 
ices  involve  enormous  expense. 
It  is  doubtful  that  a  network 
could  provide  any  more  or  bet¬ 
ter  service  than  are  already  of¬ 
fered  by  present  large  sales  rep¬ 
resentatives.” 

Mr.  Lochridge  said  that  the 
central  placement  feature  in  a 
network  is  not  in  reality  such 
an  important  factor  to  agencies 
as  its  advocates  believe.  It  is 
of  no  consequence  to  the  adver¬ 
tiser.  He  said  that  most  agencies 
maintain  the  clerical,  account¬ 
ing  and  other  departments  nec¬ 
essary  to  placement  of  media 
schedules  and  will  continue  to 
do  so  whether  some  newspaper 
central  placement  facility  exists 
or  not. 

“No  agency  can  afford  to  fail 
to  make  original  market  selec¬ 
tions,  figure  costs,  check  bills, 
check  tear  sheets  for  position 
and  reproduction,  etc.  Any  other 
central  placement  features  are 
relatively  incidental.” 


He  said  he  is  “enthusiastic” 
about  the  Bureau  of  Advertis¬ 
ing,  ANPA  -  AANR  National 
Sales  Force  program. 

“This  is  really  the  first  time 
the  two  major  sielling  forces  for 
national  advertising  —  repre¬ 
sentatives  and  the  Bureau  — 
have  gotten  together  on  an  ef¬ 
fective,  permanent  effort,  the 
basis  of  which  adds  up  to  a  com¬ 
plete  selling  program,”  he  said. 

Mr.  Lochridge  pointed  out 
how  under  Bureau  President 
Charles  T.  Lipscomb  Jr.’s  direc¬ 
tion  the  Bureau  has  expanded 
its  creative,  research  and  data- 
gathering  facilities  and  shows 
continuing  progress.  The  repre¬ 
sentatives  are  supplying  an  al¬ 
most  unlimited  number  of  sales¬ 
men  to  the  common  effort,  each 
salesman  assigned  on  a  perma¬ 
nent  basis  to  an  account. 

“This  means  simply  that  a 
complete  sales  organization  with 
all  services  and  facilities  has 
evolved,  from  which  newspapers 
are  eventually  bound  to  see 
tremendous  results,”  he  said. 

Career  HighlighUi 

Mr.  Lochridge’s  observations 
are  based  on  a  solid  rock  of 
well-rounded  selling  experience. 
From  1938  to  1944  he  was  with 
General  Outdoor  Advertising, 
Inc.,  where  he  served  in  the 
merchandising,  local  sales  and 
national  sales  departments. 

In  1944  he  joined  the  Chicago 
sales  staff  of  O’Mara  &  Orms- 
bee,  Inc.  Two  years  later  he 
switched  over  to  the  Chicago 
sales  staff  of  The  Katz  Agency 
and  in  1954  moved  to  Detroit 
as  office  manager  of  the  Katz 
operation. 

Mr.  Lochridge  was  named  as¬ 
sistant  general  manager  of  Katz 
Newspaper  Division,  New  York 
office,  in  1956, 

AANR  Activilies 

He  has  been  active  in  AANR 
activities  since  1952  when  he 
was  chairman  of  the  new  busi¬ 
ness  committee  for  the  Chicago 
Chapter.  A  year  later  he  was 
elected  Chicago  Chapter  vice- 
president.  He  became  a  director 
of  AANR’s  New  York  Chapter 
in  1958  and  first  vicepresident 
in  1959. 

• 

Opens  PR  Agency 
Publicity  by  Wire 

Montreal 
Canadian  and  British  inter¬ 
ests  are  establishing  a  publicity 
newswire  for  Canadian  industry 
with  a  starting  date  in  the  Fall. 
Robert  Jamieson,  formerly  of 
the  Montreal  Gazette,  is  man¬ 
aging  director.  News  releases 
will  move  over  leased  teleprinter 
circuits  to  newspapers  and  other 
media. 


20  Pages 
Announce 
Bank  Opens 

MIN^’^JVP0U8,  Minn. 
The  open  house  celebration  of 
the  new  28-story  First  Natioial 
Bank  building  here  was  accom¬ 
panied  by  a  special  20-page  sec¬ 
tion  made  up  entirely  of  paid 
advertising  in  the  Minneapok 
Sunday  Tribune. 

By  buying  all  technically  “un¬ 
sold”  ^vertising  space  for 
“news  and  feature”  articles,  the 
bank  was  able  to  keep  control 
of  the  “editorial”  content  of  the 
section.  The  bank  hired  a  pro¬ 
motion  writer  to  act  as  “editor.” 

The  Star  and  Tribune  retiil 
advertising  department  helped 
sell  advertising  to  contractors, 
suppliers  and  other  advertisers. 
The  bank  cooperated  by  writing 
these  firms  and  informing  thou 
of  the  section.  The  success  in 
selling  the  advertising  made  it 
necessary  to  expand  the  origi¬ 
nal  presentation  package  of 
eight  pages  to  20  pages. 

Reprints,  wrapped  in  plastic 
bags,  were  available  for  the 
open  house  held  the  weekend  of 
the  publication  date.  Reprints 
were  also  mailed  to  other  banks 
throughout  the  world. 

Though  considerable  publicity 
in  all  media  accompanied  the 
opening,  the  newspaper  sectira 
was  the  bank’s  promotional 
mainstay  for  the  open  house. 

The  bank’s  leading  competi¬ 
tor,  Northwestern  National 
Bank,  did  not  buy  space  in  the 
section,  but  bought  a  full-page 
congratulatoi’y  ad  elsewhere  in 
the  same  issue  of  the  Sunday 
Tribune. 

*  *  * 

Longview,  Texas 
They  do  things  in  a  big  way 
—  and  differently  here. 

Take,  for  example,  the  open¬ 
ing  of  the  new  $1,000,000  home 
of  the  Long;view  National  Bank. 

On  the  afternoon  preceding 
the  two-day  opening,  the  bank 
had  a  16-page  tabloid  supple¬ 
ment  in  the  Longview  Mt 
News. 

The  following  Sunday  (second 
day  of  the  opening)  the  Nesn- 
Journal  had  a  16-page  (stand¬ 
ard  size)  section  of  congratula¬ 
tions  from  other  banks,  bofr 
ness  institutions  and  industries 
together  with  scores  of  pictures 
and  stories.  In  addition,  there 
were  several  other  pages  of 
messages.  The  edition  carried  a 
front  page  editorial  by  Pnv 
lisher  Carl  Estes  about  the  bank- 
The  following  Sunday,  tke 
bank  took  a  full-page,  in  two 
colors,  to  thank  every  one  at 
the  opening. 
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Hepresented  by  Cresmer  &  Woodward.  Inc.,  New  York.  Chicago.  Detroit,  Atlanta.  San  Francisco.  Los  Angeles. 
Member  ol  Metro  Sunday  Comics  and  Magazine  Network. 


Take  a  half  million  Greater  Cleveland  families  with  a  respectable  $7,381  spendable  income. 
Add  26  adjacent  counties  a  stone’s  throw  from  Euclid  Avenue  and  you  have  retail  sales 
exceeding  4  billion  dollars— and  that’s  larger  than  the  retail  sales  of  any  one  of  35  entire 
states.  So— if  your  sales  of  goods  or  services  in  the  Cleveland  market  do  not  exceed  those 
of  35  states -WRITE -WIRE  OR  PHONE- 


The  Cleveland  PLAIN  DEALER 


RETAIL  SALES  IN  C1.EVBLAWP  AND  ADJACBNT  COUNTIES 
aEVELAND  26  ADJACENT  tatal 
COMMODITY  CUYAHOGA  COUNTY  COUNTIES  ‘"I-.*' 


Totol  Retoil  Sales _ 

Retail  Food _ 

Retoil  Drug _ 

Automotive _ 

Gos  Stotions _ 

Furniture,  Household  Appliances 


(000) 

$2,347,689 

581,935 

92,487 

357,776 

144,966 

121,723 


lanagement  Survey  < 


(000) 

$1,977,224 

498,319 

59,441 

368,264 

161,669 

86,025 

^ower.  May  10,  IS 


$4,324,913 

1,080,254 

151,928 

726,040 

.306,635 

207,748 


Witai9¥0r 
you  soil  In  Oroslor 
Clovolsnd  you'll 
soil  moro  of  it 
In  Tho  Ffsin  ONHrior 


4tAlnraii<  CantMuarf  Ttwwitstewa  CewrttM  «n»  imM  sal— 
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cess  of  general  over  retail  ad 
rates  is  becoming  an  obstacle  in 
the  future  growth  of  national 
newspaper  advertising  linage 
Mr.  Sawyer  believes. 

The  alternative  has  been  a 
growing  increase  in  cooperative 
advertising  funds  provided  by 
the  national  advertiser  and  spent 

by  retailers  at  the  retail  rate,  _ _ _ 

he  pointed  out.  National  brands  Court  of  Claims  in  favor  S 


Tax  Refund 
Granted  on 
Ad  Rebates 


tion  zone  markets.  Following  is 
a  six-year  comparison: 

Based  on  City  Zone 
Population  Size 

Excess  general 
over  retail — Weekday 
City  Zone  Size  '52  '53  '58 
50,000  to  100,000  43  43  43 

100,000  to  250,000  44  45  53 

250,000  to  500,000  49  51  56 

500,000  to  1,000,000  61  62  65 
over  1,000,000  64  67  76 

Total  53  55  60 

Sunday 

All  Sunday 

50,000  to  100,000  49  50  52 

100,000  to  250,000  59  61  67 

250,000  to  500,000  66  67  77 

500,000  to  1,000,000  83  82  87 
Over  1,000,000  66  74  84  . 

Total  62  67  73 

Differential  based  on  20,000  line 
rates. 

More  Equitable  Basis  ‘Receipt’ 

...  .r  j  j  ,  u  To  Advertisers 

“It  IS  time  for  individual  pub¬ 
lishers  to  recognize  this  problem  A  “receipt”  for  ^,517,000,000 
as  it  may  relate  to  their  own  will  be  on  view  in  newspaper 
newspapers  from  the  standpoint  pages  during  the  next  month, 
of  national  advertising,”  said  Signer  of  the  receipt  is  “The 
Mr.  Sawyer.  “One  way  to  solve  Daily  Newspaper,”  and  the 

it  is  to  make  all  future  rate  document  acknowledges  the 

increases  on  a  more  equitable  amount  of  business  advertisers 
basis  as  far  as  general  and  gave  the  medium  in  1959. 

retail  rates  are  concerned.”  The  receipt  appears  in  the 

Mr.  Sawyer  hastened  to  add,  latest  ad  in  the  Bureau  of  Ad- 
however,  that  he  fully  recognized  vertising’s  “Newspaper  Promo- 
the  problems  facing  individual  fioa  Advertising  Campaign.” 
publishers  in  meeting  increased  Copy  points  out  that  last  year 
publishing  costs  and  the  need  advertisers  spent  “for  all  their 
for  increasing  rates  under  such  television  commercials,  all  their 
circumstances.  “But  the  burden  magazine  ads,  all  their  radio 
should  not  be  put  entirely  on  the  commercials,  all  their  outdoor 
national  advertiser,  but  should  billboards”  a  total  of  $3,222,- 
be  shared  more  realistically  by  900,000 — less  than  the  amount 
both  the  national  and  retail  invested  in  daily  newspapers 
advertiser.”  he  declared  alone. 


Greater  share  mendations,  weekly  publiciti« 

“If  newspapers  are  genuinely  Research  Institute, 
interested  in  capturing  a  greater  When  Frigidaire  rebated  j 
share  of  national  advertis 
expenditures,  and  reverse 
shrinking  ad  dollar  spent 
newspapers,  individual  p 

Ushers  should  take  the  necessary  aire  brand,  it  raised  the 
steps  to  provide  national  adver-  *  '  _ 

tisers  with  greater  incentives  pay  the  manufacturers 
more 


the  for  refrigerators  to  retail  dci;. 
in  ers  who  did  certain  appievKi 
local  advertising  of  the  Frigid. 

tion  of  whether  Frigidaire  mna 
-  -  exds 

efficient  advertising  tax  on  the  full  price  it  charged, 
costs,  concluded  Mr.  Sawyer.  or  whether  it  can  get  back  frm 


or  whether  it  can  get  back  frm 
the  Treasury  the  part  of  theta 
allocable  to  the  rebate. 

According  to  Tax  Recommea- 
dations,  the  Court  of  r,l»i»f 
decision  giving  Frigidaire  the 
tax  refund  opens  the  door  to 
similar  refunds  for  many  othe 
manufacturers. 

How  Rebate  Worked 

If  a  dealer  advertised  locally 
according  to  Frigidaire’s  stuc. 
ards,  he  was  allowed  a  rebue 
equal  to  one-half  the  cost  of 
his  advertising,  but  not  mon 
than  1%%  of  the  “suggesteo 
cost  installed  price”  of  Frigid. 
aire  products.  This  covered  ad¬ 
vertising  in  newspapers,  rado- 
TV,  movie  trailers,  telephone 
directories,  displays,  ezhibs 
and  show  cards,  car  cards,  tab¬ 
loids,  novelties,  direct  mail  an: 
sigpis.  Dealers  didn’t  have  to 
advertise,  or  c  o  m  p  1  y  witl 
Frigidaire  standards  if  they  is 
advertising.  But  in  that  case, 
they  got  no  rebate. 

Thus  a  dealer  may  have  pt: 
$5,000  for  refrigerators  withi 
suggested  installed  price  of  f!,- 
500.  If  he  advertised,  he  wom 
get  a  rebate  of  half  his  costs 
up  to  $93.75  (1%%  of  $7,5001. 

The  couil;  held  that  Frigid 
aire  was  entitled  to  a  refund  c: 
the  excise  tax  it  had  paid 
$93.76.  It  said  that  regardless 
of  how  the  law  defines  the  pw 
subject  to  tax,  the  refund  pw- 


DISTRIBUTORS  and  CHAINS 
SERVE  THE  3  AREAS 
bu  SINGLE  WAREHOUSING! 


vision  requires  only  a  bona  fill' 
rebate,  and  that  is  what  Frigic 
aire  gave. 


Kem  Joins  Grant 

George  Kem,  for  the  part  fo 


SAWYBR  .  FERGUSON  -  WAUER  COMPANY.  INC. 

N«»  Yfwk  •  Cbicaso  •  PbUa4«lrhU  •  DcuoU 


Young  Chicago  loves  to  buy. . . 


...the  Chicago 

Sun -Times 

Smart  advertisers  know  it’s  the  young  families  who  buy  the  most. 

Very  smart  advertisers  know  where  to  find  them  in  high  proportion. 

Advertise  in  the  Chicago  Sun-Times — more  than  half 
its  readers  are  men  and  women  35  and  under! 

Send  for  your  copy  of  the  1960  Chicago  Consumer  Analysis.  Now  available. 
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FAIRCHILD  GRAPHIC  EQUIPMENT  GIVES  YOU 


FAIRCHILD  SERVICES  INCLUDE 
CONTINUING  HELP  IN  GETTING 
MORE  ADS  AND  READERSHIP 

Fairchild  supplies  all  its  electronic 
engraving  customers  with  a  continu¬ 
ing  source  of  space-selling  aids  for 
advertising  departments,  and  up-to- 
the-minute  ideas  in  photo-journal¬ 


ism  that  increase  reader  interest  and 
circulation.  Photo  Advertising 


-J  IS  a 

bi-monthly  idea  service  packed  with 
actual  case  histories  which  detail  the 
most  effective  and  profitable  uses  of 
pictures  in  advertising.  Jmpressioni 
is  a  periodical  publication  devoted  to 
photo-journalism — picture  ideas  for 
use  in  news,  features,  special  editions, 
picture  pages.  Rich  in  suggestions  on 
the  use  of  pictures,  the  publication 
helps  newspapers  add  impact  and  get 
increased  attention  and  circulation. 
Both  publications  are  designed  to 
help  Fairchild  customers  make  the 
most  profitable  use  of  their  Scan-A- 
Gravers*  and  Scan-A-Sizers®. 


Fairchild  Customer  Eneineers  keep  your  Fairchild  equipment  serving  you  profitably. 


FAIRCHILD  CUSTOMER  ENGINEERS  SPECIALIZE 
IN  GIVING  “OUT  OF  THE  ORDINARY"  SERVICE 


Fairchild  fosters  an  unusually  close 
and  continuing  customer  relationship. 
Conveniently  located  in  cities  from 
coast  to  coast,  Fairchild  Customer 
Engineers  perform  a  broad  range  of 
services — including  installation,  in¬ 
spection  and  maintenance — that  keep 
your  equipment  operating  in  tip-top 
condition. 

Fairchild  Customer  Engineers  are 
specialists  in  electronic  engraving 
and  automatic  typesetting,  and  are 
factory-trained  in  the  care  and  main¬ 
tenance  of  Fairchild  equipment.  Be¬ 
yond  these  capabilities,  Fairchild 
Customer  Engineers  have  a  long  his¬ 
tory  of  excellent  performance  which 
has  made  news  as  exciting  as  many 
front  page  stories. 

For  example,  the  Culver  City 
(Calif.)  Star-News,  in  praising  the 
“extras”  they  get  from  Customer  En¬ 
gineer  Howard  Short  besides  the 
usual  “fine  service  over  the  years,” 
reported;  “Aware  of  our  difficulty 
due  to  the  lack  of  a  photographer  and 
darkroom  man,  he  volunteered  his 
services  and  briefed  all  our  staff  on 
both  photography  and  darkroom 
techniques.  The  result  was  an  imme¬ 
diate  upswing  in  the  quality  of  our 
reproduction.  This  is  service  over  and 
above  the  call  of  duty  and  . .  .  we  are 
deeply  appreciative.” 

On  another  occasion,  says  the  Ren¬ 
frew  (Ont.)  Advance,  their  Fair- 
child  Customer  Engineer  raced  to 
Toronto’s  Malton  Airport  to  pick  up 
a  vitally  needed  part  air-shipped 
from  New  York,  and  drove  the  250 
miles  to  Renfrew  that  same  night. 
Result:  their  Scan-A-Graver  was 


repairing  customers’  cameras,  work¬ 
ing  all  night  with  machinists  to  help 
get  a  balky  linecaster  back  into  oper- 
-all  services  far  beyond  the 


running  fine  again  early  in  the  morn¬ 
ing,  maintaining  a  6-year  history  of 
uninterrupted  production  of  engrav¬ 
ings  in  their  plant. 

Fairchild  Customer  Engineers  have 
found  themselves  charged  by  ante¬ 
lope,  baby-sitting  for  woman  editors. 


ation- 

normal  call  of  duty.  These  men  are 
dedicated  to  customer  service  with  a 
field-force  spirit  second  to  none. 


Fairchild  Teletypesetter  systems 
are  installed  under  the  supervision  of 
Fairchild  personnel.  At  the  time  of 
installation,  basic  instruction  is  given 
in  the  operation  of  the  TTS*  Per¬ 
forator  and  the  TTS  Operating  Unit. 
In  addition,  free  classes  for  cus¬ 
tomers’  maintenance  personnel  are 
held  regularly  throughout  the  year. 
The  courses,  held  at  Fairchild’s  Plain- 


IMPORTANT  EXTRAS  IN  CUSTOMER  SERVICES 


FAIRCHILD  SERVICE  FROM  COAST  TO  COAST  IS  CLOSE  TO  ALL  CUSTOMERS 


Only  Fairchild  has  the  strategi- 
adly  located  facilities  to  offer  cus¬ 
tomers  complete  service  in  electronic 
(■graving  and  automatic  typesetting. 
As  a  glance  at  the  map  above  shows, 
Mrchild  service  blankets  the  coun¬ 
try  with  one  of  the  largest  and  most 


extensive  field  forces  in  the  graphic 
arts  industry. 

Wherever  you  may  be  located,  a 
Fairchild  representative  is  as  close  as 
your  telephone — ready  at  all  times 
to  provide  whatever  service  is  needed 
on  your  Scan-A-Graver,  Scan-A- 


Sizer,  or  Teletypesetter  equipment 
to  keep  it  serving  you  reliably,  un¬ 
interruptedly,  profitably.  For  more 
information  concerning  Fairchild 
Graphic  Equipment  products  or  serv¬ 
ices,  fill  out  and  mail  the  coupon  be¬ 
low.  Do  it  today! 


Divition  of  Fairchild  Camara  and  Instrumant  Carp. 

District  Offices:  Eastche$ter,N.Y.;  Atlanta,  Ga.;Chlcaga,lll.; 
los  Angeles,  Calif.;  Toronto,  Ont. 


Fairchild  Graphic  Equipment,  Dept.  FGE-28 
Fairchild  Drive,  Plainview,  Lone  Island,  N.  Y. 

Please  send  me  descriptive  information  on; 

□  Scan-A-Graver® 

□  Scan-A-Sizer® 

□  TeletypesetterJ! 


1 


L, 


company. 
Street.... 
City . 


.Zone....  State. 


,J 


Sinding 

(Continued  from  page  17) 

estimated,  cost  upwards  of  $15,- 
000,  including  research  and  pro¬ 
duction. 

Reach  Key  Executives 

“They  are  shown  to  the  presi¬ 
dent  of  the  company  and  on 
down  to  all  key  executives,  in¬ 
cluding  the  advertising  agency, 
and,  wherever  possible,  with  the 
complete  cooperation  and  bless¬ 
ing  of  the  agency,”  he  explained. 
“There  is  more  selling  of  the 
newspaper  medium  today  than 
ever  before  because  of  the  na¬ 
tional  sales  force  operation  and 
I  expect  this  trend  will  continue 
and  expand.” 

In  addition,  the  AANR,  in 
cooperation  with  the  Bureau,  is 
working  toward  a  new  major 
presentation,  whose  primary 
purpose  will  be  to  sell  the  broad 
use  of  newspapers  as  a  basic 
medium  in  non-metropolitan 
markets,  Mr.  Sinding  told  E&P. 

To  Aid  Smaller  Papers 

“The  purpose  w’ould  be  aimed 
at  improving  the  image  of  the 
medium  and  smaller  newspapers 
and  the  importance  of  their 
markets,”  he  explained.  “What 
we  have  in  mind  are  presenta¬ 


tions  showing  success  stories  by 
advertisers  who  have  used  a 
wide  list  of  newspapers,  reader- 
ship  studies  showing  exception¬ 
ally  high  readership  in  smaller 
papers,  etc.” 

Mr.  Sinding  said  a  group  of 
representatives  in  Chicago  have 
held  several  meetings  devoted 
to  exploring  this  subject  of 
“total  use”  of  newspapers.  “We 
are  willing  to  devote  the  man¬ 
power  to  put  on  these  presenta¬ 
tions,  and  we  have  the  assist¬ 
ance  of  the  Bureau  of  Adver¬ 
tising  to  develop  basic  presen¬ 
tations,”  he  added. 

To  date  the  committee  has 
outlined  certain  basic  points  to 
be  made  in  these  presentations, 
which  could  be  tailored  to  speci¬ 
fic  accounts,  but  would  cover 
such  fundamentals  as: 

.Stress  Fundamentals 

1.  Demonstrate  the  impact  of 
newspapers  on  the  political,  cul¬ 
tural  and  economic  life  of  the 
community. 

2.  Show  that  smaller  markets 
are  often  overlooked  and  that 
daily  newspapers  do  provide  the 
base  for  dominance  by  national 
advertisers  in  these  markets. 

3.  Newspapers  offer  national 
advertisers  a  greater  opportun¬ 
ity  for  local  identification  in  con¬ 
trast  to  television  or  radio. 

4.  The  national  advertiser 


need  not  use  full  pages  in  first  things  first  and  he  U  (j(. 
smaller  newspapers  to  achieve  termined  to  “follow  throngih*'  n 
desired  impact.  the  National  Sales  Force  pn. 

5.  National  advertisers  tend  gram  and  get  the  show  on  tie 
to  concentrate  their  advertising  road  for  “total  use”  of  ne«,. 
in  the  major  metropolitan  mar-  papers,  as  well. 

kets  which  as  a  result  become  A  native  of  Chicago,  Tom  it 
the  most  competitive  markets,  tended  Dartmouth  College  b(- 

fore  he  joined  the  Wrigley  Co 
■Seek  Wider  Schedules  as  a  salesman  in  1934.  After 

6.  Expansion  of  newspaper  years  experience  in  the 

schedules  to  include  a  greater  domestic  and  foreign  sales  dj. 
number  of  smaller  newspapers  visions  for  Wrigley,  he  took  i 
offers  national  advertisers  in-  J^^ve  of  absence  in  1940  to  joii. 
creased  volume  in  an  easier  com-  U.  S.  Navy.  He  attendee 
petitive  area.  officers  training  school  and  wis 

7.  Demonstrate  the  collective  commissioned  an  ensign.  Durinit 

importance  of  the  medium  sized  active  duty  with 

and  smaller  newspaper  markets.  U.S.S.  Indianapolis  aai 

“Such  a  presentation  is  not  U.S.S.  Alaska,  taking  part  in 
designed  to  sell  small  news-  several  major  sea  battles  as  s 
papers  vs.  large  newspapers,  fiTunnery  officer. 

but  rather  to  provide  repre- 
sentatives  of  medium  size  and 

smaller  papers  with  a  story  of  Today  he  is  a  captain  in  ths 


Tiying  to  cover  too  many  liases 
with  too  few  players? 
Remember, 

Everywhere, 

at  agencies  and  clients,  men  who 
can  help  you  build  linage  records 
read  The  Wall  Street  Journal 


THE  WAUgntEETJOUiniAL 

Is;  osiFia  r 


WASHINGTON,  D.  C. 
CHICOPEE  FALLS,  MASS. 


SAN  FRANCISCO 


smaller  papers  with  a  story  of  Today  he  is  a  captain  in  tli« 
their  papers’  strong  points,”  Naval  Reserve  and  director  of 
said  Mr.  Sinding.  the  Naval  Reserve  Officen 

Mr.  Sinding  said  that  special  School  in  Evanston,  Ill.,  witii 
presentations  were  only  a  part  branches  at  Illinois  Institute  of 
of  the  individual  representatives’  Technology,  Glenview  Naval  Air 
day-in-and-day-out  service  to  Station  and  Great  Lakes  Navil 
their  respective  newspapers.  Training  Station. 

“Our  AANR  members  will  con-  Following  the  war,  Mr.  Sind- 
tinue  to  serve  their  individual  mg  returned  to  the  Wrigley 
publishers  on  the  advertiser  and  Co.,  and  in  1946  he  joined  the 
agency  levels,  and,  in  certain  Chicago  sales  staff  of  Sawyer- 
instances,  on  the  brokerage  and  Ferguson- Walker  Co.,  new 
field  representative  level,”  he  paper  representatives,  later  be 
added.  “This  is  basic  and  will  coming  a  vicepresident  of  thit 
be  followed  diligently  by  our  firm.  In  January,  1953,  he  joined 
members.”  Small,  Brewer  &  Kent,  a  fint 

The  AANR  will  again  spon-  which  has  since  become  Johnson, 
sor  the  annual  Newspaper  Food  Kent,  Gavin  &  Sinding,  Inc.,  in 
Editors  Conference  to  be  held  the  representative  business, 
next  September  in  the  Waldorf-  • 

Astoria  Hotel  in  New  York  Lochriilge  Elected 
Likewise,  the  AANR  Research 

Committee  is  continuing  its  t.^hRpter  rresicient 
activities  in  behalf  of  news-  W.  Fiske  Lochridge,  of  The 

papers.  Katz  Agency,  Inc.,  this  week 

was  elected  president  of  the 
First  Tlimg,  First  York  Chapter  of  the  Amer- 

Tom  Sinding,  vicepresident  of  ican  Association  of  Newspaper 
Johnson,  Kent,  Gavin  and  Sind-  Representatives.  He  succeeds 
ing,  is  a  big  comfortable  sort  of  Fred  W.  Pitzer,  of  Jann  * 
fellow,  who  takes  a  serious  at-  Kelley,  Inc.,  who  became  AANR 
titude  toward  his  new  respon-  vicepresident, 
sibilities  as  AANR  president.  Howard  C.  Story  Jr.  of  Story. 

He  believes  in  concentrating  on  Brooks  &  Finley,  Inc.,  and  Herb- 

ert  W.  Moloney  Jr.  of  Moloney, 
y  Regan  &  Schmitt,  were  elected 

chapter  vicepresidents.  Frank 

MORE  Branhaic 

Company  was  reelected  treaF 
.  .  .  where  they  buy  more:  urer,  and  F.  B.  Fitzgendd  of 

New  London,  with  an  aver-  Ridder-Johns,  Inc.,  secretary. 


SELL  MORE 

.  .  .  where  they  buy  more: 
New  London,  with  an  aver- 
a9e  household  EBI  of  $8057! 
How?  With  New  London's 
only  local  daily,  coverin9 
98%  of  this  51,547  ABC 
City  Zone! 


lag 

NEW  LONDON,  CONNECTICUT 
National  tapresentotives; 

Jehesoe,  Keet,  Cevla 
L  A  Sladieq.  lee.  . 


f,  coverin9  I  L&N  Nfimes  4 
,547  ABC  Lennen  &  Newell,  Inc.,  hu 

announced  four  new  appoint- 

<ments  in  the  media  department: 
Associate  Media  Director  Emil 
Bertolino  was  named  a  member 
M  of  the  Departmental  Planning 

^  Group;  and  William  Chrisman, 

CONNECTICUT  Clark  Ford  and  Paul  Zappen 

prasantativas;  were  named  assistant  media  di- 

teet,  Cevla  J  rectors.  They  will  report  to 
Herbert  Zeltner,  media  director 
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What  makes  a  newspaper  great  ? 


Want  to  buy  a  99^  typewriter  that 
won’t  write?  Or  make  huge  profits 
growing  mushrooms  in  your  cellar? 

Looking  for  a  sure  cure  for  bald¬ 
ness,  a  lifetime  companion,  a 
ublisher  for  your  new  novel,  or  a 
omesite  only  three  feet  under  water? 

Every  day,  a  new  assortment  of 
unique  opportunities  like  these 
crawls  out  from  under  the  mail  in 
the  Minneapolis  Star  and  Tiibune 
advertising  department.  Some  are 
merely  hilarious,  some  are  in  bad 
taste,  some  naive  and  others  frankly 
vicious.  Some  are  marvels  of  ingen¬ 
ious  word-carpentry  that  must  be 
studied  with  a  cynic’s  eye  before 
their  misleading  intentions  stand 
revealed.  Tossing  out  such  stuff  is 
an  important  part  of  running  the 
advertising  side  of  a  good  family 
newspaper. 

Keeping  unethical  and  question¬ 
able  advertising  from  seeing  the  light 
of  print  is  no  sometime  crusade  for 
newspapermen.  Both  display  and 
citified  ad  columns  mvist  be  policed 
with  persistence  and  organization. 
For  example,  a  35-page  guide  book 
is  needed  to  contain  the  advertising 


acceptability  standards  of  the  Min¬ 
neapolis  Star  and  Tribune.  And  each 
year  these  newspapers  turn  down 
more  than  three-qujirters  of  a  million 
dollars’  worth  of  advertising  that 
fails  to  meet  standards  of  truthful¬ 
ness  and  good  taste. 

The  hot  white  light  of  indignation 
now  aimed  at  misleading  advertising 
nationwide  is  giving  the  whole  adver¬ 
tising  industry  a  chance  for  a  closer 
look  at  ethics  and  ideals.  Rather 
than  remain  content  to  bask  in  the 
glow  of  rectitude,  good  newspapers 
work  hand  in  hand  with  advertisers, 
agencies  and  authorities  to  increase 
their  vigilance  and  improve  their 
methods  of  safeguarding  the  public 
(and  thus  their  own)  interest. 

In  the  Upper  Midwest,  the  “Big 
Clean-Up”  is  no  new  idea.  Forty-six 


years  ago,  America’s  first  organized 
attack  on  false  and  questionable 
advertising  began  here  as  the  Minne¬ 
apolis  Advertising  Forum’s  “Vigi¬ 
lance  Bureau,”  which  grew  into  the 
nation’s  first  ^tter  Business  Bureau. 
Today  a  Minneapolitan,  James  S. 
Fish  of  General  Mills,  chairman  of 
the  board  of  the  Advertising  Federa¬ 
tion  of  America  and  1959-60  presi¬ 
dent  of  the  present  Minneapolis 
Advertising  Club,  is  spearheading  a 
national,  all-out  campaign  for  good 
taste  and  honesty  in  advertising. 

Through  continuing  efforts  to  up¬ 
grade  newspaper  standards,  both 
advertising  and  editorial,  the  Minne¬ 
apolis  Star  and  Tribune  strive,  day 
after  day,  to  maintain  the  respect  of 
their  readers,  earned  over  the  years 
as  thoughtful  and  reliable  spokesmen 
for  the  3JS  state  Upper  Midwest. 


Minneapolis  Star  and  Tribune 

_ ~ _ EVENING _ MORNING  &  SUNDAY 

660,000  SUNDAY  .  525,000  DAILY 

JOHN  COWLES,  President  Copyright  1960,  MioneapoUs  Star  and  Tribune  Co. 


UNMATCHED  IN  PERFORM Ak  C 


THE  FIRST 


FULLY  AUTOMATIC 
PLATE  CASTING  AND 
FINISHING  MACHINE 


The  plate,  carried  on  power-driven  rollers, 
now  enters  the  milling  station  where  under¬ 
side  pockets  are  milled.  The  finished  plate  is 
released  onto  delivery  station,  coupled  to 
press  room  plate  conveyor. 


Severed  tail  is  being  ejected  onto  an  auto¬ 
matic  conveyor  to  be  returned  to  furnace. 
Trimmed  plate  is  then  automatically  with¬ 
drawn  from  arch  and  then  positioned  on 
cooling  stand. 


A  cast  plate  is  shown  entering 
where  tail  is  severed,  plate  shavwf, 
and  then  ejected,  ready  for  fini 
tion.  These  operations  are  a 
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ROP  COLOR  Ne-Aspccer  of  the  fear 
also  winner  of  'op  honors  :n  pho‘:o|Ournul>5r 


The  Milwaukee  Journal  won  more  top 
honors  than  any  other  newspaper  or 
magazine  in  the  17th  annual  "News 
Pictures  of  the  Year"  competition.  The 
highest  award  lor  an  individual  news¬ 
paper  in  the  competition,  that  of  "HOP 
Color  Newspaper  of  the  Year.  "  was 
also  given  The  Milwaukee  Journal  for 
“outstanding  use  and  reproduction  of 
editorial  color.” 

The  competition,  largest  and  most 
highly  regarded  annual  review  of  photo¬ 
journalism  m  the  United  States,  is 
sponsored  by  the  Encyclopedia  Britan- 


nica.  National  Press  Photographers  As¬ 
sociation  and  the  University  of  Missouri 
School  of  Journalism. 

Journal  staff  members  won  top  prizes 
in  seven  of  the  14  newspaper  categories 
in  competition  with  over  600  photogra¬ 
phers  from  scores  of  newspapers. 

THE  MILWAUKEE  JOURNAL 

America’s  Most  Colorful  Newspaper 

Member  of 

MILLION  MARKET  NEWSPAPER,  INC. 

New  York  Chicogo  Detroit  Los  Angeles  Son  FrorKisco 


OTHER  NATIONAL  AWARDS  TO 
THE  MILWAUKEE  JOURNAL 

EDITOR'S  CHOICE— Rated  third  among 
all  U.  S.  newspapers  for  news  coverage, 
integrity  and  public  service  by  335  edi¬ 
tors— Scholastic  Magazine  1 960  poll. 

BEST  RELIGION  NEWS- 1959  notional 
award  of  the  Religious  Newswriters' 
Association  for  the  best  reporting  of 
religion  news  in  the  secular  press. 

BEST  TRAVEL  SECTION  -  Mark  Twain 
Award  of  the  Midwest  Travel  Writers' 
Association  for  best  travel  section  ond 
best  series  of  trovel  stories  in  1 959. 

BEST  MEN'S  APPAREL  NEWS-First 
award  of  the  American  Institute  of  AAen's 
and  Boys'  Wear  and  the  Notional  Asso¬ 
ciation  of  Retail  Clothiers  for  the  best 
apparel  news  coverage  in  1959. 


Big  Newspaper  Ads  Fairchild  Booklet 

Set  for  Admiral  On  Shopping  Centers 

Chicago  The  110-part  series  on  shop- 
The  “advertisingr  avalanche”  ping  center  operation  which  was 
inaugurated  several  months  ago  published  recently  in  Women’s 
to  promote  Admiral’s  wide  angle  Wear  Daily  has  been  reprinted 
19  and  23-inch  television  re-  in  booklet  form  by  the  Business 
ceivers  will  be  continued  on  an  Book  Division  of  Women’s  Wear 
even  larger  scale,  via  Henri,  Daily,  Fairchild  Publications, 
Hurst  &  McDonald,  Inc.,  Chi-  Inc.,  New  York.  The  booklet, 
cago  advertising  agency.  entitled  “What  Makes  Shopping 

In  addition  to  the  1961  TV  Centers  Tick,”  was  written  by 
line,  color  TV,  stereophonic  Samuel  Feinberg,  coliunnist  in 
phonographs  and  tube  radios  Women’s  Wear  Daily, 
also  will  be  heavily  advertised  “What  Makes  Shopping  Cen- 
in  newspapers  in  82  major  ters  Tick”  is  a  study  of  the 
markets,  in  national  magazines  planning,  operation,  and  promo- 
and  in  trade  publications.  tion  of  shopping  centers,  which 

grew  out  of  the  author’s  visits 
13,800  Line«  to  40  centers  in  the  East  and 

Midwest.  Service  facilities,  per- 
Twelve  la^e  space  newspaper  sonnel,  and  pricing  are  de¬ 
ads  comprising  13,800  lines  will  scribed,  as  are  numerous  other 
be  run  in  each  market  during  aspects  of  a  shopping  center’s 
the  heavy  TV  selling  season,  methods  of  operation  and  mer- 
Three  1600-line  ads  have  been  chandising, 
scheduled  on  Admiral’s  two  spe-  • 

dal  political  convention  TV  a  J  Rerord 

models,  while  nine  1,000-line  ads  ani-i%a  necorti 

have  been  scheduled  weekly  be-  Milwaukee,  Wis. 

tween  Sept.  11  and  Nov.  13.  The  The  40-page  May  16  issue  of 
new  Admiral  stereo  phonograph  the  Milwaukee  Journal  classi- 
line  will  be  highlighted  in  eight  fied  section  set  a  record  with 
600-line  newspaper  ads  in  every  109,464  lines  of  want  ads.  This 
major  market  beginning  in  was  the  third  issue  in  1960 
September.  to  carry  over  100,000  lines. 


21-Market 

Consumer 


ENTERPRISE  MADE  THE 
DIFFERENCE 


Reader  interest  in  politics  is  soaring  sky-high  during 
the  pre-election  ntonths.  And  NEA's  able  staff  is  busy 
gathering  unbiased,  explorative,  thought-provoking 
stories  and  pictures  that  background  and  interpret 
the  political  picture.  Continuing  coverage 
will  keep  readers  informed  about  candidates, 
conventions,  ond  controversies.  Election-year  features, 
including  spectacular  News-ln-Color  releases,  are 
an  enterprising  part  of  the  NEA  Full  Service. 


Newspaper  Enterprise 

Association 

NEW  YORK  •  CLEVELAND 

Agency  Has  ‘Marketlab’  For  Clients 


Importance  of  newspaper  ad¬ 
vertising  to  move  highly  com¬ 
petitive  items  from  supermarket 
shelves  is  likely  to  emerge  from 
a  Creative  Marketing  Center,  a 
new  facility  of  the  J.  Walter 
Thompson  Co. 

Norman  H.  Strouse,  presi¬ 
dent,  noted  that  70%  of  shop¬ 
ping  decisions  are  made  at 
point-of-sale.  An  obvious  con¬ 
clusion  is  that  advertisers  wish¬ 
ing  to  gain  advantage  of  pack¬ 
age  and  label  features,  along 
with  price  advantages,  will  want 
to  keep  reminder  copy  as  fre¬ 
quently  as  possible  before  shop¬ 
pers  on  newspaper  food  pages. 

Assists  Clients 

The  center  was  set  up  a  year 
and  a  half  ago  in  JWT’s  New 


York  office  to  assist  Thompson 
clients  in  the  evaluation  of 
point-of-sale  material  and  pack¬ 
age  desigfn,  as  well  as  to  aid  in 
solving  special  grocery  and 
drug  product  display  problems. 

Ward  Parker,  the  agency’s 
vicepresident  and  coordinator  of 
marketing  service,  was  asked 
about  the  importance  of  news¬ 
paper  ads  in  supermarket  sales. 

While  saying  JWT  could  not 
boost  one  medium  over  an¬ 
other,  he  agreed  that  frequent 
use  of  local  print  advertising  to 
help  steer  point-of-sale  de¬ 
cisions  was  sound.  Newspaper 
ROP  color  could  put  over  pack¬ 
age  color  appeal  to  shoppers. 

The  center  actually  is  a  mock- 
up  of  essential  display  areas  of 


a  supermarket,  and  provides  a 
laboratory  or  workshop  for 
agency  executives  and  clients 
concerned  with  supermarket 
merchandise. 

It  might  be  better  called  a 
“Marketlab,”  rather  than  the 
more  impressive  “Creative  Mar¬ 
keting  Center.” 

Mr.  Parker  said  Lever  Broth¬ 
ers  had  noted  a  definite  increase 
in  sales  from  a  new  shelf- 
arrangement  plan  developed  for 
the  cleaning  section  of  super¬ 
markets.  Previously  the  section 
was  a  “hodge  podge”  of  liquid, 
dry,  pow’dered  and  fiake  cleans¬ 
ers. 

The  Lever  plan,  developed  at 
the  JWT  marketlab,  rearranged 
products  by  end  use. 


7  More  Dailies 
Join  Color  Group 

Seven  more  newspapers  joiasd 
the  membership  ranks  of  Newj. 
paper  Color  Advertising,  Ine, 
this  week  to  swell  total  member¬ 
ship  from  14  to  20  dailies,  «- 
cording  to  a  joint  announeemat 
by  John  W.  Sweeterman  and 
Harold  H.  Jaeger,  NCA  chair¬ 
man  and  president-general  num- 
ager  respectively. 

The  seven  dailies  are:  AtlarUa 
(Ga.)  Journal  Constitutin: 
Houston  (Texas)  ChronieU, 
Cincinnati  (Ohio)  Enquirer 
Philadelphia  (Pa.)  Inquirer] 
Minneapolis  (Minn.)  Star  t 
Tribune;  Peoria  (Ill.)  Journal- 
Star;  and  Netv  York  Herald- 
Tribune. 

Color-Ad  Record 
For  Worltl-Herald 

Omaha,  Neb. 
World-Herald  retail  color  ad¬ 
vertising  reached  a  new  hig^i  in 
May. 

Sixty-two  color  ads  appeared 
in  the  news  sections  during  the 
month.  The  total  is  exclusive  of 
color  ads  which  ran  in  the  .Woffo- 
zine  of  the  Midlands,  This  Week 
magazine  and  the  comic  sec¬ 
tions. 

Previous  high  was  54  color 
ads  last  December.  The  May 
total  represented  ads  from  24 
local  retailers. 

• 

Resor  to  Retire 
Soon  from  JWT 

J.  Stanley  Resor,  81,  chair¬ 
man  of  the  board  of  J.  Walter 
Thompson  Company,  will  retire 
shortly. 

Long  expected  in  the  trade, 
the  official  retirement  annotno- 
ment  may  be  expected  soon.  Nor 
man  H.  Strouse,  president,  said 
this  week.  At  that  time  disposi¬ 
tion  of  Mr.  Resor’s  stock  in  the 
agency  will  be  made  known,  Mr 
Strouse  said.  JWT  is  employee- 
owned.  Mr.  Resor  first  becasae 
associated  with  JWT  in  ItOt 
He  was  named  president  in  UK 
and  served  for  39  years, 

• 

Plea  for  Fair  Trial 

CLEVHJUni 

Mrs.  Lois  Clark,  wife  of  s 
murdered  Scoutmaster,  and  her 
lawyer  gave  reporters  a  typed 
“press  release,”  asking  that  tk 
trial  of  the  man,  who  was  said 
I  to  be  her  lover  and  murdw 
her  husband,  be  reported  v^- 
out  emotion  and  sensational!* 
The  release,  which  the  dailie* 
printed,  was  given  out  as  the 
woman  left  the  courtroom  on  (** 
of  the  first  days  of  the  trial 
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Star  Seleotro-Miatio  Qiaad-cier 


•  Double  Speed  Measure  Control 

•  New  Vise  Jaws  and  Blocks 

•  Electro  Pump  Stop  Safety 

•  New  Vise  Locking  Studs 

•  "No-Set”  Delivery  Slide  with 
Improved  Long  Finger 

•  Automatic  Line  Stop  Return  and 
Cover 

•  Improved  Assembler  Slide  and  Brake 

•  Adjustable  Vise  Locking  Screws  with 
Replaceable  Tips 


Yes,  these  are  all  extras  you  get  at 
no  extra  cost  when  you  install  a 
standard  Star  Selectro-Matic  Quad- 
der  on  your  line  casting  equipment. 
Extras  are  only  part  of  the  advan¬ 
tages  .  .  .  consider  Selectro-Matic’s 
simple  hydraulic  actuation,  conven¬ 
ient  push  button  controls  and  its 
automatic  quadding  of  short  lines. 
Then  consider  its  over-all  simplicity 
of  operation  plus  low  maintenance, 
8  hour  installation  time  and  30  day 
approval  period  and  you  can  under¬ 
stand  why  there  are  so  many  en¬ 
thusiastic  Star  Quadder  users. 

Get  the  complete  story  today.  Write 
for  this  teli-all  brochure  right  now! 


{t«aoeWmark)  star  RARTSf  IflCa 

-y  SOUTH  HACKENSACK.  N.  J. 

BRANCH:  1327  BROAOWAV,  KANSAS  CITY,  MO 
AGENCIES:  CHICAGO  -  MINNEAPOLIS  -  LOS  ANGELES  -  DENVER  -  SO.  ACTON.  MASS 
STAR  PARTS  ILINECASTINGI  CANADA  LTD  MONTREAL  ANO  ACCNTS  ovciKf  AS 
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U.  S.  ANNOUNCES 
"CARBOSET  800” 
A  NEW  BLACK  INK 
FOR  NEWSPAPERS 


■  REDUCED  RUB-OFF 

■  REDUCED  SMUDGING 

■  BETTER  PRESS  PERFORMANCE 

means  the  finest  newspaper  inks 

IMTKI)  STATES  PKlNTINi;  INK  COHUOKATION,  Ll'ITLE  FKKKY,  NEW  .JERSEY 


JAMPOL  CORPORATION 


Bridge,  general  manager  of  the  because  their  omanizatioBh«i‘i 

Rochester  Times -Union  and  - - — ' . *  .. 

Democrat  and  Chronicle  : 

“A  newspaperman  who  has  -  —  ^ 

been  familiar  with  advertising  scrap^ok  competition  wifl 
during  many  years  said  that  f'** 
he  had  experienced  only  one  ’*'8 
case  in  which  an  advertiser  ever 
tried  to  use  his  advertising  pa¬ 
tronage  to  influence  policy  of 
a  newspaper  in  the 
claimed  by  critics  as  being  regu¬ 
lar  practice.  (This  was 
the  reckless  years  of  the  late 
ll)20s.)  Look  at  the  current 
cigarette-cancer  stories.  Prob¬ 
ably  no  legitimate  industry  has 
ever  been  confronted  with  a 
development  which  threatened 
business  di.saster  to  a  greater 
degree.  Nevertheless,  no  ciga¬ 
rette  advertiser,  to  our 
knowledge,  has  endeavored  to 


PROMOTION 


and  received  the  amount  of  puhi^b 
they  believe  due  them  —  ^ 
plaintively  point  out  that  thih 

fer.  Others  have  a  habit  of 
stories  rnmpleta 
headlines.  They  can’t  un^ 
stand  why  we  ‘change  thM 
around.’  ” 

manner  Fred  W.  Stein,  editor 
general  manager  of  the 
during  hamton  Press,  writes: 

“One  misconception  that  dh 
hard  is  that  you  have  to  ptyh 
get  a  news  stor>’  in  the  pafs 
Another  is  that  the  newsp^ 
espouses  the  ideas  of  penm 
whose  ideas  are  quoted  in  nna 
stories.  For  example,  whwi 
politician  calls  for  a  $10 
l)est  crease  in  the  tax  rate,  it  is  ig 
uncommon  for  a  reporter  to  h 
bring  pressure  upon  newspapers  asked  why  the  newspaper  fai« 
to  eliminate  or  revise  these  news  higher  taxes.  This,  most  nem 
stories.”  men  will  attest,  carries  over  ink 

Says  Thomas  V.  Taft,  general  the  field  of  crime  and  con 
manager  of  the  Elmira  (N.  Y.)  stories.  Many  otherwise  knowl- 
Star-Gazette,  Inc.:  edgeable  readers  l)elieve a newi- 

“One  of  the  most  common  publishing,  or  intad- 

complaints,  and  one  difficult  to  Publish,  as  truth  ^ 

satisfy,  involves  the  ‘monopoly’  alle^tions  made  ^  pobet 
charge.  This  usually  is  not  based  ^  person  at  the  tiaed 

on  anything  specific  but  on  the  arrest, 
v’ague  belief  that  more  newspa-  “Many  persons  belicft  i 
pers  mean  more  and  better  news,  newspaper  is  interested  only  a 
The  answ'er  is  not  simple  and  ‘bad’  news,  never  in  ‘good’  nm 
requires  a  broad  and  partly  in-  This  can,  of  course,  becom  i 
direct  approach.  For  ‘monopo-  matter  of  definition.  It  can  b- 
lies’  in  the  newspaper  business  volve  the  inability,  even  unwiD- 
are  common  and  are  becoming  ingness,  of  a  reader  to  disti- 
more  so.  This  is  easy  to  illus-  ffuish  between  the  unusual  ud 
trate  and  is  confirmed  by  al-  the  routine.  It  is  not  difficult  to 
most  everyone’s  personal  knowl-  readers  who  believe  that 

edge.”  newspapers  delight  in  ‘ridkil- 

ing*  people.  Such  readers  m» 
('hanging  Things  take  what  often  is  reasosahk 

Says  Robert  J.  Burow,  gen-  "iticism  as  an  attempt  at  laa- 

eral  manager  of  the  Danville  1 

(Ill.)  Commercial-News:  course,  the  heavy-handedn« of 

.  ,  a  reporter  or  editorial  writer B 
Undoubtedly,  the  editorial  responsible  for  the  impresam 
department  must  deal  with  the  that  a  newspaper  ‘likes  to  hurt 
greatest  number  of  misconcep-  people.’  In  any  event,  it’s  fairiy 
tions.  People  bring  newspaper  obvious  that  many  readers  n- 
or  magazine  clippings,  fuzzy  or  member  much  longer  a  story 
faded  snapshots  or  cracked,  an-  that  they  interpret  as  knocking 
cient  photos  and  believe  that  someone  or  something,  simply 
these  can  be  reproduced  in  the 

newspaper.  Others  are  incensed  (Continued  on  page  34) 


Some  Misconceptions 
That  Just  Won’t  Die 


Rochester,  N.  Y.  (N.  Y.)  Knickerbocker  Neivs, 
Misconceptions  about  newspa-  writing  in  the  Gannett  house 
pers  continue  to  abound  among  magazine,  the  Gannetteer: 
readers.  And  newspapers  shouhl  “Although  many  newspaper 
consciously  strive  to  correct  critics  are  simply  carping  in 
these  misunderstandings  —  character  and  are  just  as  quick 
promptly,  tactfully  and,  when  to  refer  to  lawyers  as  ‘ambu- 
possible,  in  face-to-face  discus-  lance  chasers’  and  to  doctors  as 
sion.  ‘butchers’  as  they  are  to  news- 

That’s  the  consensus  of  prin-  papermen  as  ‘character  assas- 
cipal  executives  of  Gannett  sins,’  there  is,  I  am  convinced, 
newspapers  in  11  communities  a  large  segment  of  our  reading 
from  Illinois  to  Connecticut,  public  with  rather  definite  and 
Their  newspapers  have  circula-  unflattering  misconceptions 
tions  between  10,000  and  200,-  aliout  newspapers.  These  mis- 
000.  conceptions  are  numerous  but 

Areas  of  most  frequent  mi.s-  most  of  them  fall  into  broad 
understanding  involve  (1)  read-  general  categories;  for  example, 
ers’  failure  to  distinguish  be-  that  policy  is  controlled  by  ad- 
tween  news  and  editorials;  (2)  vertisers  or  that  editors  display 
confusion  over  the  meaning  of  news  solely  to  .sell  newspapers 
“freedom  of  the  press”;  (3)  and  that  newspapermen  are 
suspicion  of  power  of  advertis-  snoopers  seeking  to  invade  pri- 
ers  and  of  newspaper  owners;  vacy  for  the  sake  of  circula- 
and  (4)  failure  to  recognize  tion.” 
daily  evidences  of  editorial  and  „ 

commercial  integrity.  Absence  of  Pressure 

Says  Henry  W.  Stock,  gen-  As  to  advertiser  domination, 
eral  manager  of  the  Albany  here’s  a  statement  by  Don  U. 


bundle  loaders 


latest  example  of  Jampol's  pioneering  Designed  to  ease  manual  wrestling  of 
in  better  newspaper  handling  equipment  heavy  bundles  and  improve  meeting  de¬ 
ls  this  improved  telescoping  automatic  I'very  deadlines,  it  is  establishing  un- 

trude  loader.  usual  records  in  terms  of  worker  con¬ 

venience,  loading  speeds  and  overall 
In  combination  with  platform  convey-  economy.  Engineered  and  comtructed 
ors  it  provides  systematic  loading  from  for  even  the  heaviest  duty,  it  includes 
front  to  rear  of  truck  bed  with  a  mini-  every  feature  to  assure  performance 
mum  of  handling  ond  retracing  of  steps,  efficiency. 

Investigot*  how  Jampot ...  with  ovor  30  yoors  of  spociolizod  oxporionco .  .  .  con 
wtvo  all  your  nuwspapor  handling  proUamt—af  a  savingt.  Vour  inquiry  it  inrifad. 


ning  •  Evening  •  Sunday 
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It  happens  every  Friday 


Friday  is  the  day  when  most  of  the  housewives  in  Hartford  and  41  surrounding 
towns  go  grocery  buying.  Thursday  is  the  day  when  most  of  these  same  housewives 
make  up  their  grocery  lists. 

This  is  just  another  way  of  saying  that  Thursday  evening’s  Hartford  Times  is 
the  family’s  food  shopping  guide.  The  advertisements  of  Hartford  food  stores 
combine  with  the  food  pages  prepared  by  Times  editors  to  help  stretch  family 
budgets,  to  help  with  meal  planning  ideas,  and  to  provide  a  price  guide. 

The  Hartford  Times  is  delivered  daily  to  74%  of  the  homes  in  Hartford  and  41 
surrounding  towns — 119,685  families.  You  can’t  find  a  better  advertising  showcase 
for  YOUR  products.  The  total  ABC  Circulation  of  The  Hartford  Times  is  122,331 
copies.  (12  months  ending  Sept.  30,  1959) 


Member:  THE  GANNETT  GKOUP 


represented  by  GANNETT  ADVERTISING  SALES,  INC. 

^  York  •  Syracuse  •  Philadelphia  •  Detroit  •  Chicago  •  San  Francisco  •  Hartford 
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{Continued  from  page  32) 


because  that  story  makes  a 
deeper  impression  than  one 
placing  an  individual  in  a  so- 
called  favorable  light. 

“It  really  boils  down  to  the 
old  business  of  the  reader’s  ask¬ 
ing  why  a  newspaper  always 
wants  to  start  a  controversy 
when  all  that  the  newspaper  is 
doing  is  telling  the  story  of  the 
dispute  as  it  develops.” 

Editorial  and 

Herman  E.  Moecker,  general 
manager  of  the  Niagara  Falls 
(lazette,  says: 

“One  of  the  annoying  miscon¬ 
ceptions  is  based  on  the  inability 
of  some  readers  to  distinguish 
between  editorial  and  news 
pages.  From  time  to  time  we  get 
complaints  about  ‘biased’  re¬ 
porting  of  news  events.  In  track¬ 
ing  these  down,  we  find  them 
almost  invariably  based  on  an 
editorial-page  comment  on  a 
current  item  in  the  news. 

“There  are  a  few  persons 
(very  few,  we  hope)  who  think 
that  because  a  newspaper  takes 
an  editorial  position  that  all 


news  stories  must  be  written 
to  conform  to  that  policy.  In¬ 
deed,  we  have  even  heard  that 
all  wire  copy  is  rewritten  to 
slant  it  to  the  paper’s  policy.” 

Some  misunderstandings  grow 
out  of  public  awareness  of  news¬ 
paper  departmentalization.  An 
example  is  cited  by  Frank  T. 
McCue,  general  manager  of  the 
Neivlmrgh-B  e  a  c  o  n  (N.  Y.) 

News : 

“A  critic  said,  ‘Newspapers 
are  all  alike;  they  don’t  do  any¬ 
thing  unless  they  get  paid  for 
it.’  He  had  seen  some  Red  Cross 
Campaign  advertising  in  the  pa¬ 
per  and  assumed  we  would  not 
give  the  Red  Cross  any  news 
support  unless  it  bought  adver¬ 
tising.  It  was  quickly  explained 
to  him  that  the  advertising  had 
been  privately  sponsored,  at  the 
request  of  the  Red  Cross  —  with 
the  cooperation  of  our  advertis¬ 
ing  department.  Generous  news 
space  had  been  given  the  Red 
Cross  during  its  campaign.” 

Opposing  Views 

Also  confusing  to  many  are 
newspaper  political  affiliations. 
Says  Henry  Leader,  general 
manager  of  the  Utica  Observer- 
Dispatch  and  Utica  Daily  Press: 

“In  our  editorials  we  consider 
opposing  points  of  view  and  then 
draw  conclusions.  And  we  print 


letters  expressing  opinions  con-  plant  have  done  much  good  j, 
trary  to  tho.se  we  have  voiced  the  public  relations  field.” 
in  our  editorials.  Nevertheless,  Says  Mr.  Taft  of  Elmira; 
there  are  thousands  of  our  read-  “Most  dissatisfactions  are  r«. 
ers,  I  feel,  who  still  regard  our  vealed  in  conversation  and  th^i 
newspapers  as  blindly  partisan  can  be  fully  explored.  The  n- 
toward  Republicans.  All  I  can  suiting  discussions  can  be  hda- 
say  is  that  if  we  are  pro-Repub-  ful  even  though  they  product 
lican  we  are  also  damned  inde-  more  heat  than  light  and  no 
pendent.”  minds  are  changed.  Complaint) 

Says  David  R.  Daniel,  pub-  .should  be  channelinl  through  ill 

lisher  of  the  Hartford  (Conn.)  persons  concerned  but  the  cloiet 

Times:  the  contact  between  the  an- 

“We  are,  by  tradition  and  and  the  ncwspaperma 

present  practice,  an  Independ-  ""volved,  the  ^tter  the  chanct 
ent  -  Democratic  newspaper:  derive  benefit  from  the  «- 

There  are  times,  when  we  assert  <^hange. 

our  independence,  that  our  Dem-  Niagan 

ocratic  friends  ask  whether  we  Falls:  We  at  the  Gazette  take 
have  gone  over  to  the  enemy,  ^idvantage  of  every  op|»rtuiuty 
At  other  times,  our  Republican  inform  the  public  about  tlic 
friends  want  to  know  if  we  have  ^  ^wsiiaper  and  iti 

lost  our  independence.  These  Publication.  Frequrat  appeir- 
queries  are  easy.  All  it  takes  to  ^  of  aali- 

restore  the  perspective  of  the  clear  up  nuay 

questioner  is  a  reminder  of  when  mistaken  ideas  about  our  buii- 
some  issue  or  some  candidate  ness.  Whenever  iK).ssible  at  the* 
that  he  happened  to  favor  had  appearances,  we  invite  questk® 
our  backing.  Usually  it  is  not  J’ooause  we  find  that  more  cm 
difficult  to  cite  .such  an  instance,  be  accomplished  by  que^iois 
...  j  ^  e  answers  than  by  a  dimt 

“Even  in  the  midst  of  a  cam-  presentation.” 
paign,  it  is  possible  to  point  to  McCue  of  Newburgh- 

some  sensible  or  forthright  ..^hen  the  complaint  corn- 
statement  by  a  candidate  whom  or  contacts  us  di- 

we  are  not  supporting.  To  do  meetly,  it  is  possible  to  meet  th. 
so  builds  confidence,  cools  the  igg^e.  But  the  potential  hurt  to 
hot-heads,  and  gives  weight  to  ^ 


and  answers  than  by  a  direet 
presentation.” 

And  Mr.  McCue  of  Newburgh; 
“When  the  complaint  con»- 


issue.  But  the  potential  hurt  to 
us  all  comes  when  the  critic  just 


whatever  you  may  say  about 

the  man  or  the  issue  in  the  ^j^n  or  at  a  small,  unreported 
future.  meeting.  His  misinformation  cu 

How  to  Reduce  Mi.sconceptions  start  a  new  circle  of  untruth.” 

What  can  reduce  misconcep-  * 

tions?  The  Gannett  executives  Lon^  Jr.  Resi^;n8 
had  no  cure-all  But  several  sug-  Promotion  Post 
gestions  reflect  the  pattern  of 

their  thinking.  Huntington,  W.  Vi 

Says  Mr.  Daniel  of  Hartford:  .  Walker  Loug  Jr.,  promo- 
“Misconceptions  about  newspa-  manager  of  the  Huntington 
pers  are  numerous,  although  not  Publishing  Co.,  and  an  employw 
nearly  as  far  off  base  as  they  fbe  company  since  June,  1949, 
used  to  be.  The  public  grows  resigned  June  15. 
wiser  about  us  as  it  grows  more  Loug,  a  son  of  Walker 

mature  and  as  promotion  of  our  Loug,  chairman  of  the  publwh- 


Mr.  Long,  a  son  of  Walker 
Long,  chairman  of  the  publwh- 


is  for  "tops".  That's  what 
we  think  of  you  when 
you  remember  that 
Teletype  is  a  registered 
trademark  and  needs 
a  cap  "T". 


TELETYPE 

CORPORATION 

SUBSIDIARY  OF  Westerit  Electric  Company  inc 


numerous  public  service  activi-  company  board  and  publisher 
ties  begins  to  register.  uf  fbe  Advertiser,  will  engage 

“It  would  be  a  mistake  to  insurance  business  here, 

think  we  shall  ever  be  free  from  joined  Hupco  as  an 

reader  criticism.  We  ought  not  advertising  salesman  and  later 
to  be.  What  we  need  to  do  is  to  was  appointed  promotion  ma^ 
see  to  it  that  the  critical  reader  ager.  He  is  a  grandson  of  the 
gets  a  fair  and  square  answer  iute  Col.  J.  H.  Long,  chainm 
and  that  the  point  of  the  criti-  of  the  Iroard  of  Hupco  until  Im 
cism,  even  when  it  is  off  base,  death  December  28,  1958. 
gets  passed  along  to  everyone  • 

concerned.”  _  .  „ 

Says  A.  Wallace  Zimmerman,  J®****  Newspaper 
general  manager  of  the  Plain-  Under  Fuml  Grant 
field  (N.  J.)  Courier-News:  Albany,  N.  L 

“Our  editors  strive  to  be  tol-  Jack  Jenner  has  ioined  the 


Albany,  N.  L 
Jack  Jenner  has  joined  the 


erant  with  critics  and  fair  at  reportorial  staff  of  the  Albcxi 
all  times.  We  are  constantly  en-  Knickerbocker  News  as  a  son- 
deavoring  to  raise  our  sights  rner  trainee,  under  assignmflit 
and  to  serve  our  communities  from  the  Newspaper  Fund.  Mr. 

'  better.  Each  employee  is  ex-  Jenner,  who  has  completed  hi* 
I  horted  to  assume  personal  re-  freshman  year  at  Hope  College, 

I  sponsibility  for  good  public  re-  Holland,  Mich.,  will  receive  tMO 
lations.  .  .  .  We  have  found  that  from  the  fund  on  successW 

tours  of  our  modem  newspaper  completion  of  his  summer’s  work. 
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MORE  EFFICIENT 
PRESS  PERFORMANCE 
THROUGH  MODULAR, 
STATIC  CONTROL^ 
POWER  CONVERSION 
UNITS 


In  what  is  thought  to  be  the  larg¬ 
est  single  order  ever  placed  for 
press  drives,  the  Miami  Herald 
has  signed  a  contract  with  Elec¬ 
tric  Eye  Equipment  Company  of 
Danville,  Illinois,  to  equip  seven 
9-unit  presses  and  folders  with 
Hurletron  DC  Press  Drives  (3,500 
H.P.).  The  Hurletron  Drives  will 
be  installed  to  control  presses  in 
the  Herald’s  new  plant,  scheduled 
for  completion  in  1961,  The  ulti¬ 
mate  capacity  of  the  plant  will  be 
fifteen  presses  and  folders  in  five 
lines  of  three  9-unit  presses  each. 
The  plant  will  be  one  of  the  most 
modern  in  the  world  and  is  ex¬ 
pected  to  turn  out  a  million  copies 
daily  by  1980, 


THE  MIAMI  HERALD  specifies 
HURLETRON  DC  PRESS  DRIVES 
for  Its  new  modern  facilities 


Newspaper  and  publication 
prea^  move  through  their 
entire  range  of  speeds — from 
threading  to  full  speed — 
smoothly  and  efficiently  un¬ 
der  the  sensitive  guidance  of 
HURLETRON  DC  PRESS 
DRIVES, 


Preset  running 
speeds  are  h^  constant  and 
stepless  accelerations  drasti¬ 
cally  reduce  Mreb  breaks.  Com¬ 
pact,  static  and  contactless 
components  w^ith  high  re¬ 
serve  power  provide  reUable, 
maintenance-free  operation. 
Hurletron  Unitized  DC  Press 
Drives  for  newspapers  conais^ 


of  a  compact  supervisory  con-  ‘ 
trol  designed  to  handle  up  to 
twelve  press  units  with  indi¬ 
vidual  power  conversion  units 
for  each  motor.  Single  and; 
dual  drives  are  also  supplied 
for  publication  presses.  Baaed 
on  advanced  principles  of 
Hurletron 


powOT  conversion, 

Press  Drives  are  tubeless, 
(smpletely  modular  and  em¬ 
ploy  the  simplest  of  circuits 
for  more  reUable  performance 
and  new  economy  in  opera¬ 
tion.  Write  for  complete  de¬ 
tails  today. 


Other  products  for  the  graphic  arts; 

AC  Press  Drives 

Automatic  ROP  Register  Controls 
Press  Control  Consoles 


DANVILLE  2,  ILLINOIS 


1 


‘Can’  Editorials 
For  Airwaves 

Several  newsmen  have  formed 
“Broadcast  Editorial  Reports,” 
a  service  of  editorial  background 
material  and  opinion  for  radio 
and  television  use.  The  service 
is  being  offered  to  stations  on 
an  exclusive  one-subscriber-to- 
a-city  basis. 

Heading  the  service  are  Henry 
Cassidy,  executive  editor;  H.  V. 
Kaltenbom,  senior  editor;  and 
Hage  A.  Maxwell,  executive  edi¬ 
tor  of  Uranium  Institute  of 
America,  editor-in-chief  and 
president. 

The  above,  along  with  Nor¬ 
wood  F.  Allman,  research  edi¬ 
tor,  will  constitute  the  editorial 
board  and  will  also  be  editorial 
writers. 

Included  on  the  roster  are 
Bob  Considine,  Will  Oursler,  and 
Louis  Lochner. 


Scholar  on  Job 

Wilkes-Barre,  Pa. 

Martha  Hadsel,  Wilkes-Barre 
Record  reporter,  was  graduated 
cum  laude  at  Wilkes  College 
graduation  exercises  June  6.  She 
pursued  studies  leading  to  a 
Bachelor  of  Arts  degree  in  the 
morning  and  early  afternoon 
classes  before  beginning  her  as¬ 
signment  at  the  morning  Record. 


CopperufVs  Book 
Out  in  September 

Roy  Copperud’s  book,  “Words 
on  Paper,”  is  scheduled  for  pub¬ 
lication  Sept.  23.  (Hawthorn 
Books.  $4.95). 

The  288-page  hook  by  the 
conductor  of  the  Editorial 
Workshop  in  E&P  the  past  three 
years  is  described  as  a  manual 
of  prose  style  for  professional 
writers,  reporters,  authors,  edi¬ 
tors,  publishers  and  teachers. 
The  introduction  is  by  Erwin 
D.  Canham,  editor  of  the  Chris¬ 
tian  Science  Monitor. 

Mr.  Copperud  is  chief  editor¬ 
ial  writer  on  the  Pasadena 
(Calif.)  Star-News. 

• 

Named  to  State  Post 

Erie,  Pa. 

George  J.  Mead,  co-publisher 
of  the  Erie  Times  News,  has 
been  appointed  by  Gov.  David 
L.  Lawrence  to  the  Pennsylvania 
State  Planning  Board.  The  ap¬ 
pointment  received  prompt  Sen¬ 
ate  confirmation. 

• 

Publisher  Honored 

Redondo  Beach,  Calif. 

Robert  L.  Curry,  publisher. 
South  Bay  Daily  Breeze,  was 
honor  guest  at  a  civic  luncheon 
on  completion  of  32  years  with 
the  Copley  Press  organization. 
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I  By  Roy  H.  Copperud 

I  Pro  and  Con  Contact 

S  The  fight  against  contact  both  as  a  verb  (I’ll  contact 
g  him)  and  as  a  noun  (George  has  some  good  contacts  in 
g  that  town)  is  unquestionably  a  losing  one.  Some  years 
S  ago,  when  it  first  reared  its  head,  contact  as  a  verb  was 
m  complained  of  as  abominably  overworked. 

1  It  is  a  nice  question  whether  its  use  has  now  subsided, 
3  or  whether  we  are  so  used  to  seeing  contact  we  no  longer 
J  particularly  notice  it.  Contact,  strictly  speaking,  means 
a  touch,  and  in  the  sense  at  hand,  it  is  used  to  mean  get 
1  in  touch  with.  As  the  shortest  distance  between  two 
1  points,  contact  in  this  sense  will  hardly  be  shoved  aside. 
J  It  has  an  inclusive  meaning  that  none  of  the  substitutes 
S  sometimes  proposed  can  offer. 

5  “In  this  event,  the  family  physician  is  contacted.” 
g  Called"!  This  is  ambiguous  for  telephoned  or  summoned, 
m  and  neither  may  fit.  Consulted  is  possible,  but  not  likely. 
1  “Barbara  said  her  mother  had  not  tried  to  contact  her 
S  since  her  arrest.”  Call"!  This  does  not  include  visit, 
]  which  contact  does.  See  does  not  include  call.  Reach 
]  does  not  include  visit.  Get  in  touch  with  is  always  pos- 
W  sible  as  a  substitute. 

1  Contact  as  a  verb  can  be  avoided,  and  the  writer  must 
5  decide  whether  it  is  worthwhile.  In  deciding,  he  may 
J  as  well  keep  in  mind  that  contact  as  a  verb  has  not 
g  fully  emerged  into  the  sunshine  of  complete  acceptance, 
a  and  is  still  partly  in  the  shadow  of  its  commercial  origin. 
-  Conta^ct  as  a  noun  (He  made  a  number  of  useful  contacts 
on  the  trip)  is  hardly  open  to  aspersion  any  longer. 


Wayward  Words 


Discomfit  and  discomfiture  are  words  that  observ'able  I 
usage,  for  better  or  worse,  has  toned  far  down  from  | 
their  precise  and  original  meanings.  Perhaps  because  | 
of  their  resemblance  to  discomfort,  they  are  commonly  I 
used  in  much  the  same  sense.  The  American  College  | 
Dictionary,  recognizing  this  trend,  admits  disconcert  as  | 
one  meaning  of  discomfit,  but  Webster  has  not  yet  budged  I 
from  put  to  rout,  frustrate.  | 

Fowler  noted  a  tendency  to  use  discomfit,  -ure  “in  too  j 
weak  or  indefinite  a  sense,”  and  it  may  be  said  that  the  | 
tendency  has  gone  full  speed  downhill  since.  He  who  | 
wants  to  preserve  these  words  in  their  pristine  sense,  | 
which  Fowler  gave  as  overwhelm  or  utterly  defeat,  is  I 
free  to  do  so,  if  he  is  willing  to  chance  being  misappre-  I 
bended.  “The  guest  was  discomfited  by  the  lack  of  a  | 
salad  fork”  is  a  typical  example  of  how  discomfit  has  | 

fallen  these  days.  | 

*  *  *  § 

The  primary  meaning  of  decimate  is  a  relatively  weak  | 
one;  the  Latinist  knows  at  once  that  it  means  to  strike  | 
down  one  in  ten  (men),  and  he  is  shocked  to  see  it  | 
used  in  the  sense  destroy  a  large  part  of.  | 

The  restricted,  original  meaning  is  so  specialized  that  s 
the  word  is  all  but  useless  today  in  that  sense.  Allowing  | 
the  extended  meaning,  however,  decimate  is  often  used  | 
absurdly,  as  in  “Some  classrooms  were  nearly  decimated  j 
by  the  student  strike.”  The  writer  meant  emptied.  | 

«  *  *  I 

.  § 

Lint-pickers  of  the  world,  arise!  It’s  wrong  to  w’rite  | 
“the  tenth  (or  any  other)  century  A.  D.”  even  if  it  | 

is  done  all  the  time.  The  reason  is  that  A.  D.  stands  | 

for  anno  domini  (the  year  of  our  Lord),  and  any  jack-  | 

ass  knows  a  century  is  not  a  year.  The  tendency  to  | 

regard  A.  D.  sls  the  opposite  of  B,  C.  may  prove  irre-  | 
sistible,  however.  A.  D.,  incidentally,  comes  before  the  | 
year  (A.  D.  1066);  B.  C.  comes  after  it  (65  B.  C.).  | 
The  large  view  has  really  been  achieved  by  the  his-  | 
torian,  Arnold  Toynbee,  whose  scope  spans  so  many  | 
centuries  he  feels  constrained  to  designate  the  events  | 
of  his  own  life  as  having  taken  place  in  “A.  D.  1907”  I 

or  “A.  D.  1903.”  I 
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it  counts  accurately. . .  stacks  efficiently. . . 


and  now  is  capable  of  being  pro¬ 
grammed  to  vary  each  bundle  to 
meet  your  needs.  Already  cutting  costs, 
effort,  and  time  for  many  metropolitan  news¬ 
papers,  the  new  Cutler-Hammer  automatic 
newspaper  Counter-Stacker  can  go  to  work  for 
you  now.  Its  accuracy  and  dependability  have 
been  proved  beyond  doubt. 

It  assures  a  smooth  flow  of  newspapers  from 
the  press  regardless  of  press  speed,  pages  per 
issue  (up  to  128),  or  papers  per  bundle  (up  to 
20"  high).  Actually  up  to  144  pages  have  been 
successfully  handled  on  a  production  run.  It  is 
operating  on  both  half  fold  and  tabloid  sizes. 

And,  now  the  Cutler-Hammer  Stacker  can 
be  programmed — even  those  already  installed. 
You  can  get  the  advantages  of  automatic 


counting  and  stacking  now  and  add  the  pro¬ 
gramming  feature  at  any  time  in  the  future  to 
enable  you  to  automati(^ly  vary  the  count  of 
each  newspaper  bundle  to  meet  your  route 
schedules. 

We’d  like  to  show  you  a  ten-minute  color 
sound  movie  of  the  Coimter-Stacker  in  actual 
operation  in  a  newspaper  mailroom.  Write, 
wire  or  phone  us  and  we’ll  arrange  a  showing 
at  your  plant. 


What's  new  at  Cutler-Hammer? 


The  new  Counter-Stacker  is  just  a  sample  of 
the  new  things  happening  at  Cutler-Hammer. 
We’ve  geared  up  with  new  products,  new  per¬ 
sonnel,  new  plants.  Get  the  whole  story  from 
the  Cutler-Hammer  sales  office  nearest  you. 

continued  on  back  page 


The  proved  Cutler-Hammer 
Counter-Stacher  can  make 
your  mailing  room  operation 
more  automatic 


SEE!  A  DEMONSTRATION  OF  CUTLER- 
HAMMER  STACKER  PROGRAMMING  AT  THE 
ANPA  SHOW,  JUNE  19-22,  MIAMI,  FLORIDA. 
SEE  HOW  IT  CAN  VARY  EACH  BUNDLE  OF 
NEWSPAPERS  AUTOMATICALLY.  .  .WATCH  A 
10-MINUTE  COLOR  MOVIE  OF  THE  CUTLER- 
HAMMER  COUNTER-STACKER  IN  OPERATION! 

WHATS  NEW?  ASK 

CUTLER-HAMMER 


Cutler-Hammer  Inc.,  Milwaukee,  Wisconsin  •  Division:  Airborne  Instruments  Laboratory  •  Subsidiary:  Cutler- 
Hammer  International.  C.  A.  Associates:  Canadian  Cutler-Hammer,  Ltd.;  Cutler-Hammer  Mexicana.  S.  A. 


William  F.  Tyree,  46,  UPI 
Los  Angeles  correspondent; 
June  4. 


Obituary 


1  D  book  given  tree  witn  a  subs< 

PauI  Wllliains^  editions  must  be  purchaser 

Retire*!  tklitor,  Dies  ir  l  u  j  j  i 

’  It  you  haven  t  ordered  your  copy  of 

Utica,  N.  Y.  the  E&P  Circulation  Department  ai 

Paul  B.  Williams,  72,  editor  ALL-NEW  I960  YEAR  BOOK. 

of  the  Utica  Daily  Press  for  32  - 

years  prior  to  his  retirement  in  Marshall  Crosby  Rogers,  72 
1966,  died  in  his  sleep  May  23.  retired  editorial  page  editor 
His  sendee  in  journalism,  began  Danbury  (Conn.)  News-Times 
in  1906.  June  8. 

After  his  retirement,  he  was 
the  recipient  of  the  Utica  News¬ 
paper  Guild’s  first  award  for  general  manager,  Winnipeg  CommercM, 
JWnguished  service  to  the  com¬ 
munity. 

In  1916,  he  left  the  Utica 
Daily  Press  to  set  up  the  head¬ 
quarters  office  in  New  York  City 
for  the  U.  S.  Lawn  Tennis  As- 
oociation.  He  returned  to  the 
Press  in  1922  as  editorial  editor. 


Ben  Dixon  Mac  Neill,  70, 
novelist  and  former  reporter, 
Raleigh  (N.  C.)  News  and  Ob¬ 
server;  May  27. 


WiLUAM  H.  Wasson,  43,  pic¬ 
ture  editor,  Los  Angeles  (Calif.) 
Times;  recently. 


*  *  *  Pericles  Farnsley,  85,  re-  John  A.  ( 

WiLUAM  Lord,  68,  retired  tired  reporter,  Louisville  (Ky.)  assignments 

“  ■  New  York  Post,  f>ury  (Conn. 

(Man.)  Free  Press;  June  9.  Portland  Oregonian;  May  26.  31. 


William  F.  Conhurst,  68,  Martin  G.  Nickell,  72,  form- 
formerly  with  the  Louisville  er  garden  editor  for  the  New 
(Ky.)  Courier-Journal;  Balti-  York  World  Telegram,  news 
more  (Md.)  Sun;  Philadelphia  editor  for  the  Williams  (Ariz.) 
(Pa.)  Sun;  and  more  recently  Daily  News,  and  women’s  edi- 
news  director  of  WCAO,  Balti-  tor,  Glendale  (Ariz.)  News; 
more;  June  8.  May  27. 


George  N.  Palmer,  70,  retired 
copy  editor  on  the  sports  desk 
of  the  New  York  Times;  June 
13.  He  was  formerly  sports  edi¬ 
tor  of  the  Brooklyn  Standard 
Union,  and  New  York  Morning 
T  elegraph. 


Florence  McIntyre 
Dies;  Fiction  Editor 

Mrs.  Florence  E.  McIntyre, 
71,  a  former  fiction  editor  of 
King  Features  Syndicate,  died 
June  11  after  a  long  illness. 
She  was  the  mother  of  Robert 
B.  McIntyre,  advertising  news 
editor  of  Editor  &  Pubusher. 

Originally  a  scenario  writer 
at  the  Ince  Studios  in  Holly¬ 
wood,  Mrs.  McIntyre  joined  the 
Hearst  organization  in  1920  and 
wrote  numerous  short  stories 
for  newspaper  use.  She  retired 
from  the  Syndicate  in  1955. 

Besides  her  son,  Mrs.  McIn¬ 
tyre  is  survived  by  a  grand¬ 
daughter,  Lynn  Catherine  Mc¬ 
Intyre. 


COMPARE 


Mego^''^® 

Pos’d''*® 


Press  Foreman  Dies 

Bridgeton,  N.  J. 
Raymond  W.  Perkins,  63, 
press-stereo  foreman  of  the 
Bridgeton  Evening  News,  died 
May  23.  He  had  been  at  the 
News  the  past  17  years. 


IF  YOU  are  paying  more  than  l.(x:  per  page  for 
microfilming  you  can  save  money  by  sending  the  work  to 
University  Microfilms. 

Your  paper  is  photographed  two  pages  to  a  35mm. 
frame  (shown  above).  Reduction  ratio  is  17%  to  1.  You 
get  1200  pages  in  each  4”  x  4"  file  box.  Film,  processing, 
workmanship  are  the  highest  quality.  Your  negatives  are 
stored,  free,  in  fireproof  vaults.  The  positive  print  for  your 
Reader  is  on  the  new  U-M  scratch-resistant  Dura-Film. 

Write  for  complete  information  about  this  lowest 
cost  microfilming  service,  and  a  sample  of  Dura-Film  for 
comparison  and  any  tests  you  wish  to  make. 


Dorothy  Ann  Harrison,  63, 
editor  of  Philadelphia  Medicine, 
official  publication  of  the  Phila¬ 
delphia  County  Medical  Society; 
June  7.  She  was  formerly  with 
the  Chester  (Pa.)  Times;  Phila¬ 
delphia  (Pa.)  Public  Ledger, 
and  Philadelphia  (Pa.)  Record. 


For  the  Best 
microfilming  — 
1 6V2  to  1  ratio  - 
the  price  is 
2y3C  per  page 


Mrs.  Alfred  R.  Sykes,  63, 
editorial  staff,  Ottawa  (Ont.) 
Journal  for  34  years;  June  7. 


Harry  Harper,  81,  formerly 
with  the  London  (Eng.)  Daily 
Jfoil  and  the  world’s  first  avia¬ 
tion  correspondent;  June  6. 

*  *  * 

George  Fries,  79,  retired  gen¬ 
eral  manager  and  director  of 
the  Cincinnati  (Ohio)  Times 


the  Cincinnati  (Ohio) 

Star;  June  8. 
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COLORMATIC*  press  equipment 
.  .  actual  operation  proves  it  is  the 
Grid’s  most  advanced. 


Hoe  SATELLITE*  web  offset  and  letter  a  n  ni 
press  units  ...  for  printing  qua  ’  fc 

consumer  and  trade  magazines.  er  p 


Hoe  metal  decorating  presses  ...  for 
color  lithography  on  cans,  bottle  crowns, 
pails,  drums,  etc. 


Built 


Diversified  presses 


aperi 
but  a 
mate] 
mail  1 


for  a  diversified  industry  b. 


...HOE  since  1805 


Hoe  rotogravure  and  specialized  web 
offset  presses  ...  for  supplements, 
comics,  books,  periodicals  and  catalogs. 


Hoe  stereotype  equipment  ...  for 
molding  and  casting. 


A  N  narrow  width  rotogravure  presses 
for  printing  cellophane,  foil  and 
er  packaging  mater.als. 


Built  into  every  Hoe  press  is  our  total  technical 

aperience _ in  designing  not  only  newspaper  units, 

but  also  presses  that  print  magazines,  packaging 
materials,  supplements,  telephone  books,  comics, 
mail  order  catalogs,  and  decorate  metal. 

This  wide  horizon  of  industry  leadership,  based  on 
WIT  technical  experience,  has  given  the  industry 
many  giant  advances  —  the  most  recent  being  the 
Hoe  coLORMATic*  newspaper  press  unit.  Today, 


Wm  and  the  graphic  arts  industry J partners  since  1805 


COLORMATIC  units  are  in  daily  operation  .  .  .  and 
they  are  responding  with  amazing  precision  and 
producing  greater  profits. 

Yes,  Hoe’s  unequaUed  position  in  building  all  types 
of  presses,  definitely  is  a  key  factor  to  consider  when 
selecting  a  press. 

R.  Hoe  &  Co.,  Inc.,  910  East  138th  Street,  New  York 
54,  N.  Y.  Sales  offices:  New  York,  Boston,  Chicago, 
San  Francisco,  Dallas,  Miami.  *TnulMMxka 


&  co.,irjc. 


The  Weekly  Editor 


POSTAL  RATE  CONTROVERSY 

The  National  Editorial  Asso¬ 
ciation,  representing  8,000 
weekly  and  small  daily  news¬ 
papers,  and  the  Postmaster 
General’s  office  have  been  firing 
broadsides  at  each  other  for 
some  months  now. 

On  one  side.  Postmaster  Gen¬ 
eral  Arthur  Summerfield  has 
pushed  and  predicted  a  rate 
hike,  which  he  said  would  pass 
this  year.  On  the  other,  NEA 
has  opposed  Congressional  Com¬ 
mittee  approval  of  increased 
second-class  postal  rates  and 
urged  Congress  to  recognize 
that  the  Post  Office  Department 
should  be  operated  essentially 
as  a  service  for  the  public  wel¬ 
fare. 

One  NEA  member,  Carll 
Tucker  Jr.,  publisher  of  the 
Mt.  Kisco  (N.  Y.)  Patent 

Trader,  has  added  a  loud  voice 
to  the  controversy.  He  has  used, 
appropriately  enough,  the  mails 
to  make  himself  heard. 

The  following  are  excerpts 
from  letters  exchanged  between 
Mr.  Tucker  and  a  number  of 
principals  involved  in  the  postal 
rate  increase  battle. 


MR.  TUCKER  (to  Postmaster 
General  Summerfield):  “.  .  .  the 
method  of  raising  second-class 
rates  you  have  proposed  to  Con¬ 
gress  would  have  the  following 
effect  on  the  two  newspapers 
we  publish: 

(1)  Second-class  postage  paid 
by  the  Patent  Trader  would  be 
increased  612  percent. 

(2)  Second-class  postage  paid 
by  the  Scarsdale  Inquirer  would 
be  increased  580  percent. 

(3)  the  proposed  increase 
would  add  $18,500  to  our  yearly 
bill  for  second  class  postage. 

...  I  suspect  the  fiscal  prob¬ 
lems  of  your  department  would 
not  be  improved  by  a  sharp  cut 
back  in  revenue  from  this  source 
(second-class  revenue)  .  .  .  they 


will  knock  a  lot  of  the  nation’s 
non-daily  newspapers  out  of  the 
ring  and  force  others  now  using 
the  mail  into  doing  their  o^vn 
distribution.  Whatever  savings 
may  result  will  not,  I  believe, 
be  able  to  match  the  loss  in 
revenue  .  .  .  The  post  office 
makes  money  on  us.  We  our¬ 
selves  deliver  in  a  600-mile 
square  mile  area  90  percent  of 
our  mailed  newspapers  to  the 
designated  post  offices.” 

*  ♦ 

UNITED  STATES  SENATOR 
OLIN  D.  JOHNSTON,  chairman 
of  the  Senate  Committee  on 
Post  Office  and  Civil  Sendee  (to 
Mr.  Tucker) : 

“I  am  unalterably  opposed  to 
any  increase  in  postage  rates 
at  this  time  ...  I  am  confident 
.  .  .  that  the  Congress  will  not 
add  any  postage-rate  increases 
at  this  time.” 

«  *  « 

HYDE  GILLETTE,  assistant 
postmaster  general  (to  Mr. 
Tucker) : 

“It  is  estimated  that  the  re¬ 
cent  rate  proposals  for  second- 
class  mail  would  increase  the 
Post  Office  Department’s  post¬ 
age  revenues  approximately  $45 
million  annually,  or  about  40 
percent  ...  It  is  probably  true 
that  enactment  of  the  recent 
rate  proposals  will  mean  sub¬ 
stantial  percentage  increases  in 
postage  from  some  second-class 
mailings.  But  doesn’t  this  re¬ 
sult  from  the  fact  that  these 
mailings  are  now  largely  free  or 
only  one  per  cent  per  pound? 

.  ,  .  The  impact  studies  con¬ 
ducted  for  the  Post  Office  De¬ 
partment  revealed  that  news¬ 
papers  generally  have  experi¬ 
enced  substantial  increases  in 
their  major  costs,  such  as  for 
papers  and  wages.  If  these  news¬ 
papers  were  able  to  adjust  to 
such  increases,  it  is  difficult  to 
see  why  a  moderate  postage 
charge  should  cause  any  great 


CAPCO  ROLLER  GRINDER 
CUTS 

COSTS  m  _ 

with  practical,  semi-  f  4  WW 

automatic  oparation.  4/  \ 

ASK  ABOUT  THESE  OTHER  MONEY-SAVING  CAPCO  PRODUCTS: 
•  Copco  Rewindor  •  Plate  Gouge  •  Core  Stripper 

•  "Foce-O.Type"  Reproducer  •  Portable  lek  Fountoie 

FOR  COMPLETE  DETAILS  ON  ANT  CAPCO  PRODUCTS,  WRITE 

CAPITAL  TOOL  &  MANUFACTURING  CO. 


5000  CALVERT  RD. 


COLLEGE  PARK,  MD. 


PHONE  UNION  4-7677 


disturbance  . . .  Publishers  would 
be  justified  in  raising  adver¬ 
tising  rates  to  cover  a  propor¬ 
tionate  amount  of  the  added 
postage  costs.  The  remaining 
costs  could  be  distributed  fairly 
to  all  subscribers,  rather  than  to 
mail  subscribers  alone.  On  that 
basis,  the  additional  amount  of 
Postage  would  be  so  distributed 
as  to  have  little  effect  on  the 
advertiser,  the  subscriber,  or 
the  publisher.” 

«  «  * 

U.S.  CONGRESSMAN 
ROBERT  R.  BARRY,  represen¬ 
tative  from  Westchester-^tnam 
Counties,  N.Y.  (to  Mr.  Tucker): 

“At  present  it  costs  about 
$50,000  a  year  to  deliver  the 
Patent  Trader  .  .  .  the  general 
taxpayers  pay  about  $46,000,  the 
subscriber  and  advertisers,  in 
other  words  your  sources  of  rev¬ 
enue,  pay  about  $4,000  ...  it  is 
not  proposed  to  have  newspa¬ 
pers  such  as  the  Patent  Trader 
pay  their  full  way.  It  is  only 
proposed  that  instead  of  paying 
8  percent  of  the  delivery  cost, 
these  newspapers  pay  about  37 
percent  .  .  .  There  is  increasing 
feeling  among  members  of  both 
parties.  Democrats  and  Republi¬ 
cans  alike,  that  the  people  who 
receive  the  benefits  of  the  postal 
serv’ice  should  pay  for  it  .  .  . 
Postal  employees  are  presently 
grossly  underpaid  .  .  .  Postal 
rates  must  be  raised  and  in  all 
probability  there  will  be  a  raise 
this  year  .  ,  .  there  was  a  postal 
deficit  of  over  six  hundred 
million  dollars  last  year  ...  If 
you  think  of  any  other  way 
to  raise  the  money  than  to  in¬ 
crease  postal  rates  a  bit,  every¬ 
one  in  the  Post  Office  Commit¬ 
tee  would  be  grateful  for  your 
suggestions.” 

«  «  * 

MR.  TUCKER  (to  Cong. 
Barry): 

“I  agree  the  Post  Office  De¬ 
partment  should  strive  to  pay 
its  own  way  .  .  .  What  I  object 
to  strongly  is  the  severity  of 
this  proposed  increase  in  second- 
class  rates  ....  I  do  think  some 
rates  should  be  charged  realisti¬ 
cally.  I  know  that  the  Patent 
Trader  sometimes  gets  more 
than  its  money’s  worth  at  pres¬ 
ent  rates.  Often  we  don’t.  Second 
class  matter  may  well  get 
shoved  off  in  a  comer.  Deliveries 
of  papers  from  Mt.  Kisco  to 
New  York  have  taken  as  long  as 
one  full  week  .  .  .  the  Post 
Office  might  well  consider  those 
sendees  such  as  direct  delivery 
to  post  offices  of  destination, 
that  many  publishers  furnish 
them  .  .  .  those  publications 
which,  at  considerable  additional 
expense  to  themselves,  fulfill 
some  of  the  services  they  are 
paying  the  Post  Office  for, 
should  receive  monetary  recog¬ 
nition.” 


THURSDATA 


SOMETHING  FOR  YOl'B 
STOCKING,  SIIJ\Y  —  North- 
eastern  Publishing  Corporation 
has  announced  that  Manhattan 
East,  a  weekly  catering  to  the 
residents  of  the  Upper 
Side  of  Manhattan,  N.  Y.  will 
start  publication  Sept.  8.  It  will 
guarantee  a  controlled  mail  cir¬ 
culation  of  10,000  copies  and  the 
newsstand  price  will  be  10  centi 
The  area,  known  as  the  "Silk 
Stocking  District”  liecause  it  ii 
in  the  wealthiest  urban  commu¬ 
nity  in  the  United  States,  hat 
not  had  a  local  newspaper  for 
a  number  of  years.  Morton  B. 
Lawrence,  public  relations  con¬ 
sultant  and  local  radio  commen¬ 
tator,  has  been  named  publisher 
and  editor. 


LOOK  IN  YOUR  MAIL  BOX, 
ABINGDON — Some  4,000  sam¬ 
ple  copies  of  the  new  Abmgdon 
(Ill.)  Independent  have  been 
sent  to  subscribers  in  the  mail 
The  bi-weekly  paper  will  be  pub¬ 
lished  on  Tuesdays  and  Fridays. 
Among  the  new  owners  are 
George  Cokens,  who  has  been 
operating  the  Roseville  (lU.) 
Independent  and  the  Roseville 
Alexis  Argus;  John  Neff,  who 
recently  purchased  interest  in 
above  two  papers;  Thurston 
Alexander,  John  Lewis,  Uoyd 
Petrie,  Sherman  Dunn  and  Bert 
Henrickson. 


FOR  THE  GALS  —  The  Son 
Diego  (Calif.)  Sentiaef  has  sent 
“first  day  covers”  bearing  the 
new  U.  S.  stamp  honoring 
American  women,  to  each  of  the 
78  women’s  clubs  in  its  circula¬ 
tion  area.  Enclosed  was  a  card 
in  which  the  Sentinel  joined  in 
the  salute,  and  commended  the 
clubs  for  their  efforts.  Total 
cost  of  the  public  relations  effort 
was  $5.52  for  postage,  plus  en¬ 
velopes  and  the  minor  cost  of 
printing  the  enclosure  cards  in 
the  Sentinel’s  job  shop.  One  of 
the  principal  aims  was  to  have 
the  clubs  remember  the  Sentinel 
as  the  one  area  paper  that 
thought  enough  of  them  to  send 
a  good  will  message  at  such  an 
opportune  time. 

*  *  * 

BIG  ISSUE  —  The  East 
Hampton  (N.  Y.)  Star  on  May 
26  put  out  a  special  issue  honor¬ 
ing  the  nearby  resort  town  of 
Montauk.  The  32-page  paper 
was  filled  with  news  written 
especially  for  that  issue  by  Mrs. 
Arnold  E.  Rattray,  her  son 
Everett  (no  other  regular  im¬ 
porters  are  employed)  and  by 
Star  readers  invited  to  send  in 
contributions. 
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Cut  production  costs? 


Newspapers  large, 
newspapers  small, 
are  saving  produc¬ 
tion  time,  saving 
production  dollars 
.  .  .  with  one-piece 
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NO-PACK-MAT 


PLUS  IMPROVING  PRINTING 


Write  today  for  a  demonstration  in  your  plant 


WOOD  FLONG  CORPORATION 
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word.’  There’ll  be  a  new  em-  chapter  of  his  own  for  it  on 
phasis,  a  different  example,  a  “An  Approach  to  Style.” 
new  awareness.”  Si^ificantly,  Mr.  White  Pro- 

You  can  likewise  approach  fessor  Strunk’s  urbanely  articu- 
this  newest — and  I  think  the  late  alumnus,  ignites  many  of 
best — of  Dr.  Flesch’s  nine  or  so  bis  former  teacher’.s  points  and 
^  books  on  clear  thinking  and  plain  sends  them  crackling  through 

/  talking.  Likewise,  you’ll  pick  up  your  mind.  Yet  the  jmints  were 

a  new  respect  for  old  verities  aglow  already  in  their  Strunkian 
in  “the  little  hook"  on  “The  Ele-  portrayal.  You’re  hardly  aware 
ments  of  Style,”  as  Cornell  Uni-  that  the  two  men  lead  you  to 
versity  undergraduates  used  to  the  same  stylistic  oasis.  Strunk, 
*•  call  it  when  E.  B.  White  was  one  White,  and  Flesch  ring  with 
ig  of  them.  Promethean  fire  their  preference 

The  Little  Book  is  by  the  late  active  verbs,  positive 

Professor  William  B.  Strunk,  statements,  and  concrete  imag- 
^  Jr,,  and  Mr.  White  so  venerated 

b  it  and  its  author’s  teaching  that  Professor  Strunk  says,  in  ef- 

^  he  wrote  a  piece  al)out  it  for  feet: 

Of  those  many-splendored  arts  absence  of  routine,  an  accom-  j’/jg  Yorker.  Immediately,  “Instead  of  ‘There  were  a 

of  love  and  writing,  the  late  panying  considerateness.  Macmillan  invited  Mr.  White  to  great  number  of  dead  leaves 

Professor  Angus  Burrell  of  the  “So  with  ‘Write  positively,  revise  Will  Strunk’s  memorable  lying  on  the  ground,’ write ‘Dead 

Columbia  University  English  with  active  verbs,  uncrowded  little  monograph — to  write  an  leaves  covered  the  ground.’ 

faculty  used  to  say  with  the  imagery,  and  never  a  needless  introduction  for  it,  and  a  new  “Instead  of  ‘A  period  of  im 


BOOKS  I>  REVIEW 


Ways  of  the  Flesch; 
And  a  Book  on  Styl 


Bv  Prof.  Roscoe  Ellard 


HOW  TO  WRITE,  SPEAK.  AND 
THINK  MORE  EFFECTIVELY.  By 
Rudolph  Flesch.  New  York:  Harper 
and  Brothers.  362  pp.  $4.96. 


THE  ELEMENTS  OF  STYLE.  By  Wil¬ 
liam  Strunk,  Jr,  With  Revisions,  an 
Introduction,  and  a  New  Chapter  on 
Writing  by  E.  B.  White.  New  York : 
The  Macmillan  Company.  71  pp.  $2,50. 


THE  MATRIX  CONTRAST  SERVICE,  with  its  black  and  white  and 
color-coded  matrix  feature,  is  in  use  in  every  English-speaking  news¬ 
paper,  (15),  and  120  other  plants  consisting  of  foreign  language 
newspapers,  trade  typographers  and  commercial  printers  in  New 
York  City  alone. 

With  color-coded  matrices,  operators  can  quickly  spot  the  char¬ 
acter  and  family  required  by  a  distinctive  color.  They  avoid  eye 
strain,  make  fewer  transpositions,  less  errors  and  produce  better 
keyboarding  work. 

There  are  shops  in  every  area  from  coast-to-coast,  where  this 
system  is  in  use.  We’ll  be  glad  to  send  you  their  names.  See  for  your¬ 
self  how  Matrix  Contrast  Service  saves  time  and  money. 

Send  for  this  brochure  describing  the  Matrix  Contrast  Service. 

'  ^  Write  to;  Matrix  Contrast  Corporation,  154  W.  14th  St.,  New  York,  N.  Y. 

326  W.  Madison  St,  Chicago  6,  Illinois 

1105  Trenton  St.,  Los  Angeles  15,  California 


Working  Verbs 

“There  are  16  working  verbs 
there  and  not  a  single  verb 
form  or  noun  that  should  be 
(Continued  on  page  48) 
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{Continued  from  page  46) 

i  _ ^ _ 

turned  into  an  active,  finite  verb. 
I  Compare  it  with  this  sentence 
I  from  a  popular  article  on  econ- 
j!  omics: 

“  ‘In  somewhat  over-simplified 
technical  terms,  inflation  is 
F  caused  by  the  existence,  at  any 
given  time  in  an  economic  sys- 
1'  ■  tern,  of  an  aggregate  of  effective 
|{|  purchasing  power  greater  than 
the  aggregate  of  the  goods  and 
services  for  sale.’ 

“What  a  definition!  ‘Inflation’ 
is  caused  by  the  existence  of  an 
i]  aggregate  that  is  greater  than 
|]  another  aggregate.  This  shows 
clearly  how  impossible  it  is  to 
describe  something  happening 


without  using  a  single  active 
verb.  Obviously  the  writer  real¬ 
ized  that  himself,  because  his 
next  sentence  reads  like  this: 

“  ‘.  .  .  When  we  add  up  the 
amounts  of  cash  and  credit  of 
all  kinds  at  the  disposal  of 
everybody  who  is  ready  to  buy 
something,  and  find  that  the 
sum  is  larger  than  the  sum  of 
all  the  things  to  be  bought  at 
existing  prices,  then  prices  are 
likely  to  go  up.’ 

“Now  the  verbs  are  in  their 
proper  places,  and  everything 
becomes  crystal-clear:  First  we 
add  something,  then  we  find  that 
it  is  larger  than  something  else, 
and  then  prices  will  go  up.  This 
is  the  classic  type  of  scientific 
explanation:  If  you  do  X  and 
Y,  what  happens  is  Z.  (Or,  in 
the  DeKruif  manner:  The  great 


scientist  did  X  and  Y,  and  what 
happened  was  Z.)” 

From  Filing  ('.abinet 

Dr.  Flesch  says  this  book 
came  from  his  filing  cabinet — 
36  folders,  one  for  each  chapter. 
He  advises  research  and  think¬ 
ing,  and  the  sorting  out  of 
things  and  happenings  and  per¬ 
sons  before  one  starts  to  write. 
Then  to  write  as  rapidly  as 
practicable.  Then  to  revise. 

Mr.  White  echoes  that,  as  did 
Anthony  Trollope. 

Dr.  Flesch’s  chapters  deal,  in 
the  same  style  as  the  quoted 
excerpts,  with  crowded  sent¬ 
ences,  making  science  intellig¬ 
ible,  a  prescription  for  read¬ 
ability,  and  operating  a  blue 
pencil;  with  how  to  be  fluent, 
how  bright  ideas  have  been  ar¬ 
rived  at,  how  not  to  rack  your 


brain,  how  to  say  it  with  statU- 
tics  without  getting  deadly,  how 
to  test  readability — and  enough 
other  related  skills  of  writing 
to  make  35  refreshing  sections 
and  an  Introduction. 

This  is  Dr.  Flesch’s  latest  but 
probably  not  his  last  book  on 
the  art  of  plain  talk.  .\nd  as  one 
slithers  through  the  i)ale  sauce 
of  most  non-fiction  today,  njore 
power  to  him,  to  Professor 
Strunk,  and  E.  B.  White. 

• 

16  Fly  to  Caracas 
To  Atteml  Seniinur 

Sixteen  American  newspaper¬ 
men  flew  to  Caracas  June  11, 
for  a  two-week  seminar  in  Vene¬ 
zuela. 

This  trip  w’as  in  return  for 
a  visit  to  the  United  States  last 
February  by  12  Venezuelan 
newsmen  who  came  to  the  Grad- 
ute  School  of  Journalism  of 
Columbia  University.  They  are 
hosts  to  the  American  group 
which  includes: 

Herbert  Brucker,  Hartford 
Courant;  Jameson  Campaigne, 
Indianapolis  Star;  George  Car¬ 
mack,  Houston  Press;  George 
Daniels,  Time;  Charles  H. 
Hamilton,  Richmond  Newt 
Leader;  Alan  Hathway,  Newt- 
day;  William  Mapel,  retired 
president.  Publishers  Associa¬ 
tion  of  New  York  City;  John 
McMullan,  Miami  Herald;  Oscar 
E.  Naumann,  New  York  Journal 
of  Commerce;  Philip  Newsom, 
United  Press  International; 
Templeton  Peck,  San  Francisco 
Chronicle;  Raymond  Price,  New 
York  Herald  Tribune;  Russell 
H.  Reeves,  Cleveland  Plain 
Dealer;  Mort  Stem,  Denver 
Post;  Roger  S.  Swanson,  Kansas 
City  Star;  and  George  Young, 
Field  Enterprises,  Chicago. 

• 

Traffic  Safety 
Stamp  Sought 

Baltimore 

The  Safety  First  Club  of 
Maryland,  co-founded  by  the 
Baltimore  Beacon,  is  conducting 
a  nationwide  campaign  for  the 
j  issuance  of  a  commemorative 
I  traffic  safety  postage  stamp. 

'  Maurice  R.  Shochatt,  editor  and 
1  publisher  of  the  Beacon,  is  ex¬ 
ecutive  secretary  of  the  Safety 
'  First  Club  of  Maryland. 

The  project  has  been  endorsed 
j  by  49  governors,  the  Mississippi 
governor  being  the  only  one  not 
to  respond  to  date.  Congressman 
Samuel  N.  Friedel  of  Maryland 
noted  in  the  Congressional 
Record;  “I  would  like  to  point 
out  that  a  special  stamp  was 
issued  to  promote  wildlife  con¬ 
servation,  and  certainly  human 
life  is  of  even  greater  import¬ 
ance.” 


hi 


’PJhooLs/teffff  Mobil ' 

Every  newsman  likes  to  be  right.  That’s  plus  dealers,  distributors,  and  customers  in 

why  we  want  to  make  it  easy  for  you  to  spell  more  than  80  other  countries  of  the  world 

and  pronounce  our  company’s  name  cor-  where  Mobil  products  are  sold, 
rectly— Socony  Mobil  Oil  Company,  Inc.  . 

Not  like  that  town  down  in  Alabama  ... 
not  like  those  modernistic  decorations  .  .  . 
not  like  what  they  make  in  Detroit — but 

like  Mo5i7  (rhymes  with  global.)  1  •  ■  | 

Who  cares  if  Mobil  is  spelled  right  or  I  I  J 

wrong?  Well,  those  fellows  on  the  copy  desk 
with  a  passion  for  accuracy*,  plus: 

The . 31,000  U.  S.  Mobil  dealers 

Our . 2,500  U.  S.  distributors  SOCONY  MOBIL  OIL  COMPANY,  INC. 

. 70,000  employees  and  its  tivo  operating  divisions,  Mobil  Oil  Com- 

Our. . .  .224,(M)0  shareholders  pany  (for  the  United  States  and  Canada)  and 

Our . . .  2,000,000  credit  card  holders  Mobil  International  Oil  Company  (for  more  than 

Our . 56,000  royalty-interest  owners  SO  other  countries  of  the  Free  World). 
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World’s  Fastest  Jetliner  —  holder  of  ocean-to-ocean  transcontinen¬ 
tal  commercial  airliner  speed  record  . . .  averaging  667  miles  an  hour,. 

Delta  was  first  in  the  world  to  fly  this  unchallenged  Champion  of  the 
Jets.  Convair  880’s,  together  with  a  fleet  of  magnificent  DC-8’s,  are 
expanding  Delta’s  pattern  of  jet  service  the  length  and  breadth  of  its 
system.  Cruising  at  615  mph,  the  880  out-distances  all  other  jetliners 
while  boasting  the  quietest  cabin  of 
any  4-engine  jet.  Delta’s  880  is  the 
most  advanced  airliner  of  our  time. 

Delta  DC-8  and  Convair  880 
Jet  Service  Routes  to  the  wtsi  coast 

QAlu 

K  now  or  by  July  1. 


■  Interchange  Routes 


The  air  line  with  the  BIG  JETS 


General  Offices:  Atlanta  Airport,  Atlanta,  Ga 
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can  you  pick  the  press  to  fit  you  ti 


needs 
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UNIVMSAL  and  TUBULAR 

Moat  aconomicai  prosaas  for  madium-aize 
city  papara;  apaada  up  to  40,000  p.p.h. 


SUBURBAN 

Wab  fad  offaat  praaa  for  papara  in  tha  SOOO 
to  2SA)00  daUy  circulation  ranpa. 
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C0X-0>TYP1 

Ruggad,  aconomicai,  ftatbad;  now  with 
color  unita;  for  waakllaa,  amaU  dailiaa. 


. . .  and  that’s 

just  the  beginning 
of  your  tailor-made 
installation 

YOUR  NEEDS?  A  team  of  Goss  engineers  will 
work  closely  with  you  and  study  your  produc¬ 
tion— from  raw  stock  to  finished  newspaper. 
With  their  broad  experience,  they  can  give  you 
valuable  advice  on  plant  planning,  production 
problems  and  materials  handling,  as  well  as 
recommending  the  right  press. 

PICKING  THE  PRESS.  You’ll  choose  from  the 
only  complete  line  of  newspaper  presses  avail¬ 
able-including  the  newly  improved  Headliner 
Mark  I,  the  sensational  new  Headliner  Mark 
II,  the  all-new  web  offset  Suburban,  plus  all 
the  other  standout  presses. 

CUSTOM-FITTING  IT.  Your  press  will  be  con¬ 
structed  to  your  specifications— incorporating 
the  exact  features  that  you  need,  even  making 
basic  modifications  if  necessary. 


MIAOUNSR  MARK  I 

Moftt  popular  than  turn,  now  with  many  im- 
provooMnts;  prints  up  to  60,000  p.p.h. 


THE  RESULT:  A  press  Specially  designed  for 
your  operation  ...  a  Goss-built  press  that  will 
give  you  top  operating  ease  and  efficiency  with 
maximum  net  production. 


3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


CHICAGO  50,  ILLINOIS 


Specialists  in  newspaper,  magazine  and  roto  presses 


A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC 
The  leader  in  graphic  arts .  .  .  engineering,  service 
and  manufacturing. 
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.  industry-wide  and  world-wide 
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FAIRCHILD 

news 

j  Robert  K.  Johnston,  city  editor  of 
HOME  FURNISHINGS  DAILY, 
has  taken  a  new  post  to  cover  the 
Delaware  River  Valley  area  for 
the  Fairchild  metalworking  paper 
il  that  will  be  launched  this  fall.  He 
I  will  also  do  special  assignments 
for  other  Fairchild  papers.  Suc¬ 
ceeding  Mr.  Johnston  as  city 
e.iitor  of  HOME  FUftNlSHlNGS 
D.AILY  is  Aaron  Neretin,  former 
1  chief  of  the  weekly  publications’ 
i  copydesk.  (diaries  Zaniara  of  the 
I  copy  desk  staff  will  succeed  Mr. 
I  Neretin. 

Boh  Barrett.  Bad  Axe,  Michigan, 
I  has  joined  the  Fairchild  St.  Louis 
I  editorial  staff. 


July  11,  SUPERMARKET  NEWS 
brings  forth  its  non-food  Christ¬ 
mas  merchandising  supplement. 


Vera  Hahn,  fashion  editor  of 
HOME  FURNISHINGS  DAILY— 
''  along  with  other  Fairchild  editors 
and  news  staffers — will  cover  the 
national  summer  furniture  market 
in  Chicago.  Miss  Hahn  has  also 
been  invited  to  speak  on  the  Dave 
Gairoway  DuPont  sponsored  TV 
“Today”  show  from  Chicago,  June 
18.  She  will  give  a  summary  of 
new  trends  in  furniture  for  the 
coming  season. 


WOMEN’S  WEAR  DAILY,  in  co¬ 
operation  with  the  Fashion  In¬ 
stitute  of  Technology,  held  a  Corset 
&  Brassiere  Forum,  June  14,  at 
the  Institute’s  auditorium.  Under 
discussion  was  the  question;  “How 
do  corset  and  brassiere  retailers 
and  manufacturers  plan  to  keep 
ij  pace  with  the  changing  conditions 
;t  in  the  industry?”  The  panel  con- 
I  sisted  of  key  excutives  from  vari- 
,1  ous  branches  of  the  industry. 


Henry  Zwirner,  mid-west  director 
of  Fairchild  Publications,  spoke 
at  the  Fifth  Annual  Circulation 
Seminar  for  business  publications, 
held  in  Chicago  last  week.  The 
meeting  was  sponsored  by  Ad¬ 
vertising  Publications,  Inc.  Mr. 

I  Zwirner  talked  on  “Circulation 

I  Department  Finances.” 

i 

‘P 

FAIRCHILD 
Publications,  Inc. 

7  East  12tli  St.,  Now  York,  N.  Y. 

il  ^ublithan  of 

Daily  Nows  Record,  Supermarket  Newt, 
J  Women's  Wear  Daily,  Electronic  Newt, 
f  Home  Purnithings  Daily,  Directories, 
Men's  Wear,  Footweor  News.  Books. 
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I  Yarrow  Resigns 
Position  As  Editor 

Ottawa 

Marshall  D.  Yarrow,  54,  edi¬ 
tor  of  the  Ottawa  Citizen  since 
December  1955,  has  announced 
his  resignation.  He  will  leave 
his  post  in  the  fall.  No  an¬ 
nouncement  was  made  on  his 
plans. 

Mr.  Yarrow  succeeded  H.  S. 
Southam  (now  publisher)  as 
managing  editor  in  1962.  He 
joined  the  paper  in  1928. 

He  remained  with  the  Citizen 
until  1944  when  he  went  to 
Reuters  as  a  war  correspondent. 

He  covered  the  airborne  inva¬ 
sion  of  Normandy,  landing  with 
General  Matthew  Ridgway’s 
82nd  Airltorne  division  on  D- 
Day,  June  6,  1944. 

He  covered  the  Nuremberg 
war  criminal  trials,  and  latei 
the  United  Nations  sessions  in 
London  in  1947.  While  overseas 
he  served  as  columnist  for  the 
Cincinnati  (Ohio)  Enquirer, 
m 

Norman  J.  Dain,  formerly 
military  news  correspondent, 
Boston  (Mass.)  Globe,  and  more 
recently  with  Geyer,  Morey, 
Madden  and  Ballard,  New  York 
— to  copy  director — Fuller  & 
Smith  &  Ross,  Pittsburgh. 

*  .  « 

Carolyn  Anspacher,  San 
Francisco  (Calif.)  Chronicle — 
elected  a  director,  American  As¬ 
sociation  for  United  Nations  in 
San  Francisco. 

*  *  ♦ 

John  J.  Adams — from  U.  S. 
Information  Service  to  New 
York  office  of  Fairchild  Publica¬ 
tions. 

*  ♦  * 

Ed  Stuntz,  former  editor, 
Margate  (Fla.)  Bulletin  and 
IFcst  Broward  Gazette — to  city 
desk,  Pompano  (Fla.)  Beach 
Town  News. 

*  .  . 

Thomas  K.  Crowe  —  from 
Detroit  (Mich.)  Times  adver¬ 
tising  department  to  assistant 
retail  advertising  manager,  In¬ 
dianapolis  (Ind.)  Star  and  In¬ 
dianapolis  News. 

•  *  * 

Bailey  Leop.\rd,  simrts  desk, 
Birmingham  (Ala.)  Post-Herald 
— to  editor,  Athens  (Ala.)  Ala- 
bamu  Courier  and  Limestone 
Democrat,  succeeding  M.  Beias- 
LEY  Thompson,  now  assistant 

to  the  president  in  charge  of 
public  relations  and  advertising, 
Nashville  Transit  Company. 

I  *  ♦  ♦ 

Wellington  Washburn — re¬ 
tired  from  the  Houghton  (Mich.) 
Daily  Mining  Gazette  adver- 

;  tising  sales  force  after  59  years. 

*  *  * 

Terry  McConnell — from  li¬ 
brary  assistant  to  city  desk, 
Cincinnati  (Ohio)  Enquirer. 


personal 


Tom  Kelland,  editorial  writ¬ 
er,  Phoenix  (Ariz.)  Republic  — 
to  business  editor.  Edwin  Mc- 
Dowixl,  former  executive  direc¬ 
tor  of  McGraw-Edison  Commit¬ 
tee  f  ,r  Public  Affairs  —  suc¬ 
ceeds  Mr.  Kelland. 

*  *  * 

John  J.  Shinners,  publisher, 
Hartford  (Wis.)  Times-Press  — 
new  president,  Wisconsin  Press 
Association. 

*  *  * 

Robirit  Semchism,  layout  art¬ 
ist,  London  (Ont.)  Free  Press 
display  advertising  department 
—  named  “Man  of  the  Year” 
by  the  London  Junior  Chamber 
of  Commerce. 

*  *  « 

Richard  Cle\'ELand,  former 
rewriteman,  Philadelphia  (Pa.) 
Bulletin,  and  more  recently  as¬ 
sistant  director  of  news  and 
special  events  for  WFIL-TV, 
Philadelphia  —  Lewis  and  Gil¬ 
man,  Inc.,  Philadelphia  adver¬ 
tising  agency,  as  a  member  of 
the  public  relations  staff.  Har¬ 
riet  Smith,  women’s  feature 
writer.  Bulletin  —  to  United 
Fund  Information,  New  York. 
Robert  Brothers  —  from 
Phoenixville  (Pa.)  Daily  Re¬ 
public  to  Bulletin  city  desk. 
Henry  Smith  —  from  Bulletin 
New  Jersey  correspondent  to 
North  Jersey  area  district  re¬ 
porter. 

*  *  « 

Richard  Sheeran  —  from 
copy  boy  to  police  reporter, 
Philadelphia  (Pa.)  Daily  News. 

*  «  « 

Harry  Brandt  Ayers,  An¬ 
niston  (Ala.)  Star  —  to  Raleigh 
(N.  C.)  Times  city  desk. 

*  *  « 

Herbert  Brucker,  editor, 
Hartford  (Conn.)  Courant  — 
an  honorary  Doctor  of  Humane 
Letters  degree  from  Colby  Col¬ 
lege,  Waterville,  Me. 

*  «  * 

Bob  Owens — from  the  sports 
staff,  Miami  (Fla.)  News  to 
sports  copy  desk,  Chicago  (Ill.) 
Tribune. 

*  *  * 

C.  T.  Hagman,  former  St. 
Paul  newspaper  and  radio  ad¬ 
vertising  executive  —  promoted 
to  advertising  director  of  the 
Whittier  (Calif.)  News. 

«  «  « 

Rebeixa  Gross,  editor  of  the 
Lock  Haven  (Pa.)  Express  — 
appointed  to  the  Pennsylvania 
Board  of  Public  Welfare,  a  non- 
salaried  position. 

*  *  * 

Cecil  Edmonds,  former  city 
editor,  Roanoke  (Va.)  Times — 
to  copy  department.  Brand, 
Stephens,  Talbott  and  Wreden 
Advertising,  Salem,  Virginia. 


Frances  Lewine 


Women’s  Press  Cliih 
Eleets  New  ()ffie«;rs 

Washington 

Frances  Lewine,  Associated 
Press  staffer,  has  been  elected 
president  of  the  Women’s  Na¬ 
tional  Press  Club.  She  succeeds 
Helen  Thomas,  UPI. 

Miss  Lewine  is  a  graduate  of 
Hunter  College,  New  York  City, 
and  worked  for  the  Plainfield 
(N.  J.)  Courier-News  following 
graduation.  She  was  transferred 
to  AP’s  Washington  bureau  from 
Newark  in  1956. 

Last  Summer  Miss  Lewine 
covered  Mrs.  Nixon  on  the  Vice 
President’s  tour  of  Russia.  She 
also  traveled  in  the  Khrushchev 
press  entourage  which  later 
toured  the  U.  S.  She  will  cover 
both  political  conventions  this 
summer. 

Other  new  club  officers:  first 
vicepresident.  Rose  McKee,  spe¬ 
cial  writer;  second  vicepresident, 
Marguerite  Gilstrap,  Depart¬ 
ment  of  Agriculture;  third  vice- 
president,  Betty  Pryor,  UPI; 
recording  secretary,  Peggy 
Whedon,  ABC;  treasurer,  Dor¬ 
othy  F.  Girton,  League  of 
Women  Voters. 

Elected  to  the  Board  of 
Governors:  Miriam  Ottenberg, 
Washington  Star,  and  Gwen 
Gibson,  New  York  Daily  News. 
• 

Eric  Wentworth,  reporter, 
Medford  (Ore.)  Mail-Tribune — 
to  education  editor,  Portland 
Oregonian. 

*  *  * 

Robert  Bordner,  highways 
and  regional  planning  reporter, 
Cleveland  (Ohio)  Press — to  real 
estate  desk. 

*  *  * 

Michael  C.  Maloney — from 
Sunday  magazine  editor  to  news 
editor,  Santa  Ana  (Calif.)  RfO' 
ister. 
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ilor's  Brollier 
No.l  in  J-i  lass 

Kent,  Ohio 
0.  Louis  Mazzatenta,  21-year- 
photojouinalism  student 
Ashtabula,  was  named  the 
winner  of  the  Outstanding 
Journalism  Graduate 
rd  at  Kent  State  University, 
ais  brother,  Ernest,  a  1953 
t  State  honor  graduate  and 
ntly  managing  editor  of 
Peru  (Ind.)  Tribune,  holds 
Master  of  Science  degree  in 
malism  from  Medill  School 
Joomalisni  at  Northwestern 
ersity.  The  younger  Maz- 
nta  will  begin  graduate 
ly  at  Medill  in  September, 
:er  a  full-tuition  scholarship. 
• 

Rot  a.  Roberts,  president  of 
Kansas  City  (Mo.)  Star — 
honoraiy’  doctorate  degree 
the  University  of  Missouri. 

*  «  « 

David  Larsen,  Dea  Moines 
4)  Register  city  desk — to  San 
sri.ro  (Calif.)  Chronicle  city 


^  * 


Mbvin  Nelson,  graduate  of 
Ke  University — to  city  desk, 
Moines  (la.)  Register. 

*  * 

Bni  Cunningham,  San  An- 
(Tex.)  Express  Sports 
•‘r  —  elected  president  of 
;a  Delta  Chi  professional 


H.  W.  Kendall,  editor, 
(N.  C.)  Daily  News 
honorary  degree  of  Doctor 
literature  from  Duke  Uni¬ 
ty,  on  the  30th  anniversary 
Ms  joining  the  News  staff. 


Block  Promotes 
Shuman  ami  Ross 

Pittsburgh 

Publisher  William  Block  of 
the  Pittsburgh  Post  -  Gazette 
Sun-Telegraph  has  announced 
the  promotion  of  Joseph  Shu¬ 
man  as  managing  editor  and 
James  W.  Ross  as  city  editor. 

Mr.  Shuman  was  city  editor 
of  the  Post  Gazette  for  28  years. 
He  was  educated  at  Washington 
and  Lee  University.  A  native 
of  Bristol,  Tenn.,  he  began  his 
newspaper  career  with  the  Bris¬ 
tol  Herald  Courier.  He  joined 
the  Post  Gazette  as  a  reporter 
in  1930. 

Mr.  Ross,  a  native  of  Tyrone, 
Pa.,  has  been  a  member  of  the 
Post  Gazette  staff  since  1936. 
He  started  as  a  photographer. 

• 

Robert  E.  Randall,  formerly 
a  reporter,  Elizabeth  (N.  J.) 
Daily  Journal  —  to  Associated 
Press,  Louisville  (Ky.)  btireau. 
*  ♦  * 

Dean  Rbl\,  reporter,  Eugene 
(Ore.)  Register-Guard — to  busi¬ 
ness  editor,  replacing  Don 
Brown,  resigned  to  start  local 
weekly  business  letter. 


Miller  A^ain  Heatl^ 

API  Advisory  Board 

Paul  Miller,  president  of  Gan¬ 
nett  Newspapers  and  editor  of 
the  Rochester  (N.  Y.)  Times- 
Union,  will  begin  his  third  term 
as  chairman  of  the  Advisory 
Board  of  the  American  Press 
Institute  on  July  1. 

Mr.  Miller  was  re-elected  to 
his  position  and  four  other  board 
members  were  re-elected  to 
three-year  terms  at  the  board’s 
annual  meeting. 

The  four  re-elected  members 
are:  Barry  Bingham,  president, 
Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times;  Sevellon  Brown, 
3rd,  editor.  Providence  (R.  I.) 
Journal  and  Evening  Bulletin; 
Edward  Lindsay,  editor,  Lind- 
say-Schaub  Newspapers,  Deca¬ 
tur,  Ill.;  and  Louis  Seltzer,  edi¬ 
tor,  Cleveland  (Ohio)  Press. 

• 

John  P.  Gorman,  ad  staff, 
Hillsboro  (Ore.)  Argus  —  to 
Tillamook  (Ore.)  Headlight- 
Herald  as  general  manager. 

*  *  * 

Hodding  Cartb®,  editor  and 
publisher,  Greenville  (Miss.) 
Delta  Democrat  Times,  an  hon¬ 
orary  Doctor  of  Laws  degree 
from  Allegheny  College. 

*  *  * 

Chesser  M.  Campbell,  Chi¬ 
cago  Tribune  publisher — honor¬ 
ary  Doctor  of  Laws  degree  by 
Knox  College. 

*  *  * 

Thomas  J.  Murphy,  man¬ 
aging  editor,  Waltham  (Mass.) 
News-Tribune — elected  president 
of  New  England  Professional 
Chapter  of  Sigma  Delta  Chi. 

*  *  * 

Lenoir  Chambers,  editor, 
Norfolk  (Va.)  Virginian-Pilot — 
honorary  degree  of  Doctor  of 
Laws  from  the  University  of 
North  Carolina,  his  Alma  Mater. 


YOGA? 


WtM,  H't  CMtariws  old,  of  eoorso,  ood  is  a  systom  of  oxoreisos,  brooth 
“■bsl  Old  coocoofrofloo  dovolopod  io  lodio. 

WHAT'S  NEW  oboof  It  is  flio  enao  or  tad  fbcrt  now  is  bowlooiiiw  to 
"m  this  coootry.  STIU  NEWER  Is  tho  U-iostalmoot  sorios  by  Bovorly 
Wms,  Miomi  Horold  sta#  wrifor,  who  taoh  tho  eomploto  eoorso  ood 
Wh  tsM  hor  roodors  oil  oboot  If.  It  bocaiM  tho  taih  of  tho  towo.  It's 
■Mr  avoiloblo  for  YOUR  roodors. 

12  Instalments 

ff'ith  Knockout  Illustrations 

Roody  Now 

the  register  and  tribune  syndicate 

**  Msioos  AM  hlodhoo  Aoo.,  N.Y.C. 
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Jerry  Balunger,  Cleveland 
(Ohio)  Plain  Dealer  police  re¬ 
porter — to  TV  Station  WCAU, 
Philadelphia. 

*  *  * 

Jonathan  W.  Daniels,  editor, 
Raleigh  (N.  C.)  News  and  Ob¬ 
server  —  awarded  honorary 
Doctor  of  Humanities  degree  by 
N.  C.  State  College. 

o  o  « 

Lamar  E.  Newkirk,  former 
business  editor,  Portland  (Ore.) 
Jmimal  —  to  product  publicity 
manager  for  Georgia-Pacific 
Corporation,  a  lumber  firm. 

*  *  * 

Ferne  Westover,  former  edi¬ 
tor-manager,  Olympia  (Wash.) 
News  and  more  recently  co¬ 
publisher,  Caliente  (Nev.)  Jour¬ 
nal  —  to  Brookings  (Ore.) 
Harbor-Pilot  as  news  editor. 

• 

Scholarship  Given 
For  Political  Observer 

.4  $1,000  scholarship  for  ob¬ 
servation  of  the  American  po¬ 
litical  scene  was  awarded  to 
George  Watson  of  Birmingham, 
Ala.  at  Columbia’s  Graduate 
School  of  Journalism.  He  for¬ 
merly  worked  for  the  Talladega 
(Ala.)  Daily  Home  and  Detroit 
(Mich.)  News.  At  Harvard  he 
was  managing  editor  of  the 
Har\'ard  Crimson. 

Mr.  Watson  has  accepted  a 
position  with  the  Washington 
(D.  C.)  Post. 

This  year’s  Pulitzer  Travel¬ 
ing  Fellowships  of  $1,500  each 
went  to:  Steve  Schatt,  Brook¬ 
lyn,  a  former  reporter  for  the 
New  Rochelle  (N.  Y.)  Stand¬ 
ard  Star;  Robert  Mayer,  Bronx, 
a  sports  correspondent  for  the 
New  York  Herald  Tribune;  and 
Carroll  V.  Dowden,  Louisville, 
formerly  assistant  financial  edi¬ 
tor  of  the  Louisville  Courier- 
Journal. 


SoBHtT  S.  Bates,  editor  and  Clyde  Osburn — to  Pendleton 
.'jlishtr,  Meadville  (Pa.)  (Ore.)  East  Oregonian  as  ad- 
KH(  —  presented  alumni  vertising  manager,  replacing 
by  Allegheny  College.  Dwight  Hinshaw,  resigned. 


Ilshat's  All  This  Tcdk  About 


A  Vital  Sarics  On  Allergy  By  One  Of 
The  Nation's  Leading  Specialists 

C0NQUERIN6 
YOUR  ALLERGY 

By  Been  Swinny,  M.D. 

Fellow  and  former  Rcyent  of  the  American  CoUege  of  Dr.  Bom  Swinny 
Allcrfists.  and  internationally  famous  practicini  physician 

Here  is  a  forthright,  easy-to-understand  series  to  help  the  millions 
who  suffer  from  allergies.  “Conquering  Your  Allergy”  offers  con¬ 
crete  advice  by  a  brilliant  iriiysician  who  has  spent  his  life  researching 
the  perplexing  problems  of  allergy  and  treating  its  victims.  This 
notable  series  of  14  important  installments  has  a  folksy,  readable 
flavor,  backed  by  medical  knowledge  gleaned  from  years  of  actual 
practice.  It  will  render  an  invaluable  service  to  your  community. 

For  rmio»  amd  torritorior  acril#,  triro  or  pkomm 

GENERAL  FEATURES  CORP. 

2S0  Pork  Avnnoo  Now  York  17,  N.  Y. 

Tolopboao  Yukon  A*7i2S 
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as  editor  of  the  Sun,  and  New¬ 
ton  Aiken  as  editor  of  the  Eve¬ 
ning  Sun. 

The  position  as  editor-in-chief 
had  been  vacant  for  four  years 
since  the  retirement  of  Hamil¬ 
ton  Owens  from  that  position 
and  as  vicepresident  of  the  A.  S. 
Abell  company. 

Mr.  Day  was  bom  in  Plain- 
view,  Texas,  attended  public 
school  in  Chicago  and  was  grad¬ 
uated  from  Princeton  in  1929. 
After  a  brief  experience  on  the 
Fort  Lauderdale  (Fla.)  Daily 
News,  he  wrote  magazine  fiction 
from  1935  to  1941,  mostly  for 
the  Post  and  Collier’s. 

He  was  named  city  editor  of 
the  Fort  Lauderdale  Times 
where  his  father,  J.  Walter  Day, 
was  editor,  on  Jan.  1,  1942,  and 
joined  the  rewrite  staff  of  the 
.4!«»i»tant  Publisher  Retires  Evening  Sun  on  Aug.  16  that 
Nelson  J.  Quimper,  assistant 

publisher  of  the  Baltimore  In  1943,  the  Sunpapers  sent 
News-Post  and  Sunday  Ameri-  him  to  the  European  Theater 
can,  retired  after  41  years  of  at  first  covering  the  Air  Corps 
service  with  the  Hearst  organi-  from  England.  He  went  to  the 
zation.  Mediterranean  Theater  in  1944. 

Twenty-eight  years  of  his  ca-  He  covered  the  Anzio  and  Rome 
reer  were  spent  in  Baltimore,  operations,  and  went  into  South- 
He  was  chief  accountant  for  the  em  France  with  the  7th  Army 
old  Baltimore  News  and  Ameri-  on  D-Day. 

can  from  1925  to  1928,  business  , 

Wilnessed  Surrender 


Schnackenberg 


Becker 


(Puimper 


Mail  Room  Boy  Moves  Up 
To  General  Managership 


Price  Day 

Meanwhile  he  has  done  some 
special  foreign  correspondena, 
and  has  covered  all  of  the  la- 
tional  political  conventions  since 
World  War  II. 

His  new  duties,  Mr.  Day  said, 
are  forcing  him  to  abandon  The 
Spillway,  an  editorial  pap 
twice-a-week  column  of  dry 
humor  and  observations. 

He  plans  to  attend  at  least 
parts  of  this  year’s  political  con¬ 
ventions  —  and  probably  will 
see  his  share  of  BaltinuR 
Orioles  baseball  games  with  his 
11-year-old  son,  James.  His  old¬ 
est  son,  Anthony,  is  a  reporter 
for  the  Philadelphia  BulUta. 
the  next  oldest,  Joseph,  is  with 
the  Army  in  Germany,  and 
Thomas  is  a  1960  graduate  of 
Harvard.  Mrs.  Day  is  the  (o^ 
mer  Alice  Alexander,  of  (Coco¬ 
nut  Grove,  Fla. 


year  of  that  country’s  inde-  Harold  E.  Whittemob— to 
pendence.  It  was  at  that  time  city  editor,  Utica  (N.  Y.)  Sia- 
that  the  religious  rioting  was  day  Observer-Dispatch. 
raging  in  India.  Once,  he  and  ♦  •  * 

David  Douglas  Duncan,  the  pho-  Louise  White — rejoined  dty 
tographer,  witnessed  a  riot  from  desk,  Raleigh  (N.  C.) 
its  beginning  until  its  conclu-  after  year’s  leave  of  absence  f« 
sion  —  and  themselves  almost  graduate  study  in  history  «t 
were  victims.  A  native  had  just  Tulane  University. 
participated  in  the  looting  of  Keeveb,  Burlington  (N.  G) 
a  sports  shop  from  which  he  Times-News  —  to  city 
stole  a  hockey  stick  to  use  as  a  Times,  succeeding  Gbob®  HW- 
weapon.  With  this  crude  weapon,  now  in  Army. 
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Now... Coast  to  CoastI 

R.O.P.  COIOR  SERVICE 

For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  ere' 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

IPI,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS”  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  special  IPI  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  IPI  branch. 

IPI  “ON  THE  JOB”  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPI  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


INTERCHEMICAL  PRINTING  INK 

CORPORATION  DIVISION 

EXECUTIVE  OFFICES;  67  W.  44th  ST.,  NEW  YORK  36,  N.  Y. 


RELY  ON  IPI  FOR  LEADERSHIP  IN  R.O.P.  C 


CIRCULATION 


Daily  Does  Not  Bill 
Its  City  Carriers 

By  E.  H.  Powell 

Rapid  City  (S.D.)  Daily  Journal,  Circulation  Manager 


We,  at  the  Rapid  City  Journal, 
follow  along  with  most  news¬ 
paper  collection  procedures.  All 
of  our  carriers  pay  their  bills 
directly  to  the  office,  or  to  dis¬ 
trict  managers.  However,  we  are 
very  unique  in  one  respect,  and 
that  is,  we  do  not  bill  our 
carrier  salesmen. 

All  carriers  are  instructed  at 
the  time  they  are  contracted  as 
to  what  their  wholesale  rate  is 
per  paper  per  week.  The  country 
carrier  is  furnished  with  a  white 
form  which  he  fills  out  after 
he  has  fig^ured  his  own  weekly 
paper  bill.  This  form  is  printed 
on  index  card  stock. 

Pays  By  Check 

After  the  carrier  figured  his 
bill  and  filled  out  the  card,  he 
inserts  a  check  or  money  order 
with  the  card  in  a  small  manila 
envelope,  seals  it,  and  turns  it 
in  to  the  district  manager.  The 
envelope  is  opened  in  the  office 


by  our  cashier  and  the  payment 
is  credited  to  his  account  by  the 
circulation  bookkeeper.  The 
lower  portion  of  this  card  is 
filled  out  by  the  circulation  book¬ 
keeper  showing  the  carrier  how 
his  account  stands.  If  he  has 
misfigured  in  any  way,  and  has 
a  balance  or  credit,  it  will  show 
on  this  receipt  card,  which  is 
returned  to  the  carrier  by  the 
district  manager,  and  is  a  re¬ 
ceipt  for  his  payment  of  paper 
bill  and  deposit  on  his  bond  for 
that  week.  If  the  carrier  should 
have  a  few  cents  balance  or 
credit,  he  makes  the  adjustment 
on  his  next  week’s  paper  bill. 

We  find  that  through  proper 
training  this  works  out  very 
well  and  saves  the  expensive 
procedure  of  billing  our  car¬ 
riers.  All  of  our  city  carriers 
must  come  directly  to  the  office 
each  Saturday  to  pay  their  bills 
in  full  or  as  much  as  they  pos¬ 
sibly  can.  All  of  our  carriers 


Lol  of  .Sellint:  Power 
This  is  a  system  by  which 


In  detail,  the  delivering  of  i 
the  paper  is  done  by  school  bus 


WHITLOCK  offers  HOT  IDEAS 
for  the 

HOTTEST  PROMOTIONS 


I 


Why  keap  using 


warmed  over  ideas 


in  your  circulation 


campaigns?  Experi 


enced  Whitlock  men 


can  help  you  ignite 


the  full  circulation 
potential  to  be  found 
in  your  area.  Let  us 
explain,  at  no  obliga¬ 
tion,  how  we’d  cus¬ 
tom-build  a  red  hot 
promotion  for  you! 


Whitlock 

and  Company,  Inc. 

7425  Lake  Street  River  Forest,  Illinois 
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must  have  their  bills  paid  in  individual  carrier  bundles, 
full  by  Tuesday  of  the  following  While  making  surven 
week;  so  if  a  city  carrier  is  throughout  many  states  to 
unable  to  pay  his  bill  in  full  by  gather  efficient  and  economic 
Saturday,  he  is  allowed  to  have  procedures,  I  received  what  I 
a  balance  until  Tuesday.  consider  a  very'  '  xclusive  and 

..  ..  clever  rural  delivery 

Different  at  .\ir  BaM-  ^,5^^  by  the  of  1^ 

Due  to  the  Ellsworth  Air  Rock,  Arkansas.  .Mr.  Sorrell*, 
Force  Base,  which  has  approxi-  circulation  manager  for  the 

mately  4,000  men  stationed  Democrat,  has  had  this  idea  for 

there,  who  receive  their  pay  oiany  years,  but  it  took  Mr.  Ed 
monthly  or  semi-monthly,  we  do  Wild  of  his  department  to  iron 
bill  20  carrier  salesmen  who  out  and  clear  up  many  of  the 
deliver  on  the  base,  and  66  in  obstacles  which  they  encounter- 
the  city.  These  86  carriers  are  od. 
billed,  and  they  collect  for  a  i  n.  » 

month  in  advance.  We  send  out  **  ' 

what  we  call  an  estimated  paper  This  is  a  system  by  which 
bill  to  each  of  these  carriers  on  many  rural  families  I’eceive  their 
the  first  of  each  month.  I  call  daily  paper  on  the  evening  of 
this  an  estimated  paper  bill,  as  publication.  This  system  cer- 
we  are  not  certain  of  the  num-  tainly  gave  them  a  lot  of  selling 
ber  of  papers  each  carrier  will  power,  as  the  rural  subscribers 
be  delivering  for  the  complete  no  longer  seemed  to  be  content 
month ;  he  is  billed  for  whatever  with  a  day  old  evening  news- 
number  of  customers  he  has  the  paper.  This  is  a  system  they  call 
first  week  of  each  month.  All  RSD,  or  Rural  Student  Delivery, 
monthly  hills  from  these  car-  a  system  which  was  establish^ 
riers  must  be  paid  by  the  10th  in  January  of  1957,  and  they 
of  each  month.  now  have  over  900  farmers  who 

The  balance  of  city  carriers  receive  their  daily  newspaper 
who  are  not  billed  must  come  to  through  Rural  Student  Delivery, 
the  office  and  pay  their  bill  by  In  detail,  the  delivering  of 
2:00  PM  each  Saturday.  the  paper  is  done  by  school  bus 

I  would  say  that  one  of  the  drivers  and  the  pupils  who  ride 
main  reasons  for  the  high  de-  the  various  school  buses  within 
gree  of  success  we  have  with  the  Democrat’s  circulation  area, 
this  non-billing  system  is  sup-  This  is  how  it  works:  when 
ported  by  our  transportation  and  the  pupils  leave  the  school  bus,  j 
delivery  system.  In  order  for  the  driver  hands  them  their 
[  the  Rapid  City  Journal  to  cover  newspaper  which  is  brought  into  | 
its  vast  circulation  area,  we  the  subscriber’s  home  about  four  ! 
I  had  to  set  up  daily  truck  routes  hours  after  it  is  printed.  The 
which  cover  over  800  miles  daily,  rate  for  the  newspaper  for  5 
delivering  papers  to  188  country  days  only  is  25c  per  week,  or 
carrier  salesmen  in  30  towns  in  $1.10  per  month.  The  daily  and 
Western  South  Dakota  and  Sunday  newspaper  is  35c  per 
Northeastern  Wyoming.  week,  or  $1.50  per  month.  If  the 

In  every  case,  the  route  driver,  subscriber  wishes  to  get  the 
or  district  manager,  sees  the  Saturday  and  Sunday  paper,  it 
carrier  or  his  parents  every  day  is  delivered  by  the  student  on 
when  he  delivers  the  papers  to  Monday  with  the  Monday’s 
him.  In  some  of  the  towns,  where  paper.  The  collection  procedure 
time  permits,  we  deliver  the  is  as  follows :  at  the  end  of  each 
carrier’s  papers  to  his  home,  month  or  week,  the  subscriber 
and  in  some  cases,  several  car-  pays  the  subscription  price  to 
riers  meet  the  driver  at  ceid;ain  the  bus  driver  or  to  the  student 
;  designated  points  in  each  town,  distributor.  The  bus  driver  is 
„  „  ^  .  a  separate  distributor  of  the 

Pays  Route  Driver  newspaper  to  the  parents  of  the 

The  carrier  receives  his  papers  school  students  who  ride  his  bus 
from  the  route  driver  each  day,  daily, 
and  pays  his  weekly  paper  bill  *  *  ♦ 

to  him  no  later  than  Tuesday  of  PERSONAL  NOTES 

!  each  week. 

Most  of  the  newspapers  that  Louis  H.  Fare,  formerly  gei^ 
leave  our  plant  on  these  various  ^J’al  manager.  Long  Brant 
truck  routes,  whether  it  be  on  a  (N.  J.)  Daily  Record  and  moB 
country  route  or  on  city  delivery,  recently  with  Newhouse  new 
are  tied  in  bulk,  that  is,  bundles  papers  in  circulation  promotion 
of  50  or  100,  and  each  driver  —  appointed  assistant  to  to 
has  a  draw  sheet  giving  the  publisher  of  the  Manila  (P.  L) 
number  of  papers  each  carrier  News. 
on  his  district  receives,  and  it 

is  up  to  him  to  count  out  the  Royal  W.  Andbkson,  CAM, 
right  amount  of  papers  to  each  KaJispell  (Mont.)  Daily  I«kr 
carrier.  We  find  that  this  speeds  Lake — to  president  of  the  wedi- 
up  the  operation  in  the  mailing  ly  Tacoma  (Wash.)  Progrtti 
room,  not  having  to  count  out  and  Lakewood  Advertiser. 
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They’ve  got 
COBWEBS  on 
their  cathodes  in 
newspaper-reading 
New  England! 


It  was  a  quiet  evening  in  forty-one  New 
England  cities  and  towns,  when  the  incessant 
ringing  of  telephones  disturbed  the  Autumn 
air.  During  the  period  between  7  and  9  p.m. 
— frequently  referred  to  by  the  broadcast 
industry  as  the  ‘prime  listening  hours’ — 41 
members  of  the  New  England  Newspaper 
Advertising  Executives  Association  were 
making  a  television  audience  surv^ey. 

Utilizing  their  pooled  resources  and  following 
standardized  research  techniques,  they  made 
over  10,000  calls,  and  completed  nine  out 
of  ten.  And  the  results  of  this  one  little  sur¬ 
vey  would  frighten  a  sponsor  worse  than  any 
of  the  late  show’s  old  horror  movies! 

53%  of  those  answering  were  not  watching 
television  at  all.  Of  the  4,395  who  did  have 
the  set  turned  on,  63%  couldn’t  identify 
the  program  that  was  on  their  screens  .  .  . 
and  a  whopping  88%  couldn’t  name  the 
sponsor ! 

A  pretty  sad  plight  for  advertisers  in  the 
region  that  ranks  first  in  retail  sales  in  the 
U.S.?  Not  on  your  life! 

NEWSPAPERS — and  only  newspapers — 
saturate  New  England,  with  America’s 
highest  per  household  purchasing  power. 
Write  to  the  New  England  Newspapers  Ad¬ 
vertising  Bureau  (515  Statler  Bldg.,  Boston) 
for  the  complete  survey  described  above, 
or  to  any  of  the  newspapers  listed  at  right. 
They’ll  tell  you  what  newspaper  advertising 
can  do  for  your  product. 
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Sell  New  England 

zvith  NEWSPAPERS 

This  caHipai{n  spoasored  by  thasa  nawspapar  laadarsi 
M4INE — Bangor  Daily  News  (M). 

VESMONT — Barre  Times- Argus  (E),  Bennington  Banner  (E), 
Burlington  Free  Press  (M),  Rutland  Herald  (M). 

M4SS4CHUSETTS— Boston  Globe  (M&E),  Boston  Globe  (S),  Brock¬ 
ton  Enterprise  &  Times  (E),  Fail  River  Herald  News  (E),  Fitch¬ 
burg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribune 
(M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E),  Pitts- 
held  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News 
Tribune  (E). 

NIW  H4MESHiaE— Concord  Monitor-Patriot  (E). 

KNOOE  ISLAND — Providence  Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridge¬ 
port  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford  Courant 
(M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Journal-Courier  (M),  New  Haven  Register  (E&S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Water- 
bury  Republican  &  American  (M&E),  Waterbury  Republican 
(M&S). 
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Simple  Writing 


Sports  editor  charles  young,  Buffalo  Evening  News,  dk. 

cussing  simple  writing  at  an  American  Press  Institute  Semi¬ 
nar  at  Columbia  University,  made  these  opening  non-simple  and 
amusing  remarks: 

“Facing  the  astute  field  generals,  the  wily  mentors,  the  gaiiit 
bossmen  who,  management-wise,  business-wise,  operations-wise  sai 
financial-wise,  control  the  country’s  outstanding  daily  jounuk,  1 
am  at  a  bit  of  a  loss  for  words. 

“However,  I’m  going  to  try,  attempt  and  endeavor  to  keep  jaa 
occupied  for  the  next  couple  of  hours  in  a  session  that  will  be 
broken  up  into  tiro  stanzas;  one  before  coffee,  one  after  coffee. 

“Generally,  you  all  have  too  many  guns  for  me,  but  in  tke 
thrilling  race  to  the  wire  as  we  start  this  climactic  campaign  on 
sports,  you  all  are  being  offered  an  opportunity  to  take  pot  shoo 
at  me.  Generally,  as  this  dribble  derby  season  approaches  its  end,  I 
have  a  poor  1-12  record,  but  overall  I  stand  14-12  in  a  hoop  cen- 
that  has  seen  me  come  to  grips,  collide,  tangle,  clash,  en- 
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paign  „  .  ,  . ,  „ 

counter  and  tilt  all  the  papers  here  represented  for  the  better  put 
of  two  weeks.  I  feel  that  now  I  have  erected  a  slim  18-17  mvgw 
in  my  struggle  to  find  out  what  you  all  meant  by  LIT,  NIT,  NBA 
NC4/i,  NASCAR,  NAIA,  KIAC,  GHSA,  VSEASA,  BWC,  VIA,  Clf, 
MIAC,  WPAIL,  PIAA,  SEC,  NEC  and  .  .  .  finaUy  .  .  .  SBVHSD. 

I  hope  you’ll  stick  with  me  as  I  plot  to  snare  my  sixth  triaatpk 
at  good,  old  API.  And  that  will  make  me  the  top  gunner  in  tke 
circuit  if  I  can  win  my  sixth  victory  on  the  Columbia  hardseooii” 

In  this  connection,  it’s  well  to  reprint  and  remember  retnarb 
of  Robert  Moses,  multiple-commissioned  New  Yorker,  at  the 
April  meeting  of  the  American  Society  of  Newspaper  Editon: 

“May  I  plead  with  editors  to  cultivate  the  English  language— I 
mean  write  plain,  straightforward,  simple,  logical  .\nglo-Snxaa 
...  1  douht  whether  style  can  be  taught,  but  honest  Engliih  cce 
tainly  can  be.  The  colleges  don’t  do  it.  If  the  schools  and  coUtgo 
fail  us,  mayhe  in  the  end  only  the  press  and  particularly  tke 
editors  can  bring  to  our  busy,  careless,  indifferent,  lutlf-edoeated 
public,  facts  which  are  facts  and  opinion  lucidly  and  siapb 


Everybody  takes  soft  drink  pleasure  for  granted.  Fun.  fizz,  and  flavor 
have  made  these  beverages  a  national  institution.  They  are  usually 
featured  at  every  event  where  Americans  congregate. 

What’s  often  been  overlooked  is  the  food  product  classification  of 
these  carbonated  drinks.  They  arc  truly  meal  time  items,  found  on 
the  family  dining  table,  where  their  tang  and  sparkle  add  to  the 
appreciation  of  other  foods. 

Carbonation  increases  flow  of  gastric  juices  in  the  stomach  for  better 
digestion.  The  average  1(K)  calories  per  8  ounce  drink  are  healthful 
nourishment  ...  an  energy  factor  .  .  .  and  the  liquid  intake  helps 
maintain  the  body's  fluid  balance.  A  wide  variety  of  flavors  meets 
any  preference  .  .  .  and  the  consumer’s  pleasure. 

Food  officials,  and  Government  laws  and  regulations  classify  soft 
drinks  as  a  food  item.  The  first  Federal  Food  and  Drug  Act  of  1906, 
and  the  still  current  Federal  Food,  Drug  and  Cosmetic  Act  of  1938 
give  such  recognition.  .So  do  all  State  Food  Laws.  Bottled  carbonated 
beverages  are: 

•  bottled  by  modern  food  manufacturing  methods,  under  rigidly 
controlled  hygienic  conditions. 

•  distributed  in  the  same  manner  as  other  foods. 

•  sold  in  volume  by  all  food  stores. 

•  purchased  by  the  consumer  along  with  other  grocery  items 
. . .  mostly  for  consumption  at  home. 

The  independent,  small  local  businessmen  in  your  community  who 
bottle  carbonated  beverages  are  an  integral  part  of  the  important 
food  products  industry.  They  will  be  happy  to  talk  to  your  news  or 
business  reporters  about  any  aspects  of  their  business  or  of  their 
products. 


American  Bottlers 
of  Carbonated 
Beverages  ^ 

Waahington  6,  D.  C. 


Whatever  promotes  progress  in  your  community  . . .  pro¬ 
motes  progress  for  your  community  bottler.  Whatever  adversely 
affects  community  progress  .  .  .  adversely  affects  the  bottler  in  your  community. 


'  any  machine.  Ine  eye  of  man  is  still  sharper  than  the  eft « 
television  camera  because  it  is  linked  to  a  brain  and  a  head- 
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6,500,000  pounds...  This  is  the 
capacity  of  a  typical  Huber 
tank  farm  for  news  ink  oils. 
Such  inventory  is  another  rea¬ 
son  you  will  find  Huber  a  reli¬ 
able  supplier  for  your  news 
inks.  You  can  learn  how  we 
make  these  high-quality  inks 
by  writing  for  the  issue  of 
Huber  News  which  describes 
the  process.  Write  J.  M.  Huber 
Corp.,  1U78  Chestnut  Ave., 
Hillside,  N.  J. 


J.  M.  HUBER 
CORPORATION 


INK  DIVISION 


after  Tokyo  .\M  first  editkm, 
hit  the  street,  the  New  York 
desk  has  a  breakdown  of  ertr 
story  on  their  front  pages,  % 
source,  the  subject  and  then^, 
for  follow  ups." 

Impecruble  Judgment 

Space  limitations  and  lar, 
^age  difficulties  must  also 
borne  in  mind  t)y  the  agencin 
They  cannot  cover  every  evpe' 
as  though  it  were  a  major  story 
Editors  must  have  an  imp« 


Melting  Pots 

{Continued  from  page  15) 


The  editors  for  UPI’s  Inter¬ 
national  Ser\'ices  or  AP’s  World 
Service  must  constantly  bear  in 
mind  these  varied  needs  of 
newspapers  all  over  the  globe. 
Every  day  they  get  scores  of 
requests  for  extra  or  special 
coverage  on  certain  events  from 
New  York,  Washington  or  even 
the  home  offices  of  the  papers 
they  sendee. 

How  do  these  agencies  daily 
satisfy  the  news  requirements 
of  all  these  widely  scattered 
papers  and  people?  And  how  do 
they  answer  criticisms  of  vari¬ 
ous  foreign  correspondents  in 
the  U.S.  who  claim  that  much  of 
the  agencies’  copy  is  routine 
and  colorless  and  must  be  re- 
written  and  supplemented  by  the 
American  bureaus  of  foreign 
subscribers  ? 

“We  transmit  a  tremendous 
amount  of  hard  news  that  re¬ 
quires  factual  handling,”  ob- 
sen’ed  Wendel  Burch,  Director 
of  International  Services  for 
UPI.  “This  material  must  be 
handled  as  rapidly  and  as  ac¬ 
curately  as  we  can.  This  rules 
out  any  immediate  colorful  deco¬ 
rations.  Later,  as  we  develop 
the  story  we  can  bring  in  color. 

“On  the  other  hand,  we  must 
always  remember  that  colorful 
treatment  of  news  means  differ¬ 
ent  things  to  different  editors 
and  newspapers.  It  means  one 
thing  to  the  Sydney  Daily 
Mirror,  another  thing  to  La 
Prensa  and  something  else  again 
to  the  London  Daily  Herald. 

“Then,  too,  politics  often 
arises  when  a  colorful  point  of 
view  creeps  in.  Well,  we  aren’t 
supposed  to  have  a  point  of 
view.  The  minute  UPI  gets 
tabbed  as  Yankee  or  Indian  or 
Argentine  in  point  of  view. 


many  different  requiremeits 
and  deadline  times  all  over  tie 
w’orld.  What  we  must  reoMB- 
her  about  our  UPI  wire,  or  ay 
general  news  wire,  is  that  it 
must  cover  basic  news.  It  nat 
satisfy  clients  by  havinf  $n- 
cialists  and  by  ha\ing  comnni- 
cations  and  local  bureui  ii 
every  area  of  interest. 

“Most  of  the  world  is  htafiy 
for  information  and  newt.  A  lot 
of  papers  carry  stories  aboc 
Hollywood  and  gang^sters  ud 
television  but  most  papers  wut 
news  and  they  are  very  serious 
about  it.  Our  function  is  to 
supply  it.” 

‘Color,  like  everything  else.  Both  agencies,  then,  primiriyi 
seen  through  national  eyes,  are  concerned  with  providinf  uj 
Something  pertinent  and  amus-  objective,  “straight”  news  n- 
ing  to  an  Italian  wouldn’t  mean  port  to  their  clients.  A  goodfw- 
anything  to  a  Burmese.  Some  tion  of  their  domestic  nm 
countries  won’t  print  a  word  however,  which  goes  to  subsoi- 
about  movie  stuff.  Others  will,  ers  in  this  country,  would  not  be 


Stanley  Swinton,  General  News  Editor  of  Associated  Press  World 
Service:  "Global  distribution  of  news  is  a  continuing  challenge  to  the 
editor." 


we’re  dead.  Basic  news  is  the  a  fast,  world-wide  ser\’ice  as 
thing  we  do  first;  sers’icing  the  objectively  as  possible  and  in 
copy  which  is  news  to  everyone  depth.  We  are  represented 
the  world  over  and  not  just  ma-  everywhere  whereas  foreign 
terial  which  is  news  only  to  correspondents  in  America  are 
.sections  or  areas.  limited  in  their  ability  to  travel 

“Immense  communications  and  and  are  usually  specialists, 
trust,  that’s  what  we  have  to 
offer.  Essentially,  we  are  saying  jg 
to  our  clients:  You  can  trust  us 
because  we’re  not  propa¬ 
gandists.” 

Universal  .4im 

Stanley  Swinton,  General 

News  Editor  of  AP’s  World  fin  on  color  because  they 
Service,  also  stressed  the  fact  know  well  the  region  and  the 
that  his  agency’s  objective  spot  people  for  whom  they  are  writ- 
news  coverage  is  universal. “We  jng.  We  can’t  always  do  this  be- 
are  in  the  business  of  providing  cause  we  are  servicing  79  coun- 

Mr.  Swinton  described  the  cein  to  foreign  nations.  TaHv:' 
I  global  distribution  of  news  as  a  ing  certain  copy  for  foreip 

I  continuing  challenge  to  the  clients  is  an  important  part  o' 

■  editor.  “Most  of  those  involved  the  agencies’  services. 

*  in  it  have  worked  abroad  for 

many  years.  But  for  a  man  with 

Asian  or  European  experience  Take  President  Eisenhowe 
to  know  the  problems  of  other  press  conferences, 
areas  requires  extensive  study.  “UPI’s  international  sen 
“AP  maintains  a  ‘Signpost’  has  its  own  man  covering  Eis 
book  breaking  down  the  particu-  how'er’s  press  conferences 
lar  news  interests  of  each  coun-  cause  the  version  written 

try,  the  deadlines  in  each  coun-  our  regular  White  House  < 

try,  and  the  cities  serviced  in  respondent,  Merriman  Sro 
each  country.  In  addition,  a  log  would  be  unacceptable  to  i 


AUSTRALIA'S 

Expanding  Wealfh 
Offers  Opporf unifies 


Investigate  the  developments 
that  are  talcing  place  —  In 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
in  Australia. 

To  kssp  in  touch  with  marksting, 
sdvsrtiting,  pubiithing  and  graphic 
arts  in  Auitraila  road 


Particular  Interests 


eoriP***® 
Ivf  OH 


fmrtmighUy 

Annual  Subscription  to  U.  S.  $8 
IS  HamlHoo  St.,  Sydaey.  Aastroilo 


In  all  these  countries 


Chile 

Colombia 

Costa  Rica 

Czechoslovakia 

Denmark 

Dominica 

Dominican  Republic 

Ecuador 

Egypt 

Federation  of  Malaya 
Finland 
F  ranee 

(lermany  (West) 

Gold  Coast 
Great  Britain 


Greece 

Guatemala 

Haiti 

Hawaii 

Honduras 

Hong  Kong 

Hungary 

India 

Indonesia 

Iran 

Iraq 

Ireland 

Israel 

Italy 

Jamaica 


Japan 

Jordan 

Kenya 

l^banon 

I^eeward  Islands 

Liberia 

Luxembourg 

Malta  &  Gozo 

Mauritius 

Monaco 

Morocco 

Mexico 

Netherlands 

Netherlands  Antilles 

Netherlands  Guiana 


Argentina 
Australia 
Austria 
Baibedos 
Belgian  Congo 

Beigiu''' 

Bermuda 

B<divia 

Brazil 

British  Guiana 
Bulgaria 
Burma 
Canada 

Newfoundland 

Oylon 


New  Zealand 

Nicaragua 

Norway 

Nyasaland 

Pakistan 

Panama 

Paraguay 

Peru 

Poland 

Portugal  &  Colonies 
Puerto  Rico 
Rhodesia  (No.)  &  (So.) 
Roumania 
El  Salvador 
Singapore 


Africa  (So.  West) 
Spain 

Switzerland 

Syria 

Tanganyika 

Thailand 

Trinidad  &  Tobago 

Tunisia 

Turkey 

Union  of  South  Africa 
Uruguay 
Venezuela 
V  ugoslavia 


and  in  the  United  States... 

‘Jeep’  is  a  registered  trademark  for  the  two  and  four-wheel  drive  military 
and  commercial  vehicles  made  by,  and  only  by,  Willys  Motors,  Inc., 
or  by  its  authorized  Foreign  licensees,  and  should  be  capitalized. 


•  The  plural  is  never  ‘Jeeps’,  but 
‘Jeep’  vehicles. 

•  ‘Jeep’  is  never  a  verb  or  a  noun. 

It  is  an  adjective.  One  cannot, 
properly,  “‘Jeep’  around’’,  “go 
Jeeping’’,  etc. 

There’s  no  such  thing  as  “a  ‘Jeep’  ’’, 
or  a  “‘Jeep’-type’’,  or  “‘Jeep’-like’’. 
Either  it’s  a  ‘Jeep’  vehicle,  a  product 
of  Willys  Motors,  Inc.,  or  it  isn’t! 


Properly  speaking 


As  a  trademark,  for  vehicles 
made  only  by  Willys  Motors,  ‘Jeep’ 
should  always  be  capitalized. 

To  designate  a  specific  vehicle 
‘Jeep’  is  always  linked  with  the 
model  name,  i.e.,  ‘Jeep’  Universal, 
‘Jeep’  FC-170  Truck,  etc. 


Vehicles  are  made  by,  and  only  by  Willys  Motors.  Inc, 


Melting  Pots 

(Continued  from  page  60) 


he  chooses  as  the  top  items 
covered  by  the  President,  would 
not  always  be  what  interests  the 
foreiprn  press. 

“On  a  day  in,  day  out  basis 
about  half  of  the  news  on  our 
international  circuits  originates 
from  UPI’s  “a”  and  “b”  wires 
and  is  used  as  such.  The  other 
half  is  original  reporting  or 
material  which  is  rewritten  in 
varying  degrees.”  The  interna¬ 
tional  department  maintains  its 
own  staff  of  25-30  reporters  to 
turn  out  this  hand-tailored  re¬ 
port. 

Paul  Sanders,  News  Editor  of 
the  Latin  American  Sendee  at 
AP  and  assistant  to  Mr.  Swin- 
ton,  said  the  proportion  of  re¬ 
write  and  original  material 
turned  out  for  the  World  Sendee 
varies  from  day  to  day.  The 
sendee  has  its  own  staff  of  28 
correspondents  in  New  York,  10 
in  Washington  and  also  angles 
presidential  press  conferences 
for  its  foreign  subscribers. 

Mr.  Sanders  pointed  out  that 
the  world  sendee  is  sent  out  in 
several  languages.  “Our  service 
has  eight  Spanish  translators,” 
he  said.  “Spanish  is  the  basic 
language  used  in  the  Latin 
American  service.  The  trans¬ 
lating  is  done  mainly  in  New 
York  with  some  add^  transla¬ 
tion  in  various  South  American 
capitals  because  of  regional 
language  differences. 

In  Major  I.^nguage.o 

“We  can’t  transmit  in  Indian 
or  Arabic,  but  every  other  major 
language  can  be  transmitted 
including  English,  German, 
French,  Spanish  and  Japanese.” 
(Actually,  in  transmitting  so- 
called  Japanese,  news  agencies 
usually  utilize  a  Romanized 
form  of  the  language  called 
Romagi), 

The  constant  entry  of  more 
countries  into  the  family  of  na¬ 


tions  and  the  steady  increase  in 
the  number  of  newspapers  in 
various  sections  of  the  world, 
make  the  international  or  world 
servdees  of  these  agencies  an 
increasingly  important  part  of 
their  operations.  Recently,  in 
their  annual  reports,  both  agen¬ 
cies  indicated  they  acquired  a 
large  number  of  new  clients 
(subscribers  at  AP)  in  Europe, 
.4sia,  Africa  and  tbe  Middle 
East.  Such  gains  inevitably  lead 
to  further  extensions  of  the 
agencies’  communications  net¬ 
works,  the  addition  of  more 
staff  and  the  creation  of  new 
problems  in  international  news 
reporting. 

“The  newspaper  of  the  future 
will  concentrate  on  what,  for 
want  of  a  better  word,  must  be 
called  the  magazine  style,”  AP’s 
General  Manager,  Frank  J. 
Starzel,  told  a  conference  of 
European  chiefs  of  AP  bureaus 
last  year.  “We  must  think  to¬ 
day  about  categories  of  new’s 
which  may  sometimes  have  a 
disappointing  reception  but 
w’hich  will  be  much  more  promi¬ 
nent  a  few  years  hence. 

“.  .  .  We  got  by  30  years  ago 
on  the  bulletins  and  the  bare 
bones  of  the  news.  Now  we 
have  opened  up  so  many  new 
sources  and  new  countries  that 
people  never  heard  of  that  we 
can’t  rely  on  the  old  fare.” 

More  Feature  Material 

One  way  in  which  both  AP 
and  UPI  try  to  meet  this  prob¬ 
lem  is  with  the  increasing  use 
of  feature,  interpretive  and  an¬ 
alytical  articles  which  supple¬ 
ment  their  straight,  objective 
news  reports.  Reporting-in- 
depth,  or  use  of  the  “magazine- 
style”  story  is  now  a  standard 
followup  procedure  in  coverage 
of  important  national,  interna¬ 
tional,  scientific  and  economic 
affairs. 

Oftentimes  the  agencies  are 
called  upon  by  foreign  clients 
to  supply  this  coverage  in  depth 
for  special  areas  of  interest 
which  they  are  unable  to  staff 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Camden  Courier  Post 
Philadelphia  Daily  News 
Passaic  Herald  News 
W.  B.  Saunders 


Trenton  Times 
Bristol  Daily  Courier 
New  Brunswick  Home  News 
Paterson  Evening  News 


a  special  story  from  one  of  the 
agencies  settles  the  matter.  The 
agency  simply  calls  on  the 
bureau  located  closest  to  the 
celebrity,  obtains  the  interview 
and  sends  it  to  the  client  by 
cable  or  wireless. 

Altogether,  this  coverage  in 
depth  over  a  wide  area,  provide! 
at  top  speed,  makes  the  agencies 
of  supreme  importance  bofii  to 
the  foreign  coriespond«t  in 
America  and  to  the  international 
news  picture  in  general. 

“Today,  in  one  hour  we  trans¬ 
mit  about  3,500  words  or  70,000 
words  in  twenty  hours,”  Wen¬ 
dell  Burch  obsen-ed.  “The  small¬ 
est  paper  receives  as  much  u 
the  largest.  These  are  facts  of 
immense  importance  which 
haven’t  been  understood  or  ap¬ 
preciated  as  yet.” 

“A  bulletin  from  Europe  .  . . 
normally  within  one  minute  is 
in  80  countries,”  Stanley  Swin- 
Donald  Dillon,  editor  for  Europe,  ^on  once  wrote.  “The  speed 
Asia  and  Africa  at  UPI.  which  new  techniques  have  made 
possible  increases  as  never  be- 
themselves.  The  subject  matter  fore  the  necessity  for  respon- 
of  the  requested  story  may  lie  in  sible  careful  reporting. . . .  News 
an  important  area — space  ex-  is  being  distributed  intemation- 
ploration  or  atomic  energy  de-  ally  to  more  areas,  in  more  dfr 
velopment  —  which  happens  to  tail  and  faster  than  ever  before 
interest  the  particular  client  at  in  history.” 
a  time  when  the  subject  is  not  Next:  Foreign  press  problemi. 
occupying  a  prime  place  in  the  • 

world  news  spotlight.  ^  i.  j 

It  is  this  combination  of  “im-  CiOlirt  la0ClllC0S 
mense  communications”  and  re- 
porting-in-depth,  that  makes  the  A  HHPrI 
agencies’  services  so  necessary  ^ 

to  its  foreign  clients.  Mr.  Swin-  t  rp  4-  G  *♦ 
ton  points  out  that  this  is  partic-  lH  1  mSl 
ularly  true  in  coverage  of  news 

in  the  U.S.  where  travelling  and  Kennewick,  Wash, 

the  cost  of  living  are  high.  Permission  to  appeal  a  multi- 
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Next:  Foreign  press  problems. 


Court  Reducps 


In  Trust  Suit 


Kennewick,  Wash. 
Permission  to  appeal  a  multi¬ 


making  it  difficult  for  all  but  a  million  dollar  newspaper  anti¬ 
handful  of  foreign  correspond-  trust  suit  with  the  original  court 
ents  to  move  about.  It  is  almost  record  of  the  case  was  granted 
impossible  for  most  foreign  to  the  Tri-City  Herald  by  the 
newsmen  here  to  compete  with  U.  S.  Circuit  Court  of  Appeals, 
far-flung  agency  staffs  which  in  In  its  motion  asking  for  the 
a  matter  of  hours  or  even  appeal  to  be  made  on  the  origi- 
minutes  can  blanket  a  story —  nal  court  record,  the  Herald  in- 
first  with  bulletins  and  then  formed  the  court  it  would  cost 
with  followup  features — before  $24,190  to  have  the  record 
a  foreign  correspondent  can  printed  and  asked  relief  from 
even  arrive  on  the  scene.  such  a  financial  burden. 

Foreign  news  bureaus,  then.  In  its  ruling,  the  court  hdd 
operating  with  small  staffs  and  that  it  would  be  oppressive  to 
low  budgets,  depend  very  much  require  the  Herald  to  spend  so 
on  the  special  sendees  they  can  much  on  having  the  record  re 
buy  from  the  agencies.  printed  and  granted  the  motion. 


(ielebrily  Interviews 


printed  and  granted  the  motion. 

The  suit  is  against  the  Inter¬ 
national  Typographical  Union 


PHIUDELPHIA  NATIONAL  BANK  BUILDING,  PHILADELPHIA  7,  LOcust  3-9882 


For  example,  a  foreign  nevvs-  and  the  Columbia  Basin  New. 
]>aper  might  cable  its  New  York  It  was  originally  tried  in  Seat- 
office  and  request  an  interview  tie  before  Federal  Judge  Wil- 
with  a  prominent  national  who  Ham  D.  Murray  of  Montana  last 
is  touring  the  U.S.  The  New  fall  and  required  seven  wedo 
York  bureau  might  not  have  of  testimony.  Judge  Murray 
the  money  to  travel  to  the  ruled  in  favor  of  the  union, 
celebrity  or  if  it  did  it  might  be  The  Herald  has  asked  for 
too  short  staffed  to  be  able  to  damagres  amounting  to  mor* 
spare  anyone.  The  bureau  tries  than  $6  million.  It  has  appealed 
to  reach  the  celebrity  by  tele-  Judge  Murray’s  ruling  to  the 
phone  but  discovers  that  its  Circuit  Court.  The  Union  con- 
quarry  is  moving  around  too  tinues  to  finance  the  Columbia 
fast  for  them  to  reach  him  Basin  News  with  loans  that 
quickly  enough.  A  request  for  cover  operating  losses. 
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Enlarges  or  reduces,  screens,  color-separates, 


—  corrects 


graves 


peratii 


. . .  and  these  are  only  a  few  of  the  advantages  you  can  obtain 
in  this  multi-purpose  electronic  engraver.  Here  are  others: 

•  REPRODUCES  FAITHFULLY  color  work  up  to  133  screen  and 
black-and-white  halftones  as  well  as  line  cuts.  And  the  K-181 
offers  these  results  whether  you  work  from  a  transparency, 
color  copy  or  photograph. 

•  EASY  TO  ADJUST  —reduce  3  times  . . .  enlarge  4  times.  The 
Vario-KIischograph  scales  to  size! 


•  REGISTRATION  PRECISION  controlled  electronically. 

•  SIMPLE  TO  OPERATE  —  even  an  inexperienced  person  can 
do  it  after  brief  training. 

•  ENGRAVES  PLASTIC,  ALUMINUM,  copper,  magnesium,  zinc 
. . .  any  engraving  or  stereo  material. 

•  PRODUCES  PLATES  as  large  as  12"  x  16y4". 

•  AS  IDEAL  FOR  ROP  as  it  is  for  fine-screen  work. 


For  quality  reproduction 
of  coarse-  or  fine-screen  work 


KLISCHOGRAPH 

K-150 


Excellent  for  newspapers  and  many 
finer-screen  applications  of  com¬ 
mercial  printing.  Your  choice  of  60,  65  or  80  lines  per  inch.  Fast 
. .  with  a  65  screen,  for  example,  the  K-150  produces  a  finished 
block  in  only  18  minutes.  Easily  adjustable  for  varying  the  tone 
value.  Positive-negative  switch  permits  engravings  to  be  made 
from  a  paper  negative.  Produces  plates  up  to  10"  x  10",  with 
partial  after-etching  possible. 

If  you’d  welcome  the  added  flexibility  of  dual-screen  operation, 
look  into  the  Klischograph  K-151.  Available  in  six  different 
screen-size  combinations,  it’s  ideal  for  jobbing  and  standard  news¬ 
paper  work  alike. 


For  complete  information  on  every  machine  in  the 
Klischograph  line,  write  to:  HCM  Corporation, 
80  Varick  St.,  New  York  13,  N.  Y. 


HELL 

KLISCHOGRAPHS 

Distributed  exclusively  by: 


hfcjvi 


80  Varick  Street,  New  York  13,  N.  Y. 
Dealers  in  Principal  Cities 


VISIT  US  AT  THE  ANPA  MECHANICAL  CONFERENCE  —  BOOTHS  61-62 


Punch  Card  Programming  In  Mail  Room  Impact  (>olor 
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COLOR  PLATES  are  explained  by  Stereo  Foreman  E.  C.  (Pete)  Adair 
in  a  St.  Petersburg  Times  class  which  included:  Alex  Radford,  wire 
editor;  Chet  Bickford,  composing;  Bob  Neilson,  stereotype;  and  Verlin 
Blackwell,  cold  type. 


Complete  automation  of  news¬ 
paper  mailrooms  is  almost  an 
accomplished  fact. 

That  was  the  view  this  week 
of  J.  M.  Cook,  marketing  vice- 
president  of  Cutler-Hammer, 
Inc.,  a  supplier  of  control  and 
conveyor  equipment. 

Mr.  Cook  pointed  out  that  a 
number  of  dailies  have  taken 
a  step  along  the  road  of  mail- 
room  mechanization  by  equip¬ 
ping  their  plants  with  machines 
that  automatically  count  and 
stack  papers  as  they  arrive  from 
the  pressroom.  Other  machines 
then  automatically  bundle  and 
tie  the  stacks  and  send  them  — 
again,  automatically  —  by  con¬ 
veyor  to  truck  docks. 

“Only  one  step  remains,”  he 
said,  “and  that’s  to  automatical¬ 
ly  turn  out  the  right  number  of 
bundles  with  the  right  number 
of  papers  for  each  customer.” 

But  is  this  really  possible  — 
and  practical? 

“Yes,”  he  replied.  “For  the 
most  part,  the  equipment  needed 
to  do  the  job  already  exists.” 

He  explained  that  his  firm’s 
counter-stacker  equipment,  al¬ 
ready  installed  or  on  order  at 
12  newspapers,  turns  out  stacks 
of  papers  (half  fold  or  tabloid) 
in  almost  any  convenient  num¬ 
ber,  depending  on  the  dial  set¬ 
tings  of  its  counter. 

At  present,  once  the  counter 
is  set  the  stacks  turned  out  dur¬ 
ing  a  press  run  contain  the  same 
number  of  papers. 

“But,”  he  added,  “our  counter¬ 
stacker  can  be  programmed  to 
turn  out  varying  sized  stacks 
during  a  press  run  simply  by 
tying  it  in  with  a  card  or  tape- 
fed  programming  device.” 

Mr.  Cook  said  he  sees  circula¬ 
tion  departments  of  the  future 
equipped  with  business  machines 
which  will  produce  punched 
cards  for  each  route  or  cus¬ 
tomer.  These  cards  will  be  used 
in  a  stacker  programmer  to 
turn  out  varying  sized  stacks 
in  the  proper  sequence. 

“As  bundles  emerge  from  the 
stacker,  a  bottom  wrap  will  be 
applied,”  he  said.  “Simultane¬ 
ously,  a  top  wrap  wil  be  printed 
by  the  programmer  and  auto¬ 
matically  applied  to  identify  the 
bundle.” 

Mr.  Cook  pointed  out  that  by 
using  pre-printed  top  wraps  ar¬ 
ranged  in  the  same  sequence  as 
the  punched  cards  such  a  system 
could  conceivably  be  applied  at 
the  present  time. 

“The  punched  cards  could 
then  be  returned  to  the  circula¬ 
tion  department  and  used  in  the 
business  machines  for  automatic 
compilation  of  billings,”  he  con¬ 
cluded. 


Whole  Staff 
Familiarized 
With  Color 

St.  Petersburg,  Fla. 

More  than  270  St.  Petersburg 
Times  staffers  have  been  attend¬ 
ing  color  seminars  to  help  them 
understand  more  thoroughly  the 
preparation  and  production  of 
spot  and  process  color. 

“Color  is  a  way  of  life  here 
at  the  Times,”  said  Editor  and 
President  Nelson  Poynter  in  an¬ 
nouncing  the  seminars.  “But 
good  color  results  only  from  a 
team  effort.  We  feel  these  ses¬ 
sions  will  help  our  staffers  appre¬ 
ciate  the  importance  of  their 
own  performance  as  a  member 
of  this  team  and  understand 
how  it  affects  the  work  of 
others.” 

The  color  clinics  were  started 
in  May  with  a  Basic  Informa¬ 
tion  Color  Seminar  designed  to 
acquaint  all  Times  staffers  with 
the  elementary  steps  of  color 
production.  More  than  200  vol¬ 
unteered  for  the  two-hour  ses¬ 
sion  conducted  by  Times  Color 
Coordinator  Sandy  Stiles. 

They  included  editors,  switch¬ 
board  operators,  ad  salesmen, 
accountants  ...  a  wide  enough 
cross  section  to  indicate  a 
healthy  interest  by  Times  per¬ 
sonnel  in  its  color  plans. 

Early  this  month  the  first 
class  of  35  editors,  ad  salesmen, 
artists,  photographers  and  me¬ 
chanical  department  staffers 
met  for  a  four-day  Advanced 
Information  Color  Seminar  deal¬ 


ing  in  depth  with  color  produc¬ 
tion. 

They  were  nominated  for  this 
training  by  their  department 
heads,  and  will  be  follow’ed  by 
another  class  of  35. 

Seminar  conferees  followed  a 
color  photograph  (of  St.  Peters¬ 
burg  model  Gundy  Carrigan  dis¬ 
playing  the  latest  in  beach  hats) 
from  the  moment  it  was  taken 
until  it  appeared  in  the  Times. 

Timesmen  who  appeared  on  the 
.Advanced  Information  Color 
session  included  Don  Baldwin, 
managing  editor;  Jack  Lake,  ad¬ 
vertising  director;  Joe  Yauch, 
circulation  director;  George 
Sweers,  photo  editor;  Bob  More¬ 
land,  Bemie  Oram  and  Jack 
Ramsdell,  photographers;  Roger 
Fistos,  graphic  arts  director; 
Glenn  Svikhart,  Ralph  Patton 
and  Griff  Richcreek,  artists; 
Johnnie  Evans  and  Ken  Ducker, 
color  lab  technicians;  Bill  Park 
and  Jean  Thomas,  engravings; 
Eugene  Carson,  composing 
room;  Pete  Adair,  stereotype 
foreman;  Joe  Hanson,  assistant 
press  foreman;  Ben  Faden,  as¬ 
sistant  mechanical  department 
superintendent,  and  Sandy 
Stiles,  color  coordinator. 

After  each  session,  speakers 
for  that  day  formed  a  panel 
which  was  kept  on  its  toes 
answering  questions  from  the 
floor. 

The  Times  plans  a  color  sem¬ 
inar  this  fall  for  advertisers. 

• 

160-Page  Edition 

The  Manila  Bulletin  recently 
published  a  160-page  edition, 
marking  its  60th  annual  prog¬ 
ress  edition  for  the  Philippine 
Islands. 


Promoted  by 
Sun  Chemical 

A  system  for  matching  tinted 
paper  with  chromatically- related 
colored  inks  to  produce  a  low- 
glare  combination  only  a  frac¬ 
tion  as  fatiguing  to  the  eye* 
as  black-on-white  is  being  of¬ 
fered  to  printers  and  paper 
manufacturers  by  the  Snn 
Chemical  Corporation. 

The  change  from  the  conven¬ 
tional  black  ink  on  white  paper 
to  colored  inks  on  tinted  paper 
is  described  as  one  of  the  most 
revolutionary  developments  in 
the  history  of  graphic  arts. 
Originators  of  the  system,  it 
was  indicated,  favor  .switching 
to  the  no-black,  no-white  idea 
for  virtually  all  printed  mate¬ 
rials,  including  books,  maga¬ 
zines,  and  new'spapers. 

According  to  John  S.  Thome, 
vicepresident  of  Sun  Chemical 
and  general  manager  of  its 
Graphic  Arts  Division,  the  com¬ 
pany  has  been  made  a  licensee 
of  the  Whiteford  Paper  Com¬ 
pany  for  the  new  patented  “Im¬ 
pact  Color”  system  which  en¬ 
ables  printers  and  publishers  to 
produce  combinations  of  print 
and  paper  using  no  solid  whites 
or  blacks.  The  no-black,  no¬ 
white  idea  was  said  to  be  less 
fatiguing  to  the  eyes,  as  the 
conventional  combination  of 
black  ink  on  white  paper. 

The  announcement  pointed 
out  that  the  “Impact  Color”  S3re- 
tem  is  not  merely  a  case  of 
printing  wdth  tinted  inks  upon 
tinted  paper.  The  important 
consideration,  it  was  empha¬ 
sized,  is  a  “scientific  matching" 
of  paper  tones  with  ink  tones. 
The  ink  selected  must  be  in  mod¬ 
erate  contrast  with  the  back¬ 
ground  of  the  paper.  If  the  re¬ 
flecting  capacities  of  paper  and 
print  are  too  extreme  —  as  is 
the  case  with  black  and  white 
—  a  fatiguing  glare  is  the  in¬ 
sult.  If,  on  the  other  hand,  the 
reflecting  capacities  are  too 
close,  it  becomes  a  task  for  the 
eyes  to  pick  out  the  type  against 
the  competing  background  of 
colored  paper. 


Press  for  Moss 

Charlottesville,  Va 
Rep.  John  E.  Moss  (D.-Calif.) 
will  receive  Virginia’s  Colonial 
Press  Award  at  a  luncheon 
sponsored  jointly  by  the  Vir¬ 
ginia  Press  Association  and 
Sigma  Chi  fraternity  here  June 
18.  The  award  is  in  the  form 
of  a  miniature  press  by  a  silver¬ 
smith  at  Colonial  Williamsburg. 
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A  friendly  word  to  the  men  and  women  of  the  press 
. . .  from  i4maita, 

now  owners  of  the  trade-mark  Deepfreeze. 

1 


there's  a  capital  D  in  Deepfreeze... 
ust  as  there  is  a  capital  ^ in  Amana 


Over  the  years  you  have  been  ex¬ 
tremely  kind  and  generous  in  your 
news  and  editorial  references  to  one 
of  the  outstanding  products  of  Amer¬ 
ican  industry. . .  the  Deepfreeze 
Home  Freezer.  You  have  helped  to 
give  it  world  fame  and  resiJect.  And 
we  sincerely  hope  you  continue  to  be 
as  generous  as  long  as  there  are 
presses  to  run  and  news  to  print. 

However,  for  our  protection  as 
owners  of  a  valued  trade  mark,  we 
would  like  to  suggest  this— that  you 
use  the  name  Deepfreeze  only  when 
you  are  referring  to  a  Deepfreeze 
Home  Freezer.  When  you  are  refer¬ 
ring  to  freezers  in  general,  we  would 
appreciate  your  simply  calling  them 
home  freezers.  It  is  easy  to  do  and 

*And  both  are  followed  by  a  ®. 


will  keep  your  stories  at  their  present 
high  level  of  accuracy. 

As  you  know.  Deepfreeze  is  now  a 
division  of  Amana  Refrigeration,  Inc. 
—and  Deepfreeze  chest-style  home 
freezers  are  made  with  the  same  su¬ 
perb  quality  and  traditional  Amana 
craftsmanship  which  have  made 
Amana  famous  as  the  world’s  leading 
manufactiurer  of  food  freezers. 

If  you  are  interested  in  the  ad¬ 
vantages  of  the  world’s  finest  food 
freezers— upright  or  chest  models— 
we  cordially  invite  you  to  visit  your 
friendly  Amana  dealer.  He  will  be 
happy  to  explain  to  you  how  an 
Amana  or  Deepfreeze  Home  Freezer 
can  contribute  so  much  to  better  liv¬ 
ing  for  you. 


Deepfreeze® 

HOME  J.  FREEZERS 
Madm  only  by  Antana* 


Amana  Refrigeration,  Inc.,  Amana  40,  Iowa 

World's  Leading  Manufacturer  of  Food  Freezers  —  Also  Producers  of 
Freezer-Pfus-Refrigerators  •  Room  Air  Conditioners  •  Central  System  Air  Conditioning  •  Dehumidifiers 


Eating  for  “fun”  alone  is 
not  a  very  healthy  policy 


Food  Choices  Should  Provide  Balanced  Diet 

In  an  age  when  considerable  emphasis  is  being  placed  on 
trying  to  make  life  one  great  long  stretch  of  “fun”  —  what¬ 
ever  this  term  describes,  few  people  seem  to  be  willing  to 
calculate  and  meditate  upon  the  costs  of  putting  “fun” 
first  before  many  other  rather  necessary  considerations. 

The  basic  purpose  in  consuming  food,  regardless  of  all 
the  furbishing  we  have  added  to  this  function,  is  to  pro¬ 
vide  for  the  organism  the  necessary  food  nutrients  needed 
for  growth  and  for  efficient  operation  of  the  body.  This  is 
true  whether  applied  to  plants  or  at  any  level  in  the 
animal  kingdom. 

Although  there  are  still  many  unanswered  questions 
about  how  the  human  being  uses  various  foods  in  his 
diet,  scientists  have  made  tremendous  progress  in  deter¬ 
mining  what  nutrients  we  need,  and  in  what  amounts, 
to  assure  as  good  health  as  proper  nutrition  can  assure. 
While  we  cannot  overlook  that  other  factors  than  food 
intake  certainly  influence  the  state  of  a  person’s  health, 
it  is  generally  acknowledged  that  poor  eating  habits  can 
very  quickly  deprive  one  of  good  health. 

Livestock  Get  Better  Food  Planning 
Than  Many  Men 

Man  has  been  reluctant,  to  this  point  in  time  at  least, 
to  apply  to  himself  the  same  careful  attention  which 
livestock  farmers  give  to  the  care  and  feeding  of  their 
animals.  The  dairy  farmer,  for  example,  has  learned  that 
there  are  three  major  factors  which  combine  to  give  him 
an  efficient  dairy  herd.  He  must  breed  animals  that  have 
the  genetic  features  essential  for  high  milk  production,  and 
then  he  must  feed  these  animals  quite  scientifically  to 
get  maximum  performance  for  each  pound  of  feed.  The 
third  element  is  the  farmer’s  own  management  ability. 

The  study  that  has  gone  into  the  nutrition  of  farm 
animals  has  been  tremendous,  and  this  work  accounts 
for  the  growing  efficiency  of  our  nation’s  farmers  who 
know  a  great  deal  about  how  to  feed  their  animals  the 
right  combinations  and  amounts  of  nutrients  for  maximum 
milk  or  meat  or  egg  production.  To  anyone  who  has  ob¬ 
served  the  results  of  different  tyx)es  of  livestock  feeding 
programs,  there  is  one  question  which  constantly  arises. 
If  feed  makes  so  much  difference  to  the  health  and  effi¬ 
ciency  of  these  farm  animals,  why  don’t  we  human  beings 
adopt  a  somewhat  more  scientific  attitude  toward  what 
we  stuff  into  our  own  gullets? 

That  we  should  be  concerned  about  what  we  eat,  and 
how  much,  becomes  more  apparent  all  the  time.  Obesity 
is  a  major  health  problem  in  this  country,  affecting  an 
estimated  35  million  or  more  of  our  people.  Most  obesity 
is  the  result  of  consuming  far  more  calories  than  the 
body  needs.  Some  people  eat  excessively  because  of  psy¬ 
chological  problems,  but  others  eat  too  much  just  be¬ 
cause  we  have  put  so  much  emphasis  on  turning  eating 
into  part  of  our  “fun.” 

Eating  Sensibly  Doesn't  End  Enjoyment  of  Food 

Because  food  consumption  is  such  a  basic  need,  many 
rituals  have  been  built  up  around  food  and  how  and 
when  it  is  eaten.  Further  study  by  the  nutrition  scientists 
and  others  may  pretty  well  establish,  for  example,  that 


our  three-meals-per-day  pattern  is  not  an  especially  good 
one,  particularly  when  we  eat  the  biggest  meal  at  the 
end  of  the  day  instead  of  earlier. 

One  area  which  certainly  deserves  some  thought  is 
whether  the  enjoyment  that  people  seem  to  want  with 
food  must  come  from  the  quantity  of  food  available  rather 
than  from  the  quality  and  the  company  in  which  the  food 
is  eaten.  Too  often,  it  would  seem,  the  “fun”  or  enjoy¬ 
ment  is  expected  to  come  out  of  the  food  rather  than 
from  the  conditions  under  which  the  food  is  eaten.  When 
the  emphasis  is  placed  too  much  on  the  food,  then  we  are 
likely  to  wind  up  eating  more  than  we  need  or  not  eating 
the  variety  of  foods  which  would  provide  the  nutrients 
we  need. 

It  certainly  would  be  worth  considering  the  idea  of 
encouraging  people  to  seek  some  of  their  enjoyment  by 
satisfying  themselves  that  they  have  been  able  to  eat 
intelligently  —  selecting  the  right  kinds  and  amounts 
of  food. 

We  Starve  In  the  Midst  Of  Great  Abundance 

It’s  no  secret  that  many  fat  people  are  starved  for 
essential  food  nutrients  since  they  may  be  eating  huge 
quantities  of  food  but  may  not  be  consuming  the  variety 
of  foods  required  for  proper  nutrition.  As  a  matter  of 
fact,  such  conditions  may  be  much  more  prevalent  than 
most  of  us  assume.  Studies  of  family  eating  habits,  made 
by  the  U.  S.  Department  of  Agriculture,  indicate  that 
there  may  be  a  surprisingly  large  number  of  families 
in  this  country  which  do  not  consume  the  right  variety 
of  foods.  And  these  families  are  not  limited  to  those  in 
the  lower  socio-economic  levels,  for  nutrition  ignorance 
is  widespread  throughout  the  land. 

How  America  eats  is  certainly  a  subject  of  primary 
importance  to  most  of  us.  But  it  is  obvious  that  the  sub¬ 
ject  must  be  discussed  in  some  more  reasonable  terms 
than  mere  quantities  of  food  or  the  mere  “fun”  of  eat¬ 
ing.  Since  the  general  health  level  does  depend  very 
heavily  on  proper  selection  of  food,  from  infancy  through 
old  age,  it  would  seem  that  a  great  deal  more  effort  might 
go  into  presenting  food  for  its  basic  purpose  —  to  pro¬ 
vide  essential  nutrients. 

The  food  industries,  along  with  the  mass  media  of 
communications,  might  well  give  more  thought  to  selling 
proper  nutrition  along  with  the  enjoyment  of  the  foods 
themselves.  In  America,  we  have  been  justly  proud  of 
our  ability  to  produce  a  great  abundance  and  a  tanta¬ 
lizing  variety  of  foods  at  relatively  low  cost  to  the  con¬ 
sumers.  However,  we  might  pause  for  a  moment  in  pat¬ 
ting  ourselves  on  the  back  to  realize  that  we  have  not 
done  nearly  as  good  a  job  in  educating  people  how  to  use 
these  foods  to  provide  the  best  possible  nutritional  levels 
for  our  people.  As  in  practically  all  things,  there  must 
be  a  sensible  balance  between  “fun”  and  responsibility. 


AMERICAN  DAIRY  ASSOCIATION 

The  Dairy  Farmers'  Voice  in  the  Market  Places  of  America 

20  North  Wacker  Drive 
Chicago  6,  Illinois 


George  Kunz,  right,  production  manager  of  the  South  Bend  Tribune, 
examines  test  proof  of  a  paste-up  made  on  the  first  production  model 
of  the  Kenro  ‘Vertical  24‘.  At  left  Is  Roland  P.  Beattie,  executive  vice- 
president;  and  in  center  is  Kenneth  B.  Beattie,  president  of  Kenro. 


Kenro  Builds 
Page  Size 
Copy  Camera 

The  South  Bend  (Ind.)  Trib¬ 
une  will  install  about  July  1  a 
new  Kenro  Vertical  24  camera 
with  prismatic  head  to  broaden 
and  improve  applications  of 
photocomposition  in  the  produc¬ 
tion  of  display  advertising. 

George  Kunz,  Tribune  pro¬ 
duction  manager,  visited  the 
Kenro  plant  at  Cedar  Knolls, 
N,  J.  recently  for  a  demonstra¬ 
tion  of  the  newly  designed  equip¬ 
ment.  The  unit,  specifically  pro¬ 
duced  for  newspaper  use,  will 
be  installed  in  the  photocomposi¬ 
tion  section  of  the  Tribune’s 
composing  room  to  be  used  in 
conjunction  with  five  Intertype 
Fotosetters. 

Mr.  Kunz  was  instrumental 
in  stimulating  Kenro’s  develop¬ 
ment  of  this  equipment  to  pro¬ 
vide  capacities  beyond  those  of 
the  original  Kenro  Vertical  18. 
The  Vertical  24  can  photocopy 
newspaper  material  up  to  full 
page  size,  or  other  copy  up  to 
18"  X  24". 

With  the  prismatic  head, 
equipped  with  a  vacuum  back, 
the  Vertical  24  will  screen 
veloxes  in  one  step,  paper-to- 
paper,  and  eliminate  the  usual 
intermediate  negative.  The  Trib¬ 
une  will  also  use  it  to  screen 
type,  to  copy  advertising  paste¬ 
ups  and  for  resizing  of  type 
matter  and  artwork. 

“We  in  the  photocomposition 
field  have  felt  the  need  for  some 
time  for  a  compact  camera-type 
unit  with  greater  flexibility  and 
capacity  than  any  such  equip¬ 


ment  heretofore  available,”  Mr. 
Kunz  said. 

“As  a  result  of  our  discus¬ 
sions  with  Kenro,  a  larger 
model,  with  new,  improved  ac¬ 
cessory  equipment,  was  devel¬ 
oped  and  added  to  Kenro’s  line 
of  smaller  units  to  better  ac¬ 
commodate  newspaper  require¬ 
ments.” 

The  Vertical  24  incorporates 


a  constant  intensity  lighting 
system,  utilizing  four  500-watt 
General  Electric  Quartzline 
lamps,  positioned  vertical  to  the 
copyboard,  together  with  a 
ColorTran  converter  as  stand¬ 
ard  equipment.  It  also  has  an 
especially  designed  Goerz  lens, 
with  additional  lenses  available 
for  special  requirements  of  a 
production  job. 


Photon  Wins 
First  Point  in 
Patent  Suit 

Federal  Judge  William  B. 
Herlands  in  New  York  has  or¬ 
dered  that  a  patent  infringe- 
ment  suit  involving  Photon,  Inc. 
and  Harris-Intertype  Corp.  be 
moved  to  the  jurisdiction  of  the 
District  Court  in  -Massachusetts. 

The  ruling,  with  an  18-page 
opinion  by  Judge  Herlands, 
marked  the  first  judicial  action 
after  a  complicated  set  of  legal 
skirmishes  that  began  last 
March  when  Harris-Intertype 
sued  Photon,  Inc.  to  restrain 
the  use  of  certain  patents  in  a 
photocomposing  machine. 

Photon,  in  turn,  sued  Harris- 
Intertype  in  Boston  and  Harris- 
Intertype  moved  for  an  injunc¬ 
tion  against  the  prosecution  of 
that  case.  Photon’s  later  motion, 
based  on  the  assertion  that  the 
New  York  suit  was  improperly 
brought,  was  granted  by  Judge 
Herlands.  Photon’s  main  oChce 
is  at  Cambridge,  Mass. 

The  New  York  lawsuit  also 
involved  Regency  Thermogra- 
phers,  a  Photon  customer.  This 
matter  is  to  be  held  in  abeyance 
until  the  outcome  of  the  Massa¬ 
chusetts  litigation. 

• 

Typographic  Salute 

A  Certificate  of  Appreciation 
“for  patriotic  civilian  service" 
has  b^n  presented  by  the  De¬ 
partment  of  the  Army  to  Ed¬ 
mund  C.  Arnold,  director  of 
trade  relations  for  Mergenthaler 
Linotype  Company  and  editor 
of  Linotype  News,  for  his  service 
as  a  typographic  consultant  to 
Stars  &  Stripes. 


BOARD  OF  DIRECTORS  of  the  ANPA  Research  Institute,  at  a  recent 
meeting  in  New  York:  Left  to  right,  seated — William  Dwight,  G.  Gordon 
Strong,  Lisle  Baker  Jr.,  F.  W.  Schaub,  James  S.  Copley,  William  A.  Dyer 
Jr.,  Harold  Grumhaus,  Andrew  Fisher,  John  Andreson  and  Otta  A. 
Silha;  standing — Charles  H.  Tingley,  Robert  H.  Spahn,  J.  L  Stackhouse, 
Gene  Robb,  George  Russell,  Irwin  A.  Maier,  Arthur  T.  Gormley.  (Absent 
from  the  picture — D.  Tennant  Bryan,  Mark  Ferree,  James  L.  Knight, 
Franklin  D.  Schurz  and  Robert  M.  White  II.) 
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LOBSTER  TRICK 

Night  Newsmen  Use  Topsy-Turvy  Clock 


By  Ray  Eirwin 

Lobster  trick  news  workers  go 
to  work  as  their  more  prosaic 
and  less  Bohemian  dayside  con¬ 
freres  go  to  bed. 

They  go  home  to  bed  —  to 
a  sleepless  day  contemplating 
an  early  evening  bedtime  — 
when  most  folk  are  leaving  home 
for  the  day’s  work. 

Once  the  Lobsterman  becomes 
acclimated  by  long  service  to 
midnight-to-dawn  work  with  all 
his  days  and  early  evenings  free 
for  recreation  and  sleep,  he 
would  not  change  places  with 
a  dayside  staffer  with  normal 
hours. 

Adjustment  Needed 

But  it  takes  time  and  a  cer¬ 
tain  type  of  adjustable  person¬ 
ality  and  physiology  to  adapt 
to  night-owl  hours  and  change 
a  lifetime  of  normal  sleep  habit. 
A  few  never  make  the  adjust¬ 
ment  with  ease  and  comfort, 
while  many  revel  in  odd  and 
shorter  (seven  instead  of  the 
dayside  eight)  hours.  Origin  of 
the  term  “Lobster  trick”  is  lost 
in  the  mists  of  antiquity  and 
obscurity. 

(My  own  qualifications  on  the 
subject  consisted  of  a  six-month 
break-in  period  on  the  Lobster 
shift  (3  to  11  a.m.,  then)  on 
the  New  York  Sun  before  I 
could  become  a  dayside  rewrite 
man  and  reporter.  I  tried  both 
double-shift  sleeping  and  the 
single  snooze  beginning  at  5 
p.m.,  neither  with  notable  suc¬ 
cess). 

Let’s  consider  separately  and 
in  alphabetical  order  New  York 
City’s  three  afternoon  newspa¬ 
pers’  Lobster  trick  workers  on 
the  first  editions: 

*  *  * 

Journal- American 

“Come  to  the  composing  room 
and  get  a  first-hand  view  of  our 
No.  1  problem  on  the  Lobster 
trick,”  invited  Night  Managing 
Editor  Edwin  C.  Stein,  New 
York  Journal- American,  as  the 
E&P  reporter  arrived  at  7:50 
a.m.  May  24  to  interview  him. 

We  hurried  out  to  the  front 
page  form.  The  other  35  pages 
had  been  put  to  bed.  The  front 
page  was  set  to  roll  with  the 
main  headline  reading  “Tidal 
Wave  Slashes  Japan.”  But  a 
much  bigger  and  better  story 
had  just  come  in  from  Wies¬ 
baden,  Germany,  by  the  Associ¬ 
ated  Press.  A  new  banner  head, 
“Reds  Free  U.  S.  Plane  and  9” 
was  written  in  the  composing 
room. 
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An  empty  chase  was  wheeled 
up  on  a  dolly  and  placed  beside 
the  completed  front  page.  Mr. 
Stein  and  some  makeup  men 
gathered  in  a  tight  and  tense 
knot  around  the  inert  form, 
looking  like  a  surgeon  and  as¬ 
sistants  performing  a  critical 
operation.  Twice,  Mr.  Stein 
spoke  by  telephone,  attached  to 
the  frame  just  above  the  front 
page,  to  the  news  room.  Head 
by  head  and  story  by  story, 
the  front  page  was  transfer!^ 
to  the  new  chase,  leaving  a 
right-hand  column  free  for  the 
new  story,  which  was  coming 
in  takes.  Proofs  were  quickly 
scanned. 

Quick  Makeover 

The  quick  makeover  was  par¬ 
ticularly  troublesome  because 
there  were  three  front  page 
stories  continued  on  other  pages. 

“We  can’t  fool  around  with 
the  jumps  because  the  jump 
pages  already  have  gone,”  ex¬ 
plained  Mr.  Stein,  who  ordered 
some  stories  cut  and  some  killed. 

The  page  was  locked  up  at 
8:23  and  the  paper  came  out  at 
8:50,  in  time  to  meet  the  tight 
schedule  of  trains  and  buses 
and  trucks  to  outlying  areas 
reached  by  the  first  edition. 
News  breaking  around  8  a.m. 
often  causes  such  front  page 
changes  by  the  Lobster  staff. 

Mr.  Stein  arrives  at  the  office 
at  11  p.m.  and  uses  the  two 
hours  before  the  rest  of  the 
Lobster  trick  staff  arrives  at 
1  a.m.  to  process  and  edit  and 
make  layouts  for  department 
copy  —  society  column,  women’s 
pages,  drama  pages,  Brooklyn 
page,  real  estate,  financial,  edi¬ 
torial  page  and  the  page  op¬ 
posite  with  its  special  columns. 
A  member  of  the  sports  staff 
edits  that  copy  and  lays  out 
the  pages. 

All  department  pages  are 
ready  to  work  and  dummies 
have  arrived  in  the  news  room 
by  the  time  the  staff  gets  there 
at  1  a.m.  From  five  to  seven 
rewrite  men,  four  reporters  on 
police  beats,  two  photographers, 
a  news  editor,  makeup  editor, 
picture  caption  man,  five  copy 
editors,  and  several  copy  boys 
are  on  duty.  Police  reporters 
begin  work  at  Manhattan  and 
Queens  headquarters  at  3  a.m., 
at  Brooklyn  and  Bronx  head¬ 
quarters  at  5  a.m.  Mr.  Stein 
is  his  own  telegraph  editor.  Day- 
side  staff  members  are  called 
on  duty  in  emergencies. 

Even  a  two-inch  story  is  dum¬ 


mied.  The  Joumal-American  is 
a  picture  newspaper  and  so 
many  cuts  are  used.  Care  is 
taken  that  halftones  in  ads  do 
not  bump  with  news  cuts.  A 
daily  picture  page  is  made  up 
for  the  early  edition  without  in¬ 
clusion  of  pictures  used  in  the 
morning  papers.  Care  is  used 
in  editing  copy  so  there  is  an 
average  of  less  than  two  col¬ 
umns  of  overset  type.  Shallow 
spreads  and  horizontal  makeup 
are  favored.  Jumps  from  the 
front  page  are  held  down  to 
three  or  fewer. 

Mr.  Stein  leaves  about  8:30 
after  some  of  the  dayside  edi¬ 
tors  have  arrived.  His  first  work 
for  Hearst  was  with  the  Ameri¬ 
can,  then  a  morning  paper,  in 
1934,  and  he  later  was  with 
INS,  INP  and  the  UP. 

“We  have  a  fairly  different 
approach  from  that  of  the  day- 
side  because  we  begin  with 
nothing  and  turn  out  a  finished 
product,”  observed  Mr.  Stein,  a 
quick  and  erect  man  of  slight 
build  with  gray  hair.  “The  day- 
side  does  what  it  can  to  im¬ 
prove  and  add  to  what  we  have 
in  the  first  edition,  but  we  start 
from  scratch.  We  must  try  to 
develop  new  and  fresh  stories 
between  1  and  7  a.m. 

Telephone  .Around  World 

“To  do  this  we  use  the  tele¬ 
phone  extensively  throughout 
this  country  or  to  a  foreign 
country  —  we  called  Vic  Da- 
mone  the  other  morning  in 
Okinawa  when  a  new’s  story 
broke  about  him,”  continued  Mr. 
Stein.  “The  dayside  has  easy 
access  to  offices  to  get  news.  It 
takes  ingenuity,  nerve  and  de¬ 
termination  to  get  it  in  the 
early  pre-dawn  hours.  Our  ra¬ 
dio  cars  constantly  monitor  po¬ 
lice  radio  calls  and  are  directed 
from  the  city  desk. 

“You  have  to  move  fast  and 
refuse  to  quit,”  he  added.  “We 
are  diplomatic  when  we  can  be 
but  we  have  to  report  the  news. 
Last  night.  Actors  Equity  had 
a  meeting  about  a  proposed 
strike  and  our  reporter  and 
photographer  had  trouble  get¬ 
ting  in  but  we  got  the  story.” 

Mr.  Stein  normally  sleeps 
from  noon  to  7:30  or  8  —  if  he 
is  lucky.  He  said  he  feels  as  if 
every  meal  he  eats  should  be 
breakfast  and  it’s  difficult  for 
him  to  get  out  of  bed  at  8  p.m. 
and  eat  dinner.  He  is  off  Satur¬ 
day  and  Sunday  and  has  rough¬ 
going  trying  to  adjust  to  normal 
sleeping  hours  those  days.  He 
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said,  however,  that  some  of  th» 
staff  members  arc  geared  to 
sleep  night  or  day. 

Make  Own  Itreaku 

“We  have  to  make  our  own 
breaks  and  can  expect  no  an¬ 
nouncements  at  3  a.m.  but  w« 
do  get  a  time  break  in  Euro¬ 
pean  news  as  it  is  five  or  six 
hours  later  there,”  he  said.  “For 
instance,  the  Finch  trial  in 
California  w’as  a  morning  paper 
storj'  as  court  closed  each  day  at 
8  p.m.  here  because  of  the  time 
differential,  but  Dorothy  Kil- 
gallen  performed  a  great  job  on 
a  long-sustained  basis  by  com¬ 
ing  up  day  after  day  with  fresh, 
bright  stuff.  Princess  Marga¬ 
ret’s  wedding  broke  for  us,  as 
it  was  5  a.m.  here  and  we  got 
pictures  in  the  first  edition." 

George  Carpozi  Jr.,  the  night 
city  editor,  wrote  the  bylined 
story’  “Broadway  Plays  May 
Shut  in  Row”  for  the  front  page 
that  day  and  he  often  writes 
stories  himself. 

“I  believe  the  Joumal-Ameri¬ 
can  is  unique  in  that  the  city 
desk  covers  not  only  New  York 
City  but  the  entire  country," 
declared  Mr.  Carpozi.  “We  han¬ 
dle  by  telephone  a  story  of  ma¬ 
jor  importance  anywhere  —  a 
murder,  a  plane  crash. 

“The  AP  carried  a  bulletin 
that  Errol  Flynn  had  died  in 
Vancouver,”  he  recalled.  “I  put 
a  rew’rite  man  on  the  phone  to 
call  Vancouver  and  get  more  d^ 
tails.  He  got  the  ambulance 
driver  who  had  gone  into  the 
apartment  where  Flynn  had  col¬ 
lapsed  and  had  carried  him  to 
the  hospital,  where  he  was  pro¬ 
nounced  dead.  He  gave  us  an 
intimate  portrait,  a  play-by-play 
recount  of  the  event.  I  wrote 
the  story  myself  from  the  i»- 
write  man’s  notes.  Others  wrote 
sidebars  —  one  was  about  color 
ful  events  in  the  actor’s  career, 
one  was  an  interview  by  trie- 
phone  w’ith  Flynn’s  former 
wives.  Our  story  was  more  com¬ 
plete  w’ith  details  than  the  wire 
services  carried  and  even  more 
complete  than  the  Vancouwr 
papers  had  because  reporter! 
did  not  get  into  the  apartmttl 
and  w’e  had  the  ambulance  drit- 
er’s  account.” 

He  cited  similar  phone<^ 
tained  stories,  such  as  eye-wit¬ 
ness  accounts  of  a  plane  cruih 
at  Montegfo  Bay,  Jamaica,  Who 
gangster  Roger  Touhy  was  as¬ 
sassinated  in  Chicago,  the  JA 
called  Chicago's  American  sad 
got  permission  for  one  of  its  »• 

'UBLISHER  for  June  18, 


pbotogra 
udthey 
rarered  i 
1  hit-an< 
Kiss  No- 
ud  wit] 
turned  < 
itiimer  i 
story  ab 
with  a  c( 
said  she 
perience 
tkmdecl 
iar  to  0 


tacn 
fmaiona 
■^e  cai 
story  VI 
the  newi 
iiaes  it  i 
tails.  T1 
here  an 
*rite  CO 
hlea  tha 
'he  edit( 
»a  sto; 
a  wire  ! 
de  not  1 
aad  use 
Ihe  read 
Oneni 
Pktded  i 
EDITi 


porters  to  Rive  the  J-A  details  I 
^  the  police  station.  When 
heiress  Jacqueline  Gay  Hart,  ' 
nijsing  New  Jersey  : 

1^,  was  found  in  Chicago,  Mr.  : 
(;jjpo*i  called  reporter  Martin 
jtejdman  out  of  bed  and  told 
him  to  get  to  the  Newark  Air¬ 
port  and  board  the  same  plane 
with  the  girl’s  father.  He  had 
no  money,  so  the  airline  was 
telephoned  to  charge  the  fare. 
The  story  won  for  Mr.  Stead- 
nan  the  Byline  Award  of  the 
Newspaper  Reporters  Associa¬ 
tion  of  New  York  City.  I 

Reporter  Winchell 

One  early  morning,  Manhat- 
an  Police  Headquarters  re- 
ported  a  shooting  at  a  bar  in  | 
Queens.  A  rewrite  man  was  sent  i 
out  there  —  all  rewrites  have  j 
been  reporters  and  are  knowl¬ 
edgeable  on  the  street.  Report-  ! 
ers  had  trouble  getting  into  the  ! 
bar,  where  three  persons  had 
been  shot,  but  columnist  Walter 
finchell  showed  up  and  got  the 
police  to  let  him  and  the  re¬ 
porters  inside.  Mr.  Carpozi  got 
Winchell  on  the  phone,  pointed 
out  to  him  it  was  too  late  to 
make  the  story  in  his  paper, 
die  Yetc  York  Mirror,  a  Hearst  ■ 
paper  like  the  J-A,  and  got  him 
to  tom  in  the  story  to  the  Jour- 
3il-American,  which  ran  it  un¬ 
der  Mr.  Winchell’s  byline.  The  | 
story  mentioned  that  movie  star  I 
Kim  Novak  was  interested  in  j 
reporting  and  was  there. 

The  next  day,  Mr.  Carpozi  got 
in  touch  with  Miss  Novak  and  , 
uked  her  to  report  at  midnight.  ^ 
She  was  put  in  a  radio  car  with  | 
photographer  Mel  Finklestein  | 
ud  they  chased  police  calls  and  ' 
(orered  accidents,  an  arrest  and  ' 
I  hit-and-run  death.  At  5  a.m.,  { 
Kiss  Novak  reported  to  the  office 
ud  with  John  Pascal,  rewrite,  , 
turned  out  under  an  8-column  , 
iunner  front  page  headline  the  i 
story  about  the  hit-and-run  case  j 
»ith  a  combined  byline.  The  star 
Slid  she  was  thrilled  by  the  ex¬ 
perience.  A  theatrical  publica- 
tkm  declared  the  stunt  was  simi-  ' 
iir  to  old-time  journalism. 

Family  .Spirit 

“Each  rewrite  is  a  real  pro¬ 
fessional,”  declared  Mr.  Carpozi. 
'He  can  turn  out  a  finished 
story  which  gives  the  reader 
the  news  succinctly.  He  stream- 

it  without  unimportant  de¬ 
toils.  There  is  a  family  spirit 
^  and  many  times  the  re- 
*016  comes  back  with  a  better 
det  than  the  one  suggpested  by 
toe  editor.  If  we  work  all  night 
»  a  story  and  then  along  comes 
•  wire  story  that  is  better,  we 
'fi  not  hesitate  to  kill  our  own 
•ad  use  AP,  in  order  to  serve 
toe  reader  an  not  our  own  ego.” 
One  night  an  oil  tanker  had  ex- 
Pladed  in  the  East  River  across 
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South  Street  from  the  Joumal- 
American  Building  when  Mr. 
Carpozi  arrived  for  work.  As¬ 
sistant  City  Editor  Walter  Ba¬ 
zar  saw  and  heard  the  explo¬ 
sion.  The  night  city  editor  asked 
him  to  write  an  eye-witness  ac¬ 
count  and  the  story  won  the 
newspaper’s  monthly  prize. 

The  newspaper  has  called 
Senator  Kefauver,  Senator  Ja- 
vitz  and  borough  presidents  and 
district  attorneys  out  of  bed  at 
4  a.m.  to  run  down  a  story  and 
it  wakes  its  own  columnists. 


Louis  Sobol,  Jack  O’Brian,  Igor 
Cassini,  Dorothy  Kilgallen,  John 
McClain  or  others,  if  it  is  felt 
they  can  beef  up  a  story. 

Mr.  Carpozi  is  lucky  in  that 
he  has  no  sleep  problem.  Where¬ 
as  most  Lobstermen  feel  they 
must  go  to  bed  immediately  upon 
quitting  work,  he  prefers  to  go 
to  his  split-level  home  in  West- 
bury.  Long  Island,  and  putter 
about  his  house  or  lawn  (he 
laid  7,000  bricks  in  his  patio, 
terraces  and  garden  walls)  un¬ 
til  4  p.m.,  when  he  goes  to  bed. 


He  likes  the  night  trick  and 
has  a  long  weekend  of  home 
work  and  rest  —  from  9  a.m. 
Friday  to  1  a.m.  Monday.  He 
has  turned  out  28  magazines 
articles  at  home  since  last  Oc¬ 
tober. 

Mr.  Carpozi  has  been  with 
the  Journal  -  American  seven 
years  and  has  been  night  city 
editor  three  years.  He  began  on 
the  Port  Cheater  (N.  Y.)  Daily 
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Lobster  Trick 

{Continued  from  page  71) 

Item  and  was  with  Standard 
News  Service. 

*  *  • 

New  York  Poet 

Alvin  Davis  is  night  manag¬ 
ing  editor  of  the  New  York  Post 
and  his  chief  assistants  are  Paul 
Capron,  night  city  editor,  and 
Herbert  Nagler,  night  news  edi¬ 
tor.  Four  rewrite  men,  three 
outside  reporters,  two  photogra¬ 
phers,  six  copy  editors,  three 
sports  editors  report  at  1  a.m. 
and  two  other  reporters  and  an¬ 
other  rewrite  man  begin  at  6 
a.m.,  while  other  staff  men  are 
brought  in  early  on  occasion. 

The  copy  deadline  is  7:45 
a.m.,  but  the  front  page  can 
be  made  over  as  late  as  8:35. 
The  paper  is  on  the  street  at  9. 
The  Post’s  tabloid  front  page 
was  filled  May  24  with  the  head¬ 
line  “Soviets  Free  9  On  U.  S. 
Plane,”  the  same  story  the  Jour- 
nal-American  had  made  over  to 
accommodate. 

The  first  edition  is  the  Post’s 
largest  in  circulation  for  the 
entire  day. 

“The  morning  papers  can’t 
replate  for  anything  after  4 
a.m.  and  that  is  the  middle  of 
the  morning  in  Europe,  so  we 
get  some  good  breaks  on  stories 
from  there  by  AP  or  Reuters,” 
said  Mr.  Davis.  “We  get  serious 
stories  like  the  summit  confer¬ 
ence  or  frivolous  stuff  like  the 
film  festival.  Crime  and  murder 
stories  break  for  us  after  the 
bars  close  at  4.  Nationally,  we 
get  final  results  in  an  election 
or  primary. 

“We  are  trying  desperately 
not  to  rewrite  morning  stories 
at  all,”  he  added.  “When  we  use 
one  we  get  a  fresh  angle  on  it 
and  use  it  only  in  the  back  of 
the  paper.” 

Sleep  Problem 

Mr.  Davis,  plump  and  owlish 
in  his  hom-rim  glasses,  is  one 
of  those  nightmen  who  has  not 
licked  the  sleep  problem,  a  group 
he  figures  at  20%  of  the  whole 
Lobster  staff.  Most  Post  night 
staffers  go  right  home  and  to 
bed,  while  a  few  stay  up  all  day 
and  go  to  sleep  in  the  early 
evening,  he  reported. 

“I  sleep  in  shifts  —  four 
hours  asleep,  four  awake  and 
then  four  asleep  again,  when 
I  can,”  he  drowsily  intoned  with 
a  stifled  yawn.  “All  of  us  Lob- 
stermen  have  one  thing  in  com¬ 
mon  —  we  blink  when  we  see 
the  light  of  the  sun.  Many  copy 
editors,  particularly,  love  the 
night  work.  I’m  not  one  of  those 
lovers  because  of  the  problem 
of  sleep.” 
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One  Post  reporter  roams 
Broadway  and  covers  the  thea¬ 
tres  and  night  clubs  from  9 
p.m.  to  2  a.m.  He  was  at  the 
already-mentioned  Actors  Equi¬ 
ty  meeting  and  covered  the  pa¬ 
rade  of  theatrical  stars  down 
Broadway.  He  has  a  photogra¬ 
pher  assigned  to  him  and  also 
covers,  on  assignment,  a  num¬ 
ber  of  dinner  meetings. 

“We  have  a  young  rewrite 
battery  at  night,  as  that  shift 
gives  them  a  chance  for  more 
experience  in  going  out  and  get¬ 
ting  a  story  and  coming  back 
to  write  it  then  is  offered  in 
the  daytime,”  explained  Mr. 
Davis.  “The  other  group  which 
works  at  night  is  made  up  of 
older  and  more  experienced  men 
who  want  a  quiet  life  and  do  not 
mind  missing  the  more  active 
early  evening  hours  at  home.” 

Feature  Stories 

The  Post  gets  a  number  of 
feature  stories  on  the  Lobster 
shift  and  many  of  them  stand 
up  through  the  whole  day’s  edi¬ 
tions.  Mr.  Davis  mentioned 
among  big  stories  recently  the 
first  edition  got  a  break  on  over 
morning  papers  was  Khrush¬ 
chev’s  announcement  the  U-2 
plane  had  been  brought  down, 
his  announcement  the  pilot  was 
alive,  the  Serge  Rubenstein  mur¬ 
der  and  a  number  of  important 
jury  verdicts.  Although  the 
morning  papers  replated  for  the 
sinking  of  the  passenger  liner 
Andrea  Doria,  the  first  editions 
of  the  afternoon  papers  were 
able  to  offer  more  complete 
stories. 

The  newspaper  midnight-to- 
dawn  workers  are,  fortunately 
for  them  in  their  news-gather¬ 
ing,  only  a  unit  of  a  vast  army 
of  night  toilers  in  the  big  city, 
including  telephone,  subway, 
bus,  taxicab,  office  cleaning,  po¬ 
lice,  fire  and  food  distribution 
workers. 

“We  live  in  a  topsy-turvy 
world,”  laconically  and  philoso¬ 
phically  remarked  Mr.  Davis  as 
he  ate  breakfast  before  going 
home  to  try  to  get  his  first  four 
hour  siesta  of  sleep.  “We  drink 
our  Martinis  at  9 :30  a.m.  Where 
do  you  get  a  steak  at  10  a.m.? 
What  do  you  do  at  10  a.m.  when 
you  are  free  from  work,  any¬ 
way?” 

'They  are  good  —  and  per¬ 
plexing  —  questions. 

*  *  « 

World-Telegram 

The  Lobster  Trick  at  the  New 
York  World-Telegram  &  Sun 
is  from  midnight  to  7  a.m.,  this 
shift  taking  over  after  a  night 
shift  knocks  off  at  10  or  11  p.m. 

Mel  Snyder,  the  night  city 
editor,  has  been  in  charge  of 
the  Lobster  city  staff  for  eight 
years.  Ted  Levine  is  night  news 
editor  and  Bob  McCabe  is  as¬ 


sistant  night  news  editor.  Alex¬ 
ander  Rossiter  is  night  tele¬ 
graph  editor  and  his  assistant 
is  a  “swing”  man.  Irving  Le¬ 
vine,  not  related  to  Ted,  is  as¬ 
sistant  night  city  editor. 

The  Lobster  staff  consists  of 
four  reporters,  five  rew'rite  men, 
two  news  editors,  two  telegraph 
editors,  five  to  eight  men  on  the 
copy  desk,  two  photographers. 

“Each  man  finds  his  own 
sleeping  hours  in  the  peculiar 
world  we  live  in,”  explained  Mel 
Snyder,  the  night  city  editor.  “I 
sleep  from  4  in  the  afternoon 
until  10  at  night.  I  have  break¬ 
fast  and  lunch  at  normal  hours 
and  my  dinner  is  just  before 

1  come  to  work.  Black  coffee  and 
crackers  is  all  I  have  during 
working  hours. 

“We  often  get  big  stories,” 
continued  Mr.  Snyder.  “Most 
plane  crashes  seem  to  occur  in 
the  early  morning  hours  and  in 
such  stories  our  staff  is  totally 
involved  and  we  begin  waking 
people  from  the  dayside  staff. 
Fires  and  police  stories  break 
for  us,  too  —  murders  often 
are  discovered  at  dawn.” 

Flood  Story 

Mr.  Snyder  cited  the  Con¬ 
necticut  flood  of  a  few  years 
ago.  The  Lobster  staff  by 
chance,  through  a  state  patrol¬ 
man’s  message  from  his  radio 
car,  learned  of  the  flood  early 
and  got  a  five-hour  start  on  the 
story.  The  early  edition  gave 
full  coverage  with  many  sidebar 
stories.  Reporters  and  photog¬ 
raphers  had  been  moved  into 
position  by  daylight  to  do  fol¬ 
low-up  work. 

Copy  deadline  is  at  8:10  a.m. 
and  the  paper  is  on  the  street 
at  9:30  a.m. 

“I  believe  our  staff  is  unusual 
in  that  the  members  work  on 
this  shift  by  choice,”  said  Mr. 
Snyder.  “We  are  oddballs  who 
like  this  arrangement.  The  hours 
have  their  bad  points  but  you 
gret  used  to  them.  You  can  float 
around  during  the  day  when 
others  are  at  work.  All  Lobster 
reporters  are  police  reporters. 
One  photographer  works  from 
8  p.m.  to  2  a.m.  and  one  from 

2  to  9  a.m.  There  is  some  over¬ 
lapping  as  the  dayside  comes 
to  work  at  8.” 

The  Lobster  city  desk  reports 
to  the  dayside  city  desk  on  de¬ 
velopments.  'The  night  city  edi¬ 
tor  is  on  duty  an  hour  after 
some  of  the  day  city  desk  men 
arrive,  so  the  latter  can  be 
briefed.” 

Entire  Edition 

The  Lobster  staff  produces  the 
entire  first  edition.  There  is 
some  rewrite  of  news  in  the 
morning  newspapers  plus  fur¬ 
ther  developments  in  the  stories, 
obtained  by  telephone.  The  Lob- 
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ster  staff  tries  to  develop  itg 
own  features.  It  is  frequently 
possible  when  a  routine  story 
breaks  during  the  night  to  work 
the  telephones  or  move  a  r^ 
porter  and  photogr.ipher  to  th* 
scene  and  come  up  with  a  fea- 
ture.  Time  features  already  set 
are  used  when  needed. 

“We  virtually  put  the  paper 
to  press  from  empty  layout 
sheets,”  proudly  proclaimed  Mr. 
Snyder.  “We  try  to  deliver  s 
fresh  newspaper  early  in  the 
morning  with  as  little  rehashed 
news  as  possible.  If  the  flow  of 
news  warrants,  we  scratch  le. 
write  altogether  and  concentrate 
on  fresh  news. 

“With  a  fraction  of  the  size 
of  the  day  staff,  we  produce  a 
newspaper  filled  with  hard  news 
and  fresh  features.  Some  stories 
run  right  through  the  day.  We 
try  to  turn  out  as  complete  a 
story  as  possible,  so  as  to  free 
the  day  city  desk  from  clean¬ 
ups.  If  we  lay  down  a  complete 
story,  the  news  desk  can  put  it 
away  on  a  page  that  does  not 
have  to  be  made  over  all  day. 

“We  face  the  necessity  of 
getting  a  quick  jump  on  a  fast¬ 
breaking  story,”  he  continued. 
“It  means  moving  people  into 
position  early  and  turning  over 
to  the  day  desk  a  list  of  exactly 
who  is  where  and  at  what  time 
he  went  there — so  the  desk  can 
relieve  him  when  necessary.  We 
try  to  give  the  day  desk  a  clear 
picture  of  where  everybody  is 
— to  avoid  double  coverage.” 

Have  Own  Can 

Almost  all  reporters  and  pho¬ 
tographers  on  the  Lobster  shift 
have  their  own  cars,  increasing 
the  speed  of  coverage.  One  it- 
write  man  is  trained  to  swing 
into  city  desk  work  if  one  of 
the  regular  deskmen  is  ill  or 
on  vacation. 

The  Lobster  staffers  work 
seven  hours  instead  of  ei^t, 
as  the  dayside  does.  There  is 
no  time  off  for  meals,  except 
for  what  they  eat  at  their  desb. 
The  World-Telegram  &  Sun  has 
on  occasion  used  a  gfirl  on  the 
Lobster  trick  but  the  practice 
is  discouraged  because  of  the 
danger  a  girl  encounters  in 
traveling  alone  about  the  city 
after  midnight. 

One  handicap  of  the  early 
morning  hours  is  in  reaching 
city  officials  or  others  for  com¬ 
ment.  When  the  desk  hesitates 
to  have  a  reporter  wake  some 
one  for  comment,  a  memo  ii 
written  to  alert  the  dayside  to 
make  the  call  later. 

Drunks'  Calls  Screened 

Drunks  habitually  call  news¬ 
papers  to  settle  bets  or  just  to 
talk  after  midnight.  Howev», 
Mr.  Snyder  said  the  W-T&S  has 
{Continued  on  page  78) 
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lobster  Trick  to  Curb  Strike  Hiring  Fails  in  R.I. 


(Continued  from  page  72)  Providence,  R.  I.  was,  in  a  sense,  preventive.  They  side  agencies  to  replace  em- 

_  — -  Twice  Gov.  Christopher  Del  agreed  there  was  no  existing  ployees  on  strike. 

I  clerk  on  the  switchboard  with  Sesto  has  vetoed  anti-strike-  situation  requiring  the  job-pro-  Labor  said  the  bill  would  not 

I  leporter’s  instincts  and  that  breaker  recruiting  legislation  tection  measure.  But  better  to  prevent  a  firm  from  hiring 

II  g  result  of  his  careful  screen-  passed  by  the  Rhode  Island  Gen-  pass  it  now  calmly,  they  said,  strikebreakers  directly,  but 

ml  not  a  single  useless  tele-  eral  Assembly.  than  in  a  frenzy  when  the  pic-  would  outlaw  such  hiring 

plione  call  has  ever  been  put  In  both  veto  messages,  the  ture  might  be  changed.  through  third  parties;  that  the 


ml  not  a  single  useless  tele-  eral  Assembly. 


call  has  ever  been  put  In  both  veto  messages,  the  ture  might  be  changed.  through  third  parties;  that  the 

tliiough  to  him  on  the  city  desk.  Governor  cited  what  he  said  Representative  Skiffington  bill  was  similar  to  one  in  ef- 
“The  switchboard  operator  is  were  technical  defects  in  the  said  the  purpose  was  to  prevent  feet  in  Pennsylvania  and  to 

tiie  dyke  between  you  and  the  measure  as  the  reason  for  his  violence  on  the  picket  line  be-  others  being  pushed  in  various 

ingnity  which  floats  around  the  rejection.  fore  it  happened  and  to  prevent  state  legislatures, 

city  in  the  middle  of  thejmght,”  The  bills  were  s^nsored  by  prolonged  strikes  which  are  The  governor  urged  inclusion 

jntefully  acknowl^ged  the  Rep.  John  J.  Skiffington  Jr.  (D-  made  possible  by  the  use  of  of  a  requirement  for  registra- 


light  city  editor.  “Hurricanes, 
skip  crashes,  snowstorms,  acci- 


Woonsocket)  and  had  the  back¬ 
ing  of  organized  labor;  the  op- 


strikebreakers.  He  also  said  the  tion  and  reporting  by  both  em- 
bill  was  designed  to  block  ac-  ployers  and  strikebreaking  em- 


dents  can  mushroom  into  big  position  of  business  officials.  tivities  such  as  those  of  a  firm  ployment  agencies  so  that  there 

series  and  can  call  the  entire  Business  ^id  mere  passage  of  recruited  workers  for  would  be  public  disclosure  of 

stsff  into  operation.  More  often  such  legislation  would  give  out-  ^  puoiic  aisciosure 

S  not,  if  we  jump  on  a  story  of-staters  the  impression  there  newspapers  in  Portland,  any  use  by  an  employer  of  pro- 


qnickly,  it  makes  a  difference  was  labor-management  strife  in 
in  coverage  all  through  the  day.  the  state. 

If  you  are  thrown  off  balance  Labor  maintained  the  bill 
in  the  beginning,  it  is  increas-  jjT" 

in|ly  difficult  to  get  the  story  Jt 

in  hand  later  in  the  day.  To  lay  § 

down  a  solid,  complete,  accu-  m 

nte  story  and  organize  it  for  m 

continuous  coverage  through  the  m  ^ 

diy  is  most  important.  It’s  1 

euier  to  keep  up  with  develop- 
nents  than  to  catch  up.” 

Novices  are  not  used  on  the  || 

Lobster  trick  as  it  is  not  re-  >  ||ij|| 

puded  as  a  break-in  spot.  All  fl|  |l  ^ 

staffers  are  seasoned  and  ex-  ■IIS  Ifflk 

perienced.  The  staff  is  small  so  ^1  ■yfl 

each  man  must  know  what  to  Ji  UhkJ 

do  and  how  to  do  it  quickly,  JI 

knowledge  gained  only  through  i'l 

experience.  ■'  || 

Solid  Weekends  K  ii"  i 

Mr.  Snyder  finds  that  Lobster  f  y  1 1  ,'1 

men  like  their  night-owl  work  l  |  | 

because  they  have  days  free  for  f '  I"  |l|  n  i 

nrimming  or  golf  in  Summer  J!'  i  ililiij, 

tad  can  work  days  about  the  n'  i' 

boose  in  Winter  or  sleep  in  the  M.n'  iH  iji ''I 

daytime,  go  to  the  theater  and  il, 

to  work  afterwards.  Most  of 

the  men  have  solid  weekends  iliL- 

u  a  reward  for  the  night  work,  ■  i  liliil 

being  off  Friday  and  Saturday 

nijiits.  The  men  consider  their  .  fllnWL  „],j 

bom  better  than  those  for  a 

Doming  paper,  possibly  from 

2:30  p.m.  to  3  a.m.,  which  they 

ay  Idlls  both  day  and  night. 

Rewrite  men  on  the  W-T&S  I 
Lobster  staff  have  staggered 
boors,  beginning  at  1,  2  and  3  I 
un.  One  man  comes  in  at  6  | 
un.  to  backstop  the  Lobster 
itaff  during  the  last  hours  , 
before  deadline. 


Ore.  fessional  strikebreaking  serv- 

The  bills  intended  to  outlaw  ices.  This  was  not  included  in 
recruitment  of  workers  by  out-  the  revised  measure. 


They  said  they'd  let  me  down 

tas  soon  as  I  realized 

Metropolitan  Fort  Worth 
Is  Z-O-O-M-l-N-G!  ^ 


ONE-FOURTH  OF  ALL 
TEXAS  BUSINESS  IS  DONE 
IN  THE  lOO-COUNTY 
L  FORT  WORTH  MARKET  .  .  . 
i|||.  Retail  Sales,  24.9%; 

IHIIIIl  Automobile  Sales, 

11^  ■27.5%;0.-t;g 

. .  Sales,  25.8%: 

l|!l!  Food  Sales, 

,|i §:  24.7%;  Home 

Jlflilii'  III  r  ilflW*.,  Furnishing 

I  N  Pfiil  liP^  5a/es,  23%; 

|||w  Gasoline 

Station  Sales, 
*  26.5%;  General 

Merchandise  Sales,  22.8%  .  . . 
AND  Effective  Buying  Income  in 
the  Fort  Worth  Market  is  24.7% 
of  the  entire  state's  E.B.I. 
You  con  reach  this  rich  Texas 
market  BEST  in  the  pages  of  the 
FORT  WORTH  STAR-TELEGRAM. 

Source:  Soles  ManagemenC 


From  Rock  Rapids 

Paul  C.  Smith,  the  newly  i 
t^Kted  president  of  the  National 
^torial  Association,  is  pub- 
lulier  of  the  Lyon  County  Re-  ' 
fofter  at  Rock  Rapids,  Iowa. 

A  recent  stoiy  in  E&P  incor-  j 
•artly  gave  his  home  as  Rock  I 
Sfrings,  Iowa.  i 
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PHOTOGRAPHY 


One  of  them  shows  golfer 
Lew  Worsham  energetically 
using  his  body  to  try  to  influ¬ 
ence  the  course  of  a  critical  putt 
on  the  34th  hole.  The  putt 
missed  the  cup  but  Mr,  Knob- 
lock’s  picture  won  second  prize 
in  the  Encyclopaedia  Britannica 
picture  contest  of  1948. 

Baseball  Pix 

Two  baseball  shots  complete 
the  list  of  Mr.  Knoblock’s  fa¬ 
vorite  photos.  Both  again  illus¬ 
trate  his  penchant  for  dramatic 
action,  although  one  of  them  ap¬ 
parently  was  grabbed  acci¬ 
dentally. 

The  accidental  shot,  taken 
last  year,  shows  Chicago  White 
Sox  outfielder,  A1  Smith,  with 
his  back  against  the  left  field 
wall,  looking  up  intently  for  a 
home  run  belted  out  by  the  Los 
Angeles  Dodgers’  Charlie  Neal. 
As  the  outfielder  gazes  up  scan¬ 
ning  the  air  for  the  ball,  a  spec¬ 
tator  knocks  over  a  paper  cup 
of  beer  and  the  ball  player  gets 
a  face  full  of  the  brew, 

“It  would  be  nice  to  say,  ‘I 
saw  it  coming  and  acted  in¬ 
stantly,’  ”  Mr,  Knoblock  said. 
“But  truthfully  I  was  trying  to 


ball  batted  out  by  the  New  Yoik 
Yankees’  Gil  McDougald. 

During  World  War  Two  Mr 
Knoblock  was  a  combat  mofioa 
picture  photographer  and  sav 
action  in  the  Pacific.  After  tiie 
war  he  used  the  GI  training  ImU 
to  take  flying  lessons.  He  no* 
owns  a  Cessna  140  which  he 
likes  to  fly  on  weekend  jaunti. 

As  an  AP  photoirrapher  he  ii 
often  called  on  to  fly  assign, 
ments  but  someone  else  pilots 
the  plane  as  Mr.  Knoblock  fim 
his  camera  away  at  wre^ 
floods  and  fires. 

“News  photographyh» 

changed  a  lot  from  what  it  wh 
many  years  ago,”  Mr.  Knoblock 
observed.  “It  was  a  field  when 
you  could  get  by  and  accomplish 
the  job  by  brute  force. 

“Today  you  have  to  use  » 
more  diplomatic  approach.  The 
new  cameraman  is  the  patiait 
type.  His  diplomacy  coupled 
with  a  certain  amount  of  ag¬ 
gressiveness  enables  him  to 
achieve  greater  accomplish¬ 
ments  than  the  oldtimer  who  got 
what  he  wanted  by  brute  force.* 

As  far  as  technique  is  con- 
cemed  he  thinks  that  the  switch 
to  small  format  cameras  has 


Charles  Knoblock,  Chicago  Asso¬ 
ciated  Press  staff  photographer. 


Gripping  aerial  photo  by  Kdr. 
Knoblock  captures  the  drama  and 
tension  of  1946  train  wreck  at 
Naperville,  III. 


Mr.  Knoblock's  closeup  aerial  view 
of  a  multimillion  dollar  oil  re¬ 
finery  fire  records  the  inner  fire¬ 
ball  of  a  monstrous  sntoke  column. 


Golfer  Lew  Worsham  tries  to  ii- 
fluence  the  course  of  a  putt  in  i 
picture  taken  by  Mr.  Knoblock  it 
a  1947  PGA  tournament. 


‘My  Favorite  Photos’ 
—  Charles  Knoblock 


By  Bob  Warner 


“The  first  time  I  was  sent 
out  to  get  a  picture  for  Associ¬ 
ated  Press,”  Charles  Knoblock 
recently  recalled,  “it  was  to 
make  a  picture  of  a  prominent 
person.  They  wanted  a  head 
shot  of  the  guy.  I  got  close, 
and  then  the  bulb  blew  up  in 
his  face.  It  scared  me  as  much 
as  it  did  him.” 

Not  long  after\vard,  the  neo¬ 
phyte  photographer  covered  his 
first  football  game.  He  kept 
pointing  the  Grafiex  camera  the 
wrong  way.  The  mirror  reversed 
the  image  and  Mr.  Knoblock’s 
picture  showed  everyone  on  the 
field  running  in  the  opposite  of 
their  actual  direction. 

“When  I  came  back  and  proc¬ 


Three  of  them  are  sports  pic¬ 
tures  and  two  were  taken  at 
the  scene  of  disasters.  The  key¬ 
note  of  all  of  them,  however, 
is  a  combination  of  high  drama 
and  action. 

After  14  years  Mr.  Knoblock’s 
aerial  photo  of  a  train  wreck 
at  Naperville,  Ill.,  which  took 
the  lives  of  45  persons,  still 
carries  great  impact.  The  twist¬ 
ed  mass  of  telescoped  cars;  the 
firemen  and  rescue  workers  atop 
them;  the  milling  crowds  on 
both  sides  of  the  track  and  the 
ambulances  off  to  the  right,  still 
grip  out  attention  and  recreate 
the  drama  and  tension  of  a 
major  train  wreck.  In  order  to 
get  this  photo,  Mr.  Knoblock 
had  to  find  a  pilot  willing  to 
fly  at  smoke-stack  level. 


essed  the  negatives,  my  Big  Ten 
stuff  was  only  fit  for  the  barrel. 
But  they  were  patient  and  let 
me  try  again,”  Mr.  Knoblock 
said. 

25- Year  Man 

That  was  a  long  time  ago. 
Since  then  the  43-year-old  cam¬ 
eraman  has  won  his  AP  25-year 
service  pin,  and  his  roster  of 
prize  -  winning  photos  proves 
that  he  has  learned  where  to 
point  his  camera.  He  has  cov¬ 
ered  every  kind  of  picture  as¬ 
signment  from  political  cam¬ 
paigns  to  major  disasters  and 
served  as  President  of  the  Chi¬ 
cago  Press  Photographers  Asso¬ 
ciation. 

Mr.  Knoblock’s  choice  of  fa¬ 
vorite  photos  reveals  his  prefer¬ 
ence  for  action  and  drama. 


Mr.  Knoblock  includes  a  sec¬ 
ond  closeup  aerial  shot  among 
his  favorite  photos.  In  this  pic¬ 
ture  the  inside  of  a  huge  col¬ 
umn  of  smoke  is  illuminated  by 
fireballs  as  additional  storage 
tanks  explode  and  add  fuel  to 
a  multi-million  dollar  oil  re¬ 
finery  fire  at  Whiting,  Ind.  Mr. 
Knoblock  has  taken  many  aerial 
disaster  photos  like  these  two 
and  has  been  doing  it  for  so 
long  he  remarks:  “I  always  like 
to  feel  I  introduced  the  first 
low-level  news  shots  from  the 
air.” 

Since  several  of  his  sports 
pictures  have  won  prizes  in  the 
annual  Chicago  Press  Photogra¬ 
phers  Association  contest,  Mr. 
Knoblock  naturally  includes 
such  photos  in  his  list  of  fa¬ 
vorites. 


get  the  crowd  reaction  to  a 
home  run  ball.  When  I  saw  this 
white  object  fall,  I  thought  it 
was  a  baseball.  As  soon  as  I 
knew  it  was  falling  back  into 
the  field,  I  made  the  picture.” 

Photo  editors  in  the  AP  dark¬ 
room  at  the  stadium  site 
thought  someone  had  messed  up 
the  negative  imtil  they  took  a 
closer  look.  Then  they  knew  it 
was  a  good  picture  and  sent  it 
out  for  transmission.  The  photo 
made  the  front  pages  of  many 
newspapers  across  the  country. 

The  second  baseball  photo  is 
also  a  shot  of  a  back-to-the-wall 
attempt  at  grabbing  a  homer. 
The  1957  picture  shows  Wes 
Covington  of  the  Milwaukee 
Braves  slamming  hard  against 
the  left  field  fence  to  make  a 
sensational  catch  of  a  long  fly 


brought  about  big  changes  in 
the  photo  field  and  he  points  to 
Khrushchev’s  visit  to  the  Garst 
farm  in  Iowa  as  an  example  of 
the  new  technique  in  lens  wort 
“With  the  mob  of  photogra¬ 
phers  present  this  assignm^t 
couldn’t  have  been  covered  with 
normal  4x5  equipment.  Short 
and  long  focal  length  lenses  « 
light  cameras  were  a  necessity. 
One  of  the  best  shots  of  Khru^ 
chev  was  made  with  a  wide 
angle  lens  on  a  35mm  camera 
“Of  course,  because  of  this 
change  in  press  photography  in 
the  versatility  of  equipment,  I 
know  that  the  press  photogra¬ 
pher  has  become  more  respect¬ 
ed,”  Mr.  Knoblock  concluded. 
His  favorite  cameras  are  tl» 
Japanese  Minolta  and  the  Manu- 
yaflex  with  its  interchangeable 
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‘‘But  I  especially  like  the 
because  of  its  fine  cut- 
and  ease  of  operation,” 
k  s"**-  *  .  * 


DnnMtic-action  is  Mr.  Knoblock's 
trsdsmarli.  Here  the  Milwaukee 
Iram'  Wes  Covinqton  slams 
•fiinst  fence  while  making  sen¬ 
sational  catch. 


our  courts  to  be  viewed  only  by 
persons  who  have  nothing  of 
importance  to  attend  to  and  who 
can,  therefore,  be  personally 
present  in  court,”  Judge  Rod- 
man  said.  “Are  these  the  only 
people  whom  we  should  seek  to 
interest  in  the  administration  of 
justice  which  affects  the  rights 
of  all?” 

The  judge  asserted  that  “if 
we  have  government  of  the  peo¬ 
ple  by  the  people  and  for  the 
people,  then  the  people  have  a 
right  to  be  informed,  by  every 
available  medium,  of  the  activi¬ 
ties  of  every  department  and 
branch  of  their  government,  im- 
less  disclosure  thereof  would  en¬ 
danger  the  national  defense.” 

Judge  Rodman  noted  that 
some  of  his  colleagues  believe 
that  witnesses  and  juries  are 
aroused  and  disturbed  by  the 
presence  of  photographers  in 
the  courtroom  and  he  com¬ 


mented:  “It  would  seem  that 
they  have  very  little  confidence 
in  the  stability  of  the  average 
American  citizen.  It  must  be  as¬ 
sumed  that  such  judges  would, 
if  possible,  also  exclude  news¬ 
paper  reporters  and  all  spec¬ 
tators  from  the  courtroom.  They 
further  say  that  the  knowledge 
that  may  be  portrayed  to  a 
large  segment  of  the  people 
would  have  an  adverse  affect 
upon  witnesses.  Well,  in  my 
opinion,  it  would  be  less  dis¬ 
concerting  to  witnesses  to  have 
noiseless  cameras,  including 
television  cameras,  in  operation 
in  the  courtroom  than  to  have 
the  courtroom  packed  with  spec¬ 
tators.” 

«  «  • 

SWEEPSTAKES  WINNER 

Robert  Adams  of  the  Bir¬ 
mingham  News,  won  the  sweep- 
stakes  award  in  the  Alabama 
AP  newsphoto  contest. 


Mills  Sign  Pact 

Montreal 
The  Eastern  Canada  News¬ 
print  Group,  representing  an 
annual  capacity  of  approxi¬ 
mately  1,000,000  tons,  and  mill 
unions,  have  renewed  their  labor 
agreement  for  one  year  to  April 
30,  1961.  The  contract  provides 
for  a  minimum  increase  of  15 
cents  per  hour  during  the  life 
of  the  contract  and  other  fringe 
benefits. 


‘In  Many  Voices’ 

A  new  book,  “In  Many  Voices: 
Our  Fabulous  Foreign-Langu¬ 
age  Press,”  by  Edward  Hunter, 
will  be  publi^ed  on  July  1  by 
Norman  College,  Norman  Park, 
Georgia.  It  will  be  190  pages  in 
both  hardcover  and  softcover 
editions  ($3.50  and  $2  respec¬ 
tively). 


Al  Smith  of  the  Chicago  White 
Sei  is  looking  for  a  fly  ball  homer 
bet  gets  a  paper  cup  filled  with 
beer  in  the  face  instead.  Mr. 
Keoblock  grabbed  this  shot  acci- 
defltally  but  it's  still  one  of  his 
favorites. 

JUDGE  S  REMARKS 

Judge  G.  R.  Rodman,  who  was 
wently  awarded  the  Iowa  Press 
otographers  Association  Dis- 
ijfuished  Service  Award  as  one 
rfthe  first  judges  to  admit  pho- 
upaphers  into  the  courtroom, 
unable  to  attend  the  ac- 
«?tance  ceremony  due  to  a 
fnrtured  hip.  However,  the 
.*lge  responded  Avith  a  tape- 
worded  speech  of  acceptance. 
The  judge’s  attitude  toward 
wtroorn  photography  is  un- 
wud  in  that  he  does  not  rely 
the  old  plea  that  photogra¬ 
phers  are  discriminated  against 
hf  Canon  35.  Rather  he  stresses 
’■be  fact  that  the  public  is  being 
prevented  from  keeping  tabs  on 
*hat  is  going  on  in  its  own 
Nurts. 

“We  permit  proceedings  in 
editor  ac  PUBLISHER 


Jansen  Bros. 


Ludlow  Time  Records . . . 


Cto««-Mp  of  one  of  tho 
instructive  Ludlow 
public  demon«lrolione 


During  the  1959  Educational  Graphic  Arts  Exposition  in 
New  York  the  Ludlow  Company  conducted  public  demonstra* 
tions  of  display  and  job  composition. 

Exposition  visitors  were  invited  to  estimate  the  time  actu¬ 
ally  required  to  set  and  make  up  each  job  from  reprint 
copy,  using  both  single  types  and  the  Ludlow.  The  job  was 
then  set  and  made  up  as  a  public  demonstration. 

These  jobs  have  been  included  in  a  new  24-page  booklet 
entitled  "Ludlow  Time  Records,"  illustrated  above.  Actual 
time  required  is  given  for  setting,  casting  and  make-up  on 
the  Ludlow,  as  well  as  a  detailed  description  of  how  each  job 
was  produced,  and  other  distinctive  Ludlow  advantages. 

Send  today  for  your  free  copy  of  this  valuable  new  24-page  booklet. 
It  will  show  you  how  Ludlow  helps  improve  composing  room  efficiency. 


Ludlow  Typograph  Company  2032  Clybourn  Avenue,  Chicago  14 
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Wew  York,  this  week  reopened  jyij..  Thomas,  who  operates 
one  of  the  oldest  argpuments  of  Alaska’s  only  public  relations 
the  PR  trade  by  proposing  a  agency,  conferred  with  Harley 
^  Know  Newspapermen  g  Rolfe,  of  his  client  communi- 
...  cations  firm,  and  given  the  go- 
The  role  of  publicity  in  a  ahead,  he  set  up  a  complete 
public  relations  campai^  has  press  room  in  Anchorage  and 
Men  brushy  off  too  lightly,”  coordinated  all  news  between 
he  declared.  “By  publicity  I  mountain  rescue  organiza- 
refer  to  actual  press  coverage,  newsmen.  As  the 

A  few  public  relations  practi-  calls  on  the  condition  of  the 

tioners,  who  operate  in  ivory  climbers  came  in  from  the  18,- 

towers,  apparently  satisfy  their  qoO  foot  level  on  Mt.  McKinley, 
clients  by  dispensing  advice  and  ^g  tgQjj  newsmen  into  the  radio 
counsel.  They  don  t  stoop  to  the  room  to  hear  the  reports  direct 
down-to-earth  level  of  collecting  from  the  mountain. 

news,  preparing  releases  and  *  4.  i 

_ •  4.U  V  4.  As  a  result,  newsmen  not  only 

planting  them  in  the  press.  Yet  ,  ,  j-  4.  j?  4U 

„  •  4.U  ~  4.  •  4.  4.  had  their  reports  direct  from  the 

to  me  this  is  the  most  important  .  .  u  j 

phase  of  PR  ”  mountaineers,  but  could  hand 

^  Aiu  V.  u-  u  questions  to  Frances  Thomas, 

Mr.  Alber  has  his  men  chasing  ‘ ,  ,  ,  ,,  4.  4.1 

_ _ ,  4  „  ■  who  relayed  them  to  the  party 

around  town  visiting  newspaper  4.u  4.  •  f  j 

^4»5»  „  A4.  1  4.  j  ,  on  the  mountain, 

offices.  At  least  one  day  a  week 

for  this  sort  of  travel  is  his  Stanton  H.  Patty  of  the 
policy.  Now  he  comes  out  for  a  Seattle  Times,  who  was  on  the 
full  seven  days:  story,  later  wrote  the  company 

“We  ought  to  inaugurate  a  ^nd  said,  “The  ‘press  room’  set- 
‘Get  to  Know  Newspaper  Men  was  almost  unprecedented  in 
Week’,”  he  said.  “If  you  have  major  stories  I’ve  covered.  And 
a  story  to  impart,  it  helps  tre-  bo  think  a  private  firm  took  the 
mendously  if  you  have  a  per-  trouble  to  make  the  arrange- 
sonal  relationship  with  the  edi-  ments!” 

tor.  He  can  tell  you  what’s  Correspondents  utilizing  the 
wrong  with  your  story  and  put  “newsroom”  included  Paul 
you  on  the  right  track.  Other-  Quinn,  UPI;  Bob  Coor,  Seattle 
wise  your  story  may  head  right  Post-Intelligencer;  Stanton  H. 

into  the  wastebasket.”  Patty,  Seattle  Ttmes;  Alex  Qieg-  _  _ ^ 

“Call  me  press  agent!  I’m  not  I®*"*  CBS;  Ward  Simms  and  Ed  Associated  Press  will  be  given 
ashamed  of  the  name.  Let  the  Johnson,  AP;  Bill  Bridges,  a  special  citation  by  Antioch 
‘experts’  talk  about  PR  ‘coun-  Charles  Champlain,  Dave  Thom-  College,  Yellow  Springs,  Ohio, 
sel.’  I  think  it  more  important  ^  Gray  Villet,  all  of  Time-  “in  recognition  of  its  outstand- 
to  cut  capers  and  get  into  Life;  Ed  Fortier,  Time;  Joe  ing  cooperation  with  and  con- 
papers.”  Rothstein,  A1  Porter,  Jude  Wan-  tribution  to  the  Antioch  work- 

*  *  ♦  niski.  Anchorage  Daily  News;  study  program.” 

THA.NK  YOU,  MR.  THOMAS  Ty  Clark,  KENI  ^dio-TV ;  Announcement  of  the  award, 

Jerry  Bowkett,  Harris  Darby,  to  be  made  June  18,  was  made 
A  commercial  communications  Dave  Cromwell,  Betty  Brenner,  by  James  P.  Dixon,  Antioch 
firm  utilized  its  public  relations  Clark  Ward,  Betsy  Woodman,  president,  who  singled  out  Wil- 
department  in  a  joint  effort  with  Cameron  Edmondson  and  Jenk  Ham  L.  Beale,  bureau  chief; 
newsmen  in  covering  the  recent  Jones,  all  of  the  Anchorage  William  Arbogast,  Jack  Bell 
rescue  of  four  mountaineers  off  Daily  Times;  Lynn  C.  Thomas,  and  Bennett  Wolfe  as  “valued 
toe  rugged  slopes  of  Mt.  Me-  kMPC  Hollywood,  and  KING  members  of  our  field  faculty  be- 
Kinley  in  Alaska.  Seattle.  cause  of  the  sincere  and  un- 

Four  mountain  climbers  ♦  ♦  *  stinting  guidance”  given  An- 

coming  off  the  peak  had  fallen  PERSONAL  NOTE  tioch  students, 

some  400  feet  over  a  cliff.  An-  ‘  An  Antioch  student  is  in- 

other  climbing  g;roup  coming  Michael  Ames  is  the  new  presi-  eluded  among  the  dictationists 
oS  the  icy  mountain  spotted  the  dent  of  Communicators,  Inc.,  taking  stories  by  phone  from 


Mobile  Telephone  Center  of  Illinois  Bell  Telephone  Company,  previdd 
complete  service  to  the  press  and  the  public  in  major  news  tvtah. 
The  entire  electric  power  requirements  may  be  met  by  connactiaf  1 
cable  to  commercial  sources  or  by  use  of  self-contained  power  uaih. 

Interior  of  mobile  telephone  center.  A  picture  window  permits  reported 
to  keep  an  eye  on  the  scene  while  in  contact  with  their  ofReei.  A 
platform  is  provided  at  top  of  the  32-foot  long  vehicle  for  the  coe- 
venience  of  photographers. 


OfNlMCATES 

How  to  Keep  Children 
flappyDuringSummer 


•The  Goo<i  Old  Summertime” 
^  up  the  reasons  for  two 
series  of  articles  being 
by  Dorothy  H.  Jenkins 
\ifs  Senice,  Inc.,  (Box  908, 
Smralk.  Conn.). 

■•Sommertime  for  the  Children” 
“Recreation  at  Home”  have 
mb  planned  to  provide  good 
ii  |.eKiing  for  the  family  that 
nys  at  home  as  well  as  the 
;aily  that  goes  away  for  vaca- 

SOB. 


.tan  Wilson,  who  writes  the 
=jk!y  column,  “Living  With 
^Oir  (Children,”  has  turned  out 
“Summertime  for  Children” 
In  selecting  topics  for 
nine  colunms,  Mrs.  Wilson 
thought  over  what  makes 
b  long  summer  holiday  from 
fool  satisfactory  for  her  own 
_  as  well  as  the  dif- 

liuities  that  develop  at  times 
J::  them  and  their  friends, 
igjj  J.4nn  Wilson  is  a  certified 
jn  fccol  psychologist  in  New  Jer- 
p  who  practices  her  profession 
edays  a  week.  She  also  is  a 
time  mother  to  two  grade- 
;x»l  children.  Mrs.  Wilson  is 
a  registered  nurse,  and  be- 
marriage  she  covered 
^  phases  of  pediatric  care 
’  doing  public  health  nurs- 
f  with  hospitals  and  social 
jfencies  in  New  York  and  Phil- 
«:?hia. 

b  later  years,  as  Ann  Wilson 
^  working  toward  her  goal 
tiacoming  a  school  psycholo- 
^  she  did  diag^nostic  testing 
•  the  New  York  Police  De- 
=‘tment’s  Juvenile  Aid  Bureau; 
^tional  testing  at  Teacher’s 
Columbia  University, 
^ehild  therapy  at  the  Psycho- 

l9»iDlTOR  8C  PUBLISHER 


rill 


Educational  Clinic  of  New  York 
University. 

“Summertime  for  Children” 
consists  of  nine  columns  (each 
about  .500  words)  on  the  follow¬ 
ing  topics:  What  Makes  a  Good 
Vacation,  Spending  the  Summer 
at  Home,  The  Long  Trip,  Avoid¬ 
ing  Homesickness,  Summer 
School,  The  Boy  Who  Doesn’t 
Play  Ball,  Afraid  of  the  Water, 
Summer  Safety  Rules,  and  The 
Lost  Child. 

“Recreation  at  Home”  by  F. 
H.  Romley  brings  information 
on  games  that  can  be  played 
in  the  backyard  or  even  on  the 
driveway.  Croquet,  for  example, 
is  played  quite  differently  now 
than  it  was  six  centuries  ago, 
and  Lawn  Bowls  or  Bowling  can 
l>e  enjoyed  as  much  as  the  popu¬ 
lar  pastime  of  indoor  bowling. 
Variations  of  tennis  that  can  be 
played  satisfactorily  within  the 
confines  of  the  smallest  back¬ 
yard  are  suggested.  Badminton 
and  Shuffleboard  are  other  popu¬ 
lar  sports  to  which  a  how-to- 
play  column  is  given. 

First  or  last  in  this  series, 
as  editors  prefer,  are  columns 
on  Play  Equipment  for  Young¬ 
sters  and  Modem  Equipment  for 
Games.  Modem  Equipment,  for 
example,  make  it  possible  to 
play  some  of  the  old  games,  in¬ 
cluding  baseball,  in  much  less 
space  than  they  formerly  re¬ 
quired. 

*  «  * 

USELESS  STATISTICS 

A  daily  column,  “Useless  Sta¬ 
tistics,”  is  being  offered  United 
States  and  Canadian  newspa¬ 
pers  by  Monogram  Syndicate, 
P.O.  Box  2466,  Bridgfeport  8, 
Conn. 

First  releases  of  the  300-word 
text  feature  will  be  dated  July 
11.  “Useless  Statistics”  is  some¬ 
what  similar  in  format  to  the 
full  -  page  “Irish  Pennants,” 
which  has  appeared  in  Rudder 
magazine  since  1956. 

“Useless  Statistics”  differs  in 
its  broader  appeal,  the  editorial¬ 
izing  occasionally  worked  in, 
and  the  fun  poked  at  empty 
remarks  about  serious  world 
problems.  Items  in  “Useless 
Statistics”  are  sometimes  amus¬ 
ing,  and  often  provocative. 

“Useless  Statistics”  is  written 
by  50-year-old  Robert  T.  Suther¬ 
land  Jr.  A  retired  naval  officer, 
he  has  worked  abroad,  has  held 
office  in  U.  S.  corporations,  and 
is  now  a  consultant  on  engineer¬ 
ing  and  management  problems. 

for  June  18,  1960 


DOV»  N  ON  THE  FARM 

Ed  Harris’  humorous  column, 
“Down  on  the  Farm,”  offered 
through  Fortune  Features  of 
Huntly,  Va.,  is  .showing  up  in 
more  and  more  newspapers, 
dailies  and  weeklies,  across  the 
country.  One  of  the  recent  sub¬ 
scribers  is  the  Washington 
(D.  C.)  Evening  Star. 

The  column  is  written  by  Ed 
Harris,  Pulitzer  Prize  winning 
reporter  who  quit  his  job  on  the 
St.  Louis  (Mo.)  Post-Dispatch 
to  take  the  plunge  into  farming. 
The  Harris’  Hidden  Valley 
Farm  is  located  in  the  Blue 
Ridge  foothills  at  Huntly,  Va., 
about  70  miles  from  the  national 
capital. 

Mr.  Harris  said  he  is  often 
asked  whether  he  and  his  wife 
(Miriam)  aren’t  just  “escap¬ 
ing.”  The  answer  to  that,  he 
.said,  is:  “Very  definitely. 
There’s  so  much  to  escape  from.” 

As  to  his  main  farm  hand, 
Billy  Smoot,  Ed  said:  “He’s  my 
good  right  leg,  my  good  left  leg, 
my  good  right  and  left  arms, 
and  you  can  keep  right  on  go¬ 
ing.” 

Ed  Harris  had  a  colorful  and 
varied  career  before  he  quit 
city  life  to  go  into  farming  on 
a  full-time  scale. 

As  a  cub  reporter  on  the  St. 
Louis  Star-Times  he  risked  his 
life  in  solving  the  murder  of 
a  16-year-old  girl.  The  murderer 


received  a  life  sentence  and 
Harris  received  a  lecture  from 
his  editor  on  the  need  for  a 
moderate  amount  of  caution  in 
tracking  down  criminals. 

Once  when  an  editor  wanted 
him  to  find  a  skilled  hypnotist 
to  illustrate  the  mounting  inter¬ 
est  in  hjT)notism,  Ed  i)ersuaded 
a  university  professor  of  psy¬ 
chology  to  agree  to  perform  the 
experiment.  But  at  the  zero  hour 
the  professor  l)egged  out.  An 
amateur  hypnotist  himself,  Ed 
took  the  professor’s  place,  and 
the  editor  was  delighted  with 
the  results. 

After  seven  years  on  the 
Star-Times,  where,  among  other 
things,  he  wrote  a  weekly  col¬ 
umn  called  Town  Hall  Talk, 
Mr.  Harris  joined  the  Post-Dis¬ 
patch.  As  Washington  Corre¬ 
spondent  for  11  years,  he  \vrote 
about  everything  from  the 
changing  farm  programs  to  na¬ 
tional  politics.  Two  years  after 
going  to  the  national  capital  he 
won  the  Pulitzer  for  national 
correspondence. 

He  also  covered  a  number  of 
political  conventions.  In  1944 
he  scooped  other  reporters  by 
disclosing  that  President  Roose¬ 
velt  wanted  Senator  Harry  S. 
Truman  as  his  running  mate, 
and  in  1948  he  was  the  first  to 
break  the  story  that  Tom  Dewey 
wanted  Gov.  Earl  Warren  as  his 
running  mate. 


by  John  Kraft 
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SYNDICATES 

Dixie  Campus  Forum 


Welcomed 

One  day  last  January,  Chat¬ 
tanooga  Times  Managing  Editor 
John  Popham  leaned  back  in  a 
conference  chair  in  Atlanta,  in¬ 
terrupted  another  speaker’s  sen¬ 
tence  and  said,  “Why  not  a  syn¬ 
dicated  column  on  higher  e<luca- 
tion  in  the  South?” 

He  was  talking  to  a  meeting 
of  the  Southern  Regional  Edu¬ 
cation  Board’s  Public  Informa¬ 
tion  Advisory  Council,  called  to 
guide  the  SREB  Public  Infor¬ 
mation  staff  in  “ways  of  gain¬ 
ing  better  public  understanding 
and  support  of  higher  educa¬ 
tion.” 

Mr.  Popham’s  question  origi¬ 
nated  an  idea  which  has  since 
become  a  weekly  editorial  fea¬ 
ture  now  being  used  by  43  daily 
newspapers  in  13  Southern 
states. 

Free^A  Public  Service 

That  column,  entitled  “Re¬ 
gional  Campus,”  is  entering  its 
third  month  and  is  being  offered 
free  to  Southern  editors  as  a 
public  service  of  the  SREB. 
Among  papers  using  the  column 
are  many  of  the  largest  and 
most  influential  in  the  region. 

Reaction  to  the  column  has 
been  “far  beyond  our  greatest 
expectations,”  reports  Dr.  Rob¬ 
ert  C.  Anderson,  SREB  direc¬ 
tor,  whose  by-line  appears  on 
the  column. 

Editors  who  are  using  “Re¬ 
gional  Campus”  are  enthusiastic 
about  it. 


by  Editors 

“Getting  proper  focus  on  edu¬ 
cation  isn’t  easy — for  the  news¬ 
paper  or  its  readers,”  C.  A. 
“Pete”  McKnight,  editor  of  the 
Charlotte  (N.  C.)  Observer, 

notes.  “The  Regional  Campus 
feature  of  SREB  does  help  with 
its  authoritative  reporting,  good 
writing  and  tight  editing.  It’s 
refreshing  to  handle  such  pro¬ 
fessional  copy  on  the  subject 
of  eflucation”  he  added. 

“It  is  unlikely,”  Mr.  McKnight 
continued,  “we  would  have  ob¬ 
tained  from  anywhere  else  the 
recent  columns  on  the  migration 
of  college  professors  from  the 
South,  or  on  the  region’s  short¬ 
age  of  Ph.D.’s  or  on  the  South’s 
problem  of  finding  additional 
money  for  vastly  expanding  col¬ 
lege  enrollment.” 

After  using  the  column  two 
months,  T.  C.  Harris,  executive 
editor  of  the  St.  Petersburg 
(Fla.)  Times,  finds  it  “an  in¬ 
teresting  and  valuable  addition 
to  our  Sunday  paper.”  He  adds 
that  the  column  is  “always  well 
written  and  covers  a  timely  sub¬ 
ject.” 

Robert  F.  Campbell,  editorial 
page  editor  of  the  Winston- 
Salem  (N.  C.)  Twin  City  Senti¬ 
nel,  reports  that  the  column 
“helps  to  round  out  our  cover¬ 
age  of  educational  affairs  and 
places  in  perspective  the  prob¬ 
lems  facing  colleges  and  univer¬ 
sities  in  the  South.” 

Using  the  column  as  a  regu¬ 
lar  feature  on  the  opposite  edi¬ 


Full  of  fizz! 

yA#  Bubbly  and  bouncy,  she’s  supercharged  with  smiles,  has 
a  grin  that  can't  rub  off.  is  bursting  with  good  humor 
and  good  intentions  —  and  her  pranks  are  plavful. 
VSj  never  malicious.  Millions  of  newspaper  readers  get  a 
^  ^  daily  laugh  and  lift  from  the  perennial  pixie 

Little  Lulu 

by  Marge.  Known  to  everybody.  Lulu  has  spotlight-starred  in 
the  SKF.  TV,  movies,  billboards,  and  comic  books  —  and  the 


torial  page  each  Sunday,  Edi¬ 
tor  Ed  Ball  of  the  Nashville 
Tennessean  says  “we  are  de¬ 
lighted  with  it.  Dr.  Anderson 
is  a  top-notch  educator  and 
what  he  says  makes  sense.” 

Combined  circulation  of  the 
newspapers  receiving  “Regional 
Campus”  is  more  than  2,650,000. 
From  clippings  returned  to  the 
Board,  it  seems  that  most  pa¬ 
pers  use  it  either  as  an  edi¬ 
torial  page  item  or  as  a  regu¬ 
lar  column  on  a  special  feature 
page.  Five  papers  are  using 
it  as  the  basis  of  editorials. 

Actual  writing  of  the  column 
is  done  by  Dr.  Anderson,  Ed 
Crawford  and  Miss  Katherine 
Skogstad  of  the  Board’s  iniblic 
information  staff. 

The  Southern  Regional  Edu¬ 
cation  Board  was  establishe<l  in 
1949  under  an  interstate  com¬ 
pact,  now  ratified  by  the  legisla¬ 
tures  of  16  states.  Its  purjiose  is 
to  improve  the  social  and  eco¬ 
nomic  condition  of  the  South 
through  higher  education.  The 
Board  is  located  in  permanent 
headquarters  at  130  Sixth 
Street,  N.  W.,  Atlanta  13, 
Georgia. 

*  <i<  * 

CHUCKLE.S’  FIRST 

A  collection  of  short  items 
called  “Chuckles  in  the  News” 
turns  out  to  be  the  most  used  of 
70  features  moved  on  the  United 
Press  International  wires. 

Reporting  on  a  recent  poll,  in 
which  622  U.  S.  editors  re¬ 
sponded,  UPI  Editor  Earl  J. 
Johnson  said  295  papers  use  the 
little  package  of  laughs  regu¬ 
larly;  92  use  it  occasionally, 
and  33  when  space  permits.  Only 
39  said  they  spike  it. 

Next  on  the  most-used  list  was 
Fred  Danzig’s  “Television  in 
Review”:  249  regularly,  102  oc- 
1  casionally,  164  never,  31  as 
space  permits. 

Third  came  Louis  Cassels’ 
weekly  column  on  religion:  239 
:  regularly,  128  occasionally;  47 
never;  31  when  space  permits. 

!  In  order  of  regular  use  were 
I  the  following  features:  Almanac, 
233;  0.scar  Fraley’s  Sport  Pa¬ 
rade,  188;  Lyle  Wilson’s  Wash¬ 
ington  Window,  157;  Phil  New¬ 
som’s  Foreign  Commentary,  153; 

I  Dick  West’s  Lighter  Side,  150; 

I  Gay  Pauley’s  W'omen’s  View, 
142;  Merriman  Smith’s  Back¬ 
stairs  at  the  White  House,  109, 
and  Delos  Smith’s  Science  To- 
I  day,  101. 


nation’s  kids  wear  her  novelty  clothes,  play  with  facsimile  toys,  i 

Her  newspaper  comic  strips  are  gloom-chasers,  relaxers.  build  Coluillllist  Abroad 


Commentator’s 
750  Words 


Eric  Sevareld 


“I  may  occasionally  annoy 
some  readers,  but  I  rarely  bote 
anybody,”  claims  Eric  Sevareid. 

His  column  for  the  Hall  Syn¬ 
dicate  on  national,  intematiowd, 
economic  or  military  affairs  now 
runs  about  750  words  weekly. 

Mr.  Sevareid  began  as  a  copy- 
Iroy  on  the  Minneapolis  Jounwl 
in  1931  before  getting  his  A.  B. 
degree  at  the  University  of 
Minnesota.  Later  he  served  as  a 
reporter  on  the  Journal,  then 
on  the  Minneapolis  Star. 

In  1938  he  joined  the  Paris 
Edition  of  the  New  York  HtrtU 
Tribune,  first  as  reporter,  then 
as  city  editor.  After  a  short 
trick  as  night  editor  of  United 
Press  in  Paris,  he  joined  the 
Columbia  Broadcasting  System 
in  August  of  1939  as  a  European 
correspondent. 

Eric  Sevareid  claims  no  “ex¬ 
pertise  except  perhaps  in  the 
political  and  diplomatic  areas," 
but  his  life  and  news  coverage 
has  led  him  from  the  small  town 
of  Velva,  North  Dakota,  to  the 
capital  and  news  centers  of  the 
world,  from  a  dirt  farm  to 
uc(|uaintance  with  the  world’s 
great,  from  covering  baby 
snatching  and  Minneapolis  meet¬ 
ings  to  commenting  on  world 
war  and  world  conferences.  He 
is  married  and  the  father  of 
twin  teenagers. 

In  addition  to  “In  One  Ear," 
a  collection  of  his  commentaries, 
he  wrote  the  juvenile  “Canoeing 
w'ith  the  Cree,”  the  bestselling 
“Not  So  Wild  a  Dream”  and. 
more  recently,  “Small  Sounds  in 
the  Night.” 


Featured  in  Movie 


circulation,  fans,  and  following.  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott.  Manager  .  .  . 

Chicago  Tribune* ~NewYork  News 

Mng»  .Veirw  Bulldintt.  AVer  York 
^gnutvnte^  mnt  *  Trtbune  Tnu-vr,  t'kleauo 


Clbtveland  Arch  Johnson,  former  AP  it; 

Milt  Widder,  gossip  columnist  porter,  has  been  signed  by  Hr 
of  the  Cleveland  Press,  and  Mrs.  Wallis  to  play  Elvis  Presleys 
Widder  have  gone  on  a  tour  of  top  sergeant  in  “G.  I.  Blues, 
Europe.  Filling  in  on  the  col-  romantic  comedy  depicting  ^ 
umn  for  Mr.  Widder  is  William  escapades  of  an  American  scJdiw 
Dvorak,  Press  reporter.  in  Europe. 
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Weary  Reporters  Puff  But  Ike  Gets  a  Lift 


With  Prc'sident  Eisenhower 
if  <f>in  on  a  goodwill  mission 
^kis  time  to  the  Far  East  and 
_t  situation  frauf^ht  with  peril 
-4ke  reaction  of  a  veteran  co- 
triTcler  from  the  press  corps 
•ikes  interesting  reading.  The 
utiele  herewith  is  part  of  a  talk 
fkkh  was  given  to  a  circle  of 


By  Merriman  Smith 

DPI  While  House  EurreMpondent 


When  vve  were  in  Brasilia  re¬ 
cently,  a  man — what  his  role 
was,  I  don’t  know,  he  was  not 
attached  to  our  party — came  up 
to  one  of  our  fellows  and  just 
slobbered  all  over  him  about — 
isn’t  this  a  great  moment  of 


are  suppose  to  work  at  the  most 
about  a  mile,  a  mile  and  a  half. 
We  dictated  the  entire  running 
story,  the  drive  into  town,  the 
mob  scene  in  the  center  of  town 
and  on  to  the  embassy  or  the 
|)alace,  wherever  the  President 


caught  it,  blew  it  back  across 
Ike  just  as  he  went  by. 

I’ll  tell  you  another  little 
story  about  the  President.  This 
happened  when  we  arrived  in 
India.  I’d  never  seen  such  a 
crowd  demonstration  in  my  life, 
as  the  I^esidential  motorcade 
inched  its  way  along  the  twelve 
miles  into  town,  from  the  air- 


litarfi'*'and  uublishers  in  New  bistory  to  l)e  standing  here  on  spent  the  night.  And  we  were  in  Port  to  the  mansion  where  the 
_  .  _ 4XTnt  imi  the  srene  of  this  brand  new*  raw  mnstant  eentart  with  the  wire  Indian  President  lives.  1  ve  Seen 


T#rk  during  ANPA  Week.  IIPI 
enentives  made  the  transcript 
inilable  to  E  &  P  for  publi- 
alien. 


The  President’s  foreign  trips 
hive  been  the  most  difficult 
coverage  I’ve  ever  experienced, 
lirgely  because  of  what  I  think 
is  the  grievous  manner  in  which 
liif  daily  schedules  are  written. 

I  think  this  is  an  error  com¬ 
pounded  by  the  Eisenhowrer 
itiff,  by  the  American  em¬ 
bassies  in  the  countries  to  be 
visited,  and  by  the  host  coun¬ 
tries.  His  schedules  in  a  foreign 
apital  are  too  tight.  After  all, 
these  are  goodwill  trips,  and 
foodwill  in  a  great  measure  de- 
on  how  Eisenhow'er  is 
presented  to  the  public  in  the 
oewspapers  of  the  world. 

The  schedules  are  so  tight 
that  none  of  us  has  the  oppor¬ 
tunity  to  sit  down  and  say, 
spend  an  hour  thinking  about 
the  proper  organization  and  the 
depth  and  the  background  that 
should  go  into  one  of  these 
pieces.  These  stories  on  Eisen¬ 
hower’s  foreign  trips  are  put  to¬ 
gether  on  the  run.  They  have  to 
be,  and  the  working  day  is  an 
ihsolute  nightmare  and  day- 
mare. 

On  the  Middle  Eastern  and 
Indian  trip,  which  lasted  around 
three  weeks,  the  press  associa¬ 
tion  men  were  not  averaging 
more  than  about  two  hours  sleep 
might.  There  just  wasn’t  time. 
By  the  time  we  cleaned  up  the 
night  leads  and  started  in  on 


the  scene  of  this  brand  new,  raw 
capital  which  virtually  no  one’s 
ever  seen.  And  our  fellow  looked 
down  his  nose  and  said,  your 
first  trip? 

I  don’t  know  how  we  would 
have  covered  Ike  quite  as  fully 
or  as  rapidly  in  the  Middle  East, 
in  Asia,  or  in  South  America, 
without  the  use  of  the  walkie- 
talkie  radio.  It’s  a  marvelous 
little  instrument,  and  with  it 
we  were  able  to  keep  tabs  on 
the  President  during  all  of  his 
public  movements,  keep  tabs 
with  at  least  a  relay  point  which 
in  turn  was  in  touch  with  the 
wire  head. 

I  cite  Santiago  merely  as  an 
example  l)ecause  we  did  it  in 
every  town  we  were  in,  particu¬ 
larly  on  the  South  American 
trip.  Working  this  trip  with  me 
was  Stewart  Hensley,  our  State 
Department  man.  The  night  be¬ 
fore  we  flew  to  Santiago  we 
were  in  Baraloche,  which  is  a 
little  resort  on  the  Argentine 
side  of  the  Andes.  Stu  and  I  got 
out  a  typographical  map  which 
showed  the  elevations  of  Santi¬ 
ago.  Then  we  got  out  a  street 
map  that  show^  us  where  the 
buildings  were.  And  then  we  got 
some  pictures  of  the  skyline  of 
Santiago  and  we  picked  out  the 
tallest  building  in  town. 

When  we  got  to  the  airport  in 
Santiago — there  was  to  be  quite 
a  procession  in  the  town — Hen¬ 
sley  took  my  dictation  from  out 
on  the  runway.  I  was  out  on  the 
runway  with  one  walkie-talkie, 
he  was  inside  a  building  about  a 
mile  or  so  away,  with  another 


constant  contact  with  the  wire 
head  every  single  moment 
Eisenhower  was  literally  out  of 
l)ed. 

This  same  system  proved  ab¬ 
solutely  invaluable  to  us  in 
Montevideo  where  there  was  the 
tear  gas  demonstration.  We  had 
a  good  relay  point  there  and  I 
was  right  down  in  the  middle  of 
this  rather  two-bit  riot  which 
looked  awful  big  at  the  time. 
And  we  were  able  to  keep  track 
of  the  fact  instantaneously  that 
nothing  had  happened  to  Eisen¬ 
hower.  He  was  in  perfectly  good 
shape,  he  had  a  few  tears  in  his 
eyes,  but  we  were  able  to  keep 
track  of  him. 

I  was  in  a  car  about  25  or  30 
feet  from  him,  and  what  a  far 
cry  this  is  from  the  day  when  it 
may  have  taken  us  an  hour  or 
two  hours  to  get  to  our  wire 
head  and  get  rid  of  the  story. 

Ike  ^  'us  Enraged 

Now,  the  President’s  own  re¬ 
action  to  some  of  these  trips  is 
quite  amazing.  I  won’t  go  into  it 
in  too  much  detail  but  I  will  tell 
you  the  way  he  felt  about 
Montevideo.  He  was  as  enraged 
as  I’ve  ever  seen  him,  or  heard 
his  being,  because  he  knew  that 
once  that  tear  gas  was  fired  into 
those  students  at  the  law  school, 
that  would  dominate  the  play  in 
all  the  papers  of  the  world. 

Now,  we  tried  to  tell  that 
story  in  balance.  In  our  leads  we 
combined  the  news  about  the 
tear  gas  with  the  fact  that  this 
was  the  greatest  ovation  he  re¬ 
ceived  anywhere  in  South 


^  overnights  for  the  ne.xt  day,  '' I  the  die-  America.  But  naturally,  the 


it  was  three,  four  o’clock  in  the 
morning.  And  Mr.  Eisenhower 
ffts  up  very  early. 

Eisenhower,  in  his  foreign 
trips,  incidentally,  has  abso¬ 
lutely  ruined  the  life  of  the 


tation  to  him,  he  dictated 
turn  to  Santiago,  boom,  right 
on  a  radio  printer  in  New  York. 

To  ihe  .Skyscraper 


headlines  all  played  the  riot. 
And  the  truth  of  the  matter  in 
Montevideo  was  that  the  tear 
gas  was  totally  unnecessary.  It 
was  the  fault  of  some  trigger- 
happy  police.  There  weren’t 


After  Hensley  finished  the 
travel  snob.  You  know,  the  guy  airport  ceremony,  he  jumped  in  more  than  50  or  75  students  in 
who  says,  my,  Charlie,  where’d  a  car,  went  over  an  alternate  volved,  they  were  way  behind 
you  get  that  tie  ?  And  he  says,  route,  not  the  main  procession  a  police  line,  they  were  in  no 
I  picked  it  up  in  a  little  place  route,  to  this  skyscraper  where  danger  whatsoever  of  over-run- 
®  Paris.  Well,  now  somebody  we  had  previously  ordered  a  ning  the  police  line  and  getting 
wks  one  of  us,  it’s  an  interest-  telephone  installed  during  the  at  Eisenhower,  but  some  of  their 

night  on  the  top  of  the  build¬ 
ing.  We  had  a  table  up  there 

^  „ - ,  _  with  a  typewriter,  and  paper. 

we’ve  ruined  the  ability  of  well-  Stu  got  up  there  and  we  were 
Wed  tourists  to  drop  the  getting  eight  miles  relay  on 
■'•ffles  of  obscure  foreign  places,  these  little  walkie-talkies  that 
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shirt,  where’d  you  get  it? 
And  you  say,  I  forget,  Baraloche 
®  Afghanistan,  somewhere. 


colleagues  started  to  drop  tin 
cans  out  of  the  building,  down 
on  some  of  the  police.  The  police 
got  angry  and  fired  ten  rounds 
of  tear  gas  up  against  the  side 
of  the  building,  the  wind 


crowds  in  this  country  and  you 
have  too,  but  you’ve  never  seen 
anything  like  this.  Well  over  a 
million  i)eople,  jammed,  scream¬ 
ing.  Eisenhower  on  his  feet  all 
the  way.  The  trip  took  a  better 
part  of  two  hours.  He  was 
totally  exhausted  when  he  got 
there.  And  at  the  airport,  one  of 
his  staff  told  me  that  flying 
from  Afghanistan  to  New  Delhi, 
he  had  never  seen  Eisenhower 
look  as  thoroughly  wan,  drawn, 
dejected  and  completely  bushed. 

'file  Eisenhower  IJfl 

Well,  Eisenhower  has  the 
ability  to  point  himself,  to  pull 
himself  up.  He  went  through 
this  procession  in  fine  form.  He 
took  quite  a  physical  lieating — 

I  don’t  mean  a  beating  in  the 
sense  of  harm,  but  fending  off 
those  huge  bouquets  of  flowers. 
Some  that  were  thrown  at  him 
weighed  several  pounds.  He  went 
up  to  the  Presidential  mansion 
and  President  Prasad  of  India 
said,  well,  of  course,  you’ll  want 
to  go  right  to  bed.  Eisenhower 
went  into  his  private  suite,  and 
there  was  a  big  dining  room 
right  outside  his  living  room. 

After  he’d  been  in  his  suite 
about  fifteen  or  twenty  minutes 
he  sent  word  out  he  wanted  his 
staff — his  small  staff  that  was 
staying  in  the  palace  with  him 
— to  join  him  in  this  dining 
room.  Well,  they  were  beat,  be¬ 
draggled  and  rumpled,  and  sick 
and  tired  of  screaming  little 
brown  faces  and  they  went  in 
there  wondering,  well,  we’ll  have 
to  stay  around  here  until  it’s 
time  for  him  to  go  to  bed  or  he 
tells  us  we  can. 

Suddenly  the  door  burst  open 
and  in  walked  Eisenhower  in  a 
dinner  jacket.  He’d  taken  a 
.shower,  he’d  shaved,  he  felt  so 
elated  by  this  wonderful,  ab¬ 
solutely  historic  reception  in 
India,  and  he  knew  he  had  no 
contact  with  Indian  officials  that 
night.  He  thought  he  would 
signify  it  for  his  staff,  and  he 
had  put  on  his  dinner  jacket 
for  the  hell  of  it.  He  sat  around 
with  them  and  they  had  dinner. 
He  was  so  elated  he  was  talking 
a  mile  a  minute  and  he  talked 
till  around  midnight. 
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Donald  V.  Weber,  Houston 
(Tex.)  Chronicle. 

Job  Relations:  Dr.  C.  H. 
Lawshe,  Con.sultant  to  Houston 
(Tex.)  Chronicle. 

Job  Instruction:  Dr.  D.  Win- 
ick.  Consultant  to  Houston 
(Tex.)  Chronicle. 

Job  Methods:  Dr.  K.  A.  Lif- 
son,  Consultant  to  Houston 
(Tex.)  Chronicle. 

Critique  and  Discussion:  Don¬ 
ald  V,  Weber,  Houston  (Tex.) 
Chronicle. 

“METHODS’ 

Tuesday — 

9:30  A.M.  and  2:(M>  P.M. 

Chairmen:  A.  E.  Rosene,  St. 
Paul  (Minn.)  Dispatch  and 
Pioneer  Press;  J.  Harold  Min- 
tun,  Pittsburgh  (Pa.)  Press. 

Work  Standards:  Allan  M. 


Woo<ls,  Garden  City  (N.  Y.) 
Newsday. 

Press  Operations:  Richard 
Cooney,  Minneapolis  (Minn.) 
Star  and  Tribune. 

Direct  Plate  Printing:  Vance 
Gregory,  Oklahoma  City  (Okla.) 
Oklahoman  and  Times. 

Color  Mats  —  Splicing:  D. 
Lytle,  Reilly  Electrot>T)e  Divi¬ 
sion,  New  York,  New  York. 

Paste-Up  Training:  W.  R. 
Coddington,  Detroit  (Mich.) 
Free  Press. 

Color  Registration :  J.  J. 
Eberle,  Miami  (Fla.)  News. 

TTS :  B.  G.  Burke,  Son  Diego 
(Calif.)  Union  and  Tribune. 

Report  On  Johns  Hopkins 
Projects :  Robert  Wentworth, 
Director,  Production  Engineer¬ 
ing  Division,  ANP.A  Research 
Institute. 

Dispatch  and  Control:  Ran¬ 
dall  Barton,  Phoenix  (Ariz.) 
Rejmblic  and  Gazette. 

Newsprint  Handling:  A.  E. 
Rosene,  St.  Paul  (Minn.)  Dis¬ 
patch  and  Pioneer  Press. 


Continuous  Tone  Separations 
from  Positive  Transparencies: 
David  D  o  r  n  b  e  r  g,  St.  Paul 
(Minn.)  Dispatch  and  Pioneer 
Press. 

Negative  Color:  Don  Shortell, 
St.  Petersburg  (Fla.)  Times. 

Core  Handling:  Hy  Shannon, 
Chicago  (Ill.)  Sun-Times. 

Automation  In  Bundle  Han¬ 
dling:  Ralph  R.  Cranmer,  IVi7- 
liamsport  (Pa.)  Grit. 

Casting  with  Packless  Mats: 
Peter  Romano,  Wood  Newspa¬ 
per  Machinery  Corporation. 

Mailroom:  Willmott  Lewis 
Ji\,  Washington  (D.  C.)  Star. 

“MAtTIIlNE.S” 

U  ednesdar— 

9:30  A.M.  and  2  00  P.M. 

Chairmen:  J.  J.  Eberle,  Mi¬ 
ami  (Fla.)  News;  Donald  New- 
house,  Portland  (Ore.)  Oregon¬ 
ian. 

In-Line  Automation  for  Mail- 
room:  James  Harrison,  Toronto 
(Ont.,  Canada)  Globe  &  Mail. 

Reduction  of  Color  Offset:  A. 


E.  Rosene,  St.  I'lul  (Minn.) 
Dispatch  and  Pioneer  Pren. 

Crosfield  Color  Control:  E.  L 
Burgess,  La  Cros.^,  (Wig.)  Trih. 
une. 

Roller  Round-Up:  Frank  Mc¬ 
Kinney,  Kansas  City  (Mo.) 
Thnes  and  Star. 

Goss  Varistacker  and  Tor- 
star:  Bernard  M.  Thall,  Toronto 
(Ont.,  Can.)  Star. 

Dayco  Wash-Up  Device:  Jack 
Brugg,  Chicago  (Ill.)  Snn- 
Times. 

Composing  Room  Conveyon: 
M.  R.  Millett,  Miami  (Fla.) 
News. 

Intertype  Monarch :  George 
P.  Kunz,  South  Pend  (Ind.) 
Tribune. 

Hoe  Colormatic:  Robert  H. 
Spahn,  Oklahoma  City  (Okla.) 
Oklahoman  and  Times. 

Tape  Mixing  —  .Agate  and 
Display:  Bert  Boucher,  Mergen- 
thaler  Linotype  Company. 

High  Speed  Market  Wire: 
Blanton  Kimbell,  Associated 
Press,  New  York  City. 
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ALABAMA 

Birmingham  News  Co. 

Jame«  H.  Couey  Jr. 

General  Manager 
Harold  E.  Martin 

Production  Research  Mgr. 

Mobile  Press  Register 
Ralph  B.  Chandler 
Publisher 

ARIZONA 

Phoenix  Republic  &  Gazette 
E.  Curtis  White 
Press  Supt. 

CALIFORNIA 

Alhambra  Post-Advocate 
Barton  Heiligars 
Editor-Publisher 
Dale  Hepler 

Production  Manager 
Mrs.  Barton  Heilgers 
Research  Manager 
Larry  Waisberg 

Asst.  Research  Mgr. 

Copley  Press,  Inc. 

James  S,  Copley 

Chairman  of  the  Corp. 

Los  Angeles  Times-Mirror  Co. 
Otis  Booth  Jr. 

Production  Manager 

San  Diego  Union-Tribune 
L.  A.  Alexander 
Stereo  Supt. 

B.  C.  Burke 
Production  Manager 

San  Jose  Mercury-News 
Hans  E.  Rosberg 
Production  Manager 

CONNECTICUT 

Hartford  Courant 
Stewart  M.  Beckett 
Production  Manager 
Egbert  E.  Hunter 
Composing  Room  Supt. 
Harold  Hubbard 
Stereo  Supt. 


Samuel  Ziff 

Pressroom  Supt. 

New  Haven  Register 
Robert  A.  Hunter 
Research  Director 

New  London  Day 
George  W.  Kent 
Mechanical  Supt. 

Waterbury  Republican  and 

American 
Joseph  F.  Enright 
Press-Stereo  Supt. 

DELAWARE 

Wilmington  News-Journal 
Nicholas  M.  Fellman 
Director  of  Production 

DISTRICT  OF  COLUMBIA 

Washington  Star 
Charles  W.  Welch 

Asst.  Business  Manager 
Willmott  Lewis  Jr. 

Production  Manager 
J.  Warren  Callahan 
Pressroom  foreman 
James  J.  Rhodes 

Asst.  Production  Mgr. 
Calvin  D.  Cramer 
Photocomp  foreman 

Washington  Publishers  Assn. 
A.  G.  Llewellyn 
Executive  Director 

FLORIDA 

Bradenton  Herald 
Gilbert  M.  Arrant 
Composing  Foreman 

Fort  Pierce  News  Tribune 
George  Rsher 
Production  Supt. 

Miami  Herald 
James  L  Knight 
Executive  Vicepres. 

A.  J.  Gucker 

Business  Manager 
L.  J.  Griner 
VP-Production 
Charles  Sandlin 

Building  Coordinator 


T.  R.  DePeugh 
Mechanical  Supt. 

R.  W.  Anderson 
Asst.  Mechanical  Supt. 
Thomas  Corcoran 

Asst.  Mechanical  Supt. 
Chuck  Watters 

Composing  Room  Supt. 
Harry  Greene 

Composing  Machinist 
E.  Wulf 

Ad  Room  Foreman 
G.  Breissinger 

Stereo  Superintendent 
Frank  Hickman 

Press  Superintendent 
Bruce  Funderburk 
Mail  Room  Supt. 

John  Rtzgibbon 

Annex  Superintendent 
Ray  Buman 

Asst.  Superintendent 
Rex  Knorr 

Miami  News 
J.  Luckett  Yawn  Jr. 

Business  Manager 
Gene  Hackett 
Dispatch  Manager 
Vandye  Forrester  Jr. 

Engraving  Supt. 

M.  R.  Millett 
Compo«ng  Supt. 
Joseph  Clerk 
Stereo  Supt. 

Ted  Norcross 
Press  Supt. 

Neil  Krouskoup 
Mail  Supt. 

Rudolph  Nettle 
Head  Machinist 
Joe  Burns 

Chief  Electrician 

Palm  Beach  Post-Times 
Vincent  R.  Bailey 

Engineering  Director 

Sarasota  Herald-Tribune 
David  B.  Lindsay  Jr. 

President-publisher 
George  W.  Bauer 
Business  Manager 


Francis  Myette 

Press  Superintendent 
Alan  Kistler 

Composing  Supt. 

St.  Petersburg  Times 
John  B.  Olson 
Business  Manager 
Donnell  F.  Shortell 
Production  Manager 
John  E.  Parker 

Cold  Type  Foreman 
Donald  V/right 
Mail  Foreman 
Louis  Giannettini 
Asst.  Mail  Foreman 
Charles  L  Robinson 
Staff  Engineer 
Ernest  C.  Adair 
Stereo  Foreman 
Earl  Campbell 
Dispatch  Manager 
Joseph  H.  Hanson 
Asst.  Press  Foreman 
G.  Wayne  Allyn 
Chief  Machinist 
William  Moreland 

Asst.  Engraving  Foreman 
William  H.  Woods  Jr. 

News  Production 

Tampa  Tribune 
Victor  Leavengood 
Circulation  Director 
James  S.  Arduengo  Sr. 

Stereo  Foreman 
Arthur  Elliott 
Machinist 

GEORGIA 

Atlanta  Newspapers 
Chapman  Turner 
Production  Manager 
Roy  Vickery 
Stereo  Foreman 
James  Perry 

Composing  Foreman 
Robert  Simonton 
Mail  Room  Foreman 
Roy  Gresham 

Engraving  Foreman 

Columbus  Ledger-Enquirer 
Lonnie  W.  Horne 

EDITOR  at  PUBI 


Press  Room  Foreman 
Gilbert  Arrant 
Composing  Room  Foreniti 

HAWAII 

Honolulu  Star-Bulletin 
Bruce  G.  McCauley 
Asst,  to  President 
Edward  L.  Larson 
Mechanical  Supt. 

Franklyn  D.  Matthys 
Press-Stereo  Supt. 

IDAHO 

Lewiston  Morning  Tribune 
E.  R.  Rickinger 
Asst.  Publisher 

ILLINOIS 

Alton  Evening  Telegraph 
Ellsworth  L  Bailey 
Supt.  of  Production 

Aurora  Beacon-News 
John  N.  Rausch 

Production  Manager 
Daniel  W.  Brown 
Press-Stereo  Supt. 

Bloomington  Pantagraph 
Howard  M.  Colton 
Press-Stereo  Supt. 

Russell  B.  Miller 
Production  Manager 

Chicago  Sun-Times 
Hy  Shannon 
VY-Production 
Jack  Brugg 

Press  Room  Supt. 

Chicago  Tribune 
Red  A.  Brohm 

Composing  Room  Supt. 
Walter  P.  Cordes 
Mail  Room  Supt. 

Erwin  T.  Giannoni 
Stereo  Supt. 

Donald  G.  Warner 
Production  Engineer 
Harold  F.  Grumhaus 
Production  Manager 
Joseph  Reid 

Press  Room  Supt. 
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“Newspapers  permit  you  to  maneuver 
your  ads  fast  and  often” 

.  .  .  says  Henry  J.  Katz,  Print  Media  Director,  Lawrence  C.  Gumbinner,  Inc.,  New  York 


"Newspapers  are  a  medium  of  enormous  local  impact," 
he  goes  on.  "They  get  you  real  close  to  your  dealers, 
right  in  their  own  backyards." 


"How  much  advertising  did  you  place  in  newspapers  last 
year,  Mr.  Katzr 

"Roughly,  I  would  say  something  over  $5,000,000." 


"Do  you  find  EDITOR  &  PUBLISHER  helps  you  invest  this  money 
more  wisely?" 

"Definitely.  A  media  director  needs  a  wide  range  of 
specific  information  to  make  a  proper  selection  of  news¬ 
papers.  This  comes  from  years  of  getting  acquainted 
with  'newspaper  personalities.'  This  type  of  thing  you 
can  get  through  E  &  P's  news  and  advertising  pages." 


Henry  J.  Katz  currently  occupies 
the  post  of  print  medio  director 
of  Lawrence  C.  Gumbinner,  Inc., 
New  York.  He  buys  newspaper 
space  for  such  clients  as  Ameri¬ 
can  Tobacco  Company's  new 
Dual-Filter  Tareytons,  and  Heu- 
blein,  Inc.'s  Smirnoff  Vodka.  Dur¬ 
ing  his  more  than  ten  years  as  a 
space  buyer,  he  has  been  respon¬ 
sible  for  the  selection  of  at  least 
$50,000,000  in  newspaper  space. 


"Mr.  Katz,  how  about  the  newspaper  ads  in  E  &  P?  Do  you 
read  them?" 

"Oh,  yes.  They're  a  major  source  of  background  infor¬ 
mation.  And  I'd  like  to  see  more  concrete  detail  in  them. 
So  would  my  associates.  You  see  I  route  my  copies  of 
EDITOR  &  PUBLISHER  to  the  other  buyers." 


EDITOR  &  PUBLISHER 


“The  TOTAL  SELLING  Medium  for  Newspapers” 
Times  Tower  •  1475  Broadway  •  New  York  36,  N.  Y. 


Newspaper  Personnel  at  Conference 

{Continued  from  page  80) 


Dacafur  Harald-Raview 
Harold  Hoots 

Director  of  Production 

F.  W.  Schaub 
Executive  VP 


Carl  Hoff 

Press  Room  Supt. 
Ed  Cummins 
Chief  Machinist 


Joliet  Herald-News 
Arthur  W.  Kramer 
Composing  Foreman 
Clarence  C.  Layfield 
Press  Room  Foreman 

Kankakee  Journal 
Vernard  Bradley 
Mechanical  Supt. 

Moline  Dispatch 
Jack  Sundine 
Editor-Publisher 

Peoria  Journal  Star 
Frank  A.  Green 

Production  Manager 
Herb  S.  Rand 
Asst,  to  President 

Rockford  Newspapers 
Earl  E.  Anderson 

Production  Manager 

Springfield  State  Register  and 
Journal 

John  A.  Moser 

Production  Manager 


IOWA 

Davenport  Democrat  and  Times 
Dave  K.  Gottlieb 
Business  Manager 
Duane  Taylor 
Photocomp  Supt. 

Des  Moines  Register  &  Tribune 
William  G.  Dorriss 
Mechanical  Supt. 

Francis  Agar 
Ad  Art  Director 
David  Kruidenier  Jr. 

VP-General  Manager 
Harry  I.  Prugh 

Asst.  Business  Mgr. 

Waterloo  Courier 
Robert  Murphy 
Composing  Room  Supt. 

Ed  Castle 

Press  Room  Supt. 

KANSAS 

Hutchinson  News 
Peter  M.  MacDonald 
Associate  Publisher 


Waukegan  News-Sun 
Earl  C.  Swinney 

Production  Manager 


INDIANA 

Gary  Post-Tribune 
William  L.  Culver 
Production  Manager 
William  S.  Orner 
Engraving  Supt. 

Indianapolis  Star  and  News 
Golden  L  Faris 

Production  Manager 
John  E.  Innis 
Stereo  Foreman 
John  F.  Dalton 

Engraving  Foreman 
Veldon  Dickinson 
Composing  Foreman 
Robert  W.  Knight 
Press  Supt. 

Robert  H.  Smith 
Mailing  Foreman 

Kokomo  Tribune 
B.  B.  Whitacre 
Mechanical  Supt. 

Robert  J.  Hamp  Jr. 
Associate  Editor 

Lafayette  Journal-Courier 
Harold  B.  Burtt 
Asst.  General  Manager 

Marion  Chronicle-Tribune 
Richard  B.  Thomas 
General  Manager 

Muncie  Star  and  Press 
Gordon  Lockwood 
Vicepresident 

Terre  Haute  Star  and  Tribune 
Harry  P.  Brentlinger 
Composing  Room  Supt. 
Gordon  McLaughlin 
Mail  Room  Supt. 

Ray  Easton 
Stereo  Supt. 


KENTUCKY 

Louisville  Courier-Journal  and 
Time 

Frank  Higgason 
Composing  Room  Supt. 
Thomas  Cooper 
Press  Room  Supt. 

John  Thompson 
Stereo  Foreman 
Charles  L.  Bronger 
Engraving  Supt. 

LOUISIANA 
Baton  Rouge  Advocate 
and  State-Times 
C.  P.  Liter 

General  Manager 

New  Orleans  Times-Picayune 
James  J.  O'Brien 
Composing  Room  Supt. 
Felix  Boudreaux 
Machinist 

Shreveport  Times  and  Journal 
John  S.  Oakley 
Production  Supt. 

Ned  Davis 

Asst.  Production  Supt. 
George  S.  Anton 
Press  Room  Foreman 

MAINE 
Bangor  Daily  News 
Raymond  J.  Cox 
Production  Manager 

Guy  Gannett  Publishing  Co. 
John  H.  Gannett 
Vicepresident 

MARYLAND 
Baltimore  Sun 

Donald  H.  Patterson 
Production  Manager 
Alfred  C.  Miller 
Press  Supt. 

Douglas  Forrest 
Mail  Supt. 


MASSACHUSEHS 
Christian  Science  Monitor 
Herbert  F.  Haake 
Production  Manager 
Burt  B.  Mader 
Engraving  Supt. 
Reginald  Reed 
Press  Foreman 
Rupert  M.  Roaf 
Stereo  Supt. 


L  Z.  Monroe 

Press  Room  Foreman 
John  A.  Riley 

Advertising  Director 
Howard  H.  Fitzgerald  M 
Business  Manager 


Metro  Sunday  Newspapers 
John  F.  Gribbin 
Production  Director 


Port  Huron  Times  Herald 
William  W.  Alexander 

Composing  Room  Foreman 


New  York  Herald  Tribune 
A.  E.  Anderson 
Production  Manager 
Joseph  Lawler 
Composing  Supt. 
Henry  Fulton 
Engraving  Supt. 


|etr!p«r 


Boston  Globe 
Frank  Freitas 
Plant  Engineer 
William  O.  Taylor  II 
Asst.  Treasurer 
Fred  Costello 

Composing  Room  Supt. 
James  Flagg 

Press  Room  Supt. 


MINNESOTA 

Minneapolis  Star  and  Tribune 
Otta  A.  Silha 

VP-Business  Manager 
Charles  R.  McGuire 
Mechanical  Supt. 
Richard  E.  Cooney 
Press  Room  Supt. 


Boston  Herald-Traveler 
C.  Stanley  Whyte 
Production  Manager 
Edward  J.  Mylett 

Asst.  Production  Manager 
F.  Collins 
Pres,  Supt. 

W.  Miller 
Stereo  Supt. 

L.  Hoey 
Engraving 
A.  Evangelista 
Photocomp 
J.  Hurley 
Photocomp 


St.  Paul  Pioneer  Press 
Gene  Lambert 

Personnel  Director 
Thomas  F.  Lanford 
Composing  Room  Foreman 


MISSOURI 

Springfield  News-Leader-Press 


Irvan  Darnall 

Mechanical  Supt. 


NEBRASKA 
Omaha  World-Herald 
Maurice  E.  Cotton 
Asst.  Business  Mgr. 


Holyoke  Transcript-Telegram 
Francis  A.  Downey 
Plant  Supt. 

Donald  R.  Dwight 
Asst,  to  Publisher 


NEW  JERSEY 
New  Brunswick  Home  News 
Richard  N.  Sheble 
General  Manager 


Quincy  Patriot-Ledger 
Richard  D.  Allen 
Asst,  to  Publisher 


Taunton  Daily  Gazette 
William  R.  Reed 
Publisher 


NEW  YORK 
Albany  Times-Union 
Floyd  Laurenty 

Production  Manager 
Charles  H.  Maguire 
Composing  Foreman 


Worcester  Telegram-Gazette 
William  G.  Weinrich 
Production  Manager 


MICHIGAN 
Detroit  News 

Robert  C.  Nelson 
Production  Manager 
George  Becker 
Composing  Supt. 
Charles  Kirk 
Stereo  Supt. 

Russ  Vahibusch 
Mail  Room  Supt. 


Buffalo  Evening  News 
W.  E.  Keightley 
Mechanical  Supt. 
George  O.  Lowe 
Composing  Supt. 
C.  K.  Williams 
Press  Foreman 
Ralph  B.  Tufts 

Color  Coordinator 


Fairchild  Publications 
Horace  I.  Therien 
Mechanical  Supt. 


Detroit  Times 
John  A.  Signorelli 
Stereo  Supt. 


Grand  Rapids  Press 
Ralph  E.  Schweitzer 
Asst.  Manager 


Jackson  Citizen  Patriot 
George  Simonds 
Stereo  Foreman 


Kalamazoo  Gazette 
Ralph  H.  Bastien  Jr. 

Manager 
Robert  DeMink 
Asst.  Composing  Foreman 


Garden  City  Newsday 
Allan  Woods 

Production  Manager 
John  Stanford 
Training  Director 
Alfred  Harbruck 
Dispatch  Manager 
Joseph  Curley 

Composing  Foreman 
Raymond  McNulty 
Stereo  Foreman 
Martin  Gaylo 
Press  Production 
Carlton  Schwaner 
Press  Maintenance 
Harvey  Broad 

Production  Planning 


Journal  of  Commerce 
Nicholas  Rigas 
Mechanical  Supt. 


Pontiac  Press 
Norman  Andress 
Machinist 


Long  Island  Press 
Irving  Newhouse 

Production  Manager 


New  York  News 
S.  D.  Willey 

Mechanical  Supt. 

G.  Farley 
Stereo  Foreman 

W.  J.  O'Brien 
Pressroom  Supt. 

J.  R.  Osborne 
Ad  Production 
J.  Heyer 

Asst.  Mechanical  Supt. 
J.  L  Minogue 

Engraving  Foreman 

H.  Bailey 

Composing  Foreman 
H.  Knapp 
Composing  Foreman 
Winfield  H.  James 
Asst.  Business  Mgr. 
John  H.  Mortimer 
Labor  Relations 


Now  York  Times 
Andrew  Fisher 

Asst.  General  Mgr. 

J.  Mitchell 

Engineering  Director 
Cortland  J.  Strang 
Asst,  to  Vicepresident 
T.  B.  Campion 

Production  Director 
A.  Harris 

Asst.  Production  Mgr. 
L  Heyer 

Press  foreman 
A.  Mills 

Engraving  Foreman 
W.  E.  Palmer 

Electrical  Engineer 
J.  Purcell 

Asst.  Production  Mgr. 
R.  Rogers 

Production  Mgr.  Annas 
C.  Schmidt 
Composing  Foreman 
R.  Wendt 

Gravure  Manager 
H.  R.  Witte 
Stereo  Foreman 


Syracuse  Herald-Journal 
Stephen  Rogers 
Publisher 

Clarence  H.  Rinne 
Business  Manager 


Wall  Street  Journal 
Buren  H.  McCormack 
Editorial  Director 
A.  R.  Shuman 
Production  Mgr. 
George  Flynn 
Production  Mgr. 
John  McCarthy 
Production  h4gr. 
John  Newman 

Ad  Production  Mgr. 


Watertown  Daily  Times 
E.  Roland  Abare 
Press  Supt. 


north  ( 

L,jJi  News  ( 

Maclianici 
L  D.  Hardy 
Ceaipodn 
Haeard  Hai 
Prats  Fora 
jarence  H 
Eagraving 
C.  I.  Harco 
Mailing  F 
(rad  A.  Da 

lasinest  k 


Mount 
J.  Minor  Da 


bui  Beacon 

H.C 

Machanic 
Joaald  Zar 
Ccmpotii 


Westchester  County  PuWitkm 
Shirley  E.  Klein 
Executive  Assistant 
Charles  Frederickson 
( Retired ) 
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.£prip<r  Personnel  at  Conference 

I  {Cantitiueo  irom  {mye  82) 


mouth  CAROLINA 
^,11  N«w«  &  Observer 
K  6.  Neckard 
LUekanical  Supt. 

I D.  Hardy 

Caaipotin9  foreman 
HoMfd  Harris 
fnii  Foreman 
jtmc»  Harris 
^a^ravinq  Foreman 
C,  I.  Mareom 
Mailii«9  Foreman 
End  A  Daniels  Jr. 
bsinass  Manager 

Mount  Telegram 
^J.  Miner  Davis 

I  north  DAKOTA 

Forum 

^  *iebf  A.  Tardue 

Froduction  Manager 

I  OHIO 
if}<i  laacon  Journal 
’  .mms  H.  Curry 
Uaekanical  Supt. 

^  3oMld  Zarle 
I  Composing  Foreman 

r  -^'iwati  Enquirer 
L  J.  Sriesmeyer 
Ad.  Production  Mgr. 
WIiam  Inskeep 
;  Prtsi  Supt. 

*  H,  D.  Rindsberg 
~  Diroctor  of  Research 
M  Drafahl 

~  Production  Mgr. 

;  Morgo  Hauer 
!  Sisno  Foreman 

r  'and  Press  &  News 
lt|f  Saih 

Mail  Room  Foreman 
'  Eear  Fuller 
Eipoditer 
;  Dear  Walters 
.  Eigraving  Foreman 
aatas  Kelleher 
Composing  Foreman 
i  ietpli  Holan 
Ckief  Engi  neer 
Akin  Stohiman 
SSroo  Foreman 

^  arid  Plain  Dealer 
C.  L  Buttermore 
I  Mackanical  Supt. 


Toledo  Blade 
Thomas  Sanders 

Composing  Foreman 
Ralph  Ollivier 

Engraving  Foreman 
Charles  D.  Cole 
Business  Manager 

Youngstown  Vindicator 
Earl  R.  Weiskittel 
Press  Supt. 

Howard  Maasmer 
Stereo  Supt. 

Frank  Little 
Composing  Supt. 

A.  C.  Chagnot 
Maintenance  Supt. 

James  Johnston 
Mail  Room  Supt. 

Zanesville  Times-Recorder 
Robert  M.  Frame 
Press-Stereo  Supt. 

Edward  L  Hawkins 
Mechanical  Supt. 

OKLAHOMA 

Oklahoma  City  Oklahoman  and 
Robert  H.  Spahn 
Production  Manager 
Vance  D.  Gregory 
Asst.  Production  Mgr. 
Herschel  Jordan 
Composing  Foreman 
Cecil  Webster 
Machinist 

Tulsa  World-Tribune 
Orel  M.  Harper 
Mechanical  Supt. 

OREGON 

Portland  Oregonian 
Donald  R.  Newhouse 
Production  Manager 

PENNSYLVANIA 

Beaver  Co.  Times 
M.  M.  Pennock 
General  Mgr. 

Bristol-Levittown  Times 
Murray  C.  Hotchkiss 
Co- Publisher 
Robert  M.  Hotchkiss 
Secretary 
John  Ford 

Composing  Supt. 

Roy  Riggle 

Press-Stereo  Supt. 

Harold  Curry 

Composing  Foreman 


km 


M) 

0 


’Ui  Dispatch 
*Jbur  Stein 
Composing  Supt. 
bo  Oostreicher 
Storeo  Supt. 

'brold  McCray 
Fum  Supt. 

I^rd  Marsh 
Esgraving  Supt. 

^  Stalnaker 
Moil  Room  Supt. 

IT.  McQueeney 
Msckonical  Supt. 

;  ■  ‘on  Journal  News 
H.  Brune 

Tmsi-Stereo  Foreman 

7'j^old  Sun  &  News 
S.  Hamilton 
General  Manager 
^  E.  Black 
Emeutive  Asst. 


Easton  Express 
John  F.  Wohlers 

Production  Manager 

Harrisburg  Patriot-News 
Richard  P.  Theurer 
Mechanical  Supt. 
Harry  E.  Burris 
Mail  Room  Supt. 

Philadelphia  Bulletin 
J.  P.  Grant 

Production  Mgr. 
Francis  Dempsey 
Administrative  Asst. 
Richard  Powers 

Asst.  Production  Mgr. 
William  J.  Kelley 
Composing  Supt. 
Aloysius  Gilson 
Photocomp  Supt. 
William  Hudson 
Stereo  Supt. 

Frederick  Blodgett 
Press  Supt. 
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Robert  Hertwig 
Engraving  Supplier 

Philadelphia  News 
William  H.  Keller 
Mechanical  Supt. 

Fred  Humphrey 

Composing  Foreman 

Philadelphia  Inquirer 
Sol  L  Swartx 
Production  Mgr. 

Donald  Kahn 
Asst.  Production  Mgr. 
Miles  Krestan 
Mechanical  Supt. 
Robert  Moll 

Production  Engineer 
Carl  Simmons 

Composing  Foreman 

Pittsburgh  Press 
J.  Harold  Mintun 
Asst.  Business  Mgr. 
Henry  Garland 
Production  Mgr. 
William  Wilson 
Mechanical  Supt. 

Scranton  Times 
Forest  T.  Watkins 
Press  Supt. 

George  Stevens  Jr. 

Lino  Machinist 

Williamsport  Grit 
R.  R.  Cranmer 
General  Manager 
J.  H.  Lamade 
Business  Manager 
C.  L  McGarr 

Asst.  Mechanical  Supt. 

RHODE  ISLAND 
Pawtucket  Times 
Chester  M.  Spooner 
Business  Manager 
Robert  E.  Shelton 
Administrative  Asst. 

Providence  Journal-Bulletin 
George  L.  Green 
Production  Manager 
John  A.  Watters 
Press  Supt. 

Roland  V.  Maloney 
Composing  Supt. 
William  J.  FaHey 
Stereo  Supt. 

Woonsocket  Call 
Carleton  A.  Braga 
Production  Manager 

SOUTH  CAROLINA 
Charleston  Post-News  and 
Courier 

Frank  B.  Gilbreth 
Asst.  Publisher 
Lewis  M.  Weston 
Production  Supt. 

Columbia  State-Record 
Thomas  Crenshaw 
Production  Manager 
Berwyn  Blessing 
Press  Supt. 

Rock  Hill  Evening  Herald 
Wayne  C.  Sellers 
Asst,  to  Publisher 

TENNESSEE 
Jackson  Sun 
Cecil  Flowers 

Press-Stereo  Supt. 


Kingsnort  Times-News 
William  C.  Hagan 
Consultant 

Memphis  Publishing  Co. 

W.  E.  Aycock  Jr. 

Business  Manager 
R.  J.  Richardson 
Production  Manager 
J.  L  Fenley 

Asst.  Production  Mgr. 

Nashville  Banner-Tennessean 
Fred  McWhorter 
Mechanical  Supt. 

TEXAS 

Dallas  Morning  News 
Robert  E.  Harrison 
Production  Manager 
Richard  D.  Blum 
Administrative  Asst. 
Houston  Chronicle 
Joe  R.  Rosencrantz 
Mail  Room  Foreman 
Nick  J.  Salibo 
Press  Foreman 

Houston  Post 
Roger  Q.  Small 
Asst.  Production  Supt. 
Charles  A.  Felder 
Engraving  Foreman 
Paul  Tanner 
Press  Foreman 

San  Antonio  Express-News 
Frank  G.  Huntress  III 
Treasurer 
Irving  B.  Cook 

Production  Manager 

VIRGINIA 

Lynchburg  News  &  Advance 
M.  P.  Tanner 
Mechanical  Supt. 

Newport  News  Press  4  Times  H 
Ramon  Judkins 
Composing  Supt. 

Frank  Eggleston 
Stereo  Foreman 

Richmond  Times-Dispatch  and 
News  Leader 
Charles  E.  Morgan 
Composing  Supt. 

Charles  Hopp 
Stereo  Supt. 

Edward  J.  Terrell 
Press  Supt. 

Roanoke  Times  and  World-News 
Cranston  Williams  Jr. 

Asst,  to  General  Manager 
J.  Al  Manning 

Composing  Foreman 
Sherwood  Phipps 
Composing  Foreman 

WASHINGTON 

Spokane  Spokesman-Review 
and  Chronicle 
Don  G.  Scott 

Mechanical  Supt. 

WEST  VIRGINIA 
Charleston  Gazette-Mail 
Lyell  B.  Clay 
President 
Girt  Cochrane 

Production  Manager 
H.  O.  Rosenberger 
Composing  Foreman 


WISCONSIN 

Appleton  Post-Crescent 
M.  E.  Cartier 

Business  Manager 

Milwaukee  Journal 
Richard  Hoffmann 
Composing  Foreman 
Charles  Varebrook 
Mechanical  Supt. 

WYOMING 

Casper  Tribune-Herald 
Murray  B.  Friz 
Mechanical  Supt. 

CANADA 

Calgary  Herald 
E.  D.  Waines 
Business  Manager 
G.  Jackson 

Production  Manager 

Hamilton  Spectator 
J.  D.  Muir 

Business  Manager 
J.  M.  Waite 

Mechanical  Supt. 

London  Free  Press 
Mel  T.  Parkinson 
Composing  Supt. 

Harold  Moss 
Press  Supt. 

Montreal  Gazette 
W.  A.  "Bert"  Eggleton 
Mechanical  Supt. 

Ottawa  Citizen 
E.  S.  Leigh 

Production  Manager 

St.  Catharine's  Standard 
W.  Haydn  Morris 
Production  Manager 

Southern  Newspapers 
W.  W.  Southern 
Vicepresident 

G.  N.  Fisher 
Executive  Asst. 

Toronto  Globe  and  Mail 
James  Harrison 

Production  Manager 
Ross  Brown 
Press  Supt. 

Toronto  Telegram 
C.  J.  Prater 

Production  Manager 

H.  McDonic 
Plant  Architect 

Toronto  Star 
C.  M.  Davey 

Asst.  Production  Mgr. 
James  Dobson 
Mailing  Foreman 
Robert  Garden 

Composing  Foreman 
H.  E.  Hudson 

Color  Coordinator 
William  Krumheuer 
Press  Foreman 
W.  Raymond  Matteson 
Plant  Supt. 

A.  T.  Owston 
Stereo  Foreman 
H.  Spragg 

Asst.  Research  Mgr. 

Robert  Riall 

Asst.  Composing  Foreman 
Burnett  M.  Thall 
Vicepresident 

Vancouver  Pacific  Press  Limited 
E.  Benson 

General  Manager 
W.  Hughan 

Production  Manager 
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Supply  Firms’  Personnel  Registered  for 


Abitibi  Service,  Inc. 

N.  E.  Paukert 

R.  W,  Kithbaugh 

Alan  Wood  Steel  Co. 

Leon  J.  Liberman 

Anchor  Chemical  Co. 

Alfred  A.  Jester 
Martin  Hollander 

Associated  Press 

E.  Blanton  Kimboll 

American  Tel.  &  Tel. 

Hector  McKay 

Ault  &  Wiborg  Co. 

Harry  N.  Stallan 
Reginald  W.  Lament 

Axel  Springer  &  Sohn 
Dr.  W.  Matuschke 

Beveridge  Paper  Co. 

Rollo  S.  Lewis 
Morey  Andersen 
Charles  J.  Kirby 
Alex  MacLennan 

Bowaters  Southern  Paper  Co. 

J.  H.  Hunt 

E.  N.  Montgomery 

Brooks  &  Perkins,  Inc. 

J.  G.  Merritt 

A.  A.  LeFebvre 
N.  J.  Pozniak 

Burgess  Cellulose  Co. 

Lloyd  Giessel 
Bud  Fishburn 
Andy  Carpenter 
Don  Malcolm 
Ed  Fraher 
Paul  Richmond 

Capital  Tool  &  Mfg.  Co. 
Joseph  P.  Dorr 
Ann  C.  Dorr 
Francis  J.  Storke  Jr. 

California  Ink  Co. 

Vince  Pampanin 

Certified  Dry  Mat  Corp. 
Frank  A.  Donnelly  Jr. 
Joseph  F.  Matolis 
Carl  R.  Borckardt 
George  T.  Kempter 

Chemco  Photoproducts  Co. 
Sam  B.  Anson 
John  Chant 
Victor  Chapiesky 
Robert  Darcy 
Jorge  de  Leon 
Albert  Duck 
Edwin  Forrest 
Burton  Kaplan 
Harold  Larsson 
H.  K.  Marshall 
Robert  McDonald 
Joseph  Wheeler 

A.  J.  Powers  Jr. 

Francis  C.  Powers 
Andrew  J.  Paulson 

Color  Production  Service 
Robert  A.  Travis 
Edward  D.  Hagney 

Cottrell  Co. 

Eugene  C.  Harter 
Kenneth  McKean 

Crosfield  Electronics,  Inc. 
Edgar  L.  Parks 
Wallace  Dombrow 


Cutler  Hammer,  Inc. 

C.  W.  Ludvigsen 

B.  L.  Mays 
W.  E.  Odell 

C.  P.  Feldhausen 

K.  H.  Hansen 
J.  W.  LoefHer 
R.  A.  Yanzito 
C.  M.  Hall 
C.  J.  Kustner 
A.  H.  James 
P.  H.  Spain 

T.  R.  Christian 

Dressel  Associates 
Arthur  Dressel 

Eastern  Color  Ptg.  Co. 

Harold  A.  Moore 

Electric  Eye  Equipment  Co. 
W.  J.  Bishop 
G.  R.  Dayton 

F.  H.  Weick 

Elgrama  Sales  Co. 

William  J.  Barron 
Jack  P.  Crawford 
Eunice  M.  Eldridge 
Joseph  Goggin 
Bob  Harvey 
James  King 
Bill  Kueneman 
John  Leeder 
Werner  Meier 
Charles  F.  Miller 
Jack  Moore 
Forrest  Rhinehart 
Don  Stewart 
Dick  Vowles 
Jim  Westhaver 

Elliott  Associates 
Collier  Elliott 
Paul  Doebler 

Fairchild  Graphic  Equip.  Co. 
J.  A.  V.  Hyatt 
Edward  P.  Tracht 
W.  Douglass 

R.  Lee 

A.  Mayberry 
J.  Heidenreich 
A.  Lawrence 
C.  Keller 

L.  McQuaid 

G.  Manasco 

S.  R.  Viejo 

F.  Walthers 
Kim  Sylvester 

General  Strapping  Corp. 

S.  A.  Santuccio 
N.  J.  Friese  Jr. 

Flint  Ink  Corp. 

Edgar  B.  Flint 
Alan  A.  McNab 
Everett  L.  Mills 
Clay  B.  Mayfield 

M.  C.  Pintard 

Wm.  Gegenheimer  Co. 
Thomas  P.  Berrian 

General  Electric  Co. 

H.  R.  Abott 
E.  M.  Stacey 

N.  M.  Murdock 
C.  H.  Hudson 

O.  G.  Wantzelius 

P.  Ostaseski 
L.  S.  Lynch 

R.  W.  Beaudway 
R.  McLaughlin 

Goss  Company 
C.  S.  Reilly 
H.  E.  Hanson 


ANPA  Mechanical  Conference 


(^•mI  Manul 
Jska  R.  Th 


D.  B.  Baar 
W.  C.  Pratt 
F.  A.  Kopp 
C.  W.  Burger 
J.  W.  Randall 
J.  M.  Strong 
H.  V.  Henry 
F.  A.  White 

L.  R.  Durant 
W.  H.  Granger 

Great  Northern  Paper  Co. 
Milton  A.  Meyers 
Irving  P.  Phelps 

Griffiths  Co. 

John  Griffiths 

George  R.  Hall,  Inc. 

George  R.  Hall 
Arnold  C.  Rose 

Hammond  Machinery  Builders 
Fred  Krafft 

M.  J.  Smith 

R.  Hoe  &  Co. 

W.  W.  Henderson 
R.  A.  Willoughby 
L.  Wieland 
L  D.  Pollock 
R.  Reid 
P.  Peaquin 
R.  Dittrich 
W.  Pezdirtz 
J.  Crowe 

R.  Cassidy 

J.  M.  Huber  Corp. 

C.  D.  Adkins 
Olin  Boone 
Frank  Dassori 
Les  Phipps 
Earl  Linn 

Mortimer  Chinkers 
Harry  Leyland 
Guy  Myover 
Ralph  Furlong 
Jerry  Vilardi 

Imperial  Type  Metal  Co. 
Clarence  Seaman 
Claude  E.  Purkis 
Wilson  S.  Yerger  Jr. 
Spilman  B.  Gibbs 
William  C.  Otter 
Roy  C.  Kuhns  Jr. 

William  A.  Penney  Jr. 
Charles  P.  Olton 
Joseph  M.  Fant 
Elwood  B.  Dugan 
Gary  B.  Preston 
Don  R.  Prentice 
James  L.  Pound 
Edward  Schuller 

Interchemical  Corp. 

Gordon  Brackett 
Walter  J.  Cassidy 

T.  A.  Ryan 

S.  Kazlaw 

E.  D.  Schlueter 
Dale  Welsh 

Intertype  Corp. 

A.  T.  Mann  Jr. 

R.  B.  Daigle 
Thomas  Martin 

B.  H.  Black 
J.  C.  Dorn 
L.  L.  Doll 
A.  F.  Fuller 
Doyan  Dacus 

F.  L.  A.  Gerspach 
Tom  Massey 
Tom  Allen 

Bob  Turner 
L.  Gorman 


Kruger  Paper  Co. 

J.  C.  Harvison 

Lake  Erie  Machinery  Co. 

C.  A.  Steinhauser 

Lanston  Monotype  Co. 

Theo.  Hommel 

Link-Belt  Company 
H.  J.  McCormick 

Lorenz  Printing  Machine  Co. 
Walter  L  Lorenz  Sr. 

Ludlow  Typograph  Co. 

John  O.  King 
Robert  W.  Buckley 
Clay  A.  Wellman 
Frank  J.  Ferrari 
Shepley  Cleaves 
Owen  Wight  Asbell 
William  Van  Arsdall 
Charles  V.  Creek 
Sam  V.  LaCour 
Mack  Forrest 
Gene  Lippard 
James  Ratchford 
Jo'hn  Maguire 
William  Preslar 
Philip  R.  Angelini 

Chas.  T.  Main,  Inc. 

D.  W.  Lewis 
P.  Barincott 

Master  Sales  &  Service  Co. 
Wes  Miller 
William  Guenst  Sr. 
William  Guenst  Jr. 

Robert  Patsko 

Matrix  Contrast  Corp. 
Clifford  Yewdall 
Gerald  W.  Hunter 
Henry  Curlander 
Jack  Faris 
Morris  Rice 

Mergenthaler  Linotype  Co. 
J.  W.  Reid 
P.  S.  Chisholm 
J.  C.  Huie 

G.  A.  Boucher 
W.  J.  Mulroy 
J.  W.  Agee 
F.  B.  Asdel  Jr. 

E.  D.  Betts 

B.  O.  Bowers 
R.  G.  Burgoon 
W.  M.  Childers 
J.  A.  Jennings 
J.  C.  Langley 
E.  R.  Leach 
J.  F.  Schuman 


Nolan  Corporation 
W.  A.  Nolan 
Louis  Fallon 
C.  Robert  Edwards 
A.  F.  Nolan 
Ralph  H.  Nolan 

Ortman-McCain  Co. 

A.  C.  McCain 
Carl  A.  Turk 

Perkins-Goodwin  Co. 
George  N.  Guthrie 

Photon,  Inc. 

W.  W.  Garth  Jr. 

Wm.  Baumrucker  Jr. 

E.  N.  Godshall 
Daniel  F.  Smith 
Charles  Parsons 
Peter  Finlayson 
Joseph  Dupre 
Redmond  Sheets 

Pittsburgh  White  Metal  Co. 
J.  A.  Westhaver 


Prenco  Engineering  Corp, 
Edward  O.  Stanek 

Revere  Copper  &  Brau,  lee. 
( Edese  Manufacturing) 
Frank  M.  Suman 
J.  O.  Sutton 
James  J.  Hart  Jr. 
Ronald  E.  Leary 

Rolled  Plate  Metal  Co. 
Fred  A.  Dirkes 
Patrick  J.  Kearns 
Michael  S.  Brande 

Roto-Color 
William  E.  Gibbons 

H.  B.  Rouse  &  Co. 

Harry  W.  Knoll 
Frank  J.  Stephen 

T.  W.  &  C.  B.  Sheridan  Co. 
William  A.  LeFevre 

Shulman  Associates 
Ben  Shulman 

Sinclair  &  Carroll  Co. 

J.  M,  Applegate 
J.  F.  Carroll 
T.  P.  Carroll 
W.  E.  Rutenberg 
W.  F.  Carroll 

Skidmore  &  Mason,  Inc. 

S.  S.  Mason 
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Midwest  Publishers  Supply  Co. 
Jim  Rezabek 

Geo.  H.  Morrill  Co. 

(Sun  Chemical  Corp.) 

R.  W.  Dando 
A.  H.  Solberg 
J.  H.  Feidkamp 

S.  H.  Southard 
J.  W.  Hays 

R.  W.  Stoker 
L.  R.  Shupe 

Morrison  Company 
George  F.  Morrison 
E.  H.  Arpe 

National  Matrix  Service  Co. 
Alvin  Seibert 
Davis  Clymer 

Newspapers  Publishers  Supply 
Co. 

Joseph  D.  Goggin 


Sta-Hi  Corporation 
Vernon  R.  Spitaleri 
O.  T.  Cochran 
S.  D.  Oderman 

Tingue,  Brown  &  Co. 
Doyle  Chesire 
J.  E.  Coursey 
J.  A.  Maxwell 
J.  W.  Foster  Jr. 

Trion,  Inc. 

W.  R.  Murdock 
Lawrence  Clayton 

United  States  Printing 
Donald  H.  Seizas 
Irwin  Brooks 
Nelson  H.  Jackson 
James  Shea 

Vandercook  &  Sons 
George  Stevenson 
Jack  Waldier 
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Manufacturing  Co. 

R.  Thoiraf 

^mtyar  Corporation 
jolui  T.  Hayford 
L  Colombo 

Wood  Hong  Corp. 
jlMrnton  Hall 
Hilpli  Millington 
Wyodham  Austin 
toyaiond  Finer 
CTiRofd  Earley 
^oorgt  Meehan 
Vfidiam  Wetherell 
?iymond  Sturn 
J.  Wallace  Wood 
CWles  H.  Scherb 
;^'n  Johnson 
SJitnes  Wirthman 
E,  A  McAtee 

iwd  Newspaper  Machinery  Corp. 

L  Tornberg 
Dwiel  McColley 
Clirenee  G.  Tiefert 
>ittr  P.  Romano 
^lyinond  A.  Breur 
^diard  L  Compton 
inter  C.  Denning 
William  W.  Kihn 
Wilter  E.  Tollt 

• 

Lower  Newsprint 
Price  in  5  States 

San  Francisco 
Lower  delivered  newsprint 
s  in  the  inter-mountain  area 
h  includes  Colorado,  Utah, 
'zona,  Nevada  and  Idaho  are 
lunctd  by  Crown  Zellerbach 
■wration. 

Crown  has  under  considera- 
a  plan  for  a  mill  in  the 
-  ver  area.  A  decision  is  ex- 
-led  within  a  few  months. 

The  price  action  was  defined 
1  statement  by  G.  E.  Young, 
:or  vicepresident,  who 
lied: 

'Competitive  activity  in  the 
'r-mountain  states  has  caused 
to  make  some  downward  re- 
Con  in  our  delivered  news- 
Jrnt  prices  in  that  area. 
‘Publishers’  newsprint  costs 
the  inter-mountain  area  have 
'S  the  highest  in  the  country 
c  to  transportation  costs.  Pro- 
>«d  mills  located  in  that  area 
old  eliminate  this  previous 
advantage. ” 


Tribune  Co. 
Outlay  Tops 
$39  Million 


IrICc 


inior  College  Sports 
fiper  Is  Started 

Grand  Junction,  Colo. 
Jnior  College  Sports  began 
ication  here  this  month. 

The  paper,  is  aimed  at  nation- 
p’e  coverage  of  athletics  in 
than  400  junior  colleges. 
The  publication  is  owned  and 
“ted  by  Joe  Much,  sports  edi- 
•  of  the  Grand  Junction  Sen- 
•ei  and  is  being  printed  at  the 
•^tinel  Publishing  Co. 

Much  said  he  plans  to 
19  times  yearly,  once  in 
^ust  and  twice  monthly 
the  school  year.  The  first 
^on  was  an  eight-page  tab- 


19<i 


Chicago 

The  Tribune  Company  has  al¬ 
located  more  than  $39  million  for 
capital  improvements  since  Jan¬ 
uary,  1957,  and  is  looking  for 
new  areas  of  diversification, 
members  of  the  Chicago  Tribune 
ad  staff  were  told  at  their  an¬ 
nual  convention  last  week. 

Capital  investments  by  the 
Tribune  Company  were  made  in 
Chicago,  Canada  and  New  York 
City,  C.  E.  McKittrick,  business 
manager,  reported.  These  in¬ 
cluded  the  18-story  addition  to 
the  New  York  News  building. 

14  Subsidiaries 

The  Tribune  Company  con¬ 
sists  of  14  principal  subsidi¬ 
aries  in  the  U.  S.  and  Canada, 
including  three  newspapers 
(Tribune,  New  York  News  and 
Chicago’s  American) ,  two  news¬ 
print  mills,  two  radio-TV  sta¬ 
tions  (WGN  and  WPIX)  Chi¬ 
cago  Tribune-New  York  News 
Syndicate,  a  fleet  of  ships,  and 
leases  thousands  of  square  miles 
of  timberlands  in  Canada. 

Howard  Wood,  Tribune  gen¬ 
eral  manager,  in  describing  the 
company’s  Canadian  operations, 
pointed  out  that  in  addition  to 
providing  newsprint  for  the 
company’s  three  newspapers,  the 
company  is  engaged  in  the  power 
and  aluminum  smelting  indus¬ 
tries. 

Resisting  Reces!iion<> 

“It  is  this  diversification,  and 
the  promise  of  future  operations 
that  insures  employment  for 
Tribune  workers  and  puts  the 
Tribune  in  a  better  position  to 
resist  economic  recessions,”  Mr. 
Wood  said. 

Nine  members  of  the  adver¬ 
tising  staff  received  Chesser  M. 
Campbell  awards  for  outstand¬ 
ing  sales  records.  The  winners 
were:  Esther  Elliott,  Ross 
Granston,  James  Lambos,  Rob¬ 
ert  Miller,  Stephen  R.  Pietro- 
wicz,  Walter  Sherman,  Maurice 
Tierney,  Lewis  J.  West  and 
Rodney  Wilson. 

Mr.  Campbell,  president  of  the 
Tribune  Company,  praised  the 
ad  staff  for  obtaining  a  record 
percentage  of  Chicago’s  news¬ 
paper  advertising  in  1959. 

More  than  500  persons,  in¬ 
cluding  advertising  staff  mem¬ 
bers,  Tribune  department  heads, 
mechanical  superintendents  and 
guests  attended  the  convention. 


Funeral  Business 
Expose  Takes  Prize 

Marlinton,  W.  Va. 
“The  High  Cost  of  Dying,”  a 
series  on  the  funeral  business 
in  West  Virginia,  has  won  for 
Don  S.  Marsh  an  award  for  the 
“greatest  contribution  to  com¬ 
munity  service”  in  newspaper 
reporting  in  the  state  last  year. 

Mr.  Marsh,  whose  series  ap¬ 
peared  in  the  Charleston  Ga¬ 
zette,  was  presented  his  award 
at  the  annual  dinner  of  the  West 
Virginia  Press  Association  here 
June  10. 

A  vote  campaign  won  a  simi¬ 
lar  award  for  the  Republican- 
Delta  of  Buckhannon  in  com¬ 
munity  service  through  an  entry 
by  Mary  Liz  Herndon. 

A  highway  accident  photo 
won  the  spot  news  photog¬ 
raphy  prize  for  Louis  Garcia  of 
the  Morgantown  Dominion- 
News.  The  Ravenswood  News 
and  the  Parkersburg  News  were 
adjudged  to  have  the  best  front 
page  make-up,  while  best  edi¬ 
torial  honors  went  to  the  Moore- 
field  Examiner  and  Charleston 
Gazette.  Best  advertising  layout 
awards  were  given  the  Spencer 
Times-Record  and  the  Fairmont 
Times  and  West  Virginian. 
Other  winners  included: 
Sports  —  A.  L.  Hardman, 
Charleston  Gazette;  John  Lord, 
Ravenswood  News;  sports  fea¬ 
ture — Jim  Snyder,  Parkersburg 
News;  John  Scott,  Buckhannon. 

Women’s  page  story  —  Lois 
Smith,  Charleston  Gazette;  Tom 
J.  Conlon,  Keyser  Mountain 
Echo;  feature — Wilma  Higgin¬ 
botham,  Charleston  Mail;  Peg 
Ethridge,  Ravenswood  News. 

Column  —  Roy  Lee  Harmon, 
Raleigh  Register;  Peg  Ethridge, 
Ravenswood  News. 

Editorial  —  L.  T.  Anderson, 
Charleston  Gazette,  Ralph  E. 
Fisher,  Moorefield  Examiner. 

Spot  news  —  Chuck  McGhee, 
Charleston  Mail;  Ralph  E. 
Fisher,  Moorefield  Examiner. 

Wire  service  —  Charles  R. 
Lewis,  AP,  Charleston. 

• 

Specialist  Retained 
For  Data  Processing 

La  Jolla,  Calif. 
Thomas  B.  Caplet  of  Aurora, 
Ill.,  industrial  engineer  and  sys¬ 
tems  and  procedures  specialist, 
has  been  assigned  to  the  staff 
of  Richard  N.  Smith,  vicepresi¬ 
dent  and  treasurer  of  the  Copley 
Press,  Inc.,  at  headquarters 
here.  His  first  assignment  will 
be  to  assist  in  the  installation 
and  programming  of  data  proc¬ 
essing  equipment  at  the  Au¬ 
rora  Beacon-News.  Later  he  will 
be  available  to  other  Copley 
newspapers  for  advice  and  con¬ 
sultation  in  the  modernization 
of  accounting  procedures. 


Education's  Soft 
But  It^s  Hard  Work 

Louisville,  Ky. 

Reporter  John  Ayer  of  the 
Louisville  Times  “went  back  to 
school”  for  nearly  two  weeks  to 
prepare  a  three-part  series  about 
the  quality  of  education. 

Mr.  Ayer  found  some  soft 
spots — and  some  inspired  courses 
and  teachers.  Above  all,  he  re¬ 
ported,  there  is  no  simple  an¬ 
swer  : 

“It’s  just  about  impossible  to 
get  through  four  years  at  a 
local  public  high  school  without 
l)eing  made  to  do  some  work.” 

1*  Miss.  Papers 
CitCMl  for  Excellence 

Biloxi,  Miss. 

The  Greenville  Delta  Demo¬ 
crat-Times  and  the  McComb 
Enterprise- Journal  took  top 
awards  for  daily  newspapers  in 
the  Mississippi  Press  .4ssocia- 
tions  annual  competition. 

First  place  general  excellence 
awards  for  weeklies  went  to  the 
Kosciusko  Star-Herald  and  the 
Scott  County  Times,  of  Forest. 

Other  first  place  winners 
were: 

Community  service,  all  news¬ 
papers:  Greenville  Delta  Demo¬ 
crat-Times. 

Editorial  page,  daily:  Mc¬ 
Comb  Enterprise-Journal;  week¬ 
ly:  Waynesboro  Wayne  County 
News. 

Local  pictures,  all  news¬ 
papers:  Bay  St.  Louis  Seacoast 
Echo. 

Special  edition :  Vicksburg 
Evening  Post;  McComb  Enter¬ 
prise-Journal;  Indianola  Enter¬ 
prise-Tocsin;  Choctaw  Plain 
Dealer. 

New  Officers  of  the  association 
are  E.  P.  Wilkes,  Gulfport- 
Biloxi  Daily  Herald,  president; 
Paul  Phillips,  Utica  Times-Dem- 
ocrat,  vicepresident;  Tom  Hed- 
erman,  Jackson  Clarion-Ledger, 
chairman  of  the  daily  section; 
Norman  Mott  Jr.,  Yazoo  City 
Herald,  chairman  of  the  weekly 
section;  W.  W.  McMillan,  Kos¬ 
ciusko  Star-Herald,  secretary, 
and  Thomas  Alewin,  Brandon 
.Wews,  treasurer. 

• 

Jailed  for  Theft 
from  Credit  Union 

Chicago 

On  his  plea  of  guilty  to  four 
counts  of  forgery,  Edward  L. 
Strange,  54,  a  former  assistant 
mailroom  supervisor  at  the  Chi¬ 
cago  Daily  News,  was  sentenced 
last  week  to  prison  for  6-12 
years.  He  was  accused  of  steal¬ 
ing  $179,417  from  the  News 
employees’  credit  union.  He  ad¬ 
mitted  to  thefts  of  $36,000. 
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Downliold  Club  Pins 
For  Johnson,  Lopez 

The  fourth  annual  dinner 
meeting  of  the  Downhold  Club, 
New  York  Chapter,  took  place 
at  the  Overseas  Press  Club  June 
3  with  125  present  and  former 
United  Press  International 
staffers  on  hand. 

This  year  the  club  formerly 
embraced  into  membership 
former  International  News  Serv¬ 
ice  staffers. 

Leslie  Avery,  public  informa¬ 
tion  director.  National  Associ¬ 
ation  of  Manufacturers,  was 
master  of  ceremonies. 

The  Downhold  Club  award,  a 
silver  paper  clip,  was  presented 
to  Earl  J.  Johnson,  UPI  vice- 
president  and  editor,  and  An¬ 
drew  Lopez,  UPI’s  Pulitzer 
prize-winning  photographer. 

Recalling  the  hundreds  of 
people  who  have  gone  through 
the  UPI,  Mr.  Johnson  said: 
“UPI  is  a  better  news  service 
and  a  better  place  to  work  be¬ 
cause  so  many  good  people  have 
worked  here.” 

Westbrook  Pegler,  King  Fea¬ 
tures  Syndicate  Columnist  remi¬ 
nisced  about  his  early  career 
with  United  Press. 

• 

Police  Reporter 
Cops  Double  Prize 

Ft.  Worth,  Tex. 

The  Fort  Worth  Press  won 
five  of  seven  first  place  awards 
in  the  annual  Sigma  Delta  Chi 
newspaper  competition. 

Police  reporter  Harold 
Williams  became  the  first  Fort 
Worth  newspaperman  to  win 
both  news  and  features  in  the 
same  year.  He  got  $100  for  each 
category,  as  did  all  other  first 
place  winners. 

Managing  Editor  C.  L.  Doug¬ 
las  was  first  in  editorials,  Carl 
Freund  was  first  in  investiga¬ 
tive  reporting,  and  Bob  Bogen 
was  first  in  news  photos. 

Star-Telegram  first  place 
winners  were  A1  Panzera,  sports 
photos,  and  Jim  Trinkle,  sports 
writinsr. 


Ad  Makes  a  Case 
For  Advertising 

A  strong  statement  in  behalf 
of  the  advertising  industry  and 
its  contributions  to  America’s 
economy,  culture  and  public  wel¬ 
fare,  will  be  seen  soon  in  mem¬ 
ber  newspapers  of  the  Bureau 
of  Advertising,  ANPA. 

The  message  appears  in  an 
ad  headlined  “What  Would 
Happen  If  All  Advertising 
Stopped?”  Based  on  material 
from  Grey  Advertising  Agency, 
Inc.,  the  ad  points  out  that 
advertising  is  a  vital  cog  in  the 
economic  machinery  and  helps 
to  maintain  consumer  demand 
for  products. 

Without  advertising,  it  is 
stated,  millions  of  people  would 

10. se  their  jobs,  and  the  prices 
of  goods  would  be  higher. 

The  ad  discusses  also  the  con¬ 
tributions  advertising  has  made 
to  cultural  life. 

• 

Alfred  D.  Stedman 
Retires  As  Editor 

St.  Paul,  Minn. 

Alfre<l  D.  Stedman,  associate 
editor  of  the  Dispatch  and  Pio¬ 
neer  Press  and  nationally-recog¬ 
nized  farm  writer,  retired  June 

11. 

Mr.  Stedman  inhaled  his  first 
newsprint  in  the  early  1900s 
on  the  Red  Wing  (Minn.)  Daily 
Republic  and  started  with  the 
Pioneer  Press  while  attending 
Hamline  University  here. 

Later  he  became  Pioneer 
Press  city  editor,  news  editor 
and  editorial  writer.  In  1929 
he  went  to  the  Washington  bu¬ 
reau  of  the  Ridder  newspapers 
and  four  years  later  he  joined 
the  Agricultural  Adjustment 
Administration  as  an  assistant 
administrator. 

Through  much  of  World  War 
II  Mr.  Stedman  was  a  member 
of  the  board  of  editors  of  the 
United  States  News  and  re¬ 
turned  to  St.  Paul  in  1945  as 
associate  editor. 


SPenA  jr. 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL  CONSULTANT 
Appraisals 


When  Ike  cancelled 
his  trip  to  Japan, 
UPI  was  25  minutes 
ahead  with  the  news. 


"U"  nited 
press 

][  ntemationcil 
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A  UPI  MAN 
IS  AT  THE 
SCENE 


1 7  Share  in  Award 
For  Handling;  Story 

Detroit 

Seventeen  members  of  the 
Detroit  Times  staff  shared  in  a 
Page  One  award  of  the  Detroit 
Newspaper  Guild  for  their  han¬ 
dling  of  a  spot  news  story. 

Tho.se  mentioned  were:  Bud 
Goodman,  Ed  Breslin,  Bernard 
Mullins,  John  Gallagher,  Ray 
Girardin,  Robert  Maher,  Russell 
Fuler,  E.  A.  Batchelor  Jr., 
Floyd  Thoms,  Linton  Arkles, 
Robert  Madigan,  Bob  McClellan, 
Don  Ball,  Lou  Arkles,  A1 
Leaderman,  Henry  Cantin  and 
James  Hart. 

A  seven-man  Times  team  won 
a  public  service  award.  Cited 
were:  John  Creecy,  James  Boyn¬ 
ton,  Will  Hardy,  Jack  Picker¬ 
ing,  Jack  Crellin,  Tom  Kleene 
and  Edgar  Hayes. 

The  Detroit  Free  Press  won 
seven  awards  with  citations  to 
John  Griffith,  Neal  Shine,  Bob 
Pille,  Fred  Plofchan,  Jon  Bue- 
chel,  Beverley  Craig  and  Dorian 
Hyshka. 

Other  winners  on  the  Times 
were:  Harry  Taylor,  Bernard 
Gold,  Roy  Bash  and  Jerry  Kabel. 

• 

Chicago  Daily  News 
Team  Wins  Award 

Chicago 

The  Chicago  Newspaper 
Guild’s  Page  One  Award  was 
given  this  week  to  M.  W.  New¬ 
man,  Harry  W.  Swegle  and  Jack 
Willner,  reporters  for  the  Chi¬ 
cago  Daily  News,  for  “The 
Panic  Peddlers,”  a  series  that 
exposed  racial  blockbusting  in 
changing  neighborhoods  by  pro¬ 
fessional  scare  men. 

The  following  were  given 
Stick  -  o’  -  Type  Awards :  Sun- 
Times  —  Ken  Towers,  Hugh 
Hough,  Gene  Pesek;  News  — 
Robert  Gruenberg,  Van  Allen 
Bradley,  and  Luther  Joseph. 

The  judges  recommended  a 
special  prize  for  Ray  Brennan 
of  the  Sun-Times  for  his  enter¬ 
prise  in  covering  the  Roger 
Touhy  story. 

• 

Reporter  Wins  Prize 
After  Quitting  Job 

Louisville,  Ky. 

A  day  after  he  had  quit  news¬ 
paper  work,  Alan  Levy  of  the 
Courier- Journal  received  a  ma¬ 
jor  Sigma  Delta  Chi  award  for 
his  series  on  the  Castro  Revolu¬ 
tion  in  Cuba. 

Mr.  Levy  and  his  wife,  Vala- 
rie,  were  vacationing  in  Havana 
when  Batista  was  overthrown. 
With  his  wife’s  help  as  a  Span¬ 
ish  interpreter,  Mr.  Levy  covered 
the  revolution  for  the  C-J. 

Mr.  Levy  has  gone  to  New 
York  to  be  a  free-lance  writer. 


Circles  Globe 
For  Military 
Base  Stories 

Hautford,  (kinn. 

William  J.  Clew,  assistant 
managing  editor  of  the  Hart¬ 
ford  Courant,  has  retumed  from 
an  around-the-world  tour  with 
the  Military  Air  Transport 
Service,  during  which  he  visited 
Army,  Air  Force,  Navy  and 
Marine  bases. 

Mr.  Clew  left  April  29  and 
returned  June  6.  His  tour  took 
him  to  Hawaii,  Wake  Island, 
Japan,  Okinawa,  Taiwan,  Philip¬ 
pines,  Viet-Nam,  Thailand,  In¬ 
dia,  Saudi  Arabia,  Libya,  Eng¬ 
land,  France  and  Germany.  He 
was  the  first  newspaperman  to 
have  been  allowed  to  make  a 
continuous  circuit  of  the  globe 
in  military  planes  and  special 
arrangements  had  to  be  made  to 
accomplish  the  transit  of  India. 

In  Saudi  Arabia,  he  was  re¬ 
quired  to  leave  within  two  houn 
because  the  government  there 
frowned  on  his  lack  of  a  visa 
He  had  planned  a  short  stay  at 
Dhahran  with  the  American 
consul,  Walter  Schwinn,  former 
associate  editor  of  the  Courant 

Covered  ‘Ij»dy  Be  GcnnI’ 

Being  booted  out  of  Saudi 
Arabia,  Mr.  Clew  said,  produced 
a  news  exclusive.  In  Tripoli  the 
following  day  he  was  the  only 
American  newspaperman  to  go 
on  the  final  expedition  into  the 
heart  of  the  Sahara  to  the  scene 
of  the  wreck  of  the  airplane 
Lady  Be  Good.  This  was  the 
Liberator  bomber  that  was  lost 
early  in  1943,  and  found  a  year 
ago  by  oil  explorers.  He  was 
present  when  the  expeditka 
closed  out  the  Lady  Be  Good 
affair  and  accompanied  the  cof¬ 
fins  of  two  crew  members  bad: 
to  Tripoli. 

Mr.  Clew’s  stories  from  Japan 
early  in  May  forecast  there 
would  be  violence  and  even 
threats  against  President  Eisen¬ 
hower’s  life  when  the  President 
visited  Japan  in  June. 


On  Record  Flight 

Otiaw* 

A  Trans-Canada  Air  Lines 
DC-8  jetliner,  carrying  76  Can¬ 
adian  war  correspondents  (ffl  * 
pre-inaugrural  flight  May  28  to 
a  London  reunion,  broke  the 
Montreal-London  speed  record 
by  53  minutes.  The  flight  took 
five  hours,  53  minutes.  The  old 
record  of  six  hours,  46  minute 
was  set  by  a  Canberra  )d 
bomber. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

Biuineaa  Opportunitiea 

OPPORTUNITY 
for  Ownership 


MACHINERY  and  SUPPLIES 
Photoengraving 

KLISCHOGRAPH  entrraving  machine 
(Gonaolidated  International  Oo.)  ;  elee- 


Soniewhere  there  is  an  ambitious  yountt  I  tronlc  enKravinff  on  plaMie  or  metal : 
man.  ;t2-40  with  a  backKround  of  sue-  1  65  line  scretm ;  Model  K-^0;  like  new: 
i-essful  newspaper  manaKement  in  the  i  14,600;  ayailable  now.  Daily  Record, 
small  or  medium  daily  field  who  feels  St.  Louia  1,  Miaaouri. 


announcements 

ISetcs/Miper  Brokers 

'Ift-PlIRni ASBIS  handled  with  ' 
■^gtion.  P-  T.  Hines.  Publishers 
Box  31S2,  Greensboro,  N.  C.  i 

ylfSPAPBH  APPRAISALS  for  all  | 
yMKS.  Newspaj)er  Service  Co.,  Inc.,  \ 
id  S.  tonita  i)r.,  Panama  City,  Fla. 

SOUND  Investments  in  selected  | 
puliation  Properties.  Arthur  W.  J 
625  .Market  St.,  San  Fran-  * 
i](0  5,  California. 

TOP  CANT  beat  midwest  newspapers 
ia  liability.  Herman  Koch,  2923  Vir- 
igii  St.,  Sioux  City,  Iowa.  | 

loifBTDBacnAL  INFORMATION  I 

Daily  Newspaper  Proi>erties  I 

1,  H.  Glover  Co.,  Ventura.  Calif,  j 

WESTBniN  NEWSPAPERS  1 

i(Mh  A.  Snyder,  2234  Blast  Romneya 
DHw,  Anaheim.  Calif.  Day  or  Nite.  ! 
niia  KBlystone  3-1361. 

UI  BROTHERS.  Binfthamton,  N.  Y. 
klibliahed  1914.  Newspapers  bougrht 
and  sold  without  publicity 

rrs  NOT  the  down  payment  that 
dn  the  newspaper — it’s  the  peraon- 
ia  and  ability  of  the  buyer.  This  I 
>  »liy  we  insist  on  personal  contact  ; 
illiu. 

LBa^  FEIGHNER  AGENCY 
ta  192  Mt.  Pleasant,  Mich. 

NeKspaper  Appraisers 

is  no  substitute  for  experience  I 
tilwtions  of  newspapers,  subsidiaries, 
Msion,  radio  and  syndicates — for  tax 
a4  other  purposes.  More  than  200 
a  it  States  to  date.  Compr^ensive  . 
Wits  submitted.  By  mail  if  desired.  I 
ilalified  expert  court  witness.  I 

A  S.  VAN  BENTHUYSBIN 
Hi  Ocean  Avenue.  Brooklyn  26.  N.  Y.  | 

DO  YOU  KNOW  the  real  market  value 
i  jour  Newspaper  Property  for  sales 
(sposes?  An  expert  api>raisal  costs 
idle:  send  sample  copy  for  free  esti- 
ale.  May  Brothers,  Newspaper  Bro- 
im  and  Newspaper  Appraisers  since 
Mi.  Binghamton,  N.  Y. 

Publications  for  Sale 

Vatem  weeklies  and  dailies  every- 
»We.  JACK  L.  STOLL  &  ASSOCI- 
ilS.  Suite  600-601,  6381  Hollywood 
M.,  Los  Angeles  28.  California. 


ANNOUNCEMENTS 

Publications  for  Sale 

SUCCESSBTJL  daily  newspaper  for  sale 
with  circulation  of  almost  40,000. 
Priced  at  just  under  $4,000,000  all  cash. 
Broker.  Box  2410,  BD^tor  &  PuUiaher, 


WASHINGTON  WEEKLY,  job  shop  in 
growing  Pacific  Northwest.  Grossed  I 
over  $65,000  1959.  Located  center  rich  | 
agricultural  area.  Leading  commercial  i 
printers  in  county  50,000.  Great  po-  j 
tential  for  county  farm  weekly.  Out-  ' 
door  recreational  assets  tops.  $70,000  | 
buys  business  and  equiimient.  $20,000  j 
down.  For  further  information  write 
Box  2448,  EDditor  &  Publisher. 

•ARIZONA  CHAIN  —  TWO  WEEK-  1 
LIBIS,  2  .shoiis,  2  buildings,  all  $235,-  { 

000.  I 

•Pacific  Northwest  high  calibre  unop-  ■ 
l>osed  weekly,  $116,000.  , 

•New  Mexico  weekly,  $76,000.  i 

ARIZONA  NEWSPAPER  Properties  ' 
Dean  Sellers.  625  E.  Main,  Mesa,  Ari¬ 
zona.  Affiliate  of  Cummins  Trust  Co.  ! 

SMALL  WEEKLY— Choice  location —  ! 
Isolated — Southern  California.  $35,000 
\  —29%  down — Gabbert  &  Hancock, 

I  3709-B  Arlington  Ave.,  Riverside,  Calif.  I 

I - I 

SMALL  WESTERN  RURAL  DAILY 
$100,000  with  only  $30,000  down.  TVo- 
machine.  Duplex-press  i>lant,  good  i 
climate.  ]>rosperous  area,  Jos.  A.  ! 
Snyder.  Broker.  2234  E.  Romneya  Dr.,  j 
Anaheim,  California.  I 

ARIZONA  CHAIN— 3  WEEKLIES.  1 
monthly,  excellent  printing  plant,  col¬ 
lege  city  growing  rapidly.  Gross  will 
approach  $200,000  this  year.  Price 
I  $180,000  with  attractive  new  building, 

I  $150,000  without  building.  ARIZONA 
NEWSPAPBIR  Properties  Dean  Sellers, 
625  E.  Main,  Mesa,  Arizona,  Affiliate 
of  Cummins  Trust  Co. 


his  opiTortunity  for  ownership  is  vague 

or  indefinite  because  of  family  or  other  Press  Room 

ownership  complications.  'T^  young  — 

man  must  be  im|>atient  to  "get  some-  o  t  r> 

where"  in  the  laiblishing  field  :  willing  !  BY)R  SALE 

to  give  the  extra  effort  it  takes  to  keep  a  DUPLEX  PRESS 

growing  newsjwiper  in  accelerated  or-  L/uri-C/v 

bit.  Present  owner  is  now  active  but  '  DUPLEX — 24  page — 8-8  page  decks, 
is  approaching  the  "slow  down"  age.  Color  Fountain- — Complete  Stereotype 
He  wants  to  )>ass  on  to  a  younger  — Near_  new  Drive  (3  yeari).  Immedi- 
man  the  same  opportunity  he  had  25  !  ate  delivery  *,  •  « 

years  ago.  Consequently  he  knows  |  Press  can  be  put  into  operation  in  3 
what  it  takes  to  make  it  the  hard  j  days  notice. 


way  and  the  problems  that  must  be  >i-T>TDTrKTr>  i  mn 

successfully  met  to  operate  a  i>rofitable  ,  “win  «v  w 

newsimper.  He  doesn’t  want  to  see  |  u’ 

the  property  become  a  static  "old  j  Sherbiwke,  Quebec 

man’s  newspaper."  This  is  a  Chart  I  ^^nada _ 

Area  9  ABC,  afternoon  and  Sunday  j  _ 

daily  in  a  growing  40.000  city  (2i60%  GOSS  DUPLEX  Model  "BT’,  serial 
up  since  1950).  Conditions  of  this  up-  |  1600’s  now  1951.  Web-perfecting,  flat- 
coming  association  is  salary  idus  work-  bed  press.  Prints  up  to  6,000  copies 
ing  interest  and  option  for  substantial  i>er  hour  in  4-6-8  standard  size  or 
•stock  interest  ns  ability  demonstrates  8-12-16  tabloid  size  pages.  Roll  use 
stewardship.  Negotiations  bilaterally  up  to  77%,  36  inch  diuneter,  22% 
confidential.  Give  complete  history  of  cut-ofl.  Built-in  two  station  push  bub 
newspaper  experience.  Write  Box  2517,  ton  control,  slitter  and  paper  roll  hoist, 
c/o  EDditor  &  I^blisher.  Fifteen  HP  AC  V  belt  motor  with 

I  controls.  Sixteen  8  to  10  columns 
(.J  ohaM  included.  Available  at  once.  May 
Business  Opportunities  Wanted  seen  in  New  York.  Box  2308,  Editor 

WI.SH  ’TO  INVEST  large  weekly,  *  Put>li*«f- _  _ _ _ 

small  daily.  Formerly  owned  three  | 

weeklies.  Have  worked  dailies,  major  ^  and  6  unit  presses,  roll  arms 

wire  service,  both  news  and  business  ^a^h  end  of  press,  one  on  substructure 
side.  Willing  to  work  as  well  as  in-  2  color  cylinders,  22%”  cut-off. 

vest.  Presently  employed  4A  ad  agency,  ag  drives 
Box  2543,  ^itor  &  Publisher. 

1  Box  903  Boise,  Idaho 

I  LOANS  NEGOTIATED— $200,000  and  '  _ _  _ 

j  up,  for  expansion  or  purchase  of  news-  i 

'  papers,  radio  and  TV  properties.  PUB-  i  SCOTT-ROTARY,  three  decks,  twenty- 
LISHEIRS  SERVICE.  P.  O.  Box  3132.  I  four  page  capacity,  two  plates  wide. 


Loons  amt  Financing 


S.E. 

,  Ohio 
I  N.W. 
i  •Terms 


Met-Weekly 

Met-Suburban 

Weekly 

Trade  Journal 
Weekly 
Small  Daily 


CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKEXS 


Greensboro,  North  Carolina. 

NEW.SPAPER  SERVICES 

Press  Engineers 

NEWSPAPER  EREXTTORS.  INC. 
Erecting-PIanning-Repair 
P,  O.  Bra  124,  ISlip,  New  York 
Juniiier  1-8074 

Erecting  by  Paul  F.  Bird.  Gen’I.  Mgr. 

UPECO  INC. 

Move — E>ect — ^Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst.  N.J. — Phone  GEneva  8-3744 


ttUPORNIA  FARM  AREA  EXCLU-  '  Atlanta 
SfE  weekly,  excellent  plant,  fine  i  Nashville 

included  for  $73,500,  $18,500  -  San  Francisco 

I  fan.  ’This  high-profit  i>aper  is  as  Indianaiioli-s 
snd  as  Gibraltar.  Jos.  A.  Snyder,  New  York 
hkar.  2234  E.  Romneya  Dr.  Anaheim,  Seattle 
CUifomia.  _ 


Los  Angeles 
San  Antonio 
’Troy,  O. 
Please  address: 
1182  W.  Peachtree 
Atlanta  9,  Ga. 


BOCEIKFTJL,  70-year-old  controlled 
•mlation  weekly  in  Chart  Area  2, 
mng  and  equipment  appraised  at 
aw  $90,000.  Downpayment  $20,000. 

retiring.  Publishers  Service. 
fO.  Box  3132,  Greensboro,  N.  C. 

CI^RNIA  rural  EXCLUSIVE 
•asly,  exceptionally  fine  plant,  pros- 
fawt  area,  good  climate,  steady 
ewA.  $122,000,  $35,000  down  in- 

■wi  receivables.  Joe.  A.  Snyder, 
"*er.  2234  E.  Romneya  Dr.,  Ana- 
•■.  California. 

IOWA  SUBURBAN  and  PLANT,  $105,- 
•w  whh  only  $20,000  cash  down ;  can 
By  for  itself  5  years  at  present  profit 
Wa  Bailey-Krehbiel,  Box  88,  Norton, 


I  TRIO  OF  NEW  E^JGLAND  Weeklies.  | 
established  1870,  three  fine  adjacent  ; 
,  towns  near  the  sea.  Annual  gross  j 
,  $48,800,  Owner  draws  $5,000.  Circula¬ 
tion  2300,  six  emsjloyee.  Owner,  re- 
I  tiring,  sell  for  $50,000,  half  down  or 
offer.  Population  10,139,  unopposed. 

1  Real  class.  Our  No.  0770.  May  Broth- 
j  ers,  Binghamton,  New  York. 


UNDENIABLY  a  premium  location. 
Wealthy  4.500  county-seat  town.  Chart 
Area  2f6.  L'noiipoeed  weekly.  Gross 
$50,000  up.  Sensible  price,  about  $15,- 
000  down.  Write  fully.  DIAL,  15  Wav- 
erly,  Detroit  3,  Michigan. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING  I 
EDxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

I  56-59  EVankfort  Street 

NEJW  YORK  38,  N.  Y. 

BArday  7-9776 

MACHINERY  and  SUPPLIES 

Air  Coolers 

I  PORTABLE  ROOM  AIR  COOLEJRS. 

Ideal  for  office,  home.  5%  discount, 

I  immediate  delivery,  Thermo-Cool,  P.O. 

I  Box  43,  Sturgis,  Michigan.  ^ 

I  Composing  Room 

I  FX)R  SALEl--Model  8  Unotype,  Serial 
I  No.  44662.  EDquiiiment  3  U.A.  Holds, 

3  magazines,  EUectric  Pot,  Emerson 
;  Motor,  220  i^ts,  1  phase  A.C.  Good 
I  running  condition,  can  be  seen  in  op- 
1  eration.  Price  $3000.00.  ’The  Berkshire 
Eagle.  Pittsfield,  Massachusetts. 


twenty-three  and  one-half  inch  cut-off. 
Elxcellent  condition ;  does  good  print¬ 
ing  job.  Available  about  November  1st. 
Price  complete  with  furnace,  tail-cutter, 
reamer,  and  scorcher.  $15,000  as  is 
and  where  is,  Delaware  State  News. 
Dover,  Delaware. 


Advertising  Rates 

CLASSIFIED 

Une  Rotes  EACH  CONSECUTIVE 

laserHoe 

SITUATIONS  WANTED  (Payablf  with 
orVtr)  4  tisiM  ®  55c  ptr  lint  each 
insertion;  3  times  9  70c:  2  9  80c; 
1  a  95c.  Add  25c  for  Box  Stnicc. 

JOR  APPLICA9rrS  may  hive  a  supply 
of  printed  employment  application  forms 
by  sendini  self -ad  dressed  8c  stamped 
envelope  to  EAP  Classified  Oept 

ALL  OTHER  CLASSIFICATIONS: 
4  times  9  SLOO  per  lint  each  insartion; 
3  times  «  $1.15;  2  times  «  $1.30;  1 
time  a  $1.45  per  lint.  3  lint  minimum. 
Add  25c  for  Box  Service. 
ai.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  4  p.m. 

Count  30  units  pir  lint,  no  abhreviations 
(add  1  lint  for  box  information.)  Bm 
holders’  identities  held  in  strict  con- 
idence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


.1*0  profitable  semi-weekliee  in  grow- 
$600,000  annual  volume.  Real-  ' 

•»lly  priced.  At  least  $100,000  down  Publication 

_  payment.  ’ 

Write  for  FREE  10-year  circulation  WEST  (X)AST  run 
••■•ry  of  all  California  diaUies.  ;  $70-80,000  wanted 
Yrhoii  V.  Paine,  with  L.  H.  Paine.  I  exiierienced  buyer.  F 
••er.  P.O.  Box  265,  Upland,  Oalif.  1  Box  2505,  Editor  & 

editor  dC  PUBLISHER  for  June  18,  1960 


WISCONSIN  EXCLUSIVE  WEEKLY 
-  -made  owner  independent,  now  re¬ 
tiring.  Price  $45,000  with  $15,000  cash 
down.  Bailey-Krehbiel,  Box  88,  Norton, 
Kansas. 

Publications  IF  anted 

WEST  (X)AST  rural  weekly  grossing 
$70-80,000  wanted  by  well  financed, 
exiierienced  buyer.  Replies  confidential. 
Box  2505,  Editor  &  Publisher. 


#15,796,  1  90-channel  and  1  72-chaJi- 
nel,  gas  ixnt,  quadder,  excellent  con¬ 
dition.  can  be  seen  running,  Mattia 
mouth  9-0600. 

’HIE  NA’nON’S  NEWSPAPER  FXIRMS 
roll  on  L.  A  B.  Heavy  Duty  Newspaper 
Turtlevj— $84.60  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales 
Company,  113  West  Market  Street, 
Elkin,  North  Carolina. 


Acats 

1 

6 

13 

2t 

52 

LIsm 

Tims 

Tlmst 

TlmM 

Timet 

Times 

564 

$560 

$476 

$448 

$4M 

$370 

282 

320 

272 

256 

237 

211 

141 

190 

161 

152 

140 

125 

70 

115 

98 

92 

85 

75 

35 

70 

60 

56 

52 

46 

Editor  &  Publisher 

1475  Broadway,  N.  Y.  34,  N.  Y. 
PboM  BRyaiH  9-30S2 


MACHINERY  and  SUPPLIES  i  MACHINERY  and  SUPPLIES 


Pretg  Room 


Press  Room 


EMPLOYMENT  OPPORTUNITIES 

A  naflonal  guide  to  positions  in  publishing  and  related  fields. 


LINOTYPES 


GOSS  a-unite,  arch  type,  double  folder, 
22%"  out-off,  color  hump,  reverse  cyl¬ 
inder,  end  feed,  60  H.P,  AC,  C-W 


Model  36  Wide  Mixer,  No.  56736  ,  jrive,’  2-CAPCO  fountains.  Available  i 
2/90 — 2/72 — 4/34  Magazines — 6  molds  ,  Now.  i 


Administrative 


Display  Adi  t-rtising 


2/90 — 2/72 — 4/34  Magazines — 6  molds 
Mold  Blower — Mohr  Saw — Electric  Pot 
— Feeder — A.C.  Motor 
Model  30  Mixer,  No.  51985 


ALL  ROUND  MAN  to  manage  growing  AD  MAN  with  daily  newspaper  exptri. 
weekly  newspaper.  Bonus.  Write  ence  to  do  layout,  selling,  servin*. 

'DiiWIIekKinr*  rV^rrtTMiTsv  MAvnof/I  A.  rinnH  aalarx-  •mwwA _ _ 


!  DUPLEX  IG^page.  standard  tubular,  2  Beacon  Publiahinfc  Company,  Maynard,  accounts.  Good  salan*.  vrood 
to  1  model,  30  H.P.  AC,  G.E.  drive,  |  Massachusetts.  conditions,  diversifietl  industries,  city 


Model  14-No.  49834-Swing  Keyboard  !  stereotype. 


PRESSES 


l-color  fountain,  complete  stereotype.  , - - -  of  40,000  in  the  growing  SoudMu 

Available  Now.  NEED  EXPERIENCED  executive.  Must  Chart  Area  4.  Box  2420,  Editor  4 

know  composing  room,  cold  type  and  I  Publisher.  , 

GOSS  3-unit8,  arch  type,  double  folder,  |  teletypesetting.  Box  2446,  Editor  &  - - - — - -  - 

22%*  cut-off,  color  hump,  reverse  cyl-  i  Publisher.  '  ADVERTISING  MANAGEIR  for  mi 


DUPLEX  METROPOLITAN  23-9/16" 


inder,  end  fe^,  75  H.P.  AC,  C-W  drive, 
3-CAPCO  fountains.  Available  Now. 


Circulation 


;  ADVERTISING  MANAGER  for  rol 
'  county  seat  weekly  in  tthart  Arts  j. 
I  Elxceikional  opportunity  on  fast  m,. 
'  ing  paper  in  prosperous  area,  ujj 


Ebide?s  with'^L-Wer  Fo^em-'f  S^t^^el ^6rS®P *  AC^gV"^’ 2^  i  CIRCULATION  MANAGER  wanted  by  [  ”r‘‘|^,„?'"u^t"be^"abirto 

-End  Feed  or  on  Substructure  with  3  5,000  ABC  daily  in  Northern,,  Ohio.  ZS^rtu^‘  . 


.Arm  Reel...  Available  as  result  of  Me-  I  stereotype.  I  prefer  man  in  early  twenties  with  sev 

chanical  Merger  of  St.  Louis  Globe-  ■'tvaiianie  inow.  aral  years’  daily  newspaper  experience 


this  opportunity.  Write  in  full  to  Bn 
2122,  ^itor  &  Publisher. 


Democrat  and  Post-Dispatch. 


oral  years’  daily  newspaper  experience.  n  i-uo.isner. _ 

Will  consider  good  district  manager.  tnf’AT  nropr  iv  .oi  IZ  T  ' 
Must  be  ambiti^  and  of  good  char-  “i?** 


jltJIBOUM 


SCOTT  MULTI-UNIT  22ai"  “E 

Up  to  10  Units — 2  Reversible  with  !  11164  S 
Color  Cylinders — 3  Heavy  Duty  Folders  POplar 
with  C-H  Conveyors — 3  Arm  Reels —  | 
Trackage  and  Turntables.  Boston  Her- 
aid  Traveler.  ?9.U  R 


LOYAL  S.  DIXON  CO.  MuVt  b;“  ^bitrc:;^  a^ld  of  ^good  cSarl  e^^uVionX’;4ern*th1S*Ll7  ‘fS? 

’■Newspaper  P,^  Erectors”  '  acter  Excellent  ^wth  opportunity 

Saticoy  St.  Sun  Valley.  Calif.  ,  ''Ne^Sf.ll"  experience.  Give  full  informiSli  PO 

ar  5-0610  TRiangle  7-3871  fi‘St  letter.  Reflector-Herald,  Norwalk,  Norwalk.  Ohio. 


HOE  ROTARY  PRESS.  3  uniU,  double 
folder.  From  Philadelphia  Bulletin,  i 


Classified  Advertising 


6  UNIT  SCOTT  23-9/16" 


22%"  cut  off.  Same  units  installed  CLASSIITED  ADVERTISING  MAN-  experience  needed.  Paid 


NEWSPAPER  SPACE  SALBSMAN 
needed  by  36.000  circulation  North  D,. 
kota  daily.  Selling,  layout,  eopywritiiif 


u.  nij  n  A  ^  ■  T  thcoughout  countTy.  Crated,  skidded  ACER  i>osition  open  about  August  1st.  group  hospitalization.  Univers^r*^' 

K?ox“ilIe  Jour'll  . lor  jimnediate  delivery  from  I  Your  future  a»u^.  A  John  H.  Perry  I  IK  <^.  cSl  writa  KiSS: 


5  UNIT  DUPLEX 
METROPOLITAN  22%" 
Double  Folder — AC  Drive. 
Charlotte  News. 


Philadelphia.  Priced  low  because  now  Newspaiter.  Daily  combination  and  I  Herald,  Grand  F’arks,  North  Oahotar 

printing  at  local  plant.  Sun,  Walnut  Sunday.  Send  complete  resume  to  1 - - 

Creek,  California.  Charles  A.  Bloyd,  Advertising  Director,  I  OPEINING  EDR  SOMEIONB  WHO  CiJ 


OPE24ING  FOR  SOMEXINB  WHO  CAN 


- Panama  City  News-Herald,  Panama  sell  and  open  new  accounts. 


3  UNIT  HOE  22% " 

With  Revemible  Unit — Color  Cylinder 
3  Pancoast  Color  Couples — AC  Drive- 
Reels  and  Pasters.  Looted  Jacksonville 
Times-Union. 


SCOTT 

4  Units  &  Folder 


City,  Florida. 


Display  Advertising 


or  clasaified  experience  neceesuy, 

Jack  B.  Albee,  advertiaing  dirsattr, 
I^aredo  Times,  Laredo,  Texas. 


HOE 

3  Units  &  Folder 


DISPLAY  ADVER’nSING  SALES-  ]  YOUNG.  EXPERIENCED  dUpUy  i4. 
MAN,  three  to  four  years"  experience.  salesman,  who  can  sell,  fsr 


Go^  on  ^  layout  and  copy  writing.  >  19,000  Texas  daily.  Excellent  oppor- 


■rwenty  thousand  aitemoon  daily.  Good  i  tunity  for  advancement  in  mnltiplt 


3  UNIT  HOE  22% " 

With  Color  Cylinder—  End  Fed — AC 
Drive.  Located  Lebanon,  Pa. 


working  conditions.  Fast  growing  com- 

rxiiDi  cv  munity.  Full  details  in  first  letter.  .  uuusuer. 

UUfLtA  Write  E.  G.  Heiberger,  Sandusky  Reg-  -  -- _ :  -7—  ” - 

I  6  Page  Tubular  l»Ier.  Sandusky,  Ohio. _  , 

HOE  o? dlily‘‘ 

^  I ^  newspaper  oopy*ak  L  department  in  I  ^a,As.  ua  aaa  •>«  a _  a  o  i 

32  Pa.e  Rota.y  | 

For  details  on  these  and  other  presses  |  tjon  ^nd  retail  advertising.  Furnish  t-umisner. _ _ 

I  '  ADVERTISING  SALE5SMAN  for  Ck» 


paper  group.  Send  full  i>artiealsis  to 
Box  2416,  Elditor  &  Publisher. 


3  UNIT  HOE  22% " 

End  Fed — AC  Drive.  Located  Greens- 
burg.  Pa. 


ister,  Sandusl^,  Ohio.  '  ADVER'TISING  RETAIL  SALESMAN 

-  Opportunity  for  young  man,  good  it 

WOMAN  COPYWRITER  for  5-person  !,?']^-^e"dlily‘‘ 


newspaper  copy-art  department  in  1  un  nee  m,.-.  » _ «  o  , 

Chart  Area  SLBasic  layout  knowledge  1  STLe’*®.’,?®?..'"  Area  2.  Sflsir 


2  UNIT  HOE  22%" 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon.  N.  H. 


20  PAGE  DtTPLEX  TUBULAR 


JOHN  GRIFFITHS  Co.  Inc. 


m  ~nfidence  to  Box  2304,  Editor  *  ,  munitTNewrpap^r  g„u^ 


Complete  Stereo — AC  Drive.  Located  415  Lexington  Ave.  New  York  17,  N.Y. 
Lynn,  Mass. 


roDiisner. _  j  |,ortunity  for  aggressive,  seasoned  mta 

I  strong  in  sales  and  layout.  Pnfcr 
DISPLAY  ADVERTISING  SALES-  |  married  man  .30  to  10.  Ognimiil 


16  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Locate<l  i 
San  Diego.  Calif. 


MAN,  small  Maasachusetta  daily  new*,  i  working  conditions.  Permanent. 
paper.  Guild  shop.  Ebtcellent  working  starting  salary  plus  car  allonsn. 


SEE  IT  IN  OPERA’nON  "alary  plus  car  ^lowise.. 

12  Page  2-1  Duplex  Tubular  with  com-  Sf"**  ^ 

niete  Stereo — Color  Reversea  and  Bux.  Measenger,  1(^10  South  Mam  St.,  Isi 


plete  Stereo — Color  Reversea  and  aux. 
fountains.  Extra  Folder — $30,000. 


Angeles  61,  California. 


8  PAGE  TUBULAR  TOP  DECK 
Reversible  Couple — Complete  with  Roll 
.Arm  Brackets,  Compensators.  etc. 
NEIW  1953.  Located  Midland,  Texas. 


J.  WEHSS  PRINTERS 
25  Bruen  Street. 
Newark,  New  Jersey 


SIX  DAY  EWERING,  Northern  Ohio.  — - 

26,000  circulation  wants  experienced  EXPERIENCED  ADVERTISING 
salesman  to  service  establi^ed  ac-  SALE3SMAN  offered  iiermanoot  joh 


N^ark  ^ew  Jermy  '  counts  and  to  develop  new  accounts,  |  with  bright  future  on  strong,  growisf 

_ ■ - 12  man  staff.  A  good  sadary,  fringes  !  Illinois  daily.  Need  aggressive  isit* 

SCXyiT— 24  pages  three  decks,  two  and  retirement  plan.  Write  Box  2811,  1  man.  comiietent  in  coi>y  writing  ssd 
page  jumiw  to  20  pages.  Cmi  be  EMitor  &  Publisher.  '  layout.  Uberal  starting  pay,  merit  t4- 


2 — MODEL  AB  DUPLEIX  FLA TB EDS  j  pture  jumi>s  to  20  pages,  Ciui  be 
Located  Sanford,  N.  C.  and  Salt  Lake  1  adapted  for  color.  Hand  casting  equip- 


PRESSES  OF  EVERY  SIZE, 
REQUIREMENT  AND  BUDGET 


ment  and  chases  with  press.  Can  be 
seen  in  daily  operation.  Contact  Ken 
Morris  or  William  Seymour.  Tribune,  1 
Albert  Lea,  Minnesota.  ' 


RETAIL  MANAGER 


I  layout.  Liberal  starting  pcqr,  merit  t4- 
;  vancetnenU.  other  benefits.  Send  rsiw- 
I  ences,  training,  experience  to  Bn 
'  2526,  Editor  &  Publisher. 


BEN  SHULMAN  ASSOCIATES 


Wanted  to  Buy 


IMMERIA'TE  OPENING 

One  of  nation’s  top  linage  newspapers  for  space  salesman  with  layout  «|Mfi- 


is  seeking  retail  manager  to  guide  ence.  Oiqiortunity  for  advuemdL 
staff  through  tremendous  growth  pe-  Growing  daily  of  90,000  cireulstioe. 


60  East  42nd  St.  N.Y.  17  OXford  7-4590 


mw  vriUi^22A^'’*Tut-off°*two*TSdera'^  —  --  dude#  an  unexrolled  bonus  and  ^ire-  ,  ground.  Preferably  fr^  small  dsto 

fwo  coio^  Anders.  gIe.  Control  BEN  SHULMAN  ASSOCIATES  ; 


NEWSPAPER  PRESSES 
OOMPLETTE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


riod.  Individual  we’re  seeldng  must  Chart  Area  2.  Good  starting  laim. 
be  aggressive,  a  qualified  administrator.  Write  Bo.x  2536,  Editor  &  Publiisn. 


sales  trainer  and  stimulator. 


MAN  WITH  STRERT  -SAI^  ss" 
The  compensation  is  excellent  and  in-  news  or  strong  copywriting 


panel  and  drive.  Elach  unit  has  Scott  ' 
3-arm  reels  with  Jones  tension.  40-80  j 
page  press.  Stereotype  equipment  in- 
cludad.  MUST  SEILL.  MAKE  OFFER 
ON  ADL  OR  PART. 

(Subject  to  prior  sale) 


60  E.  42  St,  New  York  17  OXford  7-4696  medical  policy. 


surance  program  including  a  major  I  versatile,  not  si>ecialized.  Chpshls  im 


Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
37  Warren  St.  New  York  7,  N.  Y. 


The  cultural  and  recreational  attrac- 


San  Francisco  Shipping  News 
861  Howard  Street 
San  Francisco  3,  California 


WANTED :  8-page  Duplex  or  Goss  flat-  College  and  a  University, 
bed.  Advise  aerial  No.  and  when  avail-  . 

able.  Northern  Machine  Works,  323  Applicants  interviewed  will  be  given 


DUPL£X  twin  units.  Model  E  web- 
Iierfecting  flat  bed ;  16  page  standard 
or  32  i>age  tabloid  ;  units  <H>erate  sep¬ 
arately  or  twinned;  half  or  quarter 
fold;  excellent  condition;  $26,000  at 
our  plant;  available  now.  Daily  Record, 
St.  Louis  I.  Misseuri. 


N.  4th  St.,  Phila.  6,  Pa. 


CHIPPING  BLOCKS  all  size  diameter. 
Scott  Heavy  Duty  Mat  Roller,  $3,250. 

A  C  motor  press  drives  all  sizes. 

Roll  arms  for  semi-plate  unite. 
Quarter-page-folders. 

Geo.  Oxford,  Box  903,  Boise,  Idaho. 


NEWSPAPER  EQUIPMENT 

NEJWSPAPEai  PRESSES 
TYPESETTING  MACHINES 
TBLBTYPBSEnTKR  EQUIPMENT 
Ludlows — EBrods — Mat  Rollers 

COMPLETE  PLANTS 


Westerly,  Rhode  Island. 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 


422  West  8th  Kansas  City  6,  Mo.  1  ager,  'Oie  Times,  Portsmouth,  Ohio.  I  qulred.  ^x  231$,  Eklitor  *  Pnbli^’ 


lilementing,  planned  sections  wW 
salesmen,  newsmen.  E>om  Upper  184- 
west.  Group  insurance  plan  for  tm- 


tions  in  this  charming  Southern  city  |  ploye,  family.  Pension  plan  paid  hr 
are  the  equal  of  any  part  of  the  company.  State  (lualifications,  ivsil- 


United  States.  ’The  educational  system  !  ability.  Write  Tom  Miller,  Arffl* 
is  high-ranking  and  includes  a  Junior  ;  Leader,  Sioux  Falls,  South  Dakota. 


cloeo  scrutiny  and  taring,  with  the  '  REPORTER  for  general  news,  polita 


‘‘'“L  V®*"  I  etc-  T,S25  ABC.  Blue  Cross.  For  sppH- 

lected.  Box  2827,  Editor  &  Publisher.  |  contact  C.  W.  Utter,  The  Ssi. 


FTJLLY  EXPERIE24CE3D  Display  Ad-  - -  - - - T 

vertising  man  who  can  write,  layout  >  SPOR’TS — General  assignment  report* 
and  sell  advertising.  Particular  ,  DAILY  NETWS 

emphasis  on  aggressive  salesmanship.  Worland,  Wyoming 

Elxcellent  opportunity  for  successful - -  ^ 

career  and  future  in  Brush  Moore  news-  RIM  MAN — fast,  exiiorienced  copy 
pai>er  gp-oup.  Congenial  working  con-  tor,  good  on  heads,  dummying  ta* 
ditions.  Insurance,  vacation,  retire-  cleaning  m>  beginners’  copy  by 
ment  benefits.  Send  qualifications  to  ,  winning  Chart  Area  2  morning  dsuf- 


J.  Kenneth  Staats,  Advertising  Man-  Salary  $119-124  range.  RefsrsMta.  r» 


EDITOR  8C  PUBLISHER  for  June  18, 


young.  entorprisinar  BOTer^  PHILADELPHIA  INQUIRER 


IS  LOOKING  FOR: 

t  jJJL  hu  grown  rapidly  past  10  years.  ^ 

ct  12  papers  and  good  chance  i  Copyreaders  of  the  "old  school”  who 
,  w  tiianeeoient  to  right  man.  Would  i  were  taught  the  craft  by  EDITORS. 
^  city  hall  ,aod_  oourthouro  bm^  1  capitalization  markers.  We  want 
ow  o’rn  initiative  and  will  anord  ,  men  with  large  or  small  daily  experi- 
learn  deek  work.  |  gnce.  a  compulsion  about  accuracy  and 

•..u  t  I  tight  editing,  speed,  imagination.  In- 
Yssld  prefer  young  man  with  few  itiative  and  ambition.  Try  out  at  our 
expenenoe  or  cap^le  J-achom  |  expense.  Send  complete  resume  to: 

-  State  all  first  letter  includ- 

'  Personnel  Department 

tiviuaz.  rti  III  A  rM" I  rki  ii  a  iai^i  iinro 


IS  LOOKING  FOR: 


_  Personnel  Department 

INQUIRER 

g^l  but  enclose  telephone  number.  400  N.  Broao 

nj,^BOUNu  reporter  with  enthusi-  Philadelphia,  Pennsylvania 
j,  ability  and  liking  for  people.  i  1 

Said  be  anxious  to  show  initiative.  I - 

..;i  oim  car  and  be  able  to  relocate  WANTED:  Seasoned.  high-caliber 

akoot  delay.  Will  be  working  for  I  newspaperman  for  high-readership. 

with  heavy,  live  local  cover-  |  sound  professional  newspaper  in  Mid-  j 
aiming  for  highest  journalistic  '  western  metropolitan  city.  Must  be  ■ 
^idards.  M.iy  be  journalism  (Mr  lib-  accurate  reporter  with  flair  for  detail.  | 
al  trts  graduate.  Apply  by  writing  ,  Background,  character  and  ability  must  I 
^|i  of  background  and  qualifications  '  stand  rigid  examination.  Excellent  op-  | 
iiBnonnel  Department.  Herald.  New  '  portunity  for  right  man.  All  fringe 
-  -'n,  Ooonecticut.  benefits  and  top  working  conditions. 

-  - Replies  confidential.  Send  full  details 

'  n  EDITOR — Direct  local  staff  of  .  including  experience,  background,  pree- 

-  a  Editing,  heads,  makeup.  Good  j  ent  salary,  family  status,  first  letter 
llpait,  spelling,  grammar  imirartant.  to  Box  2439.  Editor  A  Publieher. 

tarirnrril  or  willing  trainee.  Chart  - 

^1.  Start  $80-116.  Could  shift  to  !  YOUNG  OOL.t.BGE  GRADUATE  with 
3  win  e^tor.  Write  fully  experi-  |  knowledge  of  photography,  desiring  to 
■  I,  (docation,  references.  Box  2449,  i  learn  weekly  field  for  top  notch  S<rath- 
v  g  k  Publisher.  west  weekly.  Editor-publisher  over- 

-  - I  worked  and  needs  help.  Write  Box 

S-3KNING  REPORTERS— Male  and  2431,  Editor  A  Publisher. 

Jobs  available  from  Coast  to  : - ^ 

vg  reeumee.  location  prefer-  ASSISTANT  SPORTS  EDITOR  and 

availability  di^.  Contact:  Bill  young  staffer  for  4-man  staff  of  Mid- 
:Lt,  BIRCH  PERSONNEL.  67  E.  west  50,000  a.m.  daily-Sunday.  Em- 
Llseo  St.,  Chicago  2,  Illinois,  phasis  on  local,  area  coverage.  Box 
1(4470.  2502,  Editor  A  Publisher. 


DO  YOU  WANT  to  work  on  a  news¬ 
paper  that  is  respected  by  its  readers 
and  its  staff?  Two  openings  exist  on 
such  a  paper.  The  Middletown  (New 
York)  Daily  Record.  One  is  for  a 
reporter  or  deskman  with  at  least 
three  years’  newspaper  work.  The  sec¬ 
ond  is  for  a  woman  or  man  interested 
in  writing  for  and  editing  family 
news  i>ages.  Applicants  must  be  with¬ 
in  interviewing  distance.  Send  resume 
and  samples  to  A.  N.  Romm.  EMitor, 
The  Middletown  Daily  Record.  151 
North  Street,  Middletown,  New  York. 


MAN  OR  WOMAN  preferably  with 
some  experience,  as  reporter  for  city 
government  and  police  beat  for  Michi¬ 
gan  p.m.  daily.  Excellent  fringe  bene¬ 
fits.  Send  full  details  to  Box  2516. 
Editor  A  Publisher. 


MANAGING  EDITOR  —  Fully  expe¬ 
rienced  in  all  phases  of  copy  produc¬ 
tion  who  ran  organize  and  manage 
editorial  staff  on  progressive  Jersey 
Shore  Aren  weekly.  Write  Box  2537, 
Editor  A  Publisher. 


HELP  WANTED 


NEWS  EDITOR 
■for 

NATION’S  NO.  ONE 
SUBURBAN  WEEKLY 

Position  now  open :  new  modern  plant. 
Experienced  man  28-40  to  supervise 
staff  of  six,  handle  prime  municipal 
beat;  toi>-notoher  in  news  judgment. 

,  makeup,  pictures;  excellent  salary,  in- 
'  surance  tenefits,  paid  vacation.  State 
I  all  first  letter  to  Bill  Averill.  c/o 
I  Itirmingham  (Michigan)  Eccentric. 

REPORTER  for  Kentucky  small  city 
daily,  limited  experience  acceptable. 
Must  have  car.  Give  full  details  first 
letter.  Daily  News.  Middlesboro,  Ken¬ 
tucky. 

SKILLED  REPORTER  WANTED  — 
Midwest  industrial  city  in  heart  of 
biggest  expansion  area.  Evening  daily 
and  Sunday  morning  edition.  Pay 
$133.50  for  five-year  man ;  35-l^r 

week;  liberal  vacations  and  pension. 
Write  directly  to  managing  editor, 
Gary  (Indiana)  Post-Tribune. 


'IT  ENLARGING  NBWS  STAFF, 
'jitstwo  staff  additions:  news  trained 
TEOriroman  to  cover  education-youth 
is  depth,  must  be  clear  head^  on 
rd  finance,  national  tren^;  also 
.3  eiperienced  reporter  cover  police- 
house-city  liall  beat  in  face  of 
i  blackout  in  some  quarters.  Write 
!  kuil,  list  references,  send  clips, 
-1.7  expectations  to  Peter  L.  Steven- 
2.  Warren,  Pennsylvania,  Times- 


_'jKMAN  <  xptritr.ced  newsman  who 
n  desk  work  and  challenge.  Elx-  | 

-  -r.t  opiwrtunity  for  person  having 
(Mentisl  to  grow  with  a  progres-  | 
-'1  lewipaper  and  community.  Good  i 
■;'  lid  top  benefits.  Relocation  ex-  i 
-i*.  Chart  Area  2.  p.m.  daily.  All  : 
^  confidential.  Box  2441,  Editor  I 
>  FiUiiher.  j 

nfSRIENCED,  mature  newspaper 
=.  28  to  35,  for  news  and  editorial  | 
*<^  semi- weekly;  the  man  for  I 
1  |oh  is  most  likely  on  some  daily  i 
■  jilh.  wire  service  in  the  Garolinaa 
'lirtinia:  offers  adequate  salary  and 
opportunity  for  qualified  man 
3vtnts  career  in  community  news- 
■r  ;  field:  inquiries  confidential.  Write 
.  2419,  Editor  A  Publisher, 

^OU  ARE  a  reporter  with  several 
^  experience  on  a  weekly  or  small 
;  sempaper  and  want  to  step  up 
'•  Bedium-sized  daily,  write  the  ed- 
I  of  the  Meriden  Record,  Meriden, 

■  tlcut.  of  your  qualifications.  He’s 
i  for  a  man  with  a  nose  for  ! 
who  can  write  good  plain  Eng- 
i  lad  who  would  like  to  work  hard 
newspaper  in  an  attrae-  : 
’  industrial  city  of  | 

employee  benefits  include  life 
"ce  and  profit  sharing  plan. 

-  ^or  one  of  fastest  grow- 

^Mwtpapers  in  East — about  to  un-  j 
mother  major  expansion  pro- 
employee  ownership,  group  life,  1 
tTs’  ’^'vement  plana.  Grow  with 
,.'mrt  Area  2.  Bdail  resume,  a  few 
’■  Box  2417,  Editor  A  PuUisher, 

— IDITOR  for  county  seat 
to  publish  weekly  and  han- 
■•■■^ing.  Good  salary.  Near  the 
^  Write  giving  experience,  age 
f  —pie  stories.  The  Democratic 
Snow  Hill.  Maryland. 


CHART  AREA  9,  morning  metropoli¬ 
tan  wants  good  copy  deskman.  Box 
2506.  Editor  A  Publisher. 

CHICAGO  ADVBR'nSING 
AGENCY  SEEKS  .  .  . 

EDITOR 

For  Dealer  Sponsoreid 
i  Magazines 

$12,000  PLUS 

'  Must  be  an  excellent  writer,  be  first  ; 

class  and  experienced  editor;  like  facts  | 
i  not  froth.  Present  magazines  are  in  ' 
genend  business  and  farm  fields  so  a  | 

I  reasonable  knowledge  of  business 
,  methods,  problems,  operations  is  de- 
,  slrable;  knowledge  of  farming  is  not 
:  so  important.  What  is  essential  is  that 
I  you  )m  a  quick  study,  have  initiative 
I  and  possess  administrative  ability  so 
I  you  can  help  us  expand  tliis  depart-  i 
I  ment  into  other  fields — and  grow  I 
along  with  us.  Sound  like  you?  Please  , 
I  write  fully,  and  in  confidence  to  Box  , 
I  2549.  Editor  A  Publi.sher. 

CITY  EDITOR  —  Small  Florida  morn¬ 
ing  daily  needs  young  man  with  CSty  . 
Desk  and  make-up  experience  to  run  ' 
City  Desk  on  dayside.  Salary  $90.  Box 
2511,  Editor  A  Publiaher. 

EDITORIAL  WRITER,  experienced, 
for  a  leading  newspaper  in  the  East. 
Write  giving  complete  resume,  includ¬ 
ing  salary  expected.  Box  2518,  Editor 
A  Publisher. 

EXPERIENCED  SPORTS  REPORTER 
'  Write  full  details. 

Journal  Gazette,  Mattoon,  Illinois 


USE  EDITOR  &  PUBLISHER’S 
GLASSIHED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 


•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 

I  Editor  &  Publisher: 

I  Classified  Department 

1475  Broadway,  New  York  36,  New  York 

I  Please  insert  my  classified  ad  for _ 

insertions. 

I  CLASSIFICATION: _ 

*  COPY: _ 


FASHION  EDITOR 

For  large  newspaper 

Must  be  f?ood  fashion  writer 
able  to  earn  fashion  leadership 
in  a  new  city  and  be  a  Kood 
‘’business  w«nan’*  in  effective¬ 
ness  with  fashion  advertisers. 

Compensation  $10-15.000 
plus  clothes  allowance. 

BOX  2546,  EDITOR  &  PUBUSHER 


I  Q  Assign  a  box  number  and  mail  my  replies  daily] 

*  ACCOUNT  OF: 

I  NAME _ _ _ 

I  ADDRESS _ _ 

I  CITY,  STATE _ _ 

Authorized  BY _ _ — 

I  (For  Situations  Wantod  Ads,  Kindly  eneloso  romittanca  with  ordar — 
I  saa  Classifiad  Advartising  Rata  Box) 


pITOR  ac  PUBLISHER  for  June  18,  1960 


HELP  WANTED 


Editorial 


SPORTS  EIDITOR  —  Immediatf  open- 
int;.  Send  reBume,  ex|)ected  salary. 
Jerry  Moriarity,  Manatfin^?  Eklitor, 
The  Star-Courier,  Kewanee.  Illinois. 


SPORTS  EDITOR  —  Small  Florida 
daily  needs  younK  a>rirre8«ive  sports 
writer  to  run  one  man  department. 
Excellent  op|M>rtunity.  Salary  $90.  Box 
3510,  Editor  &  Publisher. 


SPORTS  EDITOR  WANTED  —  An 
enterprising?  man  with  college  back-  1 
)?round  or  a  few  years'  ex|>erience  | 
will  And  this  si>ot  an  exciting  c^al-  | 
len^e.  He'd  have  a  “sijortsmindt'd"  city 
ns  his  beat  and  complete  reeponsibility  ^ 
for  makeup  and  content  of  his  pa^e.  | 
Salary  in  keeping?  with  applicant's  | 
qualiAcations.  Photographer  and  part-  , 
time  starts  writer  assist.  Projfreesive  j 
pa4>er  in  Midwestern  city  of  15, 0(H).  I 
Write  to  Ernest  Mazzatenta,  ManaRin^ 
Eiditor,  Peru  Daily  Tribune,  Peru,  ! 
Indiana. 


THE  NATIONAL  Jewish  Post  and 
Opinion,  a  chain  of  five  weekly  Jewish 
newsf>a|)er8.  printed  in  English  re¬ 
quires  the  services  of  several  journal¬ 
ism  school  graduates  and  one  ex|>eri- 
enced  copy  re*ider  with  at  least  sev¬ 
eral  years'  work  on  other  publications. 
Send  resumes  to  G.  M.  (Tohen,  pub¬ 
lisher,  P.  O.  Box  1633,  Indiana|x>ii5, 
Indiana. 


TOP  NEWSMAN  on  metropolitan  pa-  j 
per  to  sui)erviHe  stafT  of  larRe  student 
morninR  daily  in  Midweat.  Nitrht  work. 
(kkmI  pay.  Box  3501,  Editor  &  Pub¬ 
lisher. 


WEEKLY  (;R0UP  IN  ARIZONA  needs 
editor  to  take  complete  charge  of 
pa|>er.  Town  of  5,(K)0.  Some  aellinR. 
Husband-wife  team  i^ossible.  Excellent 
|K>tential.  Send  full  details  P.O.  Box 
168,  Gilbert.  Arizona. 


WIRE  OR  CITY  EDITOR  Imme<iiate 
opening  for  deakman  qualified  to  take 
either  desk  afternoon  daily.  News  staff 
of  10.  Growing  college  city  of  20,000. 
Write  fully,  first  letter.  Tribune,  Fre¬ 
mont,  Nebraska. 


HELP  WANTED 


Promotion — Public  Relation* 

LEIADING  RESORT  HOTEL  on  Flor-  i 
j  Ida  Enut  Cemst  has  openini;  for  alert 
I  publicity  man.  Must  be  competent  news  ; 

1  writer  and  willing  worker.  Hotel  ex- 
{>erience  helpful  but  not  essential. 
Send  full  background  and  experience 
i  information,  l^x  2500,  Editor  and 
I  Publisher. 

Swell  known  Publisher  -  Printer  ! 

seeks  man  for  iioeltlon  with  growth  ; 
imtentlal.  Writing,  contact,  and  dl- 
verslhed  public  relations  activities.  : 
Some  previous  writing  experience  es-  1 
sential.  Write  giving  all  detailed  and  ; 
salary  requirements.  Box  i»09,  Editor 
&  Publisher. 


Salesmen 


TELETYPESETTER  j 

Excellent  sales  OM>ortunity  for  ad¬ 
vancement-inclined  man  with  PRINT¬ 
ING  BACKGROUND.  Familiarity  with  | 
linecasting  machines,  composing  room,  \ 
composition,  and  Teletypesetter  desir¬ 
able.  Opening  available  in  Editor  and  i 
Publisher  Chart  Area  6.  Must  be  able  j 
,  to  meet  people,  free  to  travel.  Car, 

I  expenses,  liberal  employee  benefits. 

\  Send  resume  of  experience  and  personal 
'  background  to  R.  C.  McPherson.  Dis¬ 
trict  Manager,  Fairchild  Graj^c  Ejuip- 
ment.  111  West  Washington  Street, 
Chicago,  Illinois. 


Syndicate  Salesmen 


ONE  OF  AMERICA’S  largest  inde- 
l>cndent  feature  syndicates  needs  two 
salesmen  immediately,  one  for  North 
Eiast,  one  for  South  East.  Ck>nstant 
travelling  involved,  (iood  starting  sal¬ 
ary.  weekly  bonus,  plus  liberal  com¬ 
mission  and  travelling  expenses.  Pre¬ 
vious  exiierienoe  either  buying  or  sell¬ 
ing  helpful.  Replies  will  be  held  con-  ' 
fidential.  Box  2503,  Editor  &  Pub¬ 
lisher. 


INSTRUCTION 


Classified  Advertising 


Free  Lance 


FREE  LANCERS;  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy;  Payment  from 
(10  to  (100  for  single  pictures  and  cap¬ 
tions.  lYee  information.  Gebbie  Press 
Pictures,  161  W.  48th,  N.Y.C. 


Mechanical 


LINOTYPE  OPERATOR 
Weekly  newspaper.  New  Jersey.  Good 
^uipment.  Box  2447,  Eiditor  &  Pub¬ 
lisher. 

FOREMAN 

Composing  Room 
.  .  .  For  large  daily  newspaper 


BOOST  SALES  IN  CLASSIFIED 


380  Newspapers  Have  Enrolled 
Salespeople  and  Ebcecutives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  How¬ 
ard  Parish  Course  in  Classified  Adver¬ 
tising  shows  Classified  personnel  how 
to  square  right  up,  to  analyze  and 
solve  sales  problems  they  daily  en¬ 
counter.  Classified  salespeople  are  ex¬ 
pertly  trained  (at  home — on  THEIR 
own  TIME)  developed  to  increase  their 
individual  sales  production  and  c<^y 
writing  skill  to  get  and  keep  more 
business. 

The  famed  Parish  Course  (only  one 
in  existence)  has  proved  since  1064 
that  it  quickly,  thoroughly,  and  suc¬ 
cessfully  trains  beginners — broadens 
and  refreshes  experienced  personnel. 


Must  have  good  record  as  a 
planner,  a  supervisor  and  a  man¬ 
ager  of  composing  room  with 
minimum  of  100  employees. 

Should  be  college  graduate. 
Engineer  preferred. 

Start  $15-18,000 

BOX  2.647.  EDITOR  &  PUBLISHER 


LINOTYPE  OPERATOR  —  Union  or 
eligible.  Must  set  clean  proofs,  be 
so^r,  dependable,  (^ood  working  con-  | 
ditions.  good  pay.  Two  weeks  vaca¬ 
tion,  sick  leave  after  one  year,  i>en-  | 
sion  plan.  New  Ehigland  shore  town,  i 
excellent  fishing,  recreational  area. 
Write  Box  2622,  Eiditor  &  Publisher. 


LINOTYPE  OPERATOR  WANTED 
for  weekly  in  Southern  part  of  New 
Jersey.  Write  Box  2527,  Eiditor  & 
Publisher. 


Promotion — Public  Relation* 


PUBLIC  RBLA-nONS  MAN  with  cre¬ 
ative  advertising  ex|>erience  wanted 
for  small-loan  and  industrial  loan  firm 
with  offices  in  eight  West  Kentucky 
and  Tennessee  cities.  Give  full  details 
in  letter  to  Box  2.548.  Eiditor  &  Pub¬ 
lisher. 


Put  the  Parish  Course  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professional  pride — all  while  it 
helps  you  develop  more  Classified 
faster. 

Enroll  as  many  of  your  staff  as  you 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-leseon 
sales-boosting  Course  is  $66  each.  Send 
in  the  names  now  or  write  for  de¬ 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 
Services  for  Newspapers  Since  1938 

2900  N.  W.  79th  St.,  Miami  47,  Florida 
Oxford  1-8331 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


The  employer's  quide  .  .  .  from  trainee  to  eiecutive  personnel. 


SITUi 


Administrative 


Classified  Advertising 


flATURE 
Mil  dail; 
wiur.  Box 


ASSISTANT  WANT  AD 
(7  years)  to  robust  chief  of  plw  li, 
000  a.m.  and  Sunday,  wants  job.  Sm! 
family,  age  37,  umbitioos.  dilW^T 

evenincr  MBA  CATi/fi.fafA 


BUSINESS— OFFICE  MANAGER 
ACCOUNTANT 

Business  Administration  degree,  exten¬ 
sive  accounting  experience  including  the  _ _ 

newspaper  field,  competent  administra-  j  evening  MBA  candidate,  Air  Kwen 
tive  qualifications,  thorough  knowledge  I  Major,  underpaid.  Write  !4ii' 
of  A.B.C.  requirements,  distributor  and  Eiditor  &  Publisher. 

Little  Merchant  circulation.  Prefer  | 

newspaper  10,000  to  25,000  Chart  Area  ;  Dispatch-Production 

3-4-5.  Available  for  interview  now,  can 


K.TXAB-P 


“f^me  duties  August  15.  Box  2453,  ASSISTANT  ADVERTISINO  _  ol. 
Eiditor  &  Publisher.  — »« - j — 


CREA'nVE  SALES-MINDED  profes¬ 
sional  seeking  management  responsibil¬ 
ity.  Competitive  experience  on  both 
sides  of  the  desk  in  retail,  national, 
circulation,  all  promotion,  research,  on 


patch  Manager  desires  position.  CoIImi 
graduate,  experience.  Box  2302. 

A  Publ  idler. 


Display  Advertising 


axperiei 
'  ftandi 


I  jiars  An 
M.  Beginn 

an-  w>« 

lig  oversea 
licitioo.  B 

rtw. 


roONG  R 

-dilT  ms 


Utor  A  1 


medium  and  laige  newspapers.  Know  j  ADVERTISING  MANAGEIR — inttttiu 
mechanical  and  newsroom  operation.  I  v^ovd  in  all  advertising  sales.  Css. 
Mostly  Midwest  experience,  now  New  j  su^rvise  pnraotion,  ^y  i«rvit«,; 


York.  Health  perfect,  age  46.  Shirt¬ 
sleeve  type  with  broad  knowledge.  Box 
2440,  Eiditor  &  Publisher. 


BUSINEiSS-General  Manager.  Experi¬ 
ence  news  and  business  side  of  dailies, 
wire  service,  weeklies.  Presently  em¬ 
ployed  4A  ad  agency.  Two  degrees. 
Special  interest-publisher's  .assistant. 
Age  32.  Box  2542,  Eiditor  &  Publisher. 


research,  to  help  develop  linage.  Loai' 
sales  exiierience  in  competitive  rity  i 
large  and  medium.  A  workman  «itll 
some  proven  ideas,  and  more  to  caBe.il 
Mid-forties ;  health  excellent.  Goolil 
reason  for  change.  Box  2435,  E- 
&  Publisher. 


EXECUTIVE  SECRETARY  with  22 
years'  experience.  College  trained,  sin¬ 
gle.  Was  confidential,  social  and  pri¬ 
vate  secretary  to  newspaiier  publisher. 
I'amiliar  with  all  terminology  and  de- 
imrtments.  Available  because  of  sale. 
Ebccellent  references  from  the  tiade, 
national  iiersonalities.  Bo.x  2525,  Edi¬ 
tor  &  Publisher. 


DISPLAY  ADVER’nsiNG  SALSS, 
daily.  Bay  Area  California.  8  ymril 
experience.  Grad,  married. 
nent.  Available  August  15.  Box  2M) 
Eiditor  &  Publisher. 


AD  DIREICTOR,  heavy  experienee, 
dium  size  daily.  Conscientious,  etpste: 
new  methods  and  |>ractices.  Pr-f. 
West.  Write  Box  2541,  Editor  k  Pi^- 
lisher. 


i  con^enti^.%^>r«sri;n^lid^^^ 


publisher  and  civic  leader  seeks  iiosi- 
tion  with  owner  who  has  advertising,  | 
editorial  and  circulation  jiroblems.  Be-  | 
cause  of  experience  there  are  few 
problems  he  has  not  faced.  Man  of  the 
Year  award  from  three  nationally  i 
known  organizations.  Young  (46).  An 
aggressive  17  hour  day  man.  Well  | 
versed  in  Labor  problems.  Years’  ex¬ 
perience  Ad  Director.  Worked  closely 
with  circulation.  Thorough  under¬ 
standing  readers  relation  to  news 


ADVER’nSING-BUSlNESS  MAKt^ 
ER.  30  years’  experience  on  lUlin  i 
20,UC0  and  large  suburbans.  C«pikk.|| 


finest  references.  Box  2521,  Editor 
Publisher. 


DEAR  ABBY; 

Who  would  appreciate  one  (1)  t 
hitting,  proven,  advertising  musiar' 
Western  states.  Highly  i  i-c-ofs™; . -1 
Box  2534,  Editor  &  I^blisher. 


18  YEARS’  experience  in  adv.-rtl: 
and  management  oifered  for  penn^r 


imrting.  Clan  and  will  build  solid  staffs  I  spot  with  future  as  Ad 


and  train.  Knows  cost  and  how  to 
reduce  them.  Would  like  iiercentage  of 
profit  arrangement.  Top  references. 
Like  to  invest.  Box  2508,  Eiditor  & 
Publisher. 


2nd  sfiot  on  small  daily. 
Qualified  Recommended.  Ava  '  ' 
Now.  Box  2530,  Eiditor  &  Publidgr. 


WANT  SALES?  WANT  DIRECTION? 
MY  23  years  as  advertising  manager 
of  newspaper  chain  (irovides  able  ex¬ 
perience  to  direct  your  local  or  na¬ 
tional  staff.  Age  53.  Desire  Gulf  state 
on  living  wage  and  performance  bonus. 
Box  2544,  Eiditor  &  Publisher. 


FOR  SPACE 
YOU  NEED  A  ROCKET 
Advertising  Manager,  Capable  dir¬ 
ing  small  crew  to  greater  lioate.  . 
years’  experience,  newspapers  sad 
IHtrtment  stores.  Will  relocata.  P 
2533.  Eiditor  &  Publisher. 


Artists-  "(Cartoonists 


ARTIST-RETOUCHER,  on  a  top  New 
York  City  daily.  Can  also  |>mdure  car¬ 
toons  with  a  punch.  Impressive  ability 
and  fast  worker,  long  experience. 
Wishes  change,  prefer  Chart  Areas 
2-4.  Box  2519,  Eiditor  &  Publisher. 


SEIASONEID,  aggressive  diBdsT  ; 
national  advertising  man  seeks  it: 
ager’s  spot  on  daily  or  with  tt-J:- 
facturer.  Strong  industrial  plus  v- 
background.  College  graduate. 
able.  Strong  on  soling  copy, 
Presently  in  Chart  Area  7  but  will  r 
locate  wherever  opportunity  it  s; r' 
est.  Box  2507,  Editor  &  Publisher. 


Circulation 


Editorial 


CIRCULA'nON  MANAGER  now  em¬ 
ployed,  desires  change.  Ebccellent  back¬ 
ground  and  exiierience  on  competitive 
and  combination  papers.  Don’t  know 
all,  but  am  convince  hard  work  and 
co-ordinatiem  will  whip  any  problem. 

Ready  for  fin^  move  to  position  which  |  Spanish.  Will  sign  oontrad,  p* 
offers  sound  futye.  36  y^rs  of  age,  Box  2414,  Editor  &  Publisher, 

married.  Box  2310.  Eiditor  &  Pub  isher.  I 


JOB  IN  EUROPE,  wriUng,  str:  -'- 
or  public  relations,  wanted  by  rery’''; 
30.  in  best  standing  on  big 
western  daily.  England,  Gerrosay  S'’t| 
choices.  Know  German,  some  rri- 


VEKSATILE  circulation  experience  12 
years’  metropolitan  paper.  Solid  Iwck- 
ground  home  delivery,  store  sales, 
dealer  outlets,  motor  routes,  promotion, 
transportation.  Suburban  Roadman, 
dedicated,  energetic  worker  with  ex¬ 
cellent  record,  capable  of  handling 
higher  position.  Family  man.  age  40, 
college,  top  references.  Box  2438,  M- 
itor  &  Publisher. 


EDITOR,  weekly  trade  pap«>  ‘ 
yesua;  associate  editor  6H  jes.-; 
wants  daily,  weekly  desk  i«h  ^ 
Chart  Area  2.  B.S.  in  joumt-ri 
single,  49.  Box  2S21,  Editor  k  Tr 
liMier. 


AM  AVAILABLE  on  reasonable  no¬ 
tice — experience-60,000-7  day  a.m..  36,- 
000-6  day  p.m.  cmnpetjtive  supervisory, 
production  ability.  budget  minded, 
presently  assistant.  Chart  Area  6  pre¬ 
ferred.  Box  2531,  Eiditor  &  Publisher. 


!  EDITOR  -  WRITER,  daily, 

.  magazine  experience,  high 
!  editorial  know-how.  Brief  requireng^. 
salary,  etc.  Box  2282,  Eiditor  k 
lii^r. 


MANAGING  EIDITOR  top  tiaist«l| 
loid,  stymied  at  87  and  SttO^Tn 
years  on  dailies.  Box  2216,  OOt* 
Publisher. 


EDITOR  ac  PUBLISHER  for  June  18, 
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SITUATIONS  WANTED 


Editorial 


flATURE  WItrTEJR  —  Reporter  on 
daily  wishes  trial  as  feature 
Box  2P41,  Editor  &  Publisher,  , 

frlXAB-OLli  vet  deures  newswrit-  ' 
M  txperienr*'  under  critical  boss  with 
standards.  1  year  3S,000  daily, 
SyMTS  Army  PIO,  top  J-school  irradu-  ^ 
as  Beginner  with  camera,  willing  to 
Ian.  Will  travel  an^here,  includ-  . 
jw  overseas,  for  job  with  quality  pub-  ' 
liation.  Box  2211,  Editor  A  Pub- 
1^. 


fOCNG  REPORTER — Feature  Writer 
_ddly  magazine  and  weekly  editor 
oawience,  aeeks  opportunity.  Prompt 
name  and  clips  available.  Box  2201, 
mtor  k  Publisher, 


IDITOR — At  40,  top  news,  editorial 
nentive  for  three  dailies  35-60,000 
jas  business  side  background  too, 
a*  seeks  permanency,  i>otential  either 
s  editor,  assistant  to  publisher  or 
.wiral  manager.  Beet  references  from 
lO  employe,'s  (and  opposition)  will 
asify  to  organizational  ability,  labor 
I  community  relations,  responsible 
iKorial  policies,  constructive,  lucid 
niliag.  Personal,  background  excel- 
laL  Chief  aim:  Consistency  of  pur- 
ise,  policies  over  the  long  haul.  Box 
SM.  Editor  &  Publisher, 


ODICAL  JOURNAUST,  Lively,  use- 
.U  art  of  living  features ;  medical 
set,  for  layman.  Magazine  or  news- 
wer  post  preferred.  Contributor  edi- 
sr  contract  considered.  First-rate 
niling-editorial  background.  Salary 
m.lOO  or  decent  scale.  "Young”  wom- 
s.  Box  2319,  Editor  Si  Publisher. 


MOVING  TO  CALIFORNIA 
fBST-RATE  NEWSMAN,  planning 
r  move,  seeks  interviews  for 
editor-manager  spot  on  small 
Mr.  weekly,  other.  Midwesterner,  37. 
■smed  reporter,  rewrite,  deekman  on 
(MM  daily.  Gan  think,  inject  fresh 
wdsbility,  depth,  attractive  makeup. 
Snartner,  successful  business,  can 
eisaize.  supervise,  economize,  take 
off  publisher.  Learned  ad-circula- 
—  correlation  aa  weekly  editor.  Box 
Ml,  Editor  &  Publiaher, 


llTENTIOfN :  Washington,  D.C.  Syn- 
dated  columnist,  veteran  political  re- 
peter  wishes  transfer  to  news  bureau. 
W  2427,  Editor  Se  Publisher. 

SBKMAN-REPORTini.  30.  seeks 
a^Qiart_  Areas  2  or  4.  Now  witi 
tWnI- winning  13,000  daily  doing  re 
•nte,  heeds,  make-up,  editing.  Alst 
■■icipal  reporting  column,  features 
■s  sports.  Single,  will  relocate  foi 
(fowth  opportunity.  Boj 
*M,  Editor  A  Publisher. 


WERIENOED  NEWSMAN.  41.  fai 
g-man  seeks  responsible  desk  job 
Massachusetts,  but  will  co 
A’’”  One  offei 
2434,  Editor  A  Publiaher. 


SITUATIONS  WANTED 


Editorial 


REPORTHai  PHOTOGRAPHER  —  Ex-  | 
l>erience  and  imagination  combined  in  ' 
photojournalism.  Prefer  Arizona,  con-  i 
aider  all  Chart  Area  10.  J-grad,  Michi-  : 
Iran  State,  26,  Married,  recommenda-  | 
tions,  complete  equipment,  veteran.  , 
Seek  photoprraphic  or  combination  job.  : 
Will  be  in  Phoenix  from  16  June,  will  . 
travel  to  see  you.  Personal  resume  on  ■ 
request.  Box  2451,  Editor  &  Publisher.  ; 

REPORTER,  2  years*  experience  200,-  : 
000  daily  and  wire  service.  J-irrad. 
Wants  job  on  40.000  plus  daily,  f^art 
Areas  4-10.  Box  2452.  Editor  &  Pub¬ 
lisher. 

SPORTS  EDITOR— 32,  married,  child. 
11  years  in  business,  6  as  sports  editor. 
Last  4  19,000  a.m.  Seeks  Auitust  ad¬ 
vancement,  p.m.  ONLY.  No  Chart 
Areas  1,  2,  7,  11.  Fred  Walker,  922 
E.  Monroe,  Harlingen,  Texas. 


TOP  FEATURES  by  woman.  35:  11 
years’  small  daily,  denominational  bi¬ 
weekly.  heading  world-wide  church 
news  bureau.  AB  Barnard.  (^art 
Areas  1.  2.  Box  2450,  Blditor  &  Pub¬ 
lisher 


AVIATION  EDITOR,  now  running 
copy-layout  desk  of  top  missile  and  ! 
aircraft  magazine,  wants  responsible 
l>osition  with  iniblication  or  industry  ; 
in  New  York  City  area.  Box  25*20.  i 
Editor  &  Publisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  (x>mpetent 
(lersonnel  coast-to-coast  at  no  charge  i 
to  employer.  Phone,  Write  or  Wire  i 
HEADUNE  PERSONNEL  (Agency) 

6  E.  46  St.,  New  York.  OXford  7-6728 


EXPERIE^^CED  NEWSMAN  and 
three  loyal  and  raimble  aides,  desire 
better  situation.  We’ve  done  it  all — 
news,  sports,  farm,  outdoors,  photos. 
60. COO  daily  now.  Box  2538,  Editor  & 
Publisher, 


NEW  ENGLAND  HIITOR  of  large 
weekly,  29,  married,  honor  journalism 
grad  seeks  iiosition  on  New  Fingland 
daily  or  weekly.  Box  2512.  Editor  & 
Publisher. 


NEWS,  TELEGRAPH  editor.  Experi¬ 
enced.  steady.  Optional  area,  single. 
Box  2515,  Editor  &  Publisher. 


SPORTS  EDITOR-  Experienced.  Good 
habits.  Write  column  and  well  versed 
in  layouts  and  editing.  Married.  Pleas¬ 
ing  personality.  Not  afraid  to  work. 
Write  Box  1912.  Editor  &  Publisher. 


TOP  NEWSMAN.  39,  family,  18  years’ 
dailies,  now  Chart  Area  12  wire  chief, 
seeks  executive  ojiportunity  in  return 
for  imaginative,  competent  job.  Con¬ 
genial.  proven  leadership.  Bo.x  2339. 
Editor  &  Publisher. 


I  WIRE  EDITOR,  X2,  married,  city  room 
.  experience,  seeks  desk  spot  in  the 
:  Virginias  or  Maryland.  Box  2523,  Edi- 
:  tor  &  Publisher. 


ptn 

ritIH 

apS 


•tor,  now  In  imimrtant  poaition 
JJJor  news  organization,  leading  city; 
««  background  writing,  editing  i>rim< 
■«;  seeks  change  to  city,  news  edi 
■or  executive  poaition  on  stable 
■■lun  to  large  daily;  in  40’b.  Char 
3.  4.  6,  Box  2404,  Editor  i 


formerly  in  execu- 
abroad  with  nrajor  wire 
rJ’J*  »eel«  poet  developing  timely 
Fourteen  years’  news  and 
'■w  leMure  experience  U.S.  and  for- 
•J*  with  emphasis  on  thoughtful  but 
„«I!*  _news-feature8.  Married,  laU 
Box  2406,  Editor  &  Publisher. 


J®£^NNING  newsnuin  now  on 
"jwiwlitan  daily  wants  to  return 
2janently  to  smaller  community 
rf^eealy*  aa  managing  editor,  other 
—u,*^**-  Guided  one  weekly  to  highest 
rt.shjZk.  Promise  responsible,  top 

’J*WBpapering  for  commensurate 
SJ?  ""I-  3<.  nice  family.  Box 
a  run  !M{.  ^  Publisher. 


YOUNG  MAN  (25)  with  2>/4  years’ 
medium  and  small  daily  experience 
wants  reporting  spot  on  daily.  Have 
handled  police,  court,  municipal  af¬ 
fairs  beats ;  edited  full-blown  oil  news 
pages  and  have  done  much  feature 
work.  Veteran.  Car.  Clips  galore.  Box 
2513.  Editor  A  Publiaher. 


YOUNG  WOMAN— Now  on  daily,  for 
permanent  spot  Chart  Areas  I.  2.  Will 
tryout  on  vacation.  Box  2524,  Editor 
A  Publiaher. 


FrM  iAtnce 


CONVEN’nON  COVERAGE 
1/10  cost,  pro  rated.  Top  reporter  (upi 
politix,  NY  ’Timea,  NBC)  will  give 
duly,  leads  and  local  angles,  inter¬ 
view  delegates  your  area  from  demo- 
(X>P  conventions.  Fone  reports  4 
radio.  Natural  circulation-audience 
builder.  Highly  promotable.  For  de¬ 
tails  write  Box  2430,  Editor  A  Pub¬ 
lisher. 


Instructors 


ids  ^ 
TWl 


J,  19<A 


llsnwe,-  YOUNG  ENGLISH  M.A.,  27,  married, 

jwRTER  -  PHOTOGRAPHER,  vet.  college  teaching,  journalism  back- 
"A  Journalism  major,  unencumbered.  ,  ground,  desires  educational,  editorial 
opportunity  with  challenge  and  ,  or  public  relations  position  in  Chart 
Anywhere.  Box  2424,  Editor  i  Areas  10,  11  or  12.  Box  2425,  Editor 
•fWisher.  ,  A  Publisher. 
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SITUATIONS  W.4NTED 

SITUATIONS  WANTED 

Mechanical 

Photography 

AVAlLaABLB  SOON.  Comi>osin(r  super- 
intefulent  with  ability  to  insure  trood 
operation.  Familiar  new  processes.  | 
Seeks  challenge.  Will  be  at  mechanical 
conference  in  Miami.  Florida.  Box  i 
2317,  Editor  A  Publisher. 

PHOTOflRAPHHR  desires  loaition  in 
Chart  Area  10.  age  34.  14  years’  ex- 
lierience.  family  man.  now  employed 
as  chief  [ihotographer.  Have  new  «r 
and  necessary  camera  equipment.  Ex- 
cellent  reference  and  background.  Box 
2546,  Editor  &  Publiaher. 

PRODUemON  MANAGER 

Promolion— Public  Relations 

Compomng  Room  Superintendent,  in 
mid-forties,  with  15  years  of  super-  < 
visory  experience  in  shops  from  small  I 
to  large  (for  6  years,  and  at  present,  | 
composing  room  superintendent  of  ! 
Metropolitan  Daily)  seeks  position  as  i 
Production  Manager.  Excellent  and  ! 
well-rounded  background.  Proven  abil¬ 
ity.  Well  versed  in  both  Tape  and 
Cold-Type.  Family  man.  Desire  Chart  ' 
Areas  10.  11  or  12.  Box  2316,  Editor 
A  Publisher, 

PUBLIC  RBLA'nONS— 
PROMO’nON  DIRECTOR 

President  of  small  but  profitable  J^th- 
weet  metropolitan  area  advertising- 
public  relations  agency  desires  r^urn 
to  conwrate  or  agency  public  relationa- 
promotional  field.  32,  BA  in  Journal¬ 
ism,  14  years’  exi>erience  in  aviation, 
newspapers.  radio-’TV ,  Chamber  of 
CkMnmerce.  professional  sports,  auto¬ 
motive  and  retail  sales.  Prefer  to  re¬ 
main  in  Southwest,  would  relocate  to 
California  or  Florida.  Agency’s  fine 
financial  picture  will  allow  sale  in  30 
days.  Will  accept  less  starting  income 
to  return  to  this  field  if  advancement 
potential  available.  Box  2305.  Editor 
&  Publisher. 

AMBmOUS  DAILY  FOREMAN  of  , 
20-man  shop  wants  to  move  up.  Have 
good  printing  and  business  background 
and  the  ability  to  get  along.  Prefer 
Chart  Area  9,  but  consider  any.  Box 
2403,  Editor  A  Publisher. 

PRESSROOM  FX)REMAN  wants  to  ' 
make  ehanire — Broad  exi>erience  with  ' 
Newspap^  Preaeee — Lar>;e  or  small 
»h<H> — Excellent  references.  Box  2.>29,  | 
Eklitor  A  Publisher. 

PUBLIC  RBLA’nONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
on  file.  Send  us  your  job  specs.  We'll 
send  you  resumes  to  match.  Contact : 
Bill  McKee.  BIRCH  PERSONNEL,  67 
E.  Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 

PROBLEM-SOLVING  PROMOTION 
MANAGER — fully  experienced  in  every 
phase  of  newspaper  selling,  promotion, 
research.  All  kinds  of  presentations, 
direct  mail,  market  analysis,  original 
research,  statistics,  films,  trade  ads ; 
all  circulation,  public  relations,  special 
eventa  Emphasis  more  on  solid  sales 
development  than  gimmicks,  but  know 
thoee  too.  Have  b^n  promotion  man¬ 
ager  of  medium  and  large  competitive 
papers;  know  the  ins  and  outs,  in¬ 
vented  a  few,  won  some  awards.  10 
years’  selling,  15  in  promotion.  Mid- 
forties.  Now  in  good  high-speed  spot 
with  excellent  company,  but  looking 
for  bigger  opportunity.  Box  2432.  Fkli- 
tor  A  ^bli^er. 

PRESS-.STERBO  FOREMAN  seeks  ikv 
sition  California.  Reliable  fiunily  man. 
20  years’  tubular  ex|H‘rience.  Box 
2528,  Editor  A  Publisher. 

Photography 

EXPERIENCED 

PHOTOGRAPHER 

AVAILABLE 

skill  and  imagination  in  news 
and  feature  work.  Good  writer. 

A-1  darkroom  man.  Best  refer¬ 
ences.  For  prompt  resume  write 

Box  2442,  Eklitor  A  Publisher. 

44  PHOTO  AWARDS— 3  years:  WPPA 

1  Photographer  of  Year,  past  president. 
Newspaper  photographer,  27.  desires 
move  to  magazine  or  large  newspaper 
magazine  section  for  picture  story  or 
sports.  Completely  equipped  with  35mm. 
College  graduate.  Box  2418,  Editor  & 
Publisher. 

REPOR'TEat  on  a  top  New  York  City 
daily  wants  public  relations  job  in 

1  ’Texas.  Box  2426,  Editor  &  Publisher. 

COLLEGE  PUBUC  REL.\’nONS— 
Reporter-columnist,  30,  vet.  Harvard 
A.B.,  sharp  writer,  seeks  college  or 
news  tiost,  from  $8,000.  Top  college 
'  references,  7  years’  experience.  Box 
2532,  ^itor  A  F’ublisher. 

,  PROMOTION  MANAGER  -top  flight 
metropolitan  newspaper  experience. 

,  Editorial,  advertising,  circulation  and 
,  public  event  promotion,  all  my  dish. 

;  Versatile  creative  man  with  "can  do" 

'  and  "show  how”.  Solid  administrator. 
Practical  reasons  for  change.  Refer¬ 
ences  you’ll  respect.  Write  in  confi¬ 
dence.  Box  2640.  Editor  A  Publisher. 

Neeid  a  Photographer 

!  The  National  Press  Photographers  As- 
!  soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFID^- 
TIAL  list  of  News  Photoflrraphers 
available.  Still-TV.  F^lm-News  reel. 

;  Mo^  with  own  equipment.  No  Fees — 

1  Write,  wire  or  telephone. 

Gerald  A.  Qarke 

I  4524  Towle  Avenue,  Hammond,  Indiana 
Telephone  WEstmore  1-2906 

EDITOR  AND  PU RUSHER’S  CHARI  ARIA 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


Bv  Robert  L.  Brown 


^Safe  and  Sane  Fourth  ’ 


A  long  holiday  weekend  in 
this  country  seems  to  be  a  signal 
for  mass  slaughter  on  the  high¬ 
ways.  The  casualty  rate  is  even 
predictable,  as  the  National 
Safety  Council  has  shown. 

Mass  murder  and  suicide  by 
automobile  is  a  problem  that 
has  occupied  the  attention  of 
safety  experts,  public  spirited 
citizens,  police  authorities  and 
newspaper  editors  for  years  but 
as  yet  it  seems  to  have  defied 
all  attempted  solutions.  The 
death  rate  continues  at  the  rate 
of  around  40,000  per  year  but 
receives  great  impetus  whenever 
America  takes  a  holiday  on 
wheels  over  a  long  weekend.  A 
few  newspapers  have  had  notice¬ 
able  success  in  curtailing  such 
disasters  locally  by  well-planned 
and  concentrated  publicity  and 
educational  campaigns.  But  they 
have  been  sporadic  and  local  im¬ 
provements  have  not  affected 
the  national  picture. 

A  fair  number  of  unsuspect¬ 
ing  citizens  are  doomed  to  death 
on  the  highway  this  coming 
Fourth  of  July  weekend,  accord¬ 
ing  to  the  statistics.  Many  news¬ 
papers  —  most  of  them,  in  fact 
—  will  caution  readers  against 
the  hazards  of  driving  at  that 
time.  It  will  help  some.  But  what 
is  really  need^  is  a  national 
revulsion  to  the  problem.  Maybe 
newspapers  can  lead  the  way. 
*  »  « 

Not  many  of  us  remember  the 
original  drive  for  a  “Safe  and 
Sane  Fourth.”  The  “old-fash¬ 
ioned  Fourth”  of  church  bells, 
parades,  speeches,  thirteen-gun 
salutes,  reading  oif  the  Declara¬ 
tion  of  Independence  gave  way 
late  in  the  last  century  to  ex¬ 
plosions  of  gun-powder,  dyna¬ 
mite  and  anything  that  would 
make  a  big  noise  regardless  of 
the  damage  or  danger. 

It  was  a  newspaper  editor 
who  started  the  movement  back 
to  sanity  and  safety.  According 
to  Edith  Merwin  Bartow  of  New 
Canaan,  Conn.,  who  supplied  us 
with  this  background,  it  was 
James  Keeley,  managing  editor 
of  the  Chicago  Inter-Ocean,  who 
on  July  3,  1898,  asked  his  office 
to  get  from  30  cities  records  of 
holiday  disasters.  And  that  was 
before  automobiles! 

“Losses  of  the  Spanish- Ameri¬ 
can  War  were  put  to  shame,” 
it  was  reported.  A  year  later  he 
was  credited  with  “City  Ordi¬ 
nance  Number  783”  which  read: 
“Fireworks — Dynamite.  No  fire¬ 
works  containing  dynamite  or 


any  other  explosive  more  power¬ 
ful  than  ordinary  black  gun¬ 
powder  shall  be  sold  as  a  part 
of  any  fireworks  in  the  city  of 
Chicago  under  a  penalty  of  not 
more  than  $50  for  each  offense.” 

There  was  a  clamor  for  simi¬ 
lar  ordinances  in  other  cities 
but  it  developed  they  didn’t  help 
much.  The  slaughter  continued. 
On  June  18,  1905,  the  New  York 
Herald  asked:  “Let  us  have  a 
Safe  Fourth.”  It  quoted  the  St. 
Louis  Republican:  “Let  us  mini¬ 
mize  the  tragedy  this  year.” 
And  yet  in  1907  164  persons 
were  killed  and  over  4000  in¬ 
jured  on  the  Fourth  in  New 
York  City. 

Newspapers  kept  working  at 
the  problem  and  in  1908  Cleve¬ 
land  enacted  a  law:  “No  per¬ 
son  shall  fire  ...  no  person, 
firm  or  corporation  within  this 
city  shall  sell,  offer  for  sale, 
or  have  in  his  custody  .  .  .  any 
combustible  fireworks.  .  .  .”  .4nd 
progress  was  at  hand. 

«  *  * 

The  Society  for  the  Preven¬ 
tion  of  Unnecessary  Noise,  or¬ 
ganized  in  1905  by  Mrs.  Isaac 
D.  Rice,  joined  the  battle  as  did 
the  National  Fire  Protection  As¬ 
sociation.  By  1915  the  statistics 
kept  by  the  American  Medical 
Association  showed  a  decline  to 
30  deaths  and  1135  injured. 

New  laws  and  strict  enforce¬ 
ment,  abetted  by  newspaper 
publicity,  were  responsible.  How 
does  this  apply  to  today’s  prob¬ 
lem? 

The  traffic  laws  are  there.  En¬ 
forcement  is  more  difficult,  to  be 
sure.  What  seems  to  be  lacking 
is  a  public  aw’areness.  Every 
automobile  driver  has  the  atti¬ 
tude:  “It  can’t  happen  to  me.” 

It  is  unlikely  that  automobiles 
and  gasoline  will  be  prohibited 
as  were  gun-powder  and  dyna¬ 
mite.  But  because  of  strict  en¬ 
forcement  and  education  the 
public  respects  the  latter  two 
more  than  it  did  50  years  ago. 

An  automobile  weighing  more 
than  a  ton  has  the  same  po¬ 
tential  destructive  power  —  but 
how  many  people  realize  it? 

We  still  think  that  a  well- 
coordinated  and  consistent  edu¬ 
cational  campaign  through  all 
media  throughout  the  year 
would  turn  the  tide  of  highway 
destruction.  All  media  respond 
when  they  are  asked  to  help  just 
before  Labor  Day,  Christmas, 
New  Years,  the  Fourth,  etc.  As 
we  said,  it  is  helpful,  but  it  is 
sporadic. 


"Why  do  you  have  to  say  'Oh,  Fudge'  every  time  they  tell  yog  (g 
stop  the  press?" 


We  may  not  live  to  see  the 
day  but  we  think  the  mass  media 
of  this  country  can  sell  highway 
safety  to  the  American  people 
just  as  they  sell  automobiles, 
tires  and  gasoline  through  con¬ 
sistent  and  well-planned  promo¬ 
tional  campaigns.  Not  just  on  an 
occasional  weekend  but  through¬ 
out  the  year. 

• 

Brewer’s  Friendship 
For  Portugal  Cited 

New  Bedford,  Mass. 

Basil  Brewer,  publisher  of  the 
New  Bedford  Standard-Times 
and  Cape  Cod  Standard  Times, 
received  the  second  annual 
Pedro  Francisco  Medal  and 
scroll  from  the  Portuguese  Con¬ 
tinental  Union  on  June  12. 

More  than  800  persons  at¬ 
tended  the  presentation  cere¬ 
monies.  Mr.  Brewer  was  chosen 
for  the  honor  by  the  Portuguese 
.American  organization  for  en¬ 
couraging  Portugal,  her  culture 
and  traditions  in  the  U.  S. 


Split  on  Candidates 

Garden  City,  N.  Y. 

Newsday  has  a  split  person¬ 
ality  in  its  endorsement  of  presi¬ 
dential  candidates  this  year. 
Harry  Guggenheim,  co-owner, 
has  called  for  the  nomination 
and  election  of  Vice  President 
Richard  M.  Nixon,  following  an 
announcement  of  support  of 
Adlai  E.  Stevenson  for  tht 
Democratic  nomination  by  Alicia 
Patterson  (Mrs.  Guggenheim), 


Herscliel  MacDonald 

Chicago 

Herschel  Holt  MacDonald,  83. 
who  as  a  member  of  the  Asso¬ 
ciated  Press  staff,  flashed  to  the 
world  the  first  news  of  San 
Francisco’s  earthquake  on  April 
18,  1906,  died  June  13.  He 
worked  on  the  Cleveland  (Ohio) 
Press,  then  came  to  Chicago 
about  30  years  ago  to  become 
an  insurance  agent. 
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This  man  is  operating  the  world’s  only  photocom¬ 
position  Composer  ...  a  complete  cold-type  make¬ 
up  department  right  at  his  fingertips.  With  ease 
and  speed  that  are  amazing  (in  the  true  sense  of 
the  word)  he  works  directly  over  the  original  lay¬ 
out,  placing  type  precisely  where  indicated  (even 
at  angles  up  to  90°)  and  creating  type  in  any  size 
from  4  to  216  points. 

A  new  concept  in  versatility  is  the  Linofilm  Sys¬ 
tem.  This  Composer  is  only  one  of  four  unique 
units  that  can  be  combined  in  countless  ways 
to  make  a  system  geared  to  your  specific  needs. 

Linofilm  produces  crisp,  black  type  on  photo 
paper  or  film  ...  in  exactly  the  form  to  be  sent 
to  the  platemaker.  Its  economies  in  investment 
and  operation  are  unmatched. 

Independent  Keyboard  operation  increases  pro¬ 
ductivity  by  freeing  the  Photographic  Unit  so  it 
can  handle  the  output  of  several  keyboards.  The 
operator  produces  tape  (as  well  as  a  typescript  of 
his  copy  for  immediate  inspection)  and  this  tape 
carries  all  instructions  for  the  completely  auto¬ 
matic  Photographic  Unit.  All  typographic  require¬ 
ments  are  controlled  by  the  keyboard  operator; 
then  the  Photo  Unit  produces  type  at  the  rate  of 
720  characters  per  minute!  Lines  as  long  as  42 
picas;  type  in  all  the  rich  variety  offered  by  the 
great  Linotype  typographic  library. 


On  a  simple,  compact  panel  of  controls  (as  easy 
to  learn  as  to  use)  the  operator  can  use  18  differ¬ 
ent  fonts  in  6-  through  36-point.  Letterspacing 
(even  kerning),  quadding,  centering  ...  all  are 
touch-button  functions. 

Corrections  are  just  as  easy— and  the  automatic 
Film  Corrector  is  a  tremendous  aid  to  productiv¬ 
ity.  Alteration,  additions  or  corrections  are  wel¬ 
ded  right  into  the  original  film  with  no  need  for 
opaqiiing— and  corrected  film  is  as  strong  and  pre¬ 
cise  as  the  original.  Old  and  cumbersome  correc¬ 
tion  methods  are  eliminated. 

Only  Linofilm  offers  all  these  features  .  .  .  plus 
many  more.  No  other  method  includes  equipment 
even  vaguely  similar  to  the  Linofilm  Composer 
and  Corrector.  That  is  why  the  Linofilm  System— 
the  world’s  only  cold-type  system— is  lowest  in 
purchase  or  leasing  price,  lowest  in  operating 
cost,  lowest  in  time  required  to  complete  a  fin¬ 
ished  job,  highest  in  productivity  per  man-hour. 

With  all  these  advantages  available  to  your 
plant,  it  is  a  wise  investment  of  time  and  thought 
to  investigate  Linofilm  thoroughly.  Contact  your 
Linotype  representative, 
or  write  to  Mergenthaler 
Linotype  Company,  29 
Ryerson  Street,  Brooklyn 
5,  New  York. 


P>i».vd  III  U.S.A. 


The  Keyboard 


The  Photo  Unit 


The  Corrector 


DATELINE: 

Washington 


M  e  moMndcr  of  the 
h  gerrlton  there  v 
Gen  1  t  pHftIVV’ 


mel  but  Mupe^cd  JjI 
uf  All  1  mlr  newtpA 
fetters  were  alloyed 
bpen.  public  Iryt  in 
bAnncd.  Arul  aU  ty 
•orlAl  gAth*  rtngy  exce 
dlngt  were  torw 
The  rele 

^vorovide  * 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  AND  Nl 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTOH « 
INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION,  CINCINNATI  POST  ft  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS  SClU 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Affiliated)  •  WASHINGTON  DAILY  NEWS 


Oancrol  Advartiting  Dapt. ...  230  Pork  Ava..  Naw  Tark  City  —  Chicaga  San  Froncieca  Las  Angalas  Dalrait  Cincinnati  Philadalphia  Dallas 


